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Impact Of Iraq War Will 
Hit Touring Sector Hardest 



A Billboard staff report 

With the war in Iraq having 
hugun .Mardi ly, (he music indus- 
In' i.s putting into place .strategics 
lor conduct during wartime. 

The mo.sl obviou.s realm to be 
alTecled is touring. "We're worried 
ah()ut liow Iwarl might impact 
ticket sales. " admits Randy Phil- 
lips. CEO of ;\EG Live, producer 
of lours by Eagles and Fleetwood 
.Mac under the banner of AEG 
subsidiar\' Concerts West. "I put 
jour contingency plan| into effect 
on IMarch 17 at] midday." 

Phillips says print ads were 



pulled, and Fleetwood .Mac and 
Eagles on-sales, which were slated 
to start the weekend of March 22. 
will be postponed for about a week. 
"The reason for that was two-fold." 
he says. "In order to have a suc- 
cessful on-.sale you need a media 
blast, and you can't compete with 
war coverage, nor should you. 
I.Alsoi. it didn't seem appropriate 
to be marketing a tour (when) our 
young men and women [are] going 
into combat." 

The jur\- is out on war's impact on 
ticket sales in what had been shap- 
(Continued on page 7) 



Retailers At NARM Ask For Relief 

Wd\ot Issues Include Piracy, Configurations, Digital Distribution 



BY ED CHRISTMAN 

OKUNDO. i-la.— While record labels 
work toward a new business model that 
will include digital distribution and new 
formats, music merchants attending the 
March 16-19 National .Assn. of Record- 
ing Merchandisers l^'.^RM I annual con- 
vention here urged label executives to 
make immediate adjustments so that 
retailers can maintain their commit- 
ment to the CDs that currently drive the 
industry's revenue. 

i\s described by N.ARM president Pam 
llorovitz. the industry is in the "awkward situation 
where we've left the old port behind, and the safe shore 
of monetizing digital files seems veo' far away indeed." 
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Best Buy senior VP of entertainment 
Gary .Vrnold told Hillhoard. "The model 
that the business has lived on is not 
going to get us through to the next 
model." WE.A Inc. CEO Jim Caparro 
obseA'ed that consequently, there was a 
sense at the con\'ention that merchants 
"are groping for alternatives" in the way 
the industp,' di)es business. 

In her keynote address, F^ecording 
Industry .Assn. of .America chairman/CEO 
Hilary Rosen pointed to the promise of the 
future but also reflected on the current 
need to focus on buyers. "It's time to come together. 
Now is our opportunity to put (consumers'! interests 
(Continued on page 68) 



At SXSW, A&R Reps Adjust To Tough Times 



BY MEUNDA NEWMAN 

Al'.STIN'— .As .A^^R execs 
roamed the streets at the 1 7th 
annual South by .Southwest 
IS.XSW) Music Conference, 
scouting .such unsigned buzz 
hands as the Rapture. .Spindle. 
Jibe. Betchadupa. the Fire 
Theft, the Casanovas. and 
Paris. Texas, they were Icxjk- 
ing for what they have always 
sought: acts that they believe 
can succeed both artistically 
and commercially. 

But as their parent com- 
panies deal with the effects of a crippled music busi- 
ness, some .A6iR representatives attending the March 
12-lti convention tell llillboard they feel increased 
pressure to do their job smarter than ever before. The 
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fundamentals of how they 
pick acts haven't changed, 
but the parameters of what 
they consider when signing 
an artist have expanded. 

Capitol Records VT of .A&R 
Ron Lalfitte .says. "Certainly 
at the moment, the overrid- 
ing emotion in the record 
business is fear. " 

Warner Bros, senior VP of 
.A&R Perry Watts-Russell 
agrees. "Everyt)ne is scared, 
and no one really knows 
when we're going to hit the 
bottom. ,AII of u.s — artists, managers. .A&R people — 
have to he very realistic that our industry, in gener- 
al, is in trouble. It has an effect on budgets, salaries. 

(Continued on page 67) 




Williams Seeks To Break In U.S. 



BY MICHAEL PAOLEHA 

.Around the globe. Robbie Wil- 
liams is a household name. But 
in the U.S., it seems more is 
known about his revolutionary 



recording contract than the man 
and his music. 

Virgin Records is hoping to 
change that situation with the 
(Continued on page 66) 
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WORLDSlBESTjSEUUlNiG MUSIG GOMBIIiATIONllS BACKlWITH 

SONG^FROMKrHEICOOliESTMRflSTS! 




FEATURING*20 CHARTJOPPING 



JAY-Z Featuring BEYONCE KNOWLES 



Bonnie 8c'GlybegJB2K an'd P DIDDYj 
NIVEA Featuring BRIAN and BRANDON CASETIf JAGGEDEDGE^Don't Mess WitKMy Man 
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BIGGEST ARTISTS! 



JENNIFER LOPEZ Jenny From The Block 



LuvYou Better • NELLY AirForceOnes 



NAS Made You Look • SNOOP OOGG Featuring PHARRELL and UNCLE CHARLIE WILSON Beautiful • JCCHASEZ Blowin'MeUp (With HerLove] 



JUSTIN TIMBERUKE Like I Love You • TELEPOPMUSIK Breathe • DRUHILL I Should Be... • KELLY ROWLAND Stole • AALIYAH Miss You 
AMANDA PEREZ Angel • VANESSA CARLTON Pretty Baby • KEITH URBAN Somebody Like You • CHEVELLE The Red 

SALIVA Always • 3 DOORS DOWN When I'm Gone 

• NOW That's What I Call Music series has sold more than 37 Million Albums in the U.S. And Over 115 Million Albums World-Wide! 
• Extensive Television Advertising Campaign To Run Through Spring 2003 
• Includes Special Access To Exclusive Audio And Video Downloads! 
• Massive Awareness Campaigns Underway, Including Retail, Radio, and New Media Exposure 
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EMI Music Marketing Bows At NARM 



BY ED CHRISTMAN 

ORLANDO. Fla.— The re-engineered EMI 
Music Distribution made its debut as EMI 
Music Marlteting (EM,M) at the National A.ssn. 
of Recording Merchandisers (N.y?.M) annual 
convention here, introducing the new struc- 
ture and staff to the account ba.se. 

Under the leadership of EMI Recorded 
Music North .%nerica executiw VP Phil Quar- 
tararo. EMM has restructured to develop new 
revenue streams, worlt more efficiently with 
EMl's label marketing functions, and seri'e ke>' 
market segments in traditional retail and non- 
traditional channels. Physical distribution 
now reports to Ivan Gavin. COO of EMI 
Recorded Music North America. 

EMM's goal is "to be the ultimate conduit 
between the repertoire and the consumer." 
Quartararo told Billboard at NARM. "We 
want to he the central high-powered 
resource for labels to tap into to help better 
market the music. The concept is not new, 
but the mechanism is." 

Moving beyond what the company did in 
its previous incarnation as EMD. the new 



E.M.M will target such specialty markets as 
spurts and lifest>'le. as well as areas focusing 
on licensing for soundtracks and synchro- 
nization. Quartararo says he sees E.MM's new 
responsibilities as complementary to the 
E.MI labels' efforts. But some of what EMM 
will do has traditionally been the domain of 
the labels, and not the sales and marketing 
arms of the company. He says the labels will 
still market the way they want but now can 
draw on the EMM resources to help com- 
plement their efforts. 

Eor instance. Quartararo sees opportuni- 
ties in branding within the sports market- 
place. "Why shouldn't we have one of our 
bands play at every event and have them be 
tied into every aspect, including logos on 
cars? Why shouldn't we be a branded com- 
ponent Iwith themj?" 

EMM will also encompa.ss the company's 
sales, catalog development, and special mar- 
kets efforts. In addition. EMM will include a 
new area focusing on the development of 
music DVDs from EMI's artists. 

The staffing lineup, which reports to Quar- 



tararo. includes Ronn Werre. formerly senior 
VP of sales at EMD, as senior \P of sales and 
catalog marketing. Cynthia Sexton, former- 
ly senior VP of strategic marketing at EMl's 
Virgin Records label, will move to EMM and 
hold the same title, overseeing film licens- 
ing, soundtracks, and film, TV', and radio syn- 
chronization with all the company's North 
.American labels. 

Jay Krugman. formerly senior VP of cata- 
log development, is now senior VP of DVD 
product de\'elopment — a new post — and will 
spearhead the development and marketing 
of DVDs from EMI's current and catalog 
artists. Eynne Leger. formerly VP of retail 
marketing, becomes VP of a newly formed 
consumer research group. Eli Okun will 
remain president of EMI special markets; 
Mike Mooney remains executive VP/CFO, 
and David Miller remains vice president of 
commercial ser\Mces. In addition. Darren 
Stupak will be promoted to VP of sales, 
reporting to Werre and overseeing the com- 
pany's major account group and vendor- 
managed inventory processes. 



Injunction Lets Scher Re-Enter Concert Biz 

;vdg« Orders CCE Mof To 'Intafere' WHh AffC Fomder's Pbm To Promote Concerts And Tours 




urn show ,"it (,i 



BY RAY WADDELL 

John Scher is back in the concert busi- 
ness. A New Jersey Federal Court in Newark 
ordered a temporary injunction in favor of 
Scher March 14. overruling a non-compete 
clause held by Clear Channel Entertainment 
(CCE) and allowing .Scher to return to pro- 
moting concerts. 

On March 14, 
Judge Katharine 
Hayden issued an 
order "enjoining 
ICCEI from inter- 
fering with IScher'sj 
i-florts to work as a 
promoter of musi- 
•< 1 .V "Wn '■'fl concerts and 
FfcV ^^^jifl tours." Scher im- 
fljm '^ ^Btaiii^ B mediately announ- 
'^JBk^ '.d his first shoxv, 
.Metallica's July 8 
Summer Sanilari- 
- Stadium, which went on 
sale March 15 and moved 30,000 tickets, 
according to Scher. The Metallica date is a co- 
promf)te between Scher's Metropolitan Talent 
and Octsa Presents. 

The judge further ordered CCE to appear 
before the court May 12 "to show cause why 
they should not be preliminarily and per- 
manently enjoined from interfering with 
jScher'sj work as a promoter of concerts 
and tours." 

Scher initially signed a non-compete 
clause in .August 20ni barring him from 
engaging in any way in the U.S. concert or 
ti>uring business until March IB. 2fKl.S. ;ts p;irt 
of his resignation from Metropolitan Enter- 
tainment Group (MEG>. the entertainment 
company he founded. The non-compete 
agreement had been with MEG majority 
stockholder Covanta but shifted to .Mitch 
Slater when Slater purchased much of MEG's 
concert division last year. Covanta subse- 
quently filed for bankruptcy, and Slater sold 
Metropolitan Entertainment to CCE last 
December mibnardHulletm, Dec. 18.2(Mei. 
Scher filed for injunctive relief last month. 

Despite the decision's "temporary" tag, the 
ruling could w'ell be moot, giwn that it could 



remain in effect until Scher's original non- 
compete agreement is done. 

-Scherwill promote concerts locally, region- 
ally, and po,ssibly nationally under the Metro- 
politan Tilent banner: Scher is partnered with 
/\1 Cafaro in Metropolitan, a company that 
includes record label Hybrid Recordings, a 
management division. TV and Broadway 
components, and, now. touring concerns. 
Scher and Cafaro are days away from unveil- 
ing Metropolitan's owrall corporate strategy. 

Eor now, Scher is pleased to be back in the 
live-music game. "This is very rewarding." he 
says. "A lot of agents and managers hung in 
there with me the last year-and-a-half. .My 
sense is the creative community and the 
industry is very anxious for an alternative with 
a gra.ssroots and local marketing flavor." 

Agents are typically in favor of more com- 
petition in the concert promoter world and 



welcome Scher's return. "We love having 
him back in the game. " AgencT Croup sen- 
ior VP Steve Martin says. "He brings a lot of 
passion and experience with him." 

Scher believes the concert promotion busi- 
ness has become too corporate. "It is very 
important to be able to market entertainment 
events on a local level and stop using the cook- 
ie-cutter approach. " he says. Scher adds that 
while Metropolitan may enter the national 
promotion game. "Nve re not in the basiness 
of paying acts more than they're worth in the 
interest of controlling entire tours." 

.Metropolitan will be flexible, Scher points 
out. and open to working with other promot- 
ers. "The art of compromise is perhaps the 
mf)st significant tenet of what we need to do 
to reinvngorate the concert business and get it 
on a healthy footing going forward. " 

CCE executives declined to comment 



ff/44; Access Needed In China 



BY BIU HOLLAND 

WASHINGTON, D,C.— Speaking to federal 
lawmakers March 19. Recording Industry 
Assn. of America (RIAAI chairman/CEO 
Hilao' Rosen cited lack of market acce.ss in 
China to foreign companies as a major rea- 
son for music piracy in that country. She 
urged Congress to ensure administration 
insistence on access at a world intellectual 
property summit to be held there in May. 

"Present Chinese policy operates to effec- 
tively grant illegal enterprises far greater 
access to consumers than legitimate compa- 
nies. " Rasen te.stified. She called on Congress 
to help translate this recognition of die value 
of copyright protection into meaningful 
action on the part of the Chinese government 
to finally address this devastating problem." 

Rosen was the only witness from the U.S. 
copyright community at the hearing before 
the Subcommittee on East .Asian and Pacif- 
ic Afifairs of the Committee on Foreign Rela- 
tions. The RIAA has addressed piracy in 



China for more than two decades, culmi- 
nating in a threatened U.S. trade embargo 
in 1996. While many illegal CD plants have 
been closed, piracy and the lack of access to 
China's markets remain problematic. 

Rosen's remarks underscore information 
the RIAA provided to the House Subcom- 
mittee on Courts, Intellectual Property and 
the Internet which held a hearing March 13 
on worldwide piracy and its connection to 
organized crime. RIAA documents de.scribed 
the grow ing pervasiveness of organized 
crime in international music piracy in Rus- 
sia. Italy, Pakistan. Taiwan. Mexico, the 
Ukraine, and the .Middle East, pointing to 
such illegal activities as money laundering, 
the use of undocumented workers in a.ssem- 
bly plants and on tiic street the use of fraud- 
ulent or shell companies, the transfer of ille- 
gal ftjnds out of the country, and the use of 
fraudulent or misleading Customs docu- 
mentation and transshipment of goods 
through the U.S. 
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LESLIE SANSONE: HIGH CALORIE BURN 



SCOOeY-DOO AND THE LEGEND OF THE VAMPIRE 



NORAH JONES: LIVE IN NEW ORLEANS 
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Top of the News 

6 The Wiz files for bankruptcy 
and prepares to dose its remain- 
ing 17 stores by June 30. 
«i Two indi « lalicl hr»lip<- 
France's UPFI and the Pan-Euro- 
pean Impala — oppose any merg- 
er affecting the five majors. 

Artists & Music 

9 Thy B<-al: West Coast bureau 
chief Melinda Newman pidts her 
favorite acts from the 17th 
annuai South by Southwest 
Music Conference. 
9 The White Stripes keef things 
simple on their latest Tliird 
Man/V2 set. Elephant. 
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1 2 The ria «lral Score: f nn- 

ductor lames Conion reinterprets 
(Jliman's Symphonies Nos. 1 and 
2 for Capriccio. 

1 1 SnumHrarkf Atlantic 
Records offers a true soundtrack 
for Warner Bros. Pictures' What a 
Ciri Wants. 

14 Touring: Peter Gabriel iow - 
m the prices of his tickets for 
his summer tour. 



16 BoxMore: Elton John & 
Billy Joel regain their place atop 
Billboard Boxscore after two 
soid-out shows. 
1 7 BftR: Rnhnt Film^ Iwik^ 
beyond music videos toward 
commercial and film projects. 
19 Words & Deeds: Dlsturb - 
ingTlia Peace's Shawnna makes 
her solo debut with Worth the 
Weight for Def Jam South. 
21 Latin Notas: Latin Christ - 
ian labels CanZlon Productions 
andVida Music ink a distribu- 
tion deal. 

25 Bgat Box: Wave Music is 
bringing 12-Inch vinyt singles to 
CD via its CD Twelves series. 
27 Country: The international 
Bluegrass Music Assn. launches a 
campaign to further propel Inter- 
est In tlie genre. 

30 Reviews & Previews: LinkIn 
Park, Ibrahim Ferrer, and Celine 
Dion are In the spotlight. 
38 Studio MonHorTlie DVD 
format adds new dimensions to 



77>e Beatles Anthology that fans 
are sure to appreciate. 
46 Songwriters & Publlshefs: 
Grammy Award-nominated song- 
writer Phil Gaidston remains 
active creatively and politically. 

Merchants & Marlceting 

33 Def la m RernrH'i intm<1iirp< 
a branded videogame with Elec- 
tronic Arts' Def Jam Vendetta. 

34 Dedaratlons of Independents: 
Registrations for the Assn. for 
Independent Music convention 
are on the dedlne. 

35 Retail Track: This year's 
National Assn. of Recording Mer- 
chandisers confab kicked off with 
a feeling of optimism. 

36 Home VI Jen: FMI Mii^ir 
Distribution brings back The Beat- 
les Anthology as a DVD boxed set. 





International 

A7 Ihp Sanrpmn Fpstival of 

the Italian Song takes a contro- 
versial turn. 

4« Hits of tfic Worid: Norah 
Jones' Come Away With Me 
tops six international charts 
this Issue. 



4Q ninhal Minlr PiiUp- 

Danish duo Junior Senior makes 
waves internationally with "Move 
Your Feet." 

Programming 

54 Tuned In — Radio: Chicago 
radio legend Steve Dahl cele- 
brates 25 years on the air and 
weighs In on the current state of 
the Industry. 

Features 

6 MariotWMrii 

52 Cla«ifieds 

55 Rgtw» n tti. Riill»t»- 

Academy Awards excitement and 
a steady media presence edge 
the Chlago soundtrack doser to 
No. 1 on The Billboard 200. 
69 Update 

TO Tlw Bll »«>arrf R»fl.B»at 



At a Glance 

60 Chart Artitt InJei 
63 Chart Song Index 



ManianerOf El General To Be Honored 







ANDREA BOCELL 


Sendmento 






JOSH GROBAN 


Josh Groban 






DIANA KRALL 


Live In Palis 






NORAH JONES 


Come Away With Mb 






KIDZ BOP KIDS 


Xidz Bop 3 






1 YANNI 


Ettinicitv 



BY LEILA COBO 

MIAMI — Singer/songwriter/pianisl Ar- 
mando Manzanero and rapper Edgardo 
Arias Franco, aka El General, will be the 
recipients of this year s Hall of Fame and 
Spirit of Hope Awards, respectively, to be 
presented at the May 8 Billboard Latin 
Music Awards. 

Manzanero, a living icon who has writ- 
ten some of the most widely performed and 
revered standards of Latin music, will 
receive the Hall of 
Fame Award in re- 
cognition of his out- 
standing artistic 
merit and for ex- 
panding the boun- 
daries of Latin mu- 
sic worldwide. His 
roster of songs in- 
cludes "Te Extrano " 
(I Miss Youl. "Esta 
Tarde Vi Llover" 
(Today I Saw Rain), 
and "Somos Novios " (It's Impossible). 

"A song must be done with sincerity, not 
written with the desireof having a hit, but 
simply with the desire to do it well and 
have it last forever," says Manzanero, who 
recently released a second album of his 
songs recorded as duets with guest stars. 




El General will receive the Spirit of 
Hope Award for his civic and humani- 
tarian contributions through his 
Panama-based Fundacion Ninos Pobres 
Sin Fronteras (Poor Children Without 
Borders Foundation), which pays for the 
education of needy children based on 
academic merit. 

"When I was little, I worked as a shoe- 
shine boy; I sold newspapers." El Gener- 
al says. "But there were always people to 
help me, who sup- 
ported me. And now 
I can do the same 
thing myself." 

While finalists 
and eventual win- 
ners of the Billboard 
Latin Music Awards 
are determined by 
performance on the 
Billboard charts, 
winners of the Hall 
of Fame and Spirit 
of Hope Awards are decided by an editori- 
al committee based solely on merit. Previ- 
ous recipients of the Hall of Fame Award 
include Marco Antonio Soli's and Mongo 
Santamaria, while Spirit of Hope Award 
recipients include Mana, Ricky Martin, and 
Olga Tafion. 



Caroline, Koch 
Big Ann Winners 

BY CHRIS MORRIS 

ORLANDO, Fla.— The Assn. for Indepen- 
dent Music (AFIM) handed out its 2003 
Indie Awards at a March 18 luncheon dur- 
ing the indie trade group's convention, 
held in conjunction with the National 
Assn. of Recording Merchandisers confab. 

Awards were given in 38 categories, 
ranging from acoustic blues and Amer- 
icana to Latin, rap, and traditional world 
music. Among the distributors, Caroline 
Distribution and Koch Entertainment 
Distribution both collected six trophies, 
Ryko Distribution won five, and Navarre 
Corp. won two. Among the labels, Com- 
pass, Bridge, Rounder, Definitive Jux, 
New West, and Green Linnet each net- 
ted two awards. 

Jerry Douglas, dobro player for Ali- 
son Krauss & Union Station, co-hosted 
the ceremony with Newbury Comics 
exec Duncan Browne and played a set 
with his own band. Former Whiskey- 
town singer/songwriter Caitlin Gary 
also appeared. 

Winners were determined by the votes 
of AFIM members. For a complete list of 
winners, log on to billboard.com/awards. 
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In The News 

• NewWimer Music Group (WMG) 
signings will be offered a contract 
with more transparent royalty 
accounting. A W^'IG spokesman 
says the company will also im- 
prove "royalty terms for perma- 
nent digital downloads" for the 
company's entire roster and. for 
the first time, allow auditors 
access to all manufacturing data. 

• Barr>' Diller is resigning as CEO 
of Vivendi Universal Entertain- 
ment, the Vivendi Universal unit 
that houses Its film. TV. and 
theme-park businesses. Diller 
continues as chairman/CEO of 
USA Interactive. 

• Viacom has struck new three- 
year employment agreements 
with COO Mel Karmazin and 
chairman/CEO Sumner Redstone. 
The two executives have been 
known to butt heads, and Kar- 
mazin's renewal was a long time 
coming. Viacom is the parent of 
MTV Networks and Infinity Radio. 

• The Recording Industry A.ssn. of 
America this week began sending 
cease-and-desist letters to about 
3(X) Fortune l.tKK) companies that, 
the trade organization claims, 
unknowingly harbor pirated music 
on their computer networks. 

• Dance-music activists are lobby- 
ing against the passage of so-called 
"Rave" bills recently introduced in 
both the Senate and the House. 
The bills extend current "crack 
house" laws to allmv prasecutors to 
impose fines and jail sentences on 
promoters or club owners who host 
raves that allow illegal drug use. 

• XM Satellite Radio and Sirius 
reached an agreement March 19 
with SoundExchanffe. the digital 
royalty collection group compris- 
ing artists' groups and record 
companies, on royalty rates and 
terms for the public performance 
of copyrighted sound recordings 
by the satellite digital radio serv- 
ices. The SoundExchange digital 
performance fees are separate 
from publishing licenses. 

• In a March 19 letter to Federal 
Communications Commission 
Chairman (FCC) Michael Powell. 
Sens. Wayne Allard. R-Colo.; 
Olympia Snowe. R-Maine: and 
Susan Collins. R-Maine. called for 
a full public review of proposed 
changes to media ownership rules 
before they are enacted. There has 
been one official public meeting. 

• Questions from the FCC regard- 
ing the pending merger behveen 
Hispanic Broadcasting Corp. and 
llnivision Communications have 
held up the deal be>'ond the antic- 
ipated March 14 closing date. 



Europe Exchange 
Promotes Talent 



BY JULIANA KORANTENG 

LONDON — A new initiative de- 
signed to promote emerging talent 
Europe-wide at major live-music 
festivals outside the acts' native 
countries takes effect in April. 

The European Talent Exchange 
Program (ETEPI was launched in 
January at Holland's Eurosonic/ 
Noorderslag Festival in 
Groningen and is said 
to be the first of its 
kind. It aims to create 
more opportunities for 
up-and-coming artists 
and counter the domi- 
nance of Anglo-Ameri- 
can repertoire in the 
region's music sales. 

"It is up to each fes- 
tival to select the act 
they want to book, as 
long as it isn't from 
their own country." 
explains Ruud Ber- 
ends, ETEP project manager in the 
Dutch city of Hilversum. 

ETEP is organized by the radio 
division of the European Broadcast- 
ing Union (EBU): Yourope. the 
region's association of major festi- 
vals; the Eurosonic/Noorderslag Fes- 
tival; Network Europe, an organiza- 
tion of talent agents and promoters: 
and the Dutch arm of the Interna- 
tional Music Managers Forum. 

Each ETEP partner selects artists 
from which the promoters may 



choose from showcases at the 
Eurosonic/Noorderslag Festival and 
elsewhere. To participate, each fes- 
tival promoter pays about $1,000 
for every act booked. As an incen- 
tive, the $1 .000 is later returned to 
the promoter, along with another 
$500 from the Dutch government's 
ministry of culture, which is fund- 
ing the scheme. 
ETEP is also in talks 
with the European 
Union to support fu- 
ture initiatives. 

Berends says that 
from April, the scheme 
will have more than 25 
new acts booked to 
play at 35-plus Euro- 
pean festivals this year. 
More than 20 EBU 
^^^^ public radio sta- 
tions — including 
^^^^ Spain's Los 40 Prin- 
cipales. the U.K.'s 
BBC Radio 1, and Sweden's PS- 
will promote the selected ETEP acts 
by covering their festival perform- 
ances. That coverage can be ac- 
cessed by the EBU's Euro Radio 
satellite network, available to radio 
services in 52 European, North 
African, and Middle Eastern coun- 
tries. And with access to all EBU sta- 
tions and affiliates in Canada, Aus- 
tralia, and the U.S., the ETEP acts 
could potentially reach 450 million 
listeners internationally. 




UPFI Against Label Merger 



BY EMMANUEL LEGRAND 
and CORDON MASSON 

LONDON — Despite growing specu- 
lation about imminent consolidation 
moves between the major record 
labels, it would appear that European 
opposition to any such action is as 
strong as ever. 

French indie labels body UPFI says 
it will oppose any merger affecting 
the current five majors. UPFI's state- 
ment comes in response to specula- 
tion about "additional horizontal 
consolidation " in the music industry. 

Mirroring UPFI's stance, Pan- 
European indies body Impala reveals 
that it, too, would likely oppose any 
renewed merger activity. Impala gen- 
eral secretary Philippe Kern says, "It 
would depend on the conditions of 
any proposed merger, but at the 
moment there are no reasons why we 
would not behave as we did in the 
past. As before, we would be con- 
cerned about the consequences of 
concentration in the marketplace. " 

If the EMI Group and Warner 
Music Croup were to merge, as has 
been rumored, UPFI estimates that 
BMC would have no option but to 
find a partner to follow suit. "As a 



result, we could well see a context 
where there would only be three 
majors left," the body .said in a state- 
ment. "UPFI will oppose, once again, 
the horizontal consolidation process 
affecting majors, just as it did with 
success in 2000 alongside Impala." 
UPFI and Impala lodged objections 
that year to the proposed Warner/ 
EMI and BMC/EMI mergers {Bill- 
board Bulletin, Sept. 16, 2000). 

Sources tell Billboard that there 
have not as yet been any approaches 
to the European Union, either formal 
or informal, about the possibility of 
further mergers. 

If that were to happen, UPFI says 
it would demonstrate to the Euro- 
pean Union that consolidation would 
"affect competition in the record 
industry. It is not conceivable that 
three majors can dictate market 
rules," the body says, calling upon EU 
regulators to "make sure that com- 
petition rules will be respected." 

Offering at least a glimmer of 
hope, Kern adds that a first step 
would be if the majors were to at least 
engage in dialogue with Impala — 
something they did not do in the 
failed EMI/Warner merger proposal. 



Wiz Owner Files Ch. 1 1 

17 Remaining Stores Sbouid Close By June 30 



BY MATTHEW BENZ 

NEW YORK— TW Inc.. the entity that 
controls the Wiz electronics/music 
chain, has filed for Chapter 11 pro- 
tection, as parent Cablevisicm Systems 
moves to close the remaining 1 7 Wiz 
stores by June 30 {Billboard. Feb. 22). 

.According to filings in I'.S. Bank- 
ruptcy Court for the District of 
Delaware. TW Inc. is the new name 
of GBO Electronics .Acquisition, the 
"affiliate of two professional liquida- 
tion companies" to which Cablevi- 
sion transferred the Wiz March (i 
{Billboard Bulletin. March 10.1 TW 
"commenced its Chapter 1 1 case in 
order to facilitate the continued liq- 
uidation of its assets and to imple- 
ment a plan designed to maximize 
distributions to its creditors." 



TW .says in the filings that the 
Wiz had $71.8 million in assiets and 
liabilities of $197 million as of Dec. 
29. 2002. TW' is seeking debtor-in- 
possession financing from Con- 
gress Financial. 

Since acquiring the Wiz out of 
Chapter 1 1 in 1998, Cablevision has 
invested S438 million in equity cap- 
ital in the chain and made unsie- 
cured loans of about $137 million, 
the filings say. The Bethpage. N.Y.- 
based chain generated a net loss in 
2002 of $203 million on $293 mil- 
lion in revenue. 

.Apart from bankrupt \'alley .Media, 
the only major music distributor 
among the W"iz's 20 largest unseaired 
creditors is Uni\'er.sal .Music & Video 
Distribution, which is wved $390,71)3. 
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■ YEAR-TO-DATE OVERALL UNIT SALES ■ 


2002 2003 


Total 


137,511,000 125,056,000 


(<>9.1%) 


Albums 


134,189,000 123,305,000 


(08.1%) 


Singles 


3,322,000 1,751,000 


('>47.3%1 


■ YEAR-TO-DATE SALES BY ALBUM FORMAT ■ 


2002 2003 


CD 


126,218,000 118,647,000 


1-^6.0%) 


Cassane 


7,649,000 4,270,000 


(• -44.2%) 


Other 


322,000 388,000 


1 ■ ■20.5%) 




This Week 


11.357,000 This Week 2002 


12,258,000 


Last Week 


11,826,000 Change 


7.4% 


Change 


<>4.0% 






This Week 


11,191,000 This Week 2002 


11,950,000 


UsiWaek 


11,658,000 Change 


'■6.4% 


Change 


4.0% 




■ SINGLES SALES ■ 




166,000 This Week 2002 


308,000 




168,000 Change 


• -46.1% 


hnnge 


o1.2% 




■ CD ALBUM SALES BY GEOGRAPHIC REGION ■ 


2002 2003 


Nodheast 


6,661,000 6,450,000 


( 3.2%) 


Middle Atlantic 


16,864,000 15,364,000 


( 8,9%) 


East North Central 


19,079,000 17,940,000 


( 6.0%) 


West North Central 


7,785,000 7,457,000 


( -4.2%) 


South Atlantic 


24,097,000 22.838,000 


(• -5.2%) 


South Central 


19,034,000 17,787,000 


(<>6.6%) 


fkdountain 


9,373,000 8,921,000 


( ■ -4.8%) 




23,324,000 21,890,000 


(■ 6.1%) 


ROUNDED FIGURES 


FDR ^VEEK ENDING ;i1&D3 



Compiled Irom a lUbonulMnipleol retail sloiu and fa(:k»k>ste|)onic()llec(cd.cun<piii!d. and pmKled by Ji^ I 



C 



www.blliboird.con 



BILLBOARD MARCH 29. 2003 



m\:m 



Impact Of 
Iraq War 

Continued from page 1 



ing up to be a strong touring year. "It 
all depends on how long |the war] 
lasts," says Don Uw, co-CEO of Clear 
Channel Entertainment's music divi- 
sion. "If it's brief, business will return 
quickly. If it is long and drawn-out, the 
effect will be tougher to overcome." 

Rob Light, head of Creative Artists 
Agency's (CAA) music division, admits 
he is concerned about how war might 
affect ticket sales. "People say, 'Look 
back at Desert Storm in 1991'; well, 
that was 12 years ago, and it's a differ- 
ent world now," he observes. "We're 
also dealing with the possibility of ter- 
rorism, which is something this coun- 
try didn't know about 12 years ago." 

Clint Higham, manager of hard- 
touring BNA artist Kenny Chesney, 
does not think war will have too dras- 
tic an impact on country music, and 
history backs him up. "Country music 
was at an all-time high during Desert 
Storm ... My gut tells me there will 
be an initial impact, because people 
may feel guilty about doing anything. 
But eventually people look for relief 
from all the bad news every day, and 
that's what entertainment is for." 

Higham points out that "terrorism 
is a completely different story. If there 
is one bombing over here in an arena, 
that could really impact us." 

GLOBAL CROSSING 

On the international touring front, 
the situation could be even more dicey. 
Global touring by superstar artists is 
booming, with Paul McCartney, the 
Rolling Stones, Bon Jovi, and Bruce 
Springsteen among the artists either 
currently touring internationally or 
planning to do so soon. Others are tak- 
ing a wait-and-,sec attitude. 

"A number of artists have postponed 
plans to go overseas or are consider- 
ing postponing," says Rob Prinz, head 
of music for United Talent Agency. "I 
had an arena tour set for an artist that 
was postponed. We're hoping the con- 
flict will be resolved quickly, and we 
can reschedule for the fall." Light says 
that for CAA, it is an "artist-by-artist 
decision" as to whether they tour inter- 
nationally in the coming months. 

The World Music Awards, usually 
held early spring in Monte Carlo, 
Monaco, have been postponed until 
October this year because of the diffi- 
culties of persuading artists to travel 
during times of conflict. 

Though nothing has been con- 
firmed, Recording Industry Assn. of 
America chairman/CEO Hilary Rosen 
says the label trade group is beginning 
to develop strategies to "make sure the 
troops have [recorded] music and get 
a chance to hear some live music." 

RADIO AIRWAVES 

Radio outlets have been preparing 
for war for weeks. WJMZ Greenville, 
S.C., PD Doug Davis told Billboard 
sister publication /l/'/p/ai/ Monitor in 



early March that his station had plans 
in place: "We're affiliated with ABC, 
so that's what we will run. The 
amount of updates will depend on 
what's happening in the war" 

Stations servicing markets with 
military bases promised more exten- 
sive coverage. Adult R&B KSSM 
Killeen, Texas, PD Mark Raymond 
said, "We must remain sensitive to the 



to 3 p.m. as of the second day." 

Album WTFX Louisville, Ky.. oper- 
ations manager .Michael Lee says that 
once the need for full-on coverage 
passes, he will continue with the 
music. "We look at ourselves as an 
escape from the oversaturation lof] 
other media." 

A modern WXRK New York inter- 
nal memo states the station will play 
anti-war songs from Beastie Boys and 
System of a Down, explaining, "It is 
our responsibility as a matter of free 
speech to air these songs. You are 
NOT to challenge their Constitution- 
al right to express themselves." 

Top 40 WZPL Indianapolis has 
hired its own military analyst, retired 
U.S. Army Reserve colonel Sam 
Graves, to provide commentary to the 
Smiley Morning Show. 

Meanwhile, radio syndication com- 
pany Westwood One issued revised 
guidance for first-quarter and full- 
year 2O0.'i before the conflict began. 
In a statement, Westwood One pres- 
ident/CEO Joel Hollander said: "In 
light of the extraordinary uncertain- 
ty surrounding an imminent war 
with Iraq, we have been experiencing 
a softening of advertising sales over 
the past four weeks. " 

ON TV SCREENS 

U.S. music-video networks were 
tweaking programming even before 
the war started. On March 18, 
MTV2 began airing a one-hour pro- 
gram, MTV2's Music Reads, fea- 
turing videos and artists' perspec- 
tives on war against Iraq. MTV2 and 
MTV have also been playing System 
of a Down's new anti-war video. 



"Boom!," which the band created 
with documentarian Michael 
Moore. The clip includes footage of 
anti-war demonstrations held 
worldwide in February. On March 
19, as the war began. MTV set aside 
its regular programming for live 
news coverage, featuring commen- 
tary from artists and viewers. MTV 
says that it will continue to be on 



base — the community relies both eco- 
nomically and socially on Fort Hood." 

American Urban Radio Networks 
promised eight hours of continuous 
coverage for R&B radio as the war 
began, followed by war reports twice 
per hour. 

In New Yori<, adult top 40 WPU ran 
promos on the air promising war cov- 
erage at 10 minutes before each hour. 

Modern AC WTMX Chicago station 
manager Barry James says his station 
has contracted with CNN for cover- 
age, which they will carry wall-to-wall 
■ for at least the first two hours" after 
the first strike. "After that, updates 
will go to every 20 minutes for the 
first day and then two times an hour 
in drive time and once an hour 9 a.m. 

Dixie Chicks Comments Spark Country Radio Boycotts 



standby to Interrupt regular pro- 
gramming for breaking news. 

On March 26, CMT will launch 
Military Messages, a video-request 
program that will feature dedica- 
tions to and from members of the 
U.S. military. BET has ongoing war 
coverage in its regularly scheduled 
series BET Nightly News. Viacom- 
owned BET says that depending on 
the alert level and the nature of the 
breaking news, it might have spe- 
cial programming from sister net- 
work CBS. 

Despite the uproar sparked by an 
anti-George Bush remark made by 
Dixie Chick lead singer Natalie 
Maines (see story, below), Nielsen 
Broadcast Data Systems reports 



that CMT and Great American 
Country (GACI are still playing 
Dixie Chicks videos at about the 
same rate as before Maines' com- 
ment. CMT and G.AC also report 
that Darryl Worley's pro-U.S. mili- 
tary video. "Have You Forgotten?," 
is a popular viewer request. 

If Sept. 11. 2001. and its after- 
math are any guide, home video 
rentals will dip after war's outbreak 
and then surge. Blockbuster spokes- 
man Randy Hargrove says, "When 
the news media was focusing on 
what was happening around the 
clock the first few days [after Sept. 
11]. people were staying at home 
and not doing much of anything. A 
few days later, when people were 
looking for diversion, video rentals 
gave them an option." 

At least one music retailer report- 
ed softening sales in military town 
San Diego, as a result of the troops no 
longer being in the area. 

Elsewhere in the industry, the 
spring calendar has many functions 
coming up. all of which represen- 
tatives say will go on as planned. 
They include the International 
Assn. of Assembly Managers' re- 
gional meeting (March 22-25 in 
Austin), the National Assn. of 
Broadcasters convention (Las 
Vegas. April 5-10). and the Gospel 
Music Assn.'s annual Gospel Music 
Week (April 5-10. Nashville). 

This story was prepared by Susarme 
Ault. Ed Christman. Dana Hall. 
Carlo Hay, Jill Kipnis. Deborah 
Evans Price, Marc Schiffman, and 
Ray Woddell. 



BY PHYLUS STARK 

NASHVILLE— Days after Dixie Chicks 
lead singer Natalie Maines apologized 
for controversial comments she made 
about U.S. president George W. Bush, 
negative reaction from U.S. country 
stations continued to plague the band. 

Maines' comments and her anti- 
war stance prompted highly publi- 
cized boycotts of the group's music at 
some country stations, although 
many others are supporting the 
group's right to free speech. She told 
a London concert audience that the 
trio is "ashamed the president of the 
United States is from Texas" — home 
to all three of the group's members. 

The comment was met with such a 
storm of protest in the U.S. that 
Maines followed a March 13 public 
statement defending her commenLs 
with a full-out apology March 14. 

In her first statement, Maines said, 
in part: "1 feel the president is ignor- 
ing the opinions of many in the U.S. 
and alienating the rest of the world. 
My comments were made in frustra- 
tion, and one of the privileges of being 
an American is you are free to voice 
your own point of view." 

The next day, Maines went fur- 
ther: "I apologize to President 
Bush, because my remark was dis- 
respectful. I feel that whoever holds 



that office should be treated with 
the utmost respect." 

Maines' initial comments prompted 
a Dixie Chicks-Free Friday at some sta- 
tions and longer-term bans at others. 
The group's most recent single, "TVav- 
elin' Soldier, " falls 
from No. 1 to No. 3 
on Hot Country 
Singles & Tracks 
this issue because 
of a 15% drop in 
airplay last week, 
according to Niel- 
sen Broadcast Data 
Systems (BDS). 

Nielsen BDS 
data also shows 
that 26 of Bill- 
board's 148 coun- 
try reporters did 
not play any song by the Dixie 
Chicks on Monday, March 17. That 
same day, Cumulus Broadcasting 
instituted a ban on Chicks music 
across its 42 stations. 

Cox Broadcasting canceled Jones 
Radio Networks' syndicated Lia eve- 
ning show, which aired on six of its 
country stations, as a result of the 
show's initial unwillingness to stop 
airing Dixie Chicks music. On March 
18. Jones announced that it would 
offer a Dixie Chicks-free version of the 




Lia show beginning the following day, 
but at press time Cox country formal 
coordinator Gerry McCracken said 
the group was standing behind its 
decision to cancel the show. 
Protests were widespread among 
country stations. 
But some stations 
supported the 
group's right to 
free speech. KFKF 
Kansas City ini- 
tially dropped the 
band, but PD Dale 
Carter, like many 
of his colleagues 
at other stations, 
had a change of 
heart. Carter post- 
ed a statement on 
the KFKF Web 
site explaining his reasons for re- 
suming airplay of the group. 

"Our soldiers, sailors, airmen, and 
Marines are over there fighting for our 
rights, and one of those is our consti- 
tutional right to express an unpopular 
opinion," Carter's .statement .said. "The 
longer this has gone on, the more 1 
had visions of censorship and 
McCarthyism. T\vo wrongs don't make 
a right." Carter says his statement 
resulted in more than 1 ,000 e-mails 
from listeners calling him "a whiny lib- 



eral," "a spineless jellyfish," and worse. 

The Chicks' manager, Simon Ren- 
shaw, circulated an e-mail March 17 
suggesting that the band was the vic- 
tim of an organized boycott by 
online conservative news forum 
freerepublic.com. His memo con- 
tends that an area of the forum's site 
features posts with members dis- 
cussing ways to manipulate radio 
polls about the Chicks, including 
links to station Web sites and e-mail 
addresses of radio personnel. 

Renshaw urged caution in viewing 
the results of online polls and e- 
mails. "Consider a radio station that 
receives 1,000 calls and e-mails from 
listeners demanding that they boy- 
cott the Chicks' music," Renshaw 
wrote. "They ignore the fact that 
17.500 fans have bought tickets to a 
show [happening] in a couple of 
months and seem to think that those 
1,000 calls/e-mails are somehow 
reflective of their audiences' wishes." 



FOR THE RECORD 

In the March 22 Executive 
Turntable. Spirit Music should 
have been listed as a music pub- 
lishing company. 
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so MANY BANDS, SO UmiTIME: With 
more than l.OOfl acts showcasing at 
Austin's 17th annual South by South- 
wesl (SXSW) Music Conference March 
12-16 (see story, page 1). choosing 
whom to see can be torturous, because 
you know you risk missing something 
else fantastic There are roughly 50 acts 
playing at any given time, so I'm not 
ashamed to admit that 1 frequently 
resorted to just going with the most 
interesting name. For example, after 
leaving the Coral's show at Stubbs. 1 
drifted into the Club DeVille to see 
Austin band I Low You But I've Chosen 
Darkness on the basis of its name. The 
follffiving is a completely subjective list 
of my favorite acts at SXSW. These are 
not acts 1 think necessarily have the most 
commercial appeal or are even the most 
artistically ap- 



based singer/songwriter — who's al- 
ready- getting major play for his song 
"Orange Sky " on noted noncommer- 
cial stations KCRW Santa Monica, 
Calif., WXPN Philadelphia, and WFUV' 
New York — accomplished the nearly 
impossible task of getting people to 
shut up and not just congregate at the 
bar or at the free buffet .Accompanied 
only by a guitar. Murdoch's lyrics and 
vocals blend the mj-stery of Nkk Drake 
with the warmth of a Cat Stevens or 
Gordon Lightfoot. 

Polyphonic Spree: Such a highlight 
at last year's conference that SXSW 
brought the group back this year, for 
good reason. This 24-member project, 
conceived and led by IVipping Daisy's 
Tim Delaughter. takes the listener on 
a magical myster>' tour made up of 
symphonic pop. 
majestic ambi- 



pealing(althoufti ^W^mMf c^mUSicI 

some of them 1 ' Jr MmU ' 

predict will have l^^Vl^ WW 



very successful south by 
careers). Thej'are 

simply the acts I enjoyed seeing the most 
In alphabetical order 

The Datsuns: This New Zealand 
band delivers a full-frontal assault that 
clears the sinuses, l^ad singer Dolf Dat- 
sun could develop into a world-class 
singer with a howl worthy of early-day 
Roger Dahrey. For once, the hype isn't 
a disappointment Before a packed audi- 
ence of several hundred people, the Dat- 
suns delivered the kind of rock'n'roll 
that made it impossible to concentrate 
on anything but the music. Thank God. 

Electric Six: Lead singer Dick 
Valentine charlsmatically preens 
around stage with tongue planted 
firmly in cheek, while his band backs 
him with a solid blend of hard rock, 
pop. and funk with the occasional odd 
measure of disco thrown in. The De- 
troit band has already scored a No. 2 
hit in the U.K. with the infectious 
■ Danger, High Voltage. " Its XL/Beggars 
Banquet debut arrives in May on both 
sides of the Atlantic I don't know if any 
of it will translate onto record, but it is 
so refreshing to watch a frontman who 
knows it's no crime to be entertaining 
instead of so dam serious all the time. 

KaitO. One of those happy accidents 
that is the joy of SXSW. On my way to 
another show. I popped into Emo's as 
KaitO was warming up. A co-ed quar- 
tet from England, fronted by Mikki CoDc 
on lead vocals and guitar and Gemma 
Cullingford on bass, KaitO serves up a 
quirky new-wave blend of the B-52's 
and the WaHresses. The band's newest 
album arrives on SpinArt this summer. 
Fun. unpretentious stuff. 

Alexi Murdoch: This Los Angeles- 



tion. dream- 
pop tunes, and 



2003 

southwest so much good 
will you'll feel 
like you're seeing Up With People for 
the new millennium crossed with a 
fantastic version of Jesus Christ 
Superstar (which I realize may be an 
oxymoron for somel. There's no such 
thing as too much excess here. Did I 
mention everyone performs in white 
robes? And it s a sure bet that the 
group was the only band at SXSW that 
included a harpist. If you get to see 
Polyphonic Spree, check your cyni- 
cism at the door and just enjoy the 
wonderfulness of it all. 

Tea Leaf Green: This San Francis- 
co outfit's insinuating grooves liter- 
ally lured me in from the street on my 
way back to my hotel one night. 
Inside was a packed dancefloor full of 
undulating bodies grooving to a jam 
band that could noodle with the best 
of them but also had a fine sense of 
melody and funk, 

IVachtenburg Family Slideshow 
Players: Here's a concept: The family 
(mom and pop and 9-year-old daugh- 
ter Rachel) goes to estate sales, buys 
slides of people they've never met and 
writes catchy songs about them. Mom 
Tina operates a mean slide projector 
(which she bought at an estate sale for 
S5). while dad Jason sings and plays 
guitar, and Rachel plan's drums better 
than she probably has a right to. The>' 
are. as Jason refers to them, "comi- 
cally skewed entertainers." which 
means they can even make a si.x-part 
rock opera ba.sed on slides from a 1977 
McDonald's marketing meeting wild- 
ly entertaining. It's a cheesy one-trick 
pony, but what a trick, A true act for 
the DVT) age. 



White Stripes Stay Pure On 'Elephant' 

Drummer Meg White Makes Vocal Debut, After Stepping Out Uve 



BY ANDREW KATCHEN 

There is something comforting in 
the fact that Jack and Meg White 
recorded their fourth set. Elephant 
(Third ManA'2. April 1). in 10 short 
days at London's lo-fi Toe Rag Studios. 
While other major bands scramble to 
find the most expensive and famous 
producers to spend months tweaking 
their vision into something palatable, 
it is interesting that the Stripes believe 
that less time works in their favor. 

"If you can't do it in a cou- 
ple of takes." guitarist Jack 
White says, "then it's not a 
true thing; it's not honest." 

"There were so many re- 
strictions." he adds, when talk- 
ing about the recording of 
pharjt. "WKte Blood CeUs had 
tons of restrictions, too. like 
no guitar solos, no blues, no 
cowr songs. We're always try- 
ing to limit ourselves to see 
what we can come up with. 
When you open the door and 
.say you're going to record on 
Pro Tools, and you're going to 
use digital tricks to fix every- 
thing, and you're going to 
have a string section and 18 
musicians are going to play on 
it, you've opened yourself up to such 
opportunity it sort of starts destroying 
creativity. You're trying to make it eas- 
ier to create, but you're making it 
harder Putting rules on yourself is 
really what makes it easier." 

Certainly, rushed recording stints 
are expected of na.scent bands bereft of 
big budgets and label backing, yet 
Detroit's fiery and fabulously attired 
duo i.sn't e.\actly in such a penniless or 
anonymous position, l^t year was a 
key period for the White Stripes in 
terms of mainstream visibility. In 12 
months, the band scored everything 
from three MTV Video Music Awards, 
two summer dates with the Rolling 
Stones, and a .sold-out gig at the ven- 
erable Radio City Music Hall with the 
Strokes, to racking up 631.000 in U.S. 
sales for White Blood Cells, according 
to Nielsen SoundScan. 



REMAINING RAW, RACCED 

The outside and internal expecta- 
tions placed on subsequent record- 
ings could have caused the band to 
tense up and write a diluted and lack- 
luster record. Yet in the midst of the 
whirlwind, the band's aim was as sim- 
ple and sharp as ever: to make a raw 
and ragged rock album the way they 
always had. 

"We were completely unaffected," 
Jack VMiite says. "We feel like we re- 
corded the way we always had, which 
was great, V'we of the songs were writ- 



ten there in the studio. A lot of it was 
just trying to see what we could come 
up with under this circumstance." 

The end result is the mighty and 
uncompromising Elephant. Glori- 
ously muddy around the edges and 
incisively executed, the Stripes' 
fourth disc will reassure longtime 
fans who may have worried that all 
the pomp and circumstance had 
forced the band to go soft or blindly 
believe in its own greatne-ss. 



THE WHITE STRIPES 



'We feel like we 
recorded the way we 

always had. Five of the 
songs were written 
there in the studio. A 

lot of it was just trying 
to see what we could 
come up with under 
this circumstance. ' 



-JACK WHrre 



Given the sheer quality and confi- 
dent swagger inherent in this dense 
batch of songs. Elephant will also like- 
ly win over first-time listeners. The 
opening "Seven Nation Army" (also 
the set's first single) begins with a thick 
guitar line played through an octave 
pedal, while Meg White's minimalist 
beats build up a charging, crashing 
tempo. If there was ever a doubt that 
Jack White's voice was equal parts Paul 
McCartney and Robert Plant his per- 
formance on "Seven Nation Army" 
runs from wren-like cooing to caged 
hell-child wails, taking no pri.soners in 
the process. When he howls. "All the 
words are gonna bleed from me/and 1 
will think no more." it's his official call 



to fans to get up and dance along. 

Following on the song's dirty foot- 
steps is the blistering, barn-burning 
"Black Math." which features perhaps 
the most uncompromising marriage 
of thrashing guitar and drums set to 
tape since the Stooges' "Fun House." 

Because Elephant starts with such 
visceral strength and impossibly at- 
tractive force, it is easy to fear the rest 
of the album would come up short in 
offering the same dramatic impact. 
Such is not the case. Follow- 
ing tracks like the tranquil, 
percussion-free "Cold Cold 
Night" we find Meg White ap- 
proaching the microphone 
unaccompanied for the first 
time with cool resolve — sere- 
nading eager listeners with 
her delicate and sweet styling 
while a gentle organ pulses in 
the background. 

"It was happening right 
then," Meg White says about 
recording her vocals for the 
song. " Jack wrote that song 
for me. and I've been doing 
more vocals live, so I gained 
some more confidence. " 



WEBUEAKS 

Wliile Elephant ser\'es as an an- 
nouncement of the White Stripes' evo- 
lution, the official relea.se of the record 
has been met with difficulty. Third 
ManA'2 has stepped up the release date 
from .April 15 to April 1 in response to 
the set circulating the Internet, despite 
the label's efforts to .safeguard against 
online leaking. 

"We knew it was going to get out 
there." V2 president Andy Gershon 
says. '"There's nothing you can do to 
keep it fi-om getting out there: you can 
try to slow it down. On one hand it's 
ftiistrating. On the other, you're thank- 
ful you have a band people want to 
download. You hope people want to 
buy it because |of its] beautiful pack- 
aging" — the album is being released 
with six different album covers — "and 
for the fact that the band delivered a 
brilliant record." 

WBCN Boston PD Oedipus says, 
"(We) embraced this band when we 
first heard them because T'Seven 
Nation Army "j was so unique. The song 
is wonderful; it jumps off the radio." 

Recently announced, the White 
Stripes have added eight U.S. dates in 
April, which will follow a brief stint in 
the U.K. The group will play \mo shows 
in its Detroit home before playing in 
California. Boston, and New York. This 
spring will also see the act play for one 
week as the house band on Late Night 
With Conan O'Brien. The dates are still 
to be confirmed. 
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Hip-Hop-Flavored 'U Turn' Marks Crossroads For McKnight 



BY GAIL MITCHEU 

Love ballads are still his fort^. but 
the edgier side of singer/songwriter/ 
producer/musician Brian McKnight 
claims equal time on his sixth studio 
album. U Turn. Arriving in stores 
March 25. the .Motown/Universal re- 
lease finds McKnight collaborating 
with rappers Nelly, Fabolous. and Six 
John as well as noted hip-hop pro- 
ducer Rockwilder. 

In one respect. U Turn picks up 
where McKnight's 2001 album, 
Superhero, left off. On that set, the 
R&B veteran laid down tracks that re- 
flected his interest in hip-hop and 
other genres like rock and gospel. 
Along for that ride were such guests 
as rappers Nate Dogg and the St. 
Lunatics, gospel's Fred Hammond, 
and pop's Justin Timberlake. 

Though McKnight is no stranger 
to stepping outside R&B's perceived 
boundaries — Sean "P. Uiddy" Combs 
lent his production skills to McK- 
night's i997. Anylime — he says peo- 
ple still seem surprised that "I listen 
to Eminem, Snoop Dogg. and Dr. 
Dre. I've always checked out other 
music and have always worked with 
other people. This album represents 
every side of me." 

The artist also refers to U Turn as 
"my coming out. my reinvention. I 
changed management (formerly with 
the TVawick Group. McKnight is now 
managed by Silas White of Los Ange- 
les-based McKnight Entertainment], 
my children are older, and I'm single 
now. I'm doing a lot of things I 
wouldn't have done before." 

What he has done before — ro- 
mantic ballads — is represented here 
by such tunes as current single 



"Shoulda. Woulda. Coulda. " Pro- 
duced by the Underdogs Iwho co- 
wrote the song with McKnightl, the 
song jumps to No. 54 on the Hot 
R&B/Hip-Hop Singles & TVacks chart 




this issue. With McKnight's hip-hop 
side covered by the energetic "All 
Night Long" (with Nelly) and the 
Rockwilder-produced title track (with 
Fabolous and Six John), and his 
inspirational bent underscored by 
Kirk Franklin on "One of the Ones 
Who Did," McKnight's R&B/soul 
muse takes root in "Good Enough, " 
which features fellow R&B crooners 
Joe, Carl Thomas, Tyrese, and Tank. 

"I was really feeling on Quincy 
Jones' 11990] "The Secret Garden.' 
McKnight says, citing the inspiration 
behind this particular pairing. "What 
if 1 came up with a song like that with 
younger guys and me as the elder 
statesman? It's a good batting lineup 
with Joe leading off. then Carl. 
Tyrese. T^k, and myself. " 

In marketing the reinvented Mc- 
Knight. Universal plans to target his 
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established fan base through appear- 
ances on Good Morning America. 
The View, and The Oprah Winfrey 
Show: print ads in such female mag- 
azines as Honey and Essence: and 
release bumpers on BET. which is 
currently airing the "Shoulda" 
video, which was directed by Frank 
Sacramento and McKnight and stars 
actress Vivica A. Fox. 

At the same time, notes Universal 
Records senior VP of marketing 
Jackie Rhinehart, the label is focus- 
ing on the "new" McKnight. "The 
fact that he has a long career is tes- 
tament to his black fan base, and 
we're reinforcing that. By doing so, 
we also want to highlight the edgier, 
unknown aspects of Brian to a 
[broader consumer base]. Though 
he's been around a while, he seems 
older to many. But Brian's only in 
his 30s [he turns 34 this year]. He 
likes motorcycles and sports: he 
even has a basketball team he's 
formed. The artwork and TV spots 
shed light on that edgier Brian." 

In addition, the label has teamed 
with 20th Century Television and a 
retail partner for a promotion that 
integrates U Turn publicity with 
such UPN shows as Buffy the Vam- 



pire Stayer. Consumers will vie for 
the chance to attend a McKnight 
concert plus ancillary prizes like 
trips for two to a spa. Also in the off- 
ing: a summer tour and a junket 

7 listen to Eminem, 
Snoop Dogg, and Dr. Dre. 
I've always checked out 
other music and worked 
with other people. This 
album represents every 
side of me. ' 
—BRIAN Mcknight 

overseas where the album is also 
being released March 25. 

Rico Brooks. Atlanta district man- 
ager for Southern record chain Pep- 
permint Music, agrees that McKnight 
will have no problem attracting long- 
time fans. However, he cites other 
factors that may give (/ Turn an added 
boost. "Even in a market that is rap/ 
hip-hop-focused, one cannot deny 
the power of great love songs." 



Brooks says. "With the country on 
the brink of war. love-theme albums 
should do well. Plus, the production 
here is great. McKnight has also kept 
his name out there, releasing the hits 
album From There to Here, doing a 
song on Justin Timberlake's album, 
and contributing to Motown's new 
Stevie Wonder tribute [Conception- 
.An Interpretation of Stevie Wonder's 
Songs: released March 18]." 

McKnight — whose songs are 
published by Cancelled Lunch 
Music/Universal-PolyGram Inter- 
national Publishing (ASCAP)— 
concedes rap/hip-hop's dominance. 
But don't count him out yet. "Ten 
years ago you had to take raps out 
to get played," McKnight says. 
"Now it seems like you have to put 
them in to get played. For those of 
us who sing, it's hard. But I'm still 
a traditional person: You have to 
get radio to get success. If I want 
to become obsolete, I'll go against 
what's out there. 

"I try to write songs and tempos 
that play on radio." he continues. 
"I'm always cognizant of what's 
going on. So U Turn has hip-hop, 
it has R&B ... it has something 
for everyone." 



Les Nubians Switch To English On 2nd Set 



BY RASHAUN HALL 

Four years ago. the French duo Les 
Nubians put an international spin on 
R&B with Princesses Nubiennes 
(Nubian Princesses), their debut. Sis- 
ters Helene and Celia Fau-ssart return 
with One Step Forward, their sopho- 
more set for OmTown/Higher Octave 
(March 25). 

Princesses Nubiennes was 
the most successful French- 
language album to chart in 
BilttxHirJ in the past 16 years 
—selling 419.000 units, ac- 
cording to Nielsen Sound- 
Scan. The album's first single, 
'"Makeda." peaked at No. 48 on 
the Hot R&B/Hip-Hop Singles 
& TVacks chart and marked the 
first time a French-language 
single had charted. 

Following the success of 
Princesses Nubiennes, the 
group toured extensively and 
collaborated with a number of 
U.S. artists, including Black 
Eyed Peas. Reflection Eternal, 
and Jimmy Summers. 

""We did a lot of [other] music and 
touring between albums." Helene 
Faussart says. " After we wrapped the 
tour, we had a lot of ideas. We felt 
fresh and full of inspiration. We 
evolved as musicians, women, moth- 
ers, and humans. 

"'During the last few years, we grew 
and experienced life," she adds. 
'"Those last five years were more about 
action. The new album had to be in 
that vein. The first album was a pres- 
entation of ideas. Now. it's about 



everyday life experiences." 

With experience comes new op- 
portunities. The duo's time on the road 
allowed them to improve their Eng- 
lish, and as a result they wrote more 
in English for One Step Forward. 
""Writing in English came completely 
natural, " says Helene, whose songs are 
published through Delabel in France 




(administered by EMI Blackwood, and 
EMI in the U.SI. ""When we were writ- 
ing, we wanted to be understood. We 
speak better in English now. and our 
minds were able to expre-ss theraselws 
in English. So. at that precise moment. 
English was a better language for 
expressing ourselves." 

The album's lead single, "Temper- 
ature Rising," which features Talib 
Kweli, is one of the tracks the duo 
wrote in English. "Kweli is like a 
brother to us." Helene says of the col- 
laboration. "Every time we have a 



chance to do something vrith him. we 
do it Every time we can give support, 
we do it. We're a part of the same 
conscious family." 

The group's label hired independ- 
ent lifestyle marketing firm Solid 
Design to spearhead the album's pro- 
motional campaign. According to 
Solid Design marketing director 
Brenda Walker. "Temperature 
Rising " was serviced to urban 
mainstream in February. The 
song's accompanying video- 
clip, directed by Andrew 
Dosunmu. will also play a 
role early in the campaign. 
For tastemakers. the label 
also created mix samplers, 
hosted by Garth Trinidad, 
voice of Chocolate City on 
Santa Monica, Calif.-based 
noncommercial KCRW. 

Booked in North America 
by David Zedeck and Nat Far- 
nam for Evolution Tilent in 
New York. Les Nubians began 
a tour of major U.S. markets 
Feb. 24. Walker notes that Princess- 
es Nubiennes will be sale-priced and 
positioned at retail in all those 
respective markets. 

Managed by Jerome Ebella of Paris- 
based Secteur A. the duo seems much 
more concerned with building a lega- 
cy than sales figures: "We didn't 
change our style." Helene says. 
"That's not the aim. We're doing 
music as an experience. We're creat- 
ing a sound that reflects us the most 
As the first album pleased fans, we 
hope this one will do the same." 
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Lava Baby's Aggressive Self-Promotion Begins To Pay Off Witli Radio, TV Exposure 



BY LARRY FUCK 

Lava Baby is a band that will not 
give up — as evidenced by the inex- 
haustible energ>' with which the New 
York outfit has 
spent the last 
year promot- 
ing its sterling 
full-length de- 
but. fti/A/u/?: 

"This is a 
band straight 
out of the old 
school," notes 
Jack Saftcr, 
head of promo- 
tion for Liquid 8 
Records, which 
distributes the 
recording. 

TheN' re not laying back and waiting 
for the label to make them stars. 
They're deep in the trenches, working 
harder than any band I've seen in a 
very long time. They're putting them- 
selves in front of everyone and anyone 
they can find." 

They certainly are. It has become 
fairly common for the band's princi- 
ples and founders Robyn Banx (vocals. 




guitar) and Miss Brown (drums) to 
spend hours calling radio program- 
mers to either thank them for play- 
ing the band or to woo them into test- 
ing them on 
the air. 

"It's been in- 
teresting to 
connect with 
the people who 
are in the thick 
of the indusfrj'. " 
Banx says. "It's 
giwn us a .seri- 
ous education." 

HEADWAY 

The com- 
munal efforts 
of Satter and 
Lava Baby are apparently starting to 
pay off. "Sex Junkie," the infectious, 
guitar-charged single from Big 
Muff, is currently airing on 25 
mainstream rock stations. 

"This is a record that's grovs'ing 
gradually." Satter says. "It's not easy 
to get a band that doesn't have a 
major-label machine behind them 
on the air. But there's life and 



Denmark's Quirky Raveonettes 
Coming Down Major-Label Pipeline 



BY TODD MARTENS 

Denmark's Raveonettes do not 
mind restrictions. Wliile singer/gui- 
tarist Sune Rose Wagner wants to 
create nothing more than " '60s 
rock-out songs. " the co-ed duo has 
a meticulous recording process that 
borders on conceptual art. 

.Ml the Raveonettes' songs are cut 
in one key. feature no more than 
three chords, refrain from any flashy 
cymbal flourishes, and stick to a 
strict time limit of leiis than 180 sec- 




THE RAVEONEnES 



onds. The end result is a campy 
monster mash that falls somewhere 
between the Cramps and the films 
of Ed Wood. 

Whip It On. the duo's debut EP 
that was released last year on Den- 
mark's Crunchy Frog, earned rave 
reviews, A one-off gig at New York's 
CBGB caught the ear of Columbia 
chairman/CEO Don lenner, after 
which the label purchased the 
rights to the EP. In less than 16 
months, Wagner and musical part- 
ner Sharin Foo went from being a 
pair of unknowns in Northern 



Europe to Columbia's bid for the 
proverbial next big thing. But. 
Wagner says, the Raveonettes were 
never after indie cred. nor did they 
visit New York last November with 
the intent of flying home with a 
major-label deal. 

"We want to go places with this 
music. In order to do it on the scale 
that we want, we need a major la- 
bel." Wagner says. "So. we went to 
New York with a finished product 
and explained that we had bigger 
plans for this band. " 

As does Columbia 
president Will Botwin. 
but he is in no hurry. .\ 
full-length set. produced 
by Sire Records co- 
founder Richard Got- 
tehrer, is sitting on a 
shelf. 

"The full-length 
album can come any- 
time from June to mid- 
September," Botwin 
says. "We didn't want to 
put the spotlight of all of Columbia's 
resources on them. We wanted to 
treat them as an independent. We 
wanted 15.000-20.000 units |of the 
EP] across the counter and out to 
the right people in indie account.s 
before we hit chains." 

With Columbia's goal achieved, 
thanks to some recent support dates 
with college-radio fave Interpol, the 
label moved Whip It On from indie- 
focused RED Distribution to Sony 
Music Distribution. The Raveonettes 
will then launch an MTV2-sponsored 
tour with the Mooney Suzuki. 



growth in this record: that gives us 
the energy we need to forge onward. 
Once we get the record on a station, 
it performs well — and that's what 
matters most. " 

Radio is not the only outlet of ex- 
posure the band has been enjoying 
lately. Several tracks from the al- 
bum have been plucked for use on 
TV programs. The strummy "Valen- 
tine" has been featured prominent- 
ly during MTV's The Real World. 
while "Sex Junkie" w^as heard on the 
E! network program Wild On . . . 
Hollywood Nights. 

"It all adds up," Miss Brown 
notes. "For a band like ours, which 
is trying to get attention against so 
many others, being heard during a 
show on MTV. for example, is huge. 



We're still enjoying that one." 

WAUQNG THE ROCK/POP UNE 

Perhaps the strongest element of 
I^va Baby is that they are aggressive 
enough to play alongside hard-edged 
rock bands like the Donnas while 
exhibiting the youthful pop flair of 
Avril Lavigne. For proof, the band — 
which includes Mr Marc (guitar) and 
Peter Cole (bass) — has played Radio 
Disney events and has toured with 
rock icon Dave Davies of the Kinks. 

"Hey, we're versatile, " Banx says 
with a laugh. "Seriously. I like the 
fact that we're a band that wears 
its pop sensibilities proudly. We 
play as hard as any rock band, but 
we're also melodic and catchy. I 
wouldn't have it any other way." 



Miss Brown adds. "We love all kinds 
of masic, and we have a full range of 
influences that go from the Carpen- 
ters to punk. We want people to take 
us -serioasly. but we also want people 
to enjoy us. We want people to leave 
our shows with the songs stuck in 
their heads." 

The material of Big Muff demands 
precisely tfiat. whether it be the rau- 
cous, funk-flavored attack of the hit- 
worthy "If I Didn't Have You " or the 
sprawling rock balladry of "Wait Til 
the Morning." This is well-crafted 
music from a band that will eventu- 
ally be heard on a major scale. It is 
just a matter of time — and energy. 

"And we're not going to rest until 
we get there," Banx says with a deter- 
mined smile. " Count on it." 



I want to be treated like a star, 
even if I'm not one. ..yet. 



WHAT'S YOUR REQUEST?*" Some come to the U'yndham Bel Age to be discov ereA 
Others come to disappear for a little while. Just let our ByRwjuest Manager know how we can 
make your stay exactly the way you want it. Do an inter\ie%v at the rooftop pool and make a 
late-night enirance at [>iaghile\* (you do know Dimitri. the most famous maitre d" in LA. don't 
you?). Or by low in >'our suite with a private balcony. Either way (or a combirution of both) 
is just fine with us. Coll us or your travel planner. 1.800.WYNDHAM www.wyndhain.com 




1020 N. San ViccmcB 
310-854-1111 
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VISION REALIZED: Despite the un- 
imaginable conditions under which 
they toiled, a handful of such Czech 
Jewish composers as Viktor UUmann, 
Hans Krasa. and Pavel Haas created 
an extraordinary body of music while 
imprisoned in the Theresienstadt 
internment camp during World War 
II, prior to their deaths at Auschwitz. 
By necessity, much of their surviving 
music was written for chamber-music 
forces, leaving any orchestral ambi- 
tions unrealized. 

James Conlon affords listeners a 
valuable glimp.se of what might have 
been, conducting the Cologne Phil- 
hannonic in Ullmann's Symphonies 
Nos. 1 and 2 — orchestrated versions of 
the composer's Piano Sonatas Nos. 5 
and 7 — on a new disc issued March 4 
by the German label Capriccio. The 




label has also just issued a DVD of 
Estranged Passengers, an Ullmann 
documentary that includes an inter- 
view with the conductor. Conlon will 
conduct the Symphony No. 2 in New 
York March 26. as the culmination of 
a concert series that also includes Ull- 
mann'sopera TheEmpemrofAllantii 
(March 23| and a program of his 
chamber music and songs (March 24). 

The project is typical of the neg- 
lected repertoire that Conlon has long 
favored on disc. "Aside from my own 
ego and enjoyment in conducting 
Beethoven symphonies and The Ring, 
I don't see that recording those would 
fill a need," Conlon quips. "I would 
rather put my energj' into something 
useful." That philosophy sparked his 
extensive, much-lauded Zemlinsky 
cycle on EMI Classics, as well as a new 
Capriccio series that has paired Con- 
lon with violinist Vladimir Spivakov 
for discs devoted to Shostakovich and 
Hartmann. both issued last year. 

It was during the recording of his 
Zemlinsky series that Conlon discov- 
ered Ullmann. who had been one of 
Zemlinsky's assistants in Prague before 
the war. 'The fifth and .seventh sonatas 
were among the works Ullmann com- 
posed in Theresienstadt prior to his 



by Steve Smith 



transfer to Auschwitz in 1944; both 
included notes indicating each work's 
planned scoring. Orctieslrated by 
Bernhard Wulff. the symphonies 
underscore Ullmann's originality while 
also recalling the opposing st>'les of his 
two teachers. Zemlinsky and Schoen- 
berg. The orchestration also clarifies 
the potent symbolism of the Second 
Symphony's finale, in which a plain- 
tive Jewish folk song is woven into a 
fugue with a Czech hymn of resistance. 

To Conlon, Ullmann's music sug- 
gested alternative paths that music 
might have followed in the 2i)th centu- 
ry, had the rewilutionan' .Schoenberg 
not been the sole dominant \>oice to sur- 
vive the war. "The younger generation 
was experimenting with all sorts of 
things and had many different view- 
points and attitudes, " Conlon explains. 
"Had there been no Nazi Germany, 
there would have been a dialogue going 
on, as there had been in German music 
for the past 200 years. There would not 
have been only one giant who came 
through the whole thing — and even 
Schoenberg might tiave been dilferenL" 

TAKE FIVE: Telarc bolsters its position 
in the competitiw new market of 5.1 
surround sound Super Audio CD 
(SACDI this month by assuming 
domestic distribution of the Nether- 
lands-based PentaTone label, which 
was founded in 2001 by three former 
executives of Philips Classics. That lin- 
eage is apparent in PentaTone's initial 
American offering, the Remastered 
Quadro Recordings (RQR) series, 
which revisits on SACD a number of 
quadraphonic recordings made by 
Philips in the early '70s. 

The first eight RQR offerings, due 
March 25, feature repertoire by Han- 
del, Beethoven. Rossini, and others 
conducted by Sir Neville Marriner. 
Seiji Ozawa. Jaap Schoder. and Sir 
Colin Davis. At long last, the record- 
ings can be heard as the engineers in- 
tended, with dramaticall>' enhanced in- 
strumental colors and timbres and a 
deep, steady, three-dimensional sound- 
stage. (Each disc also includes a con- 
ventional stereo layer.) 

Telarc will also begin to offer new 
PentaTone recordings in April. Includ- 
ing music by Mozart. Mahler, and 
Franz Schmidt performed by the 
Netherlands Philharmonic, the Con- 
certgebouw Chamber Orchestra, and 
others. .A release due in the fall finds 
Kent Nagano conducting the Russian 
National Orchestra in Prokofiev's Peter 
and the Wolf, narrated by Sophia 
Loren. and contemporary' French com- 
poser Jean-Pascal Beintus' 77ie Wolf 
and Peter, narrated by former Presi- 
dent Bill Clinton. Mikhail Goihachev 
recorded a spoken Introduction. 



Emerging Tunesmith 
Jason Mraz Gaining 
Ground, Eager To 
Test His Umits 

BY LARRY FLICK 

It would be ea.sy to lump the In- 
creasingly popular Jason Mraz in 
with the army of male rockers form- 
ing in the wake of John Mayer's for- 
midable. Grammy Award-graced 
success, but Mraz has actually been 
actively promoting his Elektra debut. 
Waiting for .My Rocket to Come. 
since its October 2002 release. 

"This is old-fashioned artist devel- 
opment." Elektra VP of marketing 
Dane Veneble notes. "From the start, 
we knew that Jason was worth 
investing time and care in. We're not 








MRAZ 



Interested in a fast burn. We're In- 
terested in working with him for 
many years to come." 

That suits the San Diego-based 
artist just fine, since Mraz believes 
his debut Is the tip of his creative 
iceberg. "My best songs have yet to 
be written." he says. "I'm proud of 
where I am, but I'm also itchy to 
grow and test myself." 

Mraz has spent the better part of 
the past four months on the road, 
darting between gigs opening for 
Jewel in the U.S. and headlining his 
own dates throughout the country, 
as well as in Australia. Canada, and 
various parts of Europe. 

"No one sells Jason better than he 
does himself, onstage," Veneble says. 
"It's the primary means by which 
we're building this project." 

Apparently It is working, as single 
"The Remedy" is gaining momen- 
tum at rock, triple-A, and hot-AC 
radio formats. Top 40 programmers 
will get the guitar-charged pop/rock 
track March 24. 

"It's interesting to see how all of 
this unfolds." Mraz says. "When you 
are all alone, writing a song, you 
don't think about things like radio 
formats. You think about putting 
something honest out there for 
people to dig," 

But now that he is dealing with 
the business of music. Mraz says 
that he Is up for the challenge. 

"When you love what you do. you 
push until you drop — then you push 
harder. That's me. .Mways." 
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•GIRL OF THE MOMENT: In an era of 

soundtracks "inspired by" movies that 
comprise songs not featured in the 
corre.sponding film, the Ufta/ a Girl 
Wants soundtrack Is a breath of fresh 
air: .All 15 songs on the .soundtrack are 
actually In the film. 

The soundtrack, which Atlantic 
Records will release April 1. mixes pop 
and rock, both past and present. Artists 
on the alhum include Craig David, the 
Clash. .Meredith Brooks. Duncan 
Sheik. Holly Valance, the Donnas. 
Willa Ford. Rick Derringer. Lucy 
Woodward. Leslie Mills, and Gavin 
Thorpe. John Gregory's "Ride of Your 
Life" is the soundtrack's first single. 

What a Girl Wants, a movie from 
Warner Bros. Pictures, opens April 4 
in Nortli .'\merlca. The film will have a 
summer release in the U.K. and other 
overseas markets. In the film, Amanda 
Bynes plays a young (Xmerlcan woinan 
named Daphne Reynolds who travels 
to England to meet the father she 
never knew. Daphne's father (played by 
Colin Fulh) is an important politician 
whose family does not approve of her. 
While In London. Daphne has a ro- 
mance with a local musician, played 
by Oliver James, who performs two of 
the soundtrack s songs: "Long Time 
Coming" and "Greatest Stor>' Ever 
Told." The two ballads were written 
specifically for the film. 

All of the album's songs fit the 
movie's theme of "following your heart 
and believing in yourself." says WT^al 
a Girl Wants music supervisor Debra 
Baum. one of the soundtrack's execu- 
tive producers. "When 1 first read the 
script, 1 thought it would be a straight- 
ahead teen movie, but parents are also 
really going to enjoy this film. Every 
song is used in a memorable moment 
In the film, so I think people will want 
this soundtrack as a great souvenir." 

The songs performed by James — 
who makes his feature-film debut in 
What a Girl Wants — are two of the 
film's biggest musical numbers. James 
says. " 'lx)ng Time Coming' Is a song 
that my character is writing when he 
meets the Daphne character, and she's 
the inspiration for him to finish it. Act- 
ing and singing haw remained my two 
joys in life, so it was a blessing to do 
both in this movie. How many actors 
get that opportunity?" 

The marketing of What a Girl 
Wants Is a perfect example of corpo- 
rate synerg>': AOL Time Warner ov\Tis 
Warner Bros. Pictures and Atlantic 
Records. In addition. Bynes is a star of 
the T\' series Wl^al I Like .About You 
on the WB network, also owned by 
AOL Time Warner. Not surprisingly, 
What a Girl Wants will be heavily mar- 
keted on the WB. 

.Atlantic senior VP of marketing 



by Caria Hay 



Vicky Gcrmaise adds, "We've done a 
pretty significant retail campaign for 
the album. Soundtracks normally 
have a suggested retail price of 
$18.98. but for HTiat a Girl Wants, 
we have a $15.98 suggested retail 
price." In addition. .Atlantic will make 
the soundtrack available for stream- 
ing on the Internet. 

Gregory's "Ride of Your Life," which 
Is used in the end-title credits of the 
film, has been serviced to AC radio. 
Atlantic manager of product develop- 
ment Chip Dorsch explains, "This 
movie Is really testing strongly with 
mothers and daughters. It's not just a 
teen film, so It made sense to go to 
more adult formats for this song." 

Los Angeles-based musician Grego- 
ry, who previously had a stint In the 
band California, is stepping out as a 




solo artist with "Ride of Your Life." The 
song is also the first single from his 
solo debut, which .Atlantic expects to 
release this summer. 

Gregory tells Billboard. "|Atlantlc 
Records Group co-president] Ron 
Shapux) asked me if 1 there was any- 
thing 1 had written that could be used 
in the film. I had bits and pieces of the 
song written already. 1 got a plot out- 
line from Debra Baum. and it just hap- 
pened from there. The song applies to 
the movie but also to life in general. 
It's about stepping outside your 
boundaries and taking chances." 

There are no Immediate plans for a 
music video for "Ride of Your Life," 
because as Atlantic's Germaise says, 
"We decided to pour a lot of the money 
into TV and radio spots." Marketing 
plans for the movie and soundtrack 
also include actor/singer James going 
on a seven-cit>' promotional tour of 
U.S. shopping malls, beginning March 
24 In Chicago. 

'.A DJ will be there spinning the 
soundtrack." Dorsch adds. "Oliver 
James will also be visiting radio sta- 
tions, and we're having a contest with 
radio stations that will have the win- 
ner flying to the premiere of the movie 
this summer in London." 
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Oleander Gets More Aggressive, Focused On Sanctuary Bow ' Joyride' 



BYCHiaSTATmJS 

When it comes to performance, 
playing live is a band's proving 
ground. This is becoming even more 
critical to an act's longevity, as 
groups log continuous stretches on 
the road to remain viable against a 
background of declining album 
sales. Oleander's gig at New York's 
the World in Januar>' showed it is 
one of those bands that relies on 
delivering a well-honed rock show. 

"I think that in order to be respect- 
ed, it's not just about selling albums; 
it's also (about! being a musician," 
guitarist/vocalist Thomas Flowers 
says. "We've got a long way to go, but 
we definitely strive to be as tight as 
we can and to put on as good a per- 
formance as possible. " 

Flowers and bandmates Doug El- 
dridge (bass), Ric Ivanisevich (guitar), 
and Scott Etoiours (drums) made good 
on that challenge with a .set containing 
material from their new al bum, yoynV/e 
(March 4). the band's debut project for 
Sanctuary. The Sacramento, Calif., 
natives took for a spin "Hands off the 
Wheel" — which is No. 29 on Main- 
stream Rock Tracks — ^""Don't Break My 
Fall," and ""Fountain and Vine," new 
tunes that forgo the instrumental 
experimentation found on 200rs 
Unwind for a blistering, head-banging 
sound that won the audience's approval. 



On Unwind, the band "really want- 
ed to stretch our tastes and try to pres- 
ent an album that was a little more 
diversified as far as instrumentation, " 
Flowers explains. '"It didn't necessari- 
ly pan out for us. so we kind of stripped 
that down to doing what we're good 
at: We're a rock band, and we decided 
that this album was going 
to be more linear, more 
focused, more in-your-face 
than either of the other two 
albums." 

As Oleander's lyricist. 
Flowers wears his experi- 
ences on his sleeve. Two of 
Joyride's most powerful 
cuts, "Fountain and Vine" 
and "30 60 90," recount his 
struggles with chemical 
dependency. "Better Luck 
Next Time" expresses "a moral 
quandary" he wrestles with because 
" there's a lot of things I could be 
doing with my time, and sometimes 1 
feel like I'm not doing it justice." 

FLOWERS' STORYBOOK 

""Runaway Train " is a story from 
Flowers' previous marriage. He ex- 
plains, "Whenever you |go on the 
road], you come home, you're not 
quite sure what's changed and you're 
not quite sure if you're the same or if 
anything's the same. So there's a lot 



of keeping your fingers crossed that 
everything that you love is still going 
to be there when you return." But for 
all the personal challenges he has 
faced. Flowers is not bitter. He says, 
"The biggest inspiration for me right 
now has been Igirlfriend] Lindy Gam- 
ble. The woman in my life is my inspi- 



J 1^. 



ration for my every day." This happi- 
ness most likely inspired the Joyride 
cut ' Rainy Day. " 

Oleander wrote Joyride while at a 
career crossroads. In early 2002, it left 
Universal Records, home of 1999's 
February Son (which went gold, 
thanks to the No. 3 Mainstream Rock 
Tracks hit "Why I'm Here ") and Un- 
wind (which spawned '"Are You 
There?," a No. 6 hit on the same chart). 
Flowers described the departure as a 
muhjal decision involving mixed emo- 
tions on both sides: "For them, it was 



an opportunity to save money and pur- 
sue other artists. For us, it was an 
opportunity to get another label while 
we still had clout in the business. 
Thankfully, they let us out of our con- 
tract, and we fulfilled our obligation to 
them and found a home at Sanctuary. " 
Having seen the way crowds react 
to the new material. Sanc- 
tuary product manager 
Nick Pirovano is enthusias- 
tic about Joyride. " The one 
song wc"re starting to see 
some amazing reaction 
with is "Fountain and Vine.' 
When we see the song per- 
formed live, very rarely do 
you see kids start singing a 
brand-new song back to the 
band that they'd never 
heard, " he points out " I've 
seen this band seN^ral times now, and 
it happens every time, where the kids 
react to this chorus and they're just 
singing at the top of their lungs. It's a 
show-stopper." 

DEMOS SURFACING ON EP 

Pirovano describes the promotional 
strategy for Joyride as a market-specific 
national campaign concentrating on 
having a retail presence in cities where 
"Hands off the Wheel" has reacted 
strongly, such as Dallas, Cincinnati, 
and Minneapolis: "We're offering a very 



special EP that contains acoustic and 
demo tracks from the record, as well as 
an unreleased song, and it also contains 
a video for "Runaway TVain." We're pric- 
ing the record competitively at $13.98. 
It's a pretty cool value for a kid who's 
an Oleander fan." 

On the Internet, a listening party 
was held for Joyride Feb. 28 through 
March 3 exclusively on budweiscr.com, 
where fans could stream the entire 
album. Amazon.com offered a pre- 
release value-add, where fans who 
ordered Joyride ahead of street date 
could stream the Rimaway TYain ER 

Oleander played a half-hour 
acoustic concert at Tower Records in 
Citrus Heights, a Sacramento suburb, 
on street date: local radio station 
KRXQ (98 Rock) broadcast the event 
from the store. 

"When their first album came out. 
they did an in-store that was very well- 
received, and they sold almost 400 
copies that day, " Tower operations 
manager Donna Rasmussen says. 
'They remain a strong seller here." 

"The greatest rock records make 
you want to see the band live, and then 
when you see the band live, you want 
to listen to the record. " Pirovano says. 
"This record makes you want to see 
this band live, and then when you see 
these songs performed live, you can- 
not wait to go listen to this record." 
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Gabriel Lowers Ticket Prices For Second Leg Of Tour 



BY SUSANNE AULT 

LOS ANGELES— Undeterred by 
weaker-than-expected business on a 
late 2002 tour, Peter Gabriel will hit 
the sheds this summer with a lower 
ticket price. 

During Gabriel's first major U.S. 
tour in nine years last fell, attendance 
was less than expected. So concert 
organizers believe they have made a 
smart decision in lowering prices 
across the board by approximately 30% 
for the tour's second leg this June. 

In contrast to the $135 price for the 
high-end November and December 
2002 gigs, tickets for Gabriel's 16 
upcoming North American dates will 
peak at $85 apiece and cost as little as 
$20 in some cases: $1.50 from each 
ticket will be donated the human- 
rights advocacy charity Witness, simi- 
lar to an arrangement from last year 

"Part of the reason |for that] is 
Peter wanted to make it affordable for 
people who maybe couldn't afford the 



fall leg." Clear Channel Entertainment 
(CCE) VP of touring Gerry Barad says 
of shows tentatively set to bow June 7 
at the Shoreline Amphitheatre in 




Mountain View, Calif., and wrap July 
2 at the Verizon Wireless Music Cen- 
ter in Noblesville. Ind. 

CCE nationally promoted Gabriel's 
2002 shmvs and will do so in 2003. Half 



of the spring shows are repeats in pri- 
mary markets, including Los Angeles 
and Boston: the other half are markets 
that last year's routing schedule did 
not include, such as Columbus, Ohio. 

MAKING CHANCES 

"1 think we all agreed that not every- 
body was going to be able to afford the 
first tour — it might be pricey by some 
standards," says Evolution Talent agent 
Jonny Podell, who booked Gabriel's 
tour with William Morris Agency's 
John Marx. 'We all agreed to come 
back and try to scale it in a way that 
was more attainable for [everyone]." 

Another change is that this leg will 
stop primarily at amphitheaters, which 
means 2002's complicated 360-degree 
setup (Gabriel performed inside a bub- 
ble-like structure) will be revamped to 
an end-of-house production approach. 
This should reduce expenses, but Barad 
says Gabriel was drawn to sheds this 
time because "the weather will be good 



ILMC Discusses How To Improve Live-Music Industry 



BY lULIANA KORANTENC 

LONDON — Does the international 
live-music industry have a reputation 
to save among other related sectors? 
The conclusion at this year's Interna- 
tional Live Music Conference (ILMC). 
held March 7-9 at the Royal Garden 
Hotel, was that things could be better. 

The panel called 'To See Ourselves 
As Others See Us" focused on touring's 
relaliorLships with the record business 
and its status among export industries 
supported by governments. 

Record-company executives and 
national music office representatives 
were among the non-live-music spe- 
cialists invited to join concert pro- 
moters to discuss how things could 
be improved. One of the panel's co- 
chairmen — Stuart Galbraith. promo- 
tions VP at Ijondon-bascd Clear Chan- 
nel Entertainment U.K. — noted that 
sales in live music were rising at a 
time when CD sales were plummet- 
ing, and consequently the two busi- 
nesses could learn something from 
each other 

Panelist Paul Conroy, Virgin Rec- 
ords U.K.'s former managing director 
and founder of the new London-based 
independent management company/ 
label Adventures in Music, said: "Rela- 
tionships between the labels and live 
music have broken down." 

He argued that the major labels had 
become too corporate-minded to 
understand how live music could con- 
tribute to .sales: 'There's no direct rela- 
tionship with artists. The majors need 
to refocus themselves." 

Alison Wenham, CEO of U.K. inde- 
pendent labels' trade body ;\ssn. of 
Independent Music (AIM), defended 
the recording industry, saying sales 
might have fallen, but "the recording 
industry' isn't dead. " However, she 



called for such independent finan- 
ciers as bankers to step into the 
breach where majors have failed to 
fmancially develop certain acts. She 
felt the international banking indus- 
try has never understood the concept 
of developing acts for potential long- 
term profit. 

Several delegates in the audience 
pointed to the trend of emerging and 
established acts opting to forgo the 
major labels' resources. Cited examples 
included British act Simply Red and 
Sieve Winwood. Another topic of dis- 
cussion throughout the weekend was 
U.K. star Robbie Williams' reported $80 
million deal with EMI Recorded Music, 
where the major planned to recoup 
revenue not just from selling Williams' 




recordings but also from merchandise 
and ticket sales. But, as panelist and 
EMI liaison officer Alex Belmont noted, 
Winwood and Williams would not have 
such clout to become independent had 
the majors not helped develop them in 
the first place. 

The panel also examined the live- 
music business' relationship with gov- 
ernment bodies. Although representa- 
tives from the music export bodies for 
Finland, the Netherlands, France, and 



the Europe-wide region said they were 
starting to receive funds, they noted 
that they still struggled to gain the gov- 
ernments' respect as an export sector. 
As Eric Morand of Paris-based Export 
Music France pointed out. the Swedish 
music industry had to remind its gov- 
ernment that pop sensation Abba was 
bringing in more foreign rexwue from 
their tours and recordings than auto 
giant Volvo before the Swedish export 
office was taken seriously 

Helsinki-based Paulina Ahokas, di- 
rector of the recently launched Musex 
(Music Export Finland), .said the 
country's Ministry of Trade and Indus- 
try financed 50% of her organization. 
But to survive, the rest of iLs funds 
had to come from the local labels' 
marketing budget. 

The Dutch equivalent to Musex, 
Conamas, survives on funds from local 
copyright collection societies Buma 
and Stemra, the Noord-Holland, Hil- 
versum-based organization's Peter 
Smidt said. The national government's 
ministry of culture and economic 
affairs only assists on a project-by-proj- 
ect basis. Smidt argued that govern- 
ment support is needed to promote 
local live acts, especially in countries 
like the Netheriands, where Anglo-U.S. 
repertoire dominates music sales. 

Michael Cudinski, managing direc- 
tor of Australia-based promoter Fron- 
tier Touring Co., noted that when gov- 
ernments do take the music industry 
seriously, it can pay dividends, as illus- 
trated in New Zealand. "New Zealand is 
very active," he said. "Any half-decent 
band can get a Igovemmentj grant to 
make an album and pay for managers 
and labels to travel to see New Zealand 
bands around the world. Even the 
prime minister is supporting high- 
level acts and local acts. " 



... it will be something different to do. 
He never does the same things twice. " 

The $135 price was within the ball- 
park of many recent arena headlin- 
ers — equal to U2's 2001 charge and 
less than 2002's $250-$350 Rolling 
Stones and $250 Paul McCartney tick- 
ets. However, of the nine shews report- 
ed to Billboard Boxscores from 
Gabriel's 19-show stint last year, none 
sold out; instead, they filled 72% of the 
arenas' available seats. The opening 
two Chicago dates at the United Cen- 
ter drew about 50% of its capacity. On 
average, each show grossed $678,829 
and attracted 10,111 in attendance. 

"We're happy with the tour," Barad 
says of these performances. "At the end 
of the day you can always sell more 
tickets. Not everything sells out these 
days — we don't want to dwell on that" 

Since Gabriel's fall series was a CCE- 
produced event, venues were essen- 
tially financially protected, regardless 
of attendance. But missed concession 
and merchandise sales could be one 
negative effect coinciding with weak- 
er-than-anticipated cro\vds. 

Ralph Marchetta, VP of entertain- 
ment at the America West Arena in 
Phoenix, admits, ' Our |Dec. 12| date 
did not do all that well. I would say I 
definitely was surprised at the time . . . 




but I think it definitely appeared to be 
a price sensitivity is.sue." 

Echoing managers at other partici- 
pating venues in 2002. Marchetta 
points out that steep charges at a time 
when other hot-but-pricey acts xvere 
also competing in the market likely 
hurt his own show's ticket sales. "We 
did have a McCartney show in October, 
then the Stones at the end of January. 
So [Gabriel s show] fell in between. 
That was a factor," he says, adding that 
he would like Gabriel to return to his 
building " because he is a tremendous 
artist. I think that given the right sit- 
uation, it could make sense. " 

United Center booking manager 
Scott Feldman says, "The same thing 
could probably be said for any show. It 
comes down to discretionary income 
— Rush, Rolling Stones, Bruce Spring- 
steen: all career artists Iwho are out] 
at the same time. With our economy 
the way it is. maybe instead of spend- 
ing $130, you'll save [for a $250] 
Stones ticket" 



Likewise. Feldman maintains 
that Gabriel did a bang-up job. and 
" in no way. shape, or form were the 
shows unsuccessful ... he put on an 
amazing tour." 

Another issue that may have affect- 
ed attendance is that in releasing Li) 
in September 2002 (his first studio, 
non-soundtrack album since 1992's 
Us), it took a while for people to real- 
ize Gabriel was back. According to 
Nielsen SoundScan, Up has sold 
3 11, 000 copies, compared with the 1.5 
million Us has sold. 

Plus, "Peter hadn't toured in close 
to 10 years. Maybe now [he is[ firesh in 
people's minds, and he may sell addi- 
tional tickets," says John Page, senior 
VP/GM at Comcast-Spectacor, which 
manages Philadelphia's 18.000-seat 
First Union Center. (The venue host- 
ed Gabriel last Nov. 18, drawing 
10,608 people and grossing $854,130.) 

STILL DOINC GOOD BUSINESS 

As far as whether the lower prices 
will lead to sellouts, Podell says, "I 
think so ... the new record has been 
out, he was up for a Grammy this year 
[for best male rock vocal performance 
for Up's "The Barry Williams Show"], 
so many, many more people are con- 
scious of Peter now than six months 
ago when we first put Peter on sale." 

Although aware of certain atten- 
dance shortcomings last fall, House of 
Blues Concerts Southwest VP Dave 
Parks says of his June 1 1 Gabriel show 
at Dallas' Smirnoff Music Center, 
"When we had the opportunity to 
[book him), we didn't hesitate in the 
leasL They were sensitive to pricing the 
show properly for the market" 

The June 8 show at Los Angeles' 
Verizon Wireless Amphitheatre is one 
of the few spring concerts that are 
currently on sale. Still. Marx des- 
cribes its progress as "very positive." 
He and Podell also say that more 
Canadian dates may be added to the 
June leg. 

While the subject of some specula- 
tion for venue sources. Barad denies 
that this next batch of shows reflects 
an attempt by CCE to make up for any 
lost revenue from Gabriel's first leg. 
" We bought a tour that was "X' 
amount of dates, and per Peter, that 
was the end of it. But we got a call 
after Christmas that he was thinking 
about doing more dates in America. 
[CCE] researched what to do, and 
that's how the tour [happened], " he 
explains, declining to discuss deal 
specifics for either leg. 

Marx agrees, explaining that Gabriel 
tracked his Web site during the 2002 
trek and noticed people posting com- 
plaints about prices. ""That was one of 
the factors that motivated him to come 
around and do an under-priced ticket" 

Most important. Marx says, is that 
the fall outing " reminded Peter that he 
really enjoys playing . . . and with reac- 
tion from fans at the shows, it made 
sense to come back. " 
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"Vl/e don't need a weekly map in the music 
business as we have Billboard as our guide, 
our bible, our informational highway" 
Alex Hodges, Executive VP. House ol Blues Concerts 



"New refreshing perspectives on touring. 
I believe Ray iVaddell to be the most 
accurate and reliable journalist today" 

Buck Williams. President, The Progressive Global Agency 



"Ray may be a pest, but he's our pest... 
who cares enough about the touring business 
to dig deep and get it right" 

Irving Azoff, Owner. Azoffmusic Management 



"One can always count on impartial, intelligent coverage from 
Ray Waddell. He has no agenda other than to tell the truth 
(as much as I've tried to sway him otherwise)" 

Seth Hurwitz. Owner. I.NI.P.mo Club 



"\ really enjoy the revitalized Touring 
section. I go right to it to see the latest 
news and enjoy Ray Vl/addell's column" 

Jim McCue. VP ol Sales & Marketing. Portland Rose Garden Arena 



"Ray IVaddell and his team have brought the sophisticated 
reporting that Billboard has been known for to the live 
aspect of the entertainment industry" 

John Scher. Co-CEO. Metropolitan Talent Inc. 



"Billboard's touring coverage is a great overview of what is happening in the 
touring industry - it allows us the opportunity to see who is where and what 
they are doing which helps us as bookers of our facilities" 

Peter Luukko, President. Comcast-Spectacor Ventures 



THE INIERNAnONAL NEWSWEEKLV OF MUSIC. VIDEO. AND HOME E N T E R T A . N r,U tU 



illboaid ExDands HsTouring Coverage 




Ull LaJUivJ CO im cert grosses 



AnnsTrs) 


:>4rE 


TICKET WCE'S 


ATTCNOANCC/ 

CAPACITY 


HtOMOTSe 


ELTON JOHN & BIUY JOEL 


FordCsnlef. 
Oklahonu CNy 

March 2 


$1,841,910 

$175/545 


17.871 

sellout 


Clear Channel 
Entertainment 


ELTON X>HN a BILLY JOEL 


Convca FMdlwuM, 
MlaMpolls 

March 4 


SI.TOMK 

$I97/S47 


15,644 

saltQut 


Clear Chewiel 
Entartaiamaiil 


BON JOVI, GOO OOO DOLLS 


Flfit Union CantK 
PbiladBliiliia 

March 7 




16,217 

sella lit 


Ctaar Chaanal 
Eatartaiaiiiaiil 


BRUCE SPRINGSTEEN 
a> THE E STREET BAND 


Blue Crosi Aiena. 
Roclwant, N V 

March )1 


S906.329 

S73 50 


12.426 

sellout 


MaRtcCHy Prods. 


PHSH 


GrMniboro Coliaeiun, 
GrMnaborD. NX. 

March 1 


S88IIS88 

$37.50 


23JC 

sellout 


Ctaar CtMnnoi 
EatartslnnMnl 


GEOROE STRAIT. 
TAMMY COCHRAN 


KMnpaf Aram, 
ttrnm— CItv, Mo. 
Fob. 13 


sas».062 

ffiOSO/SSO.SO 


1M» 

16.58S 


Ilia Messina Group 


BON JOVI. GOO GOO DOLLS 


riMiCiiiiM. 

March 4 




i4jao 

sellout 


DoerCbanaol 


CHER. TOMMY DRAKE 


TlwPvraaiM, 

MarSf 


STS.2S/S36.2S 


15.868 


aearChanael 

Entertainmeal 


GEORGE STRAIT 
TAMMY COCHRAN 


RBCCoanr. 
Ralaigh. N.C. 

Feb 22 


1741,482 

$59.S(VS49.50 


13,731 
14.704 


The Messina Group 


aEORGE STRAIT 
TAMMY COCHRAN 


Tho Aroao at GwJnnan 
Caatar. Dulatfi. Ga. 

Fab 21 


STaojfti 

S8)5(VS51.50 


12,710 

12,752 


The Messina Group 


CHER. TOMMY DRAKE 


TlMoipson.Bolin9 Arana. 
Kaajnilla, Tana. 

March 2 


S7OM06 
S7S/SSS/t4S 


Hsn 

11.780 


.lech Uleick Praeents 


SON JOVI. GOO GOO DOLU 


PaaalAfaaa. 

AltaBV,N,V. 

March 3 


S75/S45 


Mjsa 

12.718 


Clear Chaanel 

Entertainment 


GEORGE STRAIT, 
TAMMY COCHRAN 


MCI Caalar, 
WashbiQloii, D.C. 
Fob 6 


$673,837 

$59.50/$49.S0 


12.478 

13.467 


TIm Messina Groap 


CHER, TOMMY DRAKE 


TIm Cs^MidOfiM* 
Latayatt*. U. 

March 6 


S63M6* 

$7975rt34 75 


9.836 

10.001 


Claw Chaanal 


TOBY KEITH, RASCAL FLATTS, 
AMY DALLEY 


Rom Gardait. 
Pofllwid. Of*. 

Feb 14 


S624.4M 

$44.75/S34.7S 


1Sk387 
tallout 


Omm Chamial 
EntaitainnianI 


CHER, TOMMY DRAKE 


Rupp Aran*. 
Lsxmgtofl. Ky. 

March 1 


$6011012 

S68-25/S34.2S 


IflllM 

15.316 


Claar Channel 
EntortainaMal 


SCORPKMS « WHITESNAKE. 
DOKKEN 


Univsrwl Amphittwairo. 
Univena) CitVr Calif. 

Feb 22-23 


$SS2,7n 
S8V$55/S45 


10824 

11,295 two shorn 


House of Blues Coacarts 


GEORGE STRAIT, 
TAMMY COCHRAN 


Roberts Stodium. 
Evansvillo. Ind. 

Feb. 14 


$664,447 

S59.S(V$49,S0 


1014GZ 


Tfco Messina Group 


TOBY KEITH, RASCAL FLATTS, 
AMY DALLEY 


Taryel CaaHr, 
Mtanaapolis 

March 1 


$S3a,012 

S46.S0/S24.75 


1t22i 

MllOMi 


Claar Chanaol 
EiHertaimnanl 


KENNY CHESNEY, MONTGOMERY 
GENTRY, KELUE COFFEY 


The Mark erf the Quad 
Citjet. Moline. III. 
March? 


$423328 

S42 7S/S29.75 


10L830 

sellout 


Cleer Chennel 
Entertainmant. 
The Messina Group 


TOBY KEITH. RASCAL FLATTS. 
AMY DALLEY 


Idaho Center. 
Namps. Idaho 

Feb, 15 


$417,972 

S46 75<'S36 7S 


10,098 

sellout 


Clear Chennel 
Enterta inment 


THREE MO' TENORS 


Detroit Opera Houte. 
Detroit 

Feb. 11, 13-14 


$394,826 

S55/S18 


8.476 

ttiree sellouts 


Jam Theatricals, 
in-bou*e 


KENNY CHESNEY. MONTGOMERY 
GENTRY, KELUE COFFEY 


Reach Cantai; 
Graen Bay. VVii. 

March 6 




8,419 

sellout 


Clear Chaanel 
Entartainmont 
The Mesetee Groep 


TOBY KEITH. RASCAL FLATTS, 
AMY DALLEY 


Hulman Center, 
Terre Haute, bid. 

Feb- 27 


$309jn 

S44.75/S34.75 


74H2 

sellout 


dear Chaanal 
CnlsrtalMfnanl 


THE DOORS, 21ST CENTURY 


Univerul Amphilheetra. 
Univerael City. CalH. 
Fob. 7 


S30S.430 

$125/$6(VSS(V$40 


6,059 

sellout 


House of Blues Concerts 


SCORnONS » WHITCSNAKE. 
DOKKEN 


BtrilCewtra. 
MaiitFoal 

March 14 


S301.S67 

($447,480 Canadian] 

$33.36 


9.631 


Gillett Eirtertainmeirt 
Group. House of Bloea 
Canada 


GAITHER HOMECOMING 


Alhel Arena. 

North Little Rock. Ark. 

March IS 


$2981692 

$28/S25/S1B 


13,630 

17.81 B 


Claar Channel 
EatartainnMM 


ANITA BAKER, RONNIE LONG 


Trump Tej Mahal. Mark Etees 
Arena. Atlantic City. NJ. 
March 1 


$294J55 

S65/SS5 


iMl 
salaut 


Claar Channel 
EatBittiMieat 


TOBY KEITH, RASCAL FLATTS, 
AMY DALLEY 


Dehidi EntartBNWflvt ConMfiaoe 
CaaHc Oulelti. I*nn. 

March 2 


$289,941 

$46 25 


UN 

nNotii 


OaarOwnaal 


TOBY KEITH, RASCAL FLATTS. 
AMYDAUEY 


U.S. Cellular Center. 
Cedar Rapid*. Iowa 

Feb 28 


$287^17 

$45.75/$35.75 


sellout 


CtoarCH— 1 
EntaftslmiMMt 


TOBY KEITH. RASCAL FLATTS, 
AMY DALLEY 


VUima Valley SunDomo. 
Yakima. Waih. 

Feb. 13 


$272,201 

$35.25 


7.722 
sellout 


Claar Chanaol 
EnlertalnmanI 


KENNY CHESNEY, MONTGOMERY 
GENTRY, KELUE COFFEY 


Mld-AmeficB Center. 
Council Blufh. Iowa 

March 9 


$265312 
S44 50 


7,000 

8,471 


Police Prods.. 
The Messine Group 


LOS TIGRES DEL NORTE 


Univareal Amphitheette. 
Univeraal City. Calif. 

Feb )5 


$264,500 

S130/SI0Ek/S7O/S45 


4.897 

5,400 


House of Bhios Concerts 


ALEJANORA GUZMAN, 
ENANITOS VEROES 


Univermal Amphitheetra. 
Unhrersal City. CalH. 
Feb 28 


$239,410 

S73/S64/$54/$44 


4.7M 

5.150 


House of Bkios Coitcertt 


COLDPLAY, THE MUSIC 


The Arena at Gwinnett 
Comer. Duluth. Ga. 
March 6 


$238,560 
$35 


7JIH 

sellout 


Ctoar Channel 
Enterleiamont 




Views 



NEW MEANING FOR 'EXCLUSIVE': 

Anschutz Entertainment Group 
(AEG) and Nederlander Concerts have 
resolved their lawsuits regarding 
booking rights at Los Angeles' Staples 
Center and Forum, which are both 
operated by AEG. Nederlander and 
AEG's Concerts West affiliate have 
agreed to share "exclusive" rights to 
book and promote concerts at Staples 
Center, and both will have a role in 
booking the Forum. 

AEG filed suit last year in L,A. 
Superior Court, alleging breach of 
contract regarding Nederlander's 
exclusive promoter rights at both ven- 
ues. The action came after AEG gave 
notice to Nederlander that the latter's 
exclusive deal was being terminated 
because of its failure to meet a $2.4 
million annual guarantee. Nederlan- 
der countersued, saying it was 
absolved of making payments to AEG 
because the latter had violated the 
exclusivity contract by booking con- 
certs by such acts as Creed. Garth 
Brooks, and George Strait. 

EASY MONEY: Even if his days of No, 1 
hits and sold-out arenas are behind 
him, rocker Eddie Money continues to 
tour like a bandit. In 2003. Money hits 
a milestone many artists never see. as 
he notches his 25th anniversary in the 
entertainment business. "It's been 25 
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years of great rock'n'roll." says Money, 
whose hit singles "Take Me Home 
Tonight." "Two Tickets to Paradise," 
and "Shakin'." among others, are now 
part of the classic-rock canon. Money 
plays 150 dates a year, "and I wish it 
was more. I enjoy working: it's noth- 
ing but fun now." 

Money says his audiences today are 
diverse. "I've got a lot of fans of a lot 
of different ages," he says, adding that 
he is a family man himself. "The 
shows are more family-oriented, I've 
had a lot of my fans since the late '70s, 
and I feel like I have a lot in common 
with these people." 

Money's life on the road wasn't 



by Ray Waddell 



always so family-oriented. In fact, he 
admits he used to be a pretty hard 
charger in terms of nightlife, "Back in 
the day, I used to knock down the 
[drinksl, smoke pot, and that's when 
they told you coke was not addictive," 
he says, " I had a reputation for being 
around bars a lot, and in those days I 
didn't get a hangover. Plus, everything 
was free. If I knew how much all of 
that stuff cost, 1 probably wouldn't 
have done so much of it" 

Despite his partying. Money main- 
tained a reputation for professional- 
ism in his live performances. "I always 
stayed pretty straight onstage." he 
says. "Bill Graham was my manager, 
and I was petrified of the guy I didn't 
want to get out there like Jim Morri- 
son and fuck up."" 

Now Money says his wildest days are 
behind him. " I've got five kids. I don't 
want to be in the paper for a DUI or 
being a pot head." 

Even though he remains a staple at 
classic-rock radio. Money's name does 
not seem to come up when the Rock 
and Roll Hall of Fame's considerations 
for inductions are announced each 
year. "Nothing against Ehis Costello 
or the Clash, but I had a lot more hits 
than those guys," he says. "1 feel like 
the Pete Rose of the Rock and Roll 
Hall of Fame. But if they don't let Bob 
Seger, Grand Funk Railroad, or 
lynyrd Skynyrd in, don't let me in." 

Money is booked by Christianne 
Weiss at ICM and managed by Jim 
Delia Croce at Pathfinder Management 

BLOW YOUR TOP: Texas trio ZZ Top 
will join forces with Ted Nugent and 
Kenny Wayne Shepherd with Double 
TVouble for the Beer Drinkers and 
Hell Raisers tour, set to begin April 25 
at the CenturyTel Center in Bossier 
City, La. The tour will pair Clear 
Channel Entertainment and longtime 
ZZ promoters Beaver Productions of 
New Orieans as co-producers. The 30- 
plus date tour will play a mix of 
amphitheaters and arenas, wrapping 
June 14 at American Airlines Arena 
in Dallas. 

BONNAROO 11: The second annual 
Bonnaroo Festival, set for June 13-15 
on a 600-acre farm near rural Man- 
chester, Tenn,, officially sold out 
March 12, Produced by Superfly Pro- 
ductions and A.C. Entertainment, the 
major jam-band event went clean in 
17 days at 80.000 tickets, sold strict- 
ly via its Web site. The gross is esti- 
mated to be in the $1 1 million range, 
with tickets priced at $119.50, 
$134.50, and $149.50. The first Bon- 
naroo attracted 75,000 fans and 
grossed close to $9 million. 
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and The Blues. 



ON THE MOVE: Blackground Records 
welcomes three acts to its roster. 
R&B/pnp songbird Toni Braxton joins 
the fold after 10 years with Arista 
[Billboard Bulletin. March 14). A new 
Braxton album is tentatively slated for 
Sept. 16 through Blackground/Uni- 
versal. preceded by a first single in 
June or July. Also new to the Black- 
ground family: former Motovm artist 
Rasheeda and Playa, previously 
signed to Def Jam. 

"Toni is one of the most distinc- 
tive and powerful voices to come 
out in the last 25-30 years," says 
Blackground founder Barry Han- 
kerson. who also manages Braxton. 
"With most artists you look to put 
out one or two albums. With Toni. 
you know she will have a career for 
decades to come." 

The six-lime Grammy Award win- 
ner's last Arista album is 2002's More 
Than a Woman, which has sold 
379.000 units, according to Nielsen 
SoundScan. Signed to Arista imprint 
LaFace in 1991, Braxton bowed in 
m'iviWh Toni Braxton. 

In other news, sources say Ron 
Gillyard's last day as J Records senior 
\T of urban music will be March 21. 
That leaves the door open for his 
long-rumored move to Interscope 
Records. At press time, neither J nor 
Interscope executives could be 
reached for comment. 

KEEPING THEIR WORD: The Promise 
is the title of Earth, Wind & Fire's 

(EWF) first new studio album in six 
years. .And judging by what I heard 
in founding member Maurice 
White's Santa Monica, Calif., studio, 
the collective definitely delivers on 
said promise. 

The signature EWF motif is 
here — love songs. Philip Bailey's dis- 
tinctive falsetto, harmonizing horns, 
guest vocals by the Emotions. But 
there's also a contemporary veneer 
that should please old and new fans 
alike. The album arrives May 20 on 
White's RED-distributed Kalimba 
Records, grounding rumors of the 
group signing with Def Soul's pro- 
posed classic artists division. Co-pro- 
duced by White. The Promise is 
being introduced via lead single "All 
in the Way." Additional tracks in- 
clude "Wonderland" with Angle 
Stone and the raw "Dirty." 

The Promise features none of the 
songs from the group's unreleased 
Columbia collaboration with Wyclcf 
Jean. "That was close to rap, and 
that 's not our cup of tea," White says. 
"We're not trying to sound hip-hop. 
We want to stick to our guns and do 
what we do best. This music will 



speak for itself: we've got a few more 
records in us." 

Headed by industry veteran Ron 
Ellison, Kalimba Records is planning 
an EWF summer U.S. tour. Future 
label projects include albums by the 
Emotions and Deniece Williams. 

A 'FREE' MAN: Hitting the promo tour 
trail in April on behalf of his new 
album. Free, is Chico DeBarge. The 
March 2.5 Alove/Kock release is his 
first since his fourth album. 1999's 
The Came, on Motown. Following his 
amicable split with the label in 2000, 
DeBarge is now running his own 
label, Alove Entertainment. (Pro- 
nounced "olive," it is named for the 
fruit's healing properties.) 




Paced by midtempo first single 
"Not Together" (No. 29 on the R&B 
Adult chart in sister publication /l/'r- 
play Montior), Free reflects a re- 
charged DeBarge who used the proj- 
ect "to do some soul searching and 
reflect who 1 was musically. 1 want 
to be much more passionate and 
sensual musically: less .sexual, less 
contrived. " 

The result of that personal journey 
is Free, written and produced by 
DeBarge in his Grand Rapids, Mich.- 
based home studio. /\mong the set's 
12 cuts are the moving ballad that is 
the title track and "Home Alone." an 
ode to single mothers. 

Koch president Alan Grunblatt .says 
of the label's first R&B arti.st, "Chico 
is the perfect arti.st to team with our 
roster of bangin' hip-hop artists. " 

With an upcoming appearance on 
Soul Train and a Bille Woodruff- 
directed video for "Not Together," 
DeBarge hopes to build more mo- 
mentum. "Hip-hop is ruling becaase 
radio isn't giving soul music a 
chance. But there's an audience out 
there. Word-of-mouth still goes a 
long way" 

.Additional reporting by Rashaun 
Hall in \ew York. 



Directors Control Robot 

Film Production Entity Provide Creative Outiet For People Behind The Lens 



BY RASHAUN HAU. 

Whether via its eye-catching, mes- 
sage-driven videos for Nas and the 
Roots or fast-moving commercials for 
athletic shoe manufacturer Andl, 
Robot Films is quickly making a name 
for itself. Founded in 2000 by long- 
time video director Chris Robinson. 
Robot was created as an outlet for 
directors who felt stifled. 

"Launching Robot was a reaction to 
wanting to be creative at whatever 
budget we were given by the labels," 
Robinson says. "We wanted to have the 
freedom to be inventive, to bring a 
vision to the screen. ;\s Robot matured, 
our vision expanded," he adds, "IThe 
company now comprises] a marketing 
firm, consulting, advertising, feature 
film.s. and'R'." 

To aid his vision, Robinson knew 
he needed to bring in like-minded 
directors. The first one he approached 
was Jessy Terrero. A former casting 
director. Terrero has created videos 
for the Roots ("Break You Off) and 
50 Cent ("Wanksia"). 

"1 was shcxrting a wdeo for Prospect, 
one of Fat Joe's artists, while Chris was 
shooting one for Terror Squad (anoth- 
er Fat Joe act]," Terrero says, "Joe men- 
tioned to Chris that 1 was shooting a 
video for him. Chris came to me later 
and wanted to see that IProspect] video. 
1 presented it to him with some of the 
other videos I'd shot. Three months 
later he called and said. 'I'm thinking 
about starting a company called 
'Robot,' and 1 want you to be my first 
director' " The rest of the Robot roster 
consists of Kevin DeFreitas, Risa 
Machuca, and Vinny Harris. 

Among Robiason's recent videos is 
Snoop Dogg's "Beautiful." The clip 
shows the veteran rapper in a whole new 
light, having him leave his usual West 
Coast trappings for the sunny beaches 
of Brazil. According to the artist, it was 
a feat only Robiason could create. 

"I chose to work with Chris because 
of our chemistry. " Snoop says. "He 
brings my ideas to life while touching 
it witli his own magic. " 

Snoop isn't the only one singing 
Robot's praises. Between Robinson and 
Terrero. the company has been nomi- 
nated for multiple MTV Video Music 
.Awards (VMM and Grammy Awards. 
Most recently, Terrero was nominated 
for a 2001 V>La for Jill Scott's "Geltin' in 
the Way." while Robinson wa.s nomi- 



FOR THE RECORD 

rcrry Ross — together with 
Henry "Noonie" I.ee. Christo- 
pher Hicks, and Ryan Glover — 
is a partner in Atlanta-based pro- 
duction team Noontime (Words 
& Deeds. Billboard. March 22). 
Noontime also has more than 
300 songs in circulation. 



nated last N-ear for Nas' "One Mic." That 
clip also earned him a Grammy nomi- 
nation this year. "I never really think 
about it," Robinson says of the acco- 
lades. "It's really not about me but [of] 
making an interpretation of the music. " 
Robot recently branched into com- 
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Ready for Thdr Qose-up. Robot Films 
director Jessy Terrero, left, and Robot 
Films founder Chris Robinson flank 
R&B artist .Musiq. 

mercial work with a series of Robinson- 
len.sed .Andl commercials featuring 
NBA all-star MVP and Minnesota Tim- 
berwoh'es forward Kevin Gamett. 



" We chose to work with Chris be- 
cause of the great work he's done on 
music videos in the past," Andl director 
of public relations Errin Cecil-Smith 
saj-s. "We were looking for a short film' 
feel for the IGarnett] spot that would 
effectively tell the stor>' of where he 
came from and who he is now. Chris 
condensed a long storv' into a visually 
extraordinary 30-second film." 

In addition to commercials. Robin- 
.son and Terrero are working on film 
projects. Robiason is developing Girt. 
while Terrero aims to make his feature- 
film debut with Soul Plane. "It's an 
urban remake of Airplane." Terrero 
.says. "It's ver>' similar to the original, 
except the ca.st is full of people of color" 

If the past two years are any indica- 
tioa the future seems bright for Robot 

"We all have different life experi- 
ences, but we all love film — whatever 
the given format, " Robinson says. "We 
challenge ourselves to be on pwint" 

Terrero agrees: "We"re making our 
own path, coming fi-om a music video 
standpoint and going into features, 
commercials, and T\' shows. We're try- 
ing to become a mini-DreamWorks." 
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ALL 1 NEED 
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Killer Mike Featuring Big Boi v 
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MAKE IT CLAP 
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WHAT HAPPENED TO THAT BOY Baby Featuring Clipse v 
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PATIENTLY WAITING SO Cent Featuring Eminem 
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THE BATTLE IS THE LORD'S Tolanda Adams 
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BOY (1 NEED YOU) 0 Mariah Carey Featuring Cam'ron v 
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GIRLFRIEND 0 B2K ■? 


31 


82 


S2 


78 




BUNNY HOP 0 Da Entourage 
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THROUGH THE RAIN O Mariah Carey . 
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J AH IS MY ROCKO Caribbean Pulse Featuring Damian ~Jr Gong' Marley 
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WORK IT 0 Missy "Misdemeanor" Ellion v 
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HELL IS A FLAME 0 Big C 
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BUMP, BUMP, BUMP O B2K & P Diddy v 
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SUPERMAN Eminem ? 
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by Rashaun Hall 



SHAWNNA 'WEIGHS' IN: With so 
few female MCs stepping up to the 
plate. Disturbing Tha Peace's 
Shawnna has a chance to truly 
make a name for herself with her 
Def Jam South debut, Worth the 
Weight. It arrives April 29. 

Born Rashawnna Guy. the Chi- 
cago native has music running 
through her veins: Her father is 
blues legend and 1993 Billboard 
Century Award honoree Buddy 
Guy, who wasn't initially thrilled 
with his daughter's career choice. 




"At first he said. 'What the hell?' " 
Shawnna recalls with a laugh. "He 
thought it was just a phase 1 was going 
through. Once he saw that I was seri- 
ous, he became very supportive." 

Shawnna made her music-career 
debut as one-half of Infamous Syn- 
dicate. Signed to Relativity Records, 
the duo released its debut album. 
Changing the Game, in 1999. Al- 
though the album received limited 
commercial attention, it did offer 
an opportunity to meet then-radio 
personality Ludacris. 

"I met him while I was on the 
Lyricist Lounge tour with Infamous 
Syndicate," the MC says. "At the 
time, he was still doing radio in 
Atlanta. He said he liked my flow 
and that we should do .something 
together. I didn't believe him, but 
we exchanged numbers. One day he 
called and said he had a song for 
me, 'What's Your Fantasy.' " 

The success of "What's Your Fan- 
ta-sy." which peaked at No. 10 on the 
Hot R&B/Hip-Hop Singles & Tracks 
chart, also served as Ludacris' first 
single, " 'What's Your Fantasy' was 
a turning point in my career," 
Shawnna says. "Not too many peo- 
ple get that second chance, so when 
Cris called and provided it ... I will 
always love him for that." 



Having recorded with Infamous 
Syndicate. Ludacris, and Disturb- 
ing Tha Peace. Shawnna's Worth 
the Weight marks the first time 
she has stepped out as a solo artist. 
She says the experience has been 
liberating. "It was fun finally get- 
ting the chance to not just do 16 
bars. I'm doing whole songs now — 
intro. hook, and three verses. I 
learn different things about myself 
and recording every day." 

For Shawnna, the album's title 
carries a double meaning. "I'm usu- 
ally not good with names. But when 
it came to this, it was my baby," she 
says. " 'Worth the weight' means 
it's worth its weight in gold. Also, 
people have been waiting for me to 
come out, so I wanted them to 
know it was worth the wait." 

SIGNED, SEALED, DEUVERED: With 
such acts as Mobb Deep. Toni 
Braxton, and the Ving Yang IWins, 

among others, all signing with 
new labels, there has been more 
movement in R&B/hip-hop music 
in the past few weeks than on NBA 
draft day. The latest signing is at 
Atlantic Records, which recently 
inked a deal with Atlanta-based 
rapper T.I. Formerly signed to 
Arista, the rapper released his 
debut, I'm Serious, in 2001. 

T.l. was apparently a hot com- 
modity': Def Jam, Universal, Bad Boy, 
and Columbia were all interested in 
the rapper, who released two albums 
independently through Groove Hus- 
tle last year, /n Da Streets, Part 1 
and In Da Streets. Part 2. Atlantic 
has tentative plans to issue a new T.I. 
set, titled Trap Muzic. in late Aug- 
ust, preceded by first single "24's." 
which is currently receiving spins in 
the Southeast. T.I. is also featured 
on "Never Scared," the lead single 
from new So So Def/Arista signee 
Bone Crusher. 

SUMMIT POSTPONED: The Hip-Hop 
Summit Action Network (HHSAN) 
has decided to postpone its Atlanta 
Hip-Hop Summit, as well as the 
Hip-Hop Peace Concert, after be- 
ing unable to comply with the city 
of Atlanta's festival ordinance. The 
HHSAN and city officials have 
agreed to explore the possibility of 
holding the event at a later date. 

"We love the people of Atlanta, 
and we respect Mayor Shirley 
Franklin and other city officials," 
HHSAN chairman Russell Sim- 
mons said in a statement. "We look 
forward to selecting a later date for 
convening the Atlanta Hip-Hop 
Summit, as well as other related 
concerts and events." 



MARCH 29 
2003 



Billboard HOTR&B/HIP-HOPAIRPIAY, 



THIS WEEK 


LAST WEEK 




TIUE 

ARTIST iWPftlNTffltOManONLABELi 


THIS WEEK 


LAST WEEK 




TITLE 

ARlrST nMPnNT/PROMOnON LABEU 


t 
1 


A - '.VEEK 




TITLE 

ABTIST IIMPRtNT/PHOMOTlON LABEU 


1 


1 




InDaClub im.*.'. 


26 


25 




Fabulous 

j.-.K'.T-L.v M.",n.i.'.i ir ."/rji;i.vwtst^fln:??. j 


51 


49 




Choppa Slyte 


o 


2 




Ignition 

!■•[..■ ,L 


27 


23 




Laundroinfll 


m 


71 




Pimp Juice 


o 


4 




Excuse Me Miss 

-v.i:f_.".lt>"J.V.' lJMI.- 


29 


34 




What Would You Oo? 

-.1; .: :i F-,-.--iiP.i ,DH[AW>i;«iimitHSCCPfi 1 




67 




Shoulda, Woulda. Coulda 


4 


3 




How You Gonna Act Like That 


24 




dontchange 

Ml :if: -.FF':r.p„-in.W 


€E> 


- 




Hooked 


5 


5 




Miss You 


30 
31 


29 




Guess What 

=E\J:..i;!KonS \jit,f: 


55 


51 




1 Don't Give A 


o 


8 




Beautiful 


28 




Thugz Mansion 

■AMJi»jCEAiH«nvv.'ftTtRSi:r'ft' 




60 




Snake 


o 


9 




Gel Busy 


32 


30 




That Giti 

i,1.im; K - 1..-.. -ntJ ■'UG.*»«'^TtRSCCH1■ 


57 


54 




Yeah Yeah U Know It 


8 


7 




Gossip Folks 


€9 


37 




Girlfriend 

.t; .:i,tP(r. 


58 


53 




This Very Moment 

■ : njiij.i .h,iii'Wiii.DM:Ai 


o 


10 




The Jump Off 


m 


39 




All 1 Need 1 

F4-jCa iTfFBtSSQUAC'AnAMlCl 


€E> 


73 




Too Much For Me 


G> 

12 


11 




ICsn 

W ilLL.MLLV'riLI.Mf.tl 


35 


35 




Air Force Ones 

NULV FEK.'.iNMBsaLUMnei 


60 


58 




P***ycat 


13 




1 Know What You Want 

p -■'■•'.ti: sMf.;i*H:i*[< ■.vh'ml^vh cmdi 


36 


40 




Raalesi Niggaz 

■(i:iP.rH;iM~£ rtcJLWOJSBJG iGu»*rIi 


a> 


63 




Break You OH 


6 




All 1 Have 

,1; LCFfrtLAI ILCUO. J ifm 


37 


36 




XGonGivehToYa 


62 


61 




Pump It Up 

.iCt f.L'jC. it-J .AMCi.Wil 


<D 
O 

is 


21 




Emotional Rollercoatlar 


38 


41 




Make h Clap 


63 
64 
65 
© 


59 




He Proposed 


17 




Can't Let You Go 


CD 
CE> 


4S 




Still Ballin 

JPMfAI HO GA!CT iA«WJI1UThIKNViW[M^'_.-- 


55 




Closure 


12 




Wanksia 


47 




4 Ever 

.. ■■■ --v. ■ :iLwmDlii»lH«iit 


66 




Alright 

f'tV/.tf iftL': A (flUUtf JAM1DJMG' 


(D 

17 
18 

(D 
S) 

22 
23 
24 


20 




Hell Yeah 

■ ".K.". -riT EiHV WCI 


41 


31 




Come Close To Me 1 


70 




Like A Pimp 

rj,".lC BAfJWflflAT ri* iS''t.^»MVfR5A;.l,»«ii 


15 




Sick 01 Being Lonely 


42 


33 




1 Should Be... 

c*ijhi„ :'.i(t ;i:-jLi[.jviG. 




75 




1 Still Uve You 

TO iMr:inw'.uv»iM;i 


16 




What Happened To That Boy 

t4L'vhiA' iCi;tF;i:r%tr.ij'.",tn^flLi.>v«;i 


43 


42 




A.D.I.DAS. 

iLlLlEIMIhf FIAT St^BDI {AOUtWiM-taUMGlAi 


68 


62 




C'mon 

WHin lifiT'Sisir jtiMa! 


32 




21 Questions 


44 

4S 


45 




1 Care 4 U 


CE> 


72 




tn Da Club 


26 




Put That Woman First 

jiwiM It MM Mlll.^^^',^(fiB«S; 


44 




Work It 


€D 






In Love Wit Chu 


22 




No Letting Go 


46 


38 




Bump. Bump, Bump 


71 


52 




Me. lOon'lLoveHer 


19 




Cry Me A River 


47 


46 




Superman 

iWI-U irt^P.J.fTNMArhlNnBSCWtl 


SB 






Crush On You 


14 




Love Of My Life (An Ode To Hip Hip) 


CD 


64 




Get By 


CD 






Choke Me, Spank Me (Pull My Hair) 


18 




Mesmerize 

jiHU'tO' i-:Hi,«,Ti ViJWR rWCDf jMAIDJMOI 


CD 


65 




1 Wish 1 Wasn't 

HfAIMf: l-F.'.r f . . 








Hottest Of The Hot 


m 


27 




Say Yes 


m 


69 




Never Scared 








If 1 Can't 

•il a\' IG urifT.-SMtrr A/Itti'.ltlM.lMiHStCti 



• Reeoo* 
Thitdau 



witri the gT«uet rxpreuions ncuw. <, 2003, VNU 6u»in«ss M«dla. inc All r,ff\ti rw'<iKt CompM f rvn * (Mtntial lampta d aiipliy supplied by Nntian Bfoadcasl DaU Systems* Radio 
t40M«tK)n$ani«^ronic«iiv monildw) 7* noun; a day, 7 days ■ waak. Songt ranked by gross Inwreuiona. computed by crou-refefenctng euct lin)«5 cf avpiay writn Aniltnn listener daU 
«d la comoilt the Hot R&B'HIp-Hop Singles & Tiaclu chifl 
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Billboaid' HOT R&B/HIP-tiOP SINGLES SALES 



LAST WEEK | 




TITU 

AHTisT lypRiNT/PBOMOTION LASILI ' 


THIS WEEK 


LAST WEEK 




TTTU 

ARTIST (IMPRINT/PBOMOTION LABEU 


1 

51 
52 


LAST WEEK 




nTL£ 

ARTIST tiMPRIhTT/PROMOTION LABCll 


1 




CryMe ARivar ^ iw^un^ ^ 


26 


29 




GirHriend 


49 




Feelin- You (Part II) 

'.■Ui\:-A 'fAt N -IS f (MifliCVrtWBTOUMBlAl 


2 




Emotional Rollercoaster 


27 


30 




Yall Don't Know 


33 




AIM Need 

- - ; .JlA&JlIWRTCl 


9 




In Da Clufa 


28 


20 




Gossip Folks 


53 


36 




Talkin' To Me 


5 




Through The Rain 

VAXM [lAflSY iM[:\WClSlA\a'njWGI 


29 


26 


Gangsta Lowin' 

1 .i["-:-iM£Hsi:a«i 








PlanX 


31 




Incomplete 


30 


23 




This Is My Party 








When The Last Time 

iUl-A ..-liMFUf 


14 




Get Busy 


a> 






Gel By 

tA.lil>?/lL iW.VlUSMCA. 


56 


44 




Virginity 


4 




Excuse Me Miss 

: «:)i. i '[.lAkf .AM tuwi.- 


€D 


40 




Star 

TO Fti' ;-:;e ivtoiOi'.M.'jp;:.! 


€D 


58 




Grindin' 

riiF":F .^I^.sTll/.^.lRs^«,l 


6 




Jah Is My Rock 


m 






Life As We Know H 


m 


71 




VoiB Pips DmI likt Hi 0 luttr Dm'I Uki nit Bld*| 

firr.t cwjrir/i iMCfjIVTi 


12 




Up In Oa Club 2Nite 


34 


16 




Pack Ya Bags 

SMAI :!jV.[AI t'lCi 


59 


61 




Gots Ta Be 

Bin ■ii; r. fpici 


7 




Beautiful 


35 


38 




No Letting Go 

'.WKf AOMMB ir,W(\3in''tJ'.'i'*TtAMi:i 


60 


50 




Breathe 


15 




HelllsAFIame 


36 


19 




4 Ever 

W 'ly- :J^11CVI iTrtE SOtr wise EiinIUMtOi 


a> 


37 




Stompdash'louiu (Vendetta) 


3 




The Jump Oft 


37 


32 




Shady 

flir. r r'.ni.iThtartMiisi 


62 


Gimme The Light 


13 




No Means No 


€D 
S> 


75 




Dipset Anthem 

rhf r.iFraMAfs mor-s-tf iiAOtf j*M'ttijMr,i 


63 


64 




The Horror 


27 




Just Like You 


66 




Skills 


G9 






Nothins Free/I Don't Give A ®#&% 

Lijdn iLAF LL.M'.irMiAsrjiDSliLi'; MMLf'^Ti 


21 




Blowin- Me Up (With Her Love) 

jrcMA.ii; iFo<..i[ci 


CD 


54 




The Wreckoning 


m 






One Mic 


17 




Dance Witti Me 


41 


46 




When 1 Get You Alone 

T»-ic>.£ '..'.■.■';ci^^'','L'._:jrf. 








Come Close To Mb 

LCyi.'u'.fUI '/J.-'- 1 t-jA ■.llAl 






Choppa Style 


CD 






Chillin' In Your Benz 

r.i,',( i;.LC*l>«W,. 


a> 






No Doubt 

.(xvr.n.tj 1 THIRD fiUirHi 


6 




Starting With Me 

biAM:! voii s:un imeavem* rjM£s> 


CD 






Animal Rap 


68 


55 




Paradise 

II jhu Wfm lOft jAMiDJMCi 


18 




Ignition 

- "EU- Or.'i: 


44 


42 




The Star Spangled Banner 


69 


34 




Throw Up 

BAirtrcirv ,uT.UNn$pnoi 


10 




How 1 Feel 


CD 






IKnow What You Want 


70 


52 




Work II 


11 




Everybody 

IFPA ib;icyh(*3i 


44 


35 




Bump, Bump. Bump 

ejt.s ■ L .i; 1 ■ i- ■! 


71 


51 




Dilemnia/Air Fore* Ones 


25 




XGon'Give ItToVa 


CD 


59 




Big Poppa/Warning 

rHENf.TOflirv.^e 'f-t-i. ?>:■- h^t.v 


(D 
€D 






Blue Jeans 


24 




Make It Clap 

>. :T.' I. ■■.'.!! T Fl U«tfGl 


48 


39 




Mesmerize 






Drop Drop 


22 




Yeah Yeah U Know It 

• : .'-< ' . 'JL* JAU'IDJWGI 


49 


28 




What Wt Do 

mtW.1 HIUCiimADtf.AMo.Wjl 


74 


63 




Jenny From The Block 


43 




Ma. 1 Don't Love Her 

■■ f-Ul-.V ./.i-.ii.i'.. .TJ,FIIH(IK.>|1ISI*> 


50 


47 




Lights, Camera. Action! 


7S 


41 




Do That... 

fiT- KAT P riCO- pilAtl 'JKiSf 1 llV'.f RMl.LMRGI 



V Records AH 



t grMMt Mies ^ru. t 2003, VNU Bulliw* IMIe, Inc. and 1 

. Tr :i ami IS u5M t<i cc^pikt me Hot R&a'Ho-Hoti & 



; '*M'^M Comp'iM sy Niei5«n SoutiOScsn ttvn a natonal wtrnt panel oon 
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Billboard TOP R&B/HIP-HOP ALBUMS 



1 


LASTWEEK 1 


o 
< 

i 




Sales data compilad from a national subset 

panel of core R&B/Htp-Hop stores by 4v NielSeD 

ARTIST Titim 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


PEAK 
POSITION 


1 


1 


1 




[NUIVIt5cK n I-i 


5 Weeks At Number 1 
Gvt Rich Or Dip Tryin' 


1 


2 


2 


2 




R. KELLY jivt«triZ'ZOMeAti83ico> 


Chocolate Faclorv 


1 


3 


3 






FABOLOUS otsERi STDewHpnm »mi'.f te is wi 


Street Dreams 


3 


o 






y HOT SHOT DEBUT « 

KILLER MIKE AQixMMmtJMBAiiasr,cnGi&MEa.99ai 


Monsisr 




5 


4 


100 




LIL' KIM QUffNULrAnANTICOnr'ASllISfc'IBM 


U Bella MaliB 




o 


6 


6 




SEAN PAUL • vP'ATiAWTxnur.'Asaniaw 


Dutty Reck 


5 


7 


5 


3 




FREEWAY HOC A-FEUArD(FJUilMW»-'WAI0li:ni1IHI 


Philadtlphia Frnway 


3 1 


o 






BLACKSTREET DMAMWORKSMnziKmscorEitiacoi 


LmlH 


8 


9 


7 


5 




SOUNDTRACK QioDoiiN&nf f jam genis'jiajMe niwum 


Cradle 2 The Grm 


3 1 


10 


8 


4 




B.G. CMOPM CITY/IN THE PAWTM&KOCtt IHH COI 


Ih'm' Legend 


4 1 


11 


1 1 


9 




JAHEtM • [HviwMiuwivMumtnBnosiusBcni 


Still Ghetto 


3 


12 


9 


7 




TYRE5E • jaMi/RMGOiwitw 


1 Wanna Go There 


2 


13 


10 


— 




WAYNE WONDER WAnANTcnsAAeasintn 


No Holding Back 


10 1 


14 


13 


12 




KENNY LATTIMORE & CHANTE MOORE MSTAum iizwitw 


Things Thtt Lovers Do 


3 


IS 


18 


16 




SNOOP DOGG • aoGiprsTYU'pRioNiM Bijr<AMiDi<iu»i4J» 


Pnd Tha Cost To Be De BoSS 


3 


16 


14 


8 




MISSY ELLIOTT A n«G4]L£iiiiiMbfiEKTiutair/UGiiuiiii9ii 


Under Construction 


2 1 


17 


15 


14 




VIVIAN GREEN coiiJMeiAEnT.-cRGtrnEa'iiin 


Love Story 


14 1 




19 


11 




EMINEM a" WIR'AFTEHMAIM (BWl- IMitlf.ri)'^ -U » ■» Xi 


The Eminem Show 


1 1 


B 


29 


32 




S GREATEST GAINER 

FLOETRY [«EAMwcn$ «5ioii.iPii(nsi:on nrsoii 


s 

Floetic 


4 


20 


16 


10 




JAY-Z a' RGC-A FFiLAMFjAMiKsair.vjuaiiiaisnt TlM Blueprint Z Ths GHl And The Cw« 


1 1 




21 


17 




LIL JON & THE EAST SIDE BOYZ Butn7ir,wimm.-vm 


Kings Of CnMk 


2 


i 


20 


18 




NAS A luwixtOLLMBiAttCT'.atsiuneaiiW' 


God's Son 


n 


© 


30 


— 




PACESETTER *>s 

SOUNDTRACK houvaoud itjw hbwcdi 


Bringing Down The House 


23 


24 


17 


- 




CHOPPA TAiEFn NF>vr<niiMiT[i7mT-uwMiiz»iiwi 


Straight From The N.O. 


itI 


2S 


12 






DONNIE MCCLURKIN '.[oirvutHTOMiiA.iiniiwi 


Donnie McClurkin... Again 


12^ 


26 


22 


15 




AALIYAH A BucKGnQu^n.uMi/tRSiu. meosivma iii»i«ni 


iCin4U 


1 


27 


24 


19 




LL COOL J Di> jAwafm^r.-'jJMuiiiwiHsai 


11 


1 


28 


26 


27 




JUSTIN TIMBERLAKE A .M4iur/ZDMBA«i2»iiHi JgitHivd 




© 


34 


26 




SOUNDTRACK A' ^Hj.Dyt«)M(-.iVTER3C0PEiii«<i9w 


BMile 


n 


30 


23 


22 




SYLEENA JOHNSON jivt nonZDMeAiitniTai mi 


Chapter tllMYBlM 


19 


31 


25 


20 




NELLY A^ Fo niEuiiNfVEnSAiaim'MJMflGiizmiiM NsHyvlBs 


1 


€9 


32 


28 




FIELD MOB MCAitni-iioicot 


From Tha Rooia To Tha Toota 


4 


33 


31 


24 




JA RULE A MUnfiEOINCjHFJNMOBMIMOJMQIimiim 


The Last Temptation 


2 


o 


38 


34 




BUSTA RHYMES* JMOtrinuoomuw 


ItAiitSale No More... 


12 


35 


28 


21 




JENNIFER LOPEZ A' tfCKQi niMtacD) 


This is Me...Th»n 




& 


37 


36 




HEATHER HEAOLEY MuwiriiMGiiNiJW 


This Is Who 1 An 


14 


37 


33 


23 




2PAC a' AMAAUiDFAmmWWWO-ilNTHISCDPf ItlWHSai 


Bettor Dayz 


1 1 


38 


27 


13 




DIRTY NFinir',vNiuEnsA(aiHiMJMRGiii3iniaii 


Keep It Pimp & Gangsta 


13 


39 


35 


25 




BABY« cuuMMahtY.'tJMutRSALoiin'S'.'VMwnzwiiMi 


Binhnan 


n 


40 


36 


29 




KEM MDr<mT«ee?siE.'uMm<iJtriisii (m| 


Kemistry 


29 


41 


39 


30 




INDIAJMIIE • U0TDWN0MTeiUMRStl2»1l9ll 


Voyage To Inilia 


n 


42 


40 


33 




B2K A Tuc nns-iVCiiuiKL'iu) 


Psndemoniiim! 


3 


43 


41 


35 




NIVEA J1VE4(7«7tlMBAI119»irW [H] 


Nivea 


35 








BUJU BANTON vf/atianticexviAG mmcD\ IN| 


Friends For Life 


44 


45 


43 


37 




WHITNEY HOUSTON A arista imMimiiw 


Just WhItnav- 


B 


46 


44 






UL' WYTE Hvpno'i^EMiuDsnMiSTTiEFnFVEtitMiCDi |H| Hypnotizel 


linds Presents: Douht Me Now 


44 


47 


42 


38 




MARIAHCAREYA MO'WK.'iSUMDiKMr.lDJMG'tlMlllU ClWmbnCtlflt 


B 


48 


45 


41 




THE ROOTS ucAiiiw'itwtoi 


Phrenology 


11 1 



1" 

s 
a 


AGO 










■ 

e 


S 

i 




ARTIST 

IMPRINT « NUMBER/DISTRIBimNG LABEL 




Titia 


PEAK 

posm 


49 






TALIB KWELl XAtvius <i3Hir-<MCA<i«ttC0i 




Quality 


6 


. 46 
w 


39 




DRU HILL DErsauLimn'itojMSiizwim 




DnWarldOnlar 


2 


47 


51 




SOLANGE MusicwofliixcaiuMBiAKiMcnGiswEacin 




SoloSlai 


23 


56 


50 




LIONEL RICHIE Mor(mK\nvaHi«uMEiiUii;i>i 




Tha Dafinitiva Calladteai 


31 




54 




GERALD LEVERT aEKnuetrsMEGozKiuv 




The G Spot 


2 




40 




SOUNDTRACK MDurwoooiti3Miti»CDi 




IMiwUaFrataEva 


19 


71 


75 




AMANDA PEREZ pmvENHowsEizui.viRGNiiisiCiii IH] Anpal 


55 


59 


46 




TRINA siiPN£uHyArLAMicniir'Afi(nwi;» Diamond Prlnctu 


5 


1 48 


31 




DJ ENVY DESEinsTOHUMrar'.tpicoiNEacDi The Dmart Sloim Mix 


tape: DJ Eavy BMi Paitv Val. 1 


8 


1 


44 




SMILE2 & SOUTHSTAR MnsTDinEcieiaHinwirKi IN] 




Crash Tha Partv 


24 


1 S3 


42 




ASHANTI A' wunrER iMC.AJMneBxr.iDJMGiiiMiesii Ashanti 


1 


1 S7 


48 




CLIPSE • sTARiiuKi()3s-iAnisr«ii]wia»i 




LecdWillin' 


1 


1 55 


45 




TLC A AASraiiiMiiz»tt» 




30 


4 


1 


53 




SOUNDTRACK hoc A^tUAOEfMMIUWf 'IDJMGlltMKW 




Paid la Fall 


10 


J 77 


72 




DJ WHOOKID niuaipsn-iuwcoi [HI 




Hood Radio V.I 


63 


161 


70 




BONE THUGS-N-HARMONY lajiNi^nai' tP<c.i!«Ubii9i 




Thug World Order 


3 


1 58 


47 




COMMON MC*n}lHMlB«COI 




Electric Ctrcua 


9 


1 62 


52 




LIL' FLIP A suCKAFR[Li.auDMir.cRGir«Ea.iiw 




Undagrotind Legend 


4 




65 




KIRK FRANKLIN • GospocEPjriKnKiT.'ZOMaAniK'Uw 




The Rehinh Of Kirt FranUia 


1 


1 60 


43 




FAT JOE TERROR SOUM]>allAMnCI3N0*.<RG (11 WIIW 




Loyaltv 


It 


1 64 


59 




SOUNDTRACK PeX1l3K9'<MUrlt3iCDl 




Brown Sugar 


2 


l67 


79 




VARIOUS ARTISTS sn<»i>i>«cDi 




SlewJanaVoluataia: 


67 


l65 


63 




VARIOUS ARTISTS o«RMMM($iw]»Mi.rERscDPf<i]miM) SwinB* 


as PtaaoMa 6.N.E.T.T.O. Slaalaa 


10 


|69 


58 




TONI BRAXTON* arista ujuiiubiasai 




More Than A Woman 


5 


176 


61 




VARIOUS ARTISTS DtrjAuau«T0AiEii7»<iiw Tha Soun» Praaants: Hip Hop Hits Vol. 6 


31 


J 72 


67 




ANITA BAKER AT.AsTicTimRMiNoiitSiCSt 




The Best Of Anita Baker 


29 


□ 


68 




MUSIQ A :ii'siiij|S»T7;-'tDjMGiiialnl«l 




Juslisen (Just Listen) 


1 


|70 


62 




AMERIE RISE'COLUAMIAflnU'CRGnlsaEQCOl 




MIIHme 


2 


|73 


55 




LIL' ROMEO '(EINNaLIUITVMVEHSAiaUK&lJMRGlimiin 




fiBMlhne 


10 


178 


87 




KEZEKIAH WMKBIimE LOVE FELLOWSHIP CDlKADfCHOII ti>i»«<lM<i>i 


mm 


MllkatlinllMaCilflhncNri 


37 


|68 


64 




504 BOYZ nf//>j3 iiMii'i;NMPjAiMfinz jT.'p(i"iwmii 




Bellen 


13 


IB 






MS. DYNAMITE PDEYDOH<SlSGERBEATSgiEOU-miIRSCOP[<ia3iC0l IMI 




A LitHe Deeper 


80 


J 91 


84 




DOTT1E PEOPLES atuata ini l lOin la »ii tei 




Oiurehia' wnh Daaie 


68 


183 


56 




NEXT JLiKlliRMGlltRR'Uiei 




The Next Episode 


27 


Tm 


86 




SCARFACE RAP A l0IiTIO0TRYeElZU6-n/lRG[N<IUaTI9il 




GreaMetlMs 


10 


|7S 


66 




K-CI & JOJO ucATijxR-riiMcol Emotienal 


18 


179 


73 




TRICK DADDY • suPNSiiotATiAirtictMr'AGiiiMTani 




ThuQHolidey 


2 


J 99 


91 




OA HEADBUSSAZ rt'H>p*i0TUEuiNDS3i»tsTHEntEm<>t«'i73B) 




Del* a HowltHeppen Te'm 


15 


Eg 


60 




KEITH SWEAT rLEKiRAEial&CEGiiaaacoi 




Keilh Ss«ea< Live 


34 


J 93 


88 




SIR CHARLES JONES mamigras ina<TiMT«aat lia| 




Love Machine 


28 


|b2 


76 




50 CENT rLucjPH03-iuiecDi [tal 




Guess Who's Beck? 


13 


J 97 


89 
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Notas 



CHRISTIAN ALUANCES: In an effort to 
reach Ihe greatest number of buyers 
possible, a new alliance has been 
forged by two of the leading Latin 
Christian labels in the U.S. 

The deal struck between Houston- 
based CanZion Productions and 
Miami-based Vida Music will allow 
Vida/Zondervan to distribute Can- 
Zion's 15 top-selling albums both on 
the Christian Bookstore Assn. ICBAI 
circuit and in the general marketplace, 
including mass-merchant retailers. 

CanZion will distribute several of 
Vida Music's top-selling albums 
throughout specialized Hispanic 
Christian bookstores in the U.S. A 
major factor in the agreement is 
CanZion artist Marcos Witt, whose 
upcoming album. Dios de Pactos (God 
of Covenants) — scheduled for release 
in April — ^will fall under the Mda dis- 
tribution agreement. 

"Marcos Witt may b« the top-selling 
Christian arti.st by far in the U.S. mar- 
ket, but his product has never had 
major distribution." Vida Music direc- 
tor of marketing and music Arturo 
Allen says. "So we're hoping this will 
create more awareness for the genre, 
because his product will begin to show." 



ft 



Beyond Witt. Allen says the part- 
nership "will also further promote the 
continuous growth of Latin Christian 
music in the U.S. market." Although 
I-atin Christian music is emerging as 
a force to be reckoned with in the 
marketplace (it will be the subject of a 
panel at the upcoming Billboard Latin 
Music Conference May 5-8). its exact 
impact has been hard to gauge, be- 
cause much of the product is sold in 
Latin Christian bookstores that do not 
report to Nielsen SoundScan. 

This affects even labels like Vida, 
which is distributed through Zonder- 
van to the CBA market and the main- 
stream retail market, and whose 120- 
plus title catalog includes every genre 
and artists including Roberto Orellana. 
Rene Gonzalez, and Marco VIdaL .Allen 
explaias. "People are useii to kxjking for 
the pnxluct in Christian bookstores." 



For CanZion. whose distribution is 
focu-sed on independent Spanish b<X)k- 
stores. the lack of Nielsen SoundScan 
presence is felt more acutely. "This is 
the kind of alliance that will result in a 
greater impact and presence, both in 
the secular and the Christian markets." 
CanZion VP of international marketing 
Sei^ Blanche! said in a statement. Al- 
though Latin Christian music would 
benefit from major distribution, it 
involves striking a delicate balance 
between the marketing plans of a 
major and what the music is about. 

This is not to say that it's impossi- 
ble. Late last year. Latin Christian 
label Rejoice struck a distribution 
deal with Word Distribution, which 
falls under Warner's Christian divi- 
sion. "In my opinion, (major distri- 
bution isl the next thing we're going 
to see." Allen .says. "That's what hap- 
pened to English Christian music." 

But. he adds, "like any other musi- 
cal mowment. tou can t take away the 
essence of what Christian music is." 

In other Latin Christian music 
news. LouLsville. Ky.. will have its first 
Spanish-language, Latin Christian 
radio station— WSOH (88.3 FM)— 
April 1. Former /MAoan/ Latin bureau 
chief John Lannert has been appoint- 
ed operations manager of the station, 
w'hich wiis recently acquired by Word 
Broadcasting (no relation to the Word 
labell. The CM is pastor Jorge Olea. a 
2n-year veteran of Christian radio who 
hails from Rosario, Argentina. 

"It's Spanish adult contemporary 
Christian, which will mix praise and 
worship with Christian-oriented pop 
music." Lannert says of the format. 
Most of the songs will be Christian, 
with regional Mexican making up 
approximately 50% of air time, while 
pop will take 35% and tropical 15%. 

"It's a mixture that we hope will 
make people cross over to the Christian 
station," Lannert says. Although 
WSOH is a 5,000-watt station, its 
repeaters enable it to be heard in a 200 
square mile radius that reaches up to 
75.000 potential listeners, according to 
Lannert. A contest is currently under 
way to name the station, 

IN BRIEF: Olga Tanon will be pre- 
sented with the ASCAP Latin Her- 
itage Award during the upcoming 
ASCAP Latin .Awards dinner April 29 
in Beverly Hills. Calif. The event will 
honor ASCAP's most-performed 
composers and publishers of Latin 
music in 2002 . . . Lynyrd Skynyrd. 
Sam Moore, and recording engineer 
Eric Schilling will he the honorees 
at the 2003 Florida Heroes Awards 
April 14 in Coral Gables. Fla. 



EMI Latin USA Signs Distribution 
Deai Witli Venevision International 



BY LEIU COBO 

MLWI — Venevision International, an 
entertainment company that pro- 
duces and distributes film and video, 
has established a new music compa- 
ny, Venevision International Music, 
and a record label, Vene Music. Both 
will be distributed in the U.S. and 
Puerto Rico by EMI Latin USA. 

Vene Music's first releases will be 
two tropical compilations. Diio Ba- 
chalero (Bachata Duet) and Dtio 
Merenguero (Merengue Duet). They 
will go to stores April 8 and will be 
supported by a campaign on the Uni- 
vision TV network. 

T\' support is a key ingredient for 
Vene Music, which seeks to take ad- 
vantage of its synergies with the 
Venevision TV network — Ihe largest 
in Venezuela — and here in the U.S. 
with Univision. with which Vene\'ision 
has a strategic alliance. Venevision 
International and the Venevision net- 
work belong to media conglomerate 
the Cisneros Group. 

According to Venevision Interna- 
tional presidenl/CEO Luis Vlllanueva. 
a record label was the natural step for 
an entertainment company that 
already had interests in film, video, 
T\', and pay-per-view. "Our goal is to 
expand the existing market, " says Vil- 
lanueva. whose brother is Francisco 




Visionary Alliance, EMI l.atin II.S.-V has entered into a Jistribution agreement with 
V'enevision International. Pictured, from left, are EMI Latin USA \T of strategic 
marketing and distributed labels Guillermo Page. Venevision International presi- 
dent/CEO Luis Villanueva. and EMI Latin tISA president/CEO Jorge A. Pino. 



Vlllanueva. president of the .Mock & 
Roll indie label. "We think the mar- 
ket is big enough to accommodate 
another record label." 

Villanueva. wOio is still in the 
process of recruiting label staff, will 
initially concentrate on existing cata- 
log licensed through EMI or other 
labels and release compilations to get 
a footing in the market. He plans to 
release an average of two albums per 
month — "and if we do well in this first 
stage, we'll expand." 

This is Venevision s first label, and 
its distribution by EMI benefits botli 
parties, according to EMI Latin USA 



president/CEO Jorge A. Pino, who calls 
this "the beginning of wfet is sure to 
be a fruitful relationship. They will 
haw the advantage of our distribution, 
and we will benefit from the synergies 
offered through television, TV cam- 
paigns are an invaluable tool in gener- 
ating sales in today's marketplace." 
Pino adds that he foresees other oppor- 
tunities arising from the partnership. 

This is the latest in a series of dis- 
tribution deals EMI has signed in the 
past months, the most recent of 
which was a long-term licensing deal 
with Puerto Rican indie Gogo Music, 
announced in January. 



Garcia Cleans Up At Argentina's Gardel Awards 



BY MARCELO FERNANDEZ BITAR 

BUENOS AIRE.S— Winning in five cat- 
egories, as well as the all-important 
golden Gardel .^ward. legendary Ar- 
gentine rocker Charly Garcia was the 
man of the moment at the fiftli edition 
of Argentina's Gardel .Awards. 

Organized by the .Argentine Cham- 
ber of Record and Video Producers, this 
year's winners were voted on by 2,000 
journalists and industry insiders. 

True to his indomitable spirit. Garcia 
did not attend the ceremony. Right up 



RIAA February 
Latin Certifications 

PLATINUM ALBUMS 
(200,000 units) 
Sin Bandera. Sin Bandera. 
Sony Discos, its first. 

Ricardo Arjona. Sanio I'ecado, 
Sony Di.scos. his seventh. 

GOLD ALBUMS (100,000 units) 
Los Invasores de Nuevo Leon. 

A's/o t'A" lo \uestru — 20 lixitos. 
EMI Latin, their .second. 

La Onda. .4 Toda Onda. EMI 
Latin, its first. 



until the last minute, organizers wwe 
desperately calling him and scouring 
the 7,200-seat Luna Park arena for a 
sign of him, Ev'en after the ,show ended, 
Garcia was unavailable for comment. 

Garcia had dominated the Gardel 
nominations list, with nods in seven 
categories ior Influencia (Influence), 
his first album for EMI. He won for 
best rock artist, best rock .song, best 
recording, best producer, and album 
of the year 

Pop band Mambru, the rock-tinged 
group that was formed during the 
second edition olPopstars in .Argenti- 
na, was the only other contender to 
win more than one award. The act 
took home Gardels for best pop group 
and best new act. In keeping with the 
success of the Popstars phenomenon 
in .Argentina, the group is in the 
midst of a scries of sold-out perform- 
ances at the Gran Rex Theater, and its 
members are writing material for a 
sophomore album. Mambru member 
Emanuel says. "These last five months 
have been a nonstop thrill. Every- 
thing has happened so fast since we 
met at Popslars. and we have not 
stopped experiencing new emotions. 
We still cannot believe it." 

Aside from Mambru, other nomi- 
nated acts suffered the con-sequences 
of Garcia 's triumph. Los Fabulo.sos 
Cadillacs frontman Vicentico was 




nominated in six categories and won 
in only one. for best videoclip. Former 
Soda Stereo singer Gustavcj Cerati was 
nominated in four categories but left 
empty-handed. 

The ceremony, hosted by TV per- 
sonalityVrock musician Roberto Petti- 
nato, took place March 17 and aired 
nationwide only a few hours later on 
T\' network Canal 13. Featured live 
performances included those by Mam- 
bru. young folk star Luciano Pereyra, 
Spanish troubadour Joaquin Sabina, 
Mimi Maura, Vicentico, and popular 
pop^reggae outfit Los Pericos, 

Other notable winners were pro- 
ducer Gustavo Santaolalla's electroni- 
ca/dance project Bajo Fondo Tango 
Club, folklore giants Mercedes Sosa and 
Los Nocheros, kiddie T\'' show clown 
Pinon Fijo. rock band Divididos, and 
tango legend .Atlio Stampone. who was 
recognized for his career achicN-ements. 
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BY RAMIRO BURR 

SAN ANTONIO— Veteran acts Bobby 
Pulido, Jennifer Pena, and Jimmy 
Gonzalez y Mazz garnered multiple 
nominations for the 2003 Tejano 
Music Awards (TMA), but newcom- 
ers also made an impressive show- 
ing in the finalist countdown. 
Among those were Big Circo and 
Siggno, both nominated for most 
promising band; Conjunto Oro, 
nominated for best album {24 K); 
and Tejano Boys, nominated for best 
conjunto album {No Seas Mala 
[Don't Be Mean]). 

Jimmy Gonzalez y Mazz grabbed 
nominations for best male vocalist, 
best male entertainer, best show- 
band, best crossover song ("Ahora 
Que Hago Sin Ti " |Now What Do I 
Do Without Youll, best album (5/ 
MeFaltas Tii |If You're Not There]), 
and best song ("Yo Te Voy a Amar " 
[I'm Going to Love You|). 

Pena garnered nominations for 
best album (Libre [FreeD, best 
female vocalist, best female enter- 
tainer, and best song and crossover 
song ("El Dolor de Tu Presencia" 
IThe Pain of Your Presence]). 

Pulido was nominated for best 
Tejano/nortefio album {Bobby), best 
male vocalist, and best song and best 
crossover song ("Vanidosa" IVainj). 

San Antonio natives Emilio y 
Crupo Rio, consistent winners at 
the TMAs, were shut out of the 
nominations this year. But Emilio 
has reason to celebrate anyway: 
Last month, he won a Grammy 
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Award for best Tejano album with 
the 2002 release Acu^rdate (Re- 
member) that marked a reunion 
with his brother, Raul Navaira. 



The Chris Perez Band, fronted by 
the widower of fallen Tejano star 
Selena, was nominated for most 
promising band and best album for 
UnaNocheMas (One More Night). 

Elida Reyna was nominated in the 
best female vocalist, best female 
entertainer, and (with Shelly Lares) 
in the best vocal duo categories, even 
though she hasn't loured for almost 
two years. Former members of her 
group went on to form Frijoles 
Rominticos, which plays a fusion of 
rock-flavored Tejano ballads and 
cumbias and recently scored a hit at 
radio with the single "No Me Asus- 
tan" (They Don't Scare Me). 

For the first time in the history of 
the awards, TMA officials increased I 
the number of nominees from three i 
to five in the 14 categories, TMA 
winners are decided by a public vote 
collected from Hispanic households 
in the Southwest via mail-in ballots 
and the Internet, 

The 2003 TMAs are scheduled to 
take place in San Antonio April 5 at 
Freeman Coliseum, a new venue for 
the ceremonies. Since 1994, the 
awards had been held in the Alam- 
odome, also in San Antonio. 

As part of the TMA weekend, a 
three-day Tejano Fanfair has been 
scheduled for April 4-6 at the Market 
Square complex in downtown San 
Antonio. Officials plan to showcase 
more than 100 bands on a half-dozen 
stages. Fanfair admission is free. 

For a list of nominees, log on to 
billboard.com/awards. 



Americatatrna... 



In Arpentlna: Giant retailer Musimundo, which filed for 
Chapter 11 in December 2001, has reached an agree- 
ment with its creditors. The ne\v agreement includes a 
60% pardon of its 152 million peso debt ($49 million) 
and a 15-year payment of the remaining debt in install- 
ments with an annual interest rate of 3%-5%. This agree- 
ment was approved by the majority of the creditors, a 
necessary condition of Chapter 11 in Argentina. Next 
steps include a court certification of the deal and the 
evaluation of several offers from local companies that 
are willing to invest in the retailer, which controls more 
than 60% of the Argentine retail market. Musimundo is 
owned by investment group Exxel, but its stock was held 
by creditors, led by Citibank. Last year, former Warner 
Music Argentina president Luis Mendes was appointed 
president of the retailer . . . The creators of Argentine 
reality-TV music show fbps/ars (which spawned multi- 
platinum pop acts Bandana and Mambru) are searching 
for male and female solo singers. New show Escalera a 
laFama (Stairway to Fame) attracted more than 10,000 
to the castings; 18 will reach the finals. The show will 
debut in late March on TV network Canal 13, and the 
finalists will record albums on Sony Music, BMG, and 
EMI. The show will compete for ratings with the Argen- 
tine version of Spain's Operacion Triunfo (Operation 
Triumph), Scheduled to air on competing network 
Telefe, TYiunfo's grand prize is a record deal with Uni- 
versal Music. More than 40,000 aspiring singers attend- 
ed those castings, which took place in January around 
the country. MARCELO FERNANDEZ BITAR 

In Brazil: Teenage singer Luiza Possi is set to co-host TV 
show Jovens Tanks (Young Afternoons) on the Globo 
network. The show also features other Brazilian teen- 



pop stars as hosts, including singer Wanessa Camargo 
and group KLB. Possi has also recently signed a con- 
tract with the Elite Models agency. TOM GOMES 

In Chlte: Paula Narea, GM of the Chilean arm of the 
International Federation of the Phonographic Indus- 
try, announced that record sales in 2002 rose by 29% 
in units and 1 5% in value terms, compared with 2001 . 
"There were excellent sales of premium products, and 
it was a great year for Chilean artists," she explains, 
noting that lenient law enforcement means that pira- 
cy is still rampant. MARCaO FERNANDEZ BITAR 

In Mexico: After five years spent working on separate 
projects, the former members of Bronco, at one point 
Mexico's most successful ^rupo, have decided to reunite 
for a new project, for which they will be known as El 
Gigante de America (America's Giant). Jos^ Guadalupe 
Esparza, Ramiro Delgado, and Javier and Jose Luis Villa- 
real are working on a new album that will be released 
via BMG — their longtime record company — in May. 
Though the band had to change its name because the 
rights belong to former manager Oscar Flores, its style 
will remain the same. A tour will also be announced 
shortly . . . Jose Jose, best-known as el Prfncipe de la 
Canci6n (the Prince of Song), will celebrate 40 years in 
the music business with a concert next June at Mexico 
City's Auditorio Nacional. His label, BMG, is in the 
process of releasing three CDs featuring his biggest hits 
rerecorded in bolero format El Principe Con Trio Vol. 
1 (The Prince With Trio, Vol. 1) was released Feb. 14; 
the second TOlume is scheduled for May 10 and the third 
for Sept. 15. The full compilation was produced by 
Spaniard Rafael Perez Botija. TERESA acuilera 




MAKING WAVES: Revered label Wave 
Music will soon debut CD Twelves, 
an innovative new series that com- 
piles DJ-friendly 12-inch vinyl sin- 
gles on consumer-friendly CDs. 
Each non-mixed and unedited vol- 
ume will feature three Wave Music 
releases, including each title's vari- 
ous remixes. On occasion, bonus 
tracks of previously unavailable 
mixes will also be spotlighted. 

CD Twelves will give consumers 
access to a lot of vinyl-only releases 
that are the secret weapons of many 
a DJ. At the same time, it also ad- 
dresses the issue of making singles 
available in the CD format. CD 
TXvelves will also appeal to club DJs, 
who are increasingly incorporating 
CDs into their sets. In fact, some 
material on CD 1\velves will street at 
the same time as its vinyl counter- 
part. Now, retailers will finally be able 
to carry Wave's club tracks on CD. 

The first three volumes (CO 
Hvelves No. 1, CD Tivelves No. 2, and 
CD Twelves No. 3) street April 29. 
Included are tracks by Matthias 
"Matty" HeiOnonn Presents Tetrence 
Russell (a cover of Stevie Wonder's 
"That Girl"), Nathan Haines Featur- 
ing Vema Francis ("Earth Is the 
Place"), and Francois K. ("The Relw"), 

Each volume of CD Twelves will 
carry a list price of $10.98. After the 
initial three, expect a new CD TXvelves 
volume to arrive approximately every 
other month. 

THE SUN RISING: Producer Chris 
Brann works under a handful of 
aliases, including Wamdue Project, 
Ananda Project, and P'Ttiah. Fans 



1^ 



of Brann's recordings appreciate 
his decidedly abstract — and classi- 
cal — approach to making music, 
which encompasses future jazz, 
leftfield house, and cosmic soul. 
His rhythmic landscapes are about 
limitless possibilities, not musical 
apartheid. This is very evident on 
P'Taah's sublime new full-length. 
Staring at the Sun (Ubiquity Rec- 



ords), which arrived March 18. 

Brann says the new album, which 
follows the act's Compressed Light 
(and its remixed successor. Decom- 
pressed Light), offered new chal- 
lenges. "With Compres.ied Light. I 
was intellectually charged to see if I 
could break all the rules that I had 
set for myself with my more house- 
related projects, " he explains. "With 
Staring at the Sun. I've reached a 
different paradigm. I've turned off 
that action/reaction mechanism. I'm 
now able to cultivate things in a 
more honest way." 

To fully understand his words, lis- 
ten to tracks like "Become Who You 
Are" and "Hold You Close" (both 
featuring Terrance Downs), as well 
as "Nobody Knows" and the title 
track (both featuring Sylvia Gor- 
don). Each is a lush, moving, multi- 
layered landscape. 

"It took a long time to cultivate the 
songs for this album. " Brann acknowl- 
edges. "When I record, I take a pool of 
ideas and then look for a thread to fol- 
low. I went through a lot of self-trick- 
ery with this album, thinking to 
myself that none of the songs could 
relate to each other. But then every- 
thing clicked in a ver>' unconscious, 
very intuitive way. " 

FRESH AND NEW: It's not common for 
a dance/electronic label to embrace a 
wide variety of .sounds, so when one 
comes along that does, we feel com- 
pelled to share the news. Welcome to 
the world of new U.K. label Free2air, 
which is helmed by Craig Dimech, for- 
merly A&R director of Incentive 
Music, where he was responsible for 
signing such acts as Santos, Matt 
Darey, and Mario Piu. 

According to Dimech, the best 
form of defense in an industry cli- 
mate of doom and gloom is through 
musical diversity. "Free2air will be 
nurturing artists and records regard- 
less of genre and providing the nec- 
essary platform to take them to a 
wider audience, " he says. Incredibly 
excited about the challenges that lie 
ahead with such an endeavor, Di- 
mech is confident that "along with 
some great records, we have every- 
thing in place to make it work." 

Free2air officially debuts April 21 
with the release of "Change the 
World" by Dino Lenny Vs. the 
Housemartins. Pete Tong has already 
championed the track on his weekly 
Essential Selection BBC Radio 1 
show. Not a bad start, eh? 

Staying with Tong, Trust the DJ 
Records will issue his new compila- 
tion, Essential Collection, also on 
April 21. (The disc can be pre-ordered 
at tRistthedj.com.) 



BILLBOARD MARCH 29. 2003 



www. billboard. com 



25 



Billboard HOT DANCE MUSIC 







S AGO 1 


- 


Club Play 






5 


1 




TITLE IMPRINT & NUMBEIVPflOMOTION LABEL 


Artist 










NUMBER 1 


1 Week At Number 1 


1 


2 


5 




1 BEUEVE PROVOCAnVimTVTMf W3HTSTUF 


Chrrs Cox Vs. Happy Clappers 




3 


3 




CRY ME A RIVER (REMIXES) txtm 


Justin Timbarlake f 




4 


4 




IF YOU LOVE ME mnouirmMiuM 


BecttY BMling 


■\ 


6 


12 




WHEN THE MONEY'S GONE (BROTHER BROWN, nUCKOtdCMSSENGEDZMXES) •»»«»»<» CIm 


Urii'i. 


5 


7 




QHETTO (CHARLES WEBSTER ft PETE LORIMER MIXES) rtmms 


SvprMM Beings Of Laisire 




9 


16 




TRY IT ON MY OWN (REMIXES) msanet 


Whitney Houston 




, 

7 


10 




DINOSAUR ADVENTURE 3D mriitm 


Underworld v 







15 




1 DROVE ALL NIGHT (REMIXES) EPicniMi 


Celine Dion 




12 


14 




IN YOUR UFE inicaiu 


La Bouche 




1 


2 




DANCE TO THE RHYTHM tommy bov sun ukKLzavraMwniiTr 


Fribum & Urtk 


Ml 


14 


19 




HONEY mmtMSma 


Billie Ray Martin 


1 y 


e 


1 




THE HUM MELODY jucf iMPoar 


Robbie Rivera 


I 13 


18 


24 




BEAUTIFUL (REMIXES) Ruf<«Mi»Mij 


Christine Aguilara v 


klil 


17 


22 




ON A HIGH (DANCE MIXES) >Tuwici«Ma 


DuiKan Stieik 




13 


6 
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WHERE LOVE UVES (REMIXES) lixcaw 
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JUST FOR TONIGHT (MARK PICCHIOTTI MIXES) KcmAanMMrHi 


Seiko-? 
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INFORMAL REUNION: Grammy 
Award-winning group the Maver- 
icks have reunited and inked a new 
recording deal with New York- 
based Sanctuary Records. 

While the group never formally 
split up, its members haven't record- 
ed or performed together in three 
years. The Mavericks previously 
recorded four albums for MCA Nash- 
ville, including the platinum-selling 
What a Crying Shame in 1994 and 
the gold-selling jVus/c for All Occa- 
sions in 1995. As it began to evolve 
away from country music, the group 
briefly switched from MCA to Mer- 
cury Records, which released their 
greatest-hits album in 1999. 

Original members Raul Male, 
Robert Reynolds, and Paul Deakin 
are planning an international tour in 
the fail to support their first Sanctu- 
ary album, due in September They 
will perform at the Nashville River 
Stages festival May 2. 

Since the group last recorded 
together. Malo released a solo album 
on Higher Octave Records and pro- 
duced albums for K.T. Oslin and Rick 
TVevino. Reynolds, Deakin, and for- 
mer Mavericks sideman Jeny Dale 
McFadden formed the band Swag, 
which recorded one album for Yep 
Roc Records. 

HOUSEWORK: Gaylord Entertain- 
ment is undertaking a $7.5 million 
refurbishment of its Grand Die Opry 
House in Nashville. The renovations, 
which began earlier this month, are 
expected to be finished by October 
and will include a new front-of-house 
audio system, an automated mixing 
console, and other sound enhance- 
ments. Structurally, the Opry House 
will get two large additions, which 
will house a 2,000-square-foot box 
office and a 2,400-square-foot gift 
shop, as well as new rest rooms, con- 
cession facilities, a new elevator, and 
new lobby lighting. 

ON THE ROW: Marc Dottore exits Tit- 
ley-Spalding and Associates, the 
management arm of TBA Entertain- 
ment where he has worked since 
1994, to form Nashville-based MAD 
Management. His initial clients are 
Katliy Mattea and Celtic group Cher- 
ish the Ladies. He previously worked 
with Mattea at Titley-Spalding. 

The Country Music Hall of Fame 
and Museum's board of directors has 
re-elected retired Gaylord Enter- 
tainment executive E.W. "Bud" 
Wendell as chairman and re-elected 
Vince Gill to a second one-year term 
as president. Legendary singer 




Donna Summer was appointed to a 
one-year term on the board, 

SIGNINGS: Prominent country song- 
writer Dean Dillon has inked a song- 
writing deal with Sony/ATV Tree. He 
had been signed for the past 15 years 
to Acuff-Rose, which was acquired by 
Sony/ATV last year. 

Ronnie McDowell has signed with 
the Bobby Roberts Co. for booking. 

Combustion Music has signed 
drummer/songwriter Pete Sallis to 
its publishing roster. 

NEW AND NOTEWORTHY: Organizers 
of the annual .MerleFest event enter 
the record business with the April 
22 release of MerleFesl Live.' The 
!5th Anniversary Jam on CD. DVD, 
and VHS. The project includes per- 
formances from Doc Watson. Earl 
Scruggs, Patty Loveless. Alison 
Krauss, Chris Thile. Tim O'Brien, 
and others that were recorded at last 
year's festival 
on the Wilkes 
Community 
College campus 
in Wilkesboro, 
N.C. 

In addition to 
Live.', MerleFest 
is marketing the 
compilation CD Fresh Faces al Mer- 
leFest 2003 featuring new Americana 
artists who will be playing at this year's 
event, set for April 24-27, as well as 
acts that haven't played the festival for 
many years. Fresh Faces includes 
tracks from Mountain Heart, Hot 
Rize, Doyle Lawson & Quicksilver, 
and Dale Ann Bradley. Both releases 
will be available at mfstore.org and 
through a toll-free telephone number. 

GOOD WORKS: Hm McGraw is donat- 
ing some funds from the sale of tick- 
ets and select tour merchandise to 
local chapters of the /\merican Red 
Cross in the more than 50 cities 
where his current tour will play. 
McGraw is kicking in 50 cents from 
the sale of each concert ticket sold on 
his Web site and 100% of the pro- 
ceeds from the sale of a Tim McGraw/ 
American Red Cross T-shirt that is 
being sold at all of his shows. 

Clay Walker has launched the 
charity Band Against MS Foundation 
to raise money for research into a 
cure for multiple sclerosis and pro- 
grams for those diagnosed with the 
disease, which includes Walker. He is 
selling special Band Against MS mer- 
chandise on his tour and is also seek- 
ing donations for the foundation 
from corporations and individuals. 



IBMA Is Helping More 
People Discover Bluegrass 



BY DEBORAH EVANS PRICE 

NASHVILLE— With its relocation to 
Nashville and the implementation of 
the Discover Bluegrass campaign, 
the International Bluegrass Music 
Assn. (IBMA) is looking to further 
propel interest in the bluegrass genre 
among both consumers and music 
business professionals. 

Utilizing brochures, a new pro- 
motional Web site, public-service 
announcements (PSAs), and a 
heightened presence at the recent 
National Assn. of Recording Mer- 
chandisers (NARM) convention, 
IBMA is out to increase awareness of 
what makes bluegrass so unique. 

"What we are trying to do is to cap- 
italize on a surge of interest in blue- 
grass and roots music in general that 
has really been going on for the last 
five to 10 years, " IBMA president Dan 
Hays says. "We are all aware of what's 
been happening with the whole 0 
Brother development, but it's much 
broader than 0 Brother," he says, 
referring to the runaway success of 
the 0 Brother, Where Art Thou? 
soundtrack that was released in 2000 
and went on to win the Grammy 
Award for album of the year. "It actu- 
ally preceded all that." 

According to IBMA marketing/ 
public-relations director Shari Lacy, 
the Discover Bluegrass campaign 
"was created to inform the bluegrass 
consumer about the music and where 
to find it and to help broadcasters and 
retailers identify those consumers 
and convey the values of the genre." 

To educate both consumers and in- 
dustry professionals, IBMA launched a 
Web site, discoverbluegrass.com. The 
organization also produced PSAs for 
TV that featured Patty Loveless, 
Ralph Stanley, Rick>' Skaggs, Alison 
Krauss, Dan TVminski, and others. 
The spots began running on Coun- 
try Music Television last summer, 
and IBMA is targeting other TV out- 
lets in addition to Lssuing PSAs for 
radio broadcast. 

Hays says that those radio spots 
"will be mailed not only to bluegrass 
broadcasters but other rooLs-orient- 
ed broadcasters as well as mainstream 
country, rock, and pop stations that 
may want to include it and direct peo- 
ple toward the bluegrass and roots 
programming that they are doing." 

The PSAs feature bluegrass artists 
talking about why they chose to play 
the music and what makes it so spe- 
cial. "The beauty of it is we haven't 
given them a script, " explains Hays, 
who says the artists' only directive 
was " 'be yourself. Tell us why it's 
important to you, why you like this 
music and want to play this music' 
The spots are natural, not pre-script- 
ed or homogenized." 

Hays expects the spots to find a 



welcome home on many stations, in 
large part because bluegrass music is 
being heard more fi'equently on the 
radio. "The number of hours of [blue- 
grass] radio broadcasting that are 
going on has increased over the last 
five years and continues to grow," 
Hays says. "Now it's five or six hours 
per week on over 800 stations [on 
which] the music is being carried. 
That's certainly not a comparable 




number to 2,500 country stations 
broadcasting 24/7, but for the blue- 
grass world and specialty program- 
ming, that number has more than 
doubled over the last five years. That's 
the kind of steady rise we are seeing." 

WORD-OF-MOUTH 

In addition to the radio and TV 
spots, one of the key components of 
Discover Bluegrass is artists taking the 
message out on the road, distributing 
brochures, directing fans to the Web 
site, and using tools provided by the 
IBMA to elevate the music's profile. 
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"We don't have the resources as an 
organization to spend millions of dol- 
lars on a public-relations blitz," Hays 
admits, "but we do have something 
we feel is much stronger than 
money: We have members and thou- 
sands of people involved in the busi- 
ness. We are supplying them with the 
tools to Ispread] the message." 

Hays says the IBMA is not telling 
people what to say but is encourag- 
ing ever>'one in the bluegrass com- 
munity — including artists, label per- 
sonnel, broadcasters, and event 
producers — to find their own way of 
communicating "what it is about 



bluegrass that attracts people." 

Beyond garnering new music fans 
and enlisting the support of radio, 
retail, and promoters. Hays says 
IBMA is also looking to increase 
awareness of bluegrass in corporate 
America. "The next phase of our cam- 
paign is to push harder on it this fall 
and then in 2004 to take it to the cor- 
porate level and spur more capital 
investment into the music, whether 
that's linking a corporation with an 
artist for tour sponsorship or a series 
of events or festival sponsorship. We 
are having and always do have a 
number of conversations going on 
with folks in the corporate world rel- 
ative to events that are happening 
and helping to link them, but we'll 
have more of an assertive push at the 
end of this year and into 2004." 

WHO CONSUMES BLUEGRASS? 

A necessary part of engaging cor- 
porate America is identifying the 
bluegrass consumer. According to 
the Simmons Market Research 
Bureau, bluegrass music consumers 
have increased by 30% since 2000. 

IBMA is using the Simmons re- 
search as an integral part of the Dis- 
cover Bluegrass campaign, relaying 
such statistics as the finding that the 
No. 1 leisure activity for bluegrass 
lovers is listening to music. Fifty- 
eight percent are between the ages 
of 18 and 49, and 41.8% earn more 
than $30,000 per year. Bluegrass 
consumers are 115% more likely to 
play a musical instrument than non- 
bluegrass fans. They are "noncon- 
formists" when they shop and are 
less interested in buying what their 
neighbors buy. 

According to Hays, retailers have 
become much more supportive of 
bluegrass, an attitude he hopes will 
continue to warm now that NARM 
attendees have had the opportunity 
to see such acts as the Del McCoury 
Band. Jerry Douglas, Railroad Earth, 
Marty Raybon, and Krauss. 

"Labels like Sugar Hill, Rounder, 
and Rebel indicate that there is more 
of an open door at retail. " Hays says. 
"NARM is just a prime example that 
there are new opportunities and 
growth there; otherwise we wouldn't 
be invited to come." 

Although the IBMA staff moved to 
new offices in Nashville this month 
from the organization's previous 
home in Owensboro, Ky., its World 
of Bluegrass trade show, awards 
show, and fan fest will continue to 
be held in Louisville, Ky., in Octo- 
ber, at least through 2004. The In- 
ternational Bluegrass Music Muse- 
um (a separate institution from the 
association) which houses the IBMA 
Bluegrass Hall of Honor, will remain 
in Owensboro. 
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if THE RAVEONETTES 
WUpHOn 

PRODUCERS: Sharin Foo, Sune 
Rose Wagner 
Colambla 87028 
RaEASE DATE: March 18 

II gets tagged "noise pop" and ' new 
garage," but basically what Danish duo 
Sharin Foo and Sune Rose Wagner, 
aka the Raveonettes, do on Whip It On 
is rehash '60s guitar pop — from Cali- 
fornia surf music to swingin' London 
to Stooges-era Detroit — and overlay it 
with a translucent sheet of new mil- 
lennium emotional asphyxia. It's right 
there in the Searchers-meet-electro- 
discordance of the opening track 
"AtUck of the Ghost Riders." the Ron 
Asheton-like guitar and distortion 
haze of "Veronica Fever," and the per- 
fect -for-a- David -Lynch -movie morbidi- 
ty of "Bowels of the Beast." But make 
no mistake, this exercise in sonic 
anachronism is exciting rock'n'roll in 
its own razor-blade-smile kind of way. 
And the vacant boy-girl dual vox would 
make Lou Reed smile. The Raveonettes 
will get you dancing and brooding at 
the same time. — AZ 

★ UTt LEMPER 
but one day. . . 

PRODUCERS: Ute Lemper, Robert Zlegler, 
Peter Scherer.ToddTurkisher 
Decca 470-279 
RaEASE DATE: March 11 

Ute Lemper's last Decca album — Pun- 
ishing in 2000, featuring .songs by 
Tom Waits. Elvis Costello. Nick Cave, 
and Scott Walker — was a brave, artful 
attempt to break out of her avant- 
cabaret world into something wider and 
wilder. This new. thoughtfully produced 
collection is perhaps even braver, as it 
sees the theatrical German chanleuse 
developing a new, more personal pop 
sensibility; along with updated arrange- 
ments of classics by Berlolt Brecht/ 
Kurt Weill, Brecht/Hanns Eisler. Astor 
Piazzolla, and Jacques Brel, there are 
four ."iongs written by LArmptr herself. 
The highlights here include Brecht/ 
Eisler's "Ballad of Marie Sanders." 
from 1938, and Lemper's captivatingly 
melodious "Lena" (featuring violin 
obliggato by Laurie Anderson), each 
songs of souls damaged by the past 
century yet sounding beautifully, if 
also terribly, contemporary.— OT 

BEN HARPER 

Diamonds on the Inside 
PRODUCER: Ben Harper 
Virgin 83003 
RELEASE DATE: March 11 

Ben Harper's newest disc. Diamonds 
on the Inside, begins with the distant 
voices of musicians and producers ban- 
tering before the control room an- 
nounces the recording process has be- 
gun. With a relaxed vibe established 
from the onset. I larper promptly 
launches into the sunny, optimistic 
reggae number "With My Own T\vo 
Hands. ' In the tradition of Bob Marley 
or Jimmy Cliff, the message here is to 
act on one's personal politics. The 
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LINKIN PARK 
Meteora 

PRODUCERS: Don Gilmore, Linkin Park 
Warner Bros. 2-48186 
RELEASE DATE: March 25 

Not unlike a blockbuster Hollywood 
sequel, the anticipated follow-up to 
Linkin Park's 2000 set. Hybrid 
Theory, isn't so much a revelation as 
it is a ready-made crowd pleaser that 
delivers on the familiar. All the ele- 
menLs that made the SoCal sextet a 
multi-platinum phenomenon then 
are present again: the alt-metal gui- 
tar riffs, the turntable virtuosity, the 
electronic beats, and the juxtaposing 
melodies and rhymes from the vocal 
tandem of singer Chester Benning- 
ton and MC Mike Shinoda. Though 
the formula is well-established at 
this point, it remains an effective 
one. Standout tracks include the 
lead single "Somewhere 1 Belong" 
and the ambitious "Breaking the 
Habit." which ditches the usual 
power chords and rapping for strings 
and piano elements. L'ltimately. 
Meteora finds Linkin Park honing its 
signature sound rather than break- 
ing new ground, but that should 
keeps fans happy. — BC 



IBRAHIM FERRER 
Buenos Hermanos 

PRODUCER: Ry Cooder 

Worid Circuit/Nonesuch 796S0 

RELEASE DATE: March 18 

The 70-something Cuban singer 
Ibrahim Ferrer caught the world's 
ear thanks to his delightful pres- 
ence on the Buena Vista Social 
Club and Afro-Cuban All-Stars proj- 
ects. He followed tho.se albums with 
a solo effort that sold 1.5 million 
copies worldwide and solidified his 
standing as a global icon. On his 
latest endeavor, he is backed by a 
cast of stars, many of whom he has 





worked with in the past: producer 
Ry Cooder on electric guitar. 
Manuel Galban on guitar and key- 
boards, Cachai'to Lopez on bass. 
Miguel "Anga" Diaz on congas, and 
Jim Keltner and Joaquim Cooder 
on drums and percussion. A testa- 
ment to Ferrer's versatility as a 
singer and band leader, the material 
spans a wide stylistic range. A won- 
derful album by an artist who 
richly desen'es the success he has 
found late in life. — FV 



CEUNE DION 
One Heart 

PRODUCERS: various 
Epic 32380 

RELEASE DATE: March 25 

This is the album that Celine Dion 
should have offered upon emerging 
from her extended recording hiatus 
last year. The relaxed, almost unas- 
suming One Heart offers a well- 
measured blend of the contempo- 
rary pop that will keep Dion 
commercially relevant and also pro- 
vides her signature grand bal!adr>'. 
She loses a few points for retreading 
a couple of songs from last year's /I 
New Day Has Come, but she com- 
pensates by performing the set's 
new material with more soul and 
natural passion than ever before. 
Dion is particularly strong on the 
percolating title cut la vibrant, 
infectious future hit helmed by 
Kara DioGuardi and John Shanks), 
as well as on the gently percussive, 
deliciously romantic "In His 
Touch." One Heart may not crack- 
le with the noise of an "event" 
record, but it succeeds at some- 
thing far more important: It is a 
fine piece of music. — i/" 



floorboard-stomping Delta blues an- 
them "When Its Good" heats up and 
then collapses into the dusty, gentle. 
Southern, rocking title track. Harper's 
delicate voice, a blend of Al Green with 
Cat Stevens, rests at the forefront of 
the song without overstepping the 
record's litilU musicianship. Through- 
out Diamonds on the Inside, Harper s 
astounding vocal versatility and will- 
ingness to mine ever>' style, from 
arena-sized guitar rock to Calypso, is 
both his greatest gift and his occa- 
sional weakness. Yet when the shuf- 
fling, pastoral Big Easy-in.spired 
"When She Believes" hits your ears, 
it's easy to understand that Harper 
knows how to wring aching beauty 
from absolute simplicity. — AK 

DRESSY BESSY 
Little Music 

PRODUCERS: J. Hill, Dressy Bessy 
KIndercore KC80 
RELEASE DATE: March 11 

Dressy Be.ssy follows up 2002 gem 
Sound Go Round with this collection 
of old singles, unreleased .songs, and 
material from compilations and EPs. 
Dating back to 1997, these 13 tracks 
show how a garage band stringing 
together fuzzy guitars evolved into a 
low-fi. high-energy band with a coher- 
ent, playful style. Earlier selections 



demonstrate the act's overall sound, 
but the exuberant, sunny disposition 
has yet to gel; Tammy Ealoms slightly 
flat vocals also get lost in the mix. But 
by 1999. all the pieces are in place. On 
the bubbly "Lipstick." Ealom's breathy 
voice glides over lively percussion. 
Album opener "Livt lo Tell All" jams 
with a "605 vibe, while bass-driven 
"Instead" lazily strikes a laid-back 
chord. Al! in all, hard to resist. — MW 

BEANS 

Tomorrow Right Now 

PRODUCER: Beans 
Warp 103 

RELEASE DATE: March 11 

The Aiitipop Consortium always 
seemed a tad ahead of its time, so it 
was sad when they disbanded last sum- 
mer, before the hip-hop world could 
catch up to them. The good news is 
that on his first solo, post-Consortium 
disc. Beans continues his former 
group's progressive style. His lyrics are 
literate to a fault, laced with science- 
fiction metaphors, social commentary, 
and ver>' dark humor. The New York 
area MC declaims in a style that is clos- 
er to slam poetry than old school hip- 
hop, unless your old school includes 
the Hieroglyphics Crew. Definition of 
Sound, and Kool Keith. Beans sound- 
scapes range all over the map from 



pre-old-school hip-hop to intelligent 
dance music. Tomorrow Right Now is 
a compelling and surprisingly con- 
cise package that makes most main- 
stream hip-hop look somewhat lazy 
by comparison.— W 

R&B/HIP-HOP 

► BRIAN MCKNIGHT 

UTum 

PRODUCERS: various 

Motown 7315 

RELEASE DATE: March 25 

With his fifth Motown set. // 7i/m. 
Brian McKnight attempts to reel in the 
hip-hop crowd that has eluded him 
time and again. Easily one of the most 
recognizable voices in contemporary 
R&B, McKnight has long been known 
for his moving ballads. With // Turn, 
McKnight looks to move beyond these 
smooth sounds. Opening track "Ail 
Night Long." which features Nelly, 
does just that; the uptempo track is 
both melodic and hypnotic. He also 
teams with Fabolous and newcomer 
Six John on the equally catchy title 
track. That said, McKnight hasn't for- 
gotten his roots. Uad single "Shoulda. 
Woulda. Coulda" is a return to the 
tried and true formula that made him a 
star. McKnight al.so plays a modern-day 



Marvin Gaye on "Back Seat {Gettin' 
Down)" and teams with contemporaries 
Joe, Carl Thomas. TVrese. and T^k on 
"Good Enough." U 7hm provides famil- 
iarity for hardcore fans, and enough 
twists and turns to make new ones.-— HM 

MR. CHEEKS 
Back Again 

PRODUCERS: various 
Universal 7615 
RELEASE DATE: March 18 

Mr. Cheeks walks the fine line between 
K&B and hip-hop with sophomore solo 
effort Back Again. The Lost Boyz 
frontman kicks things off with lead 
single "Crush on You" (featuring 
Mario Winans). a catchy, midtempo 
jaunt that may remind fans of the 
Lost Boyz's "Renee." "Reminisce" is 
an able cover of the Pete Rock & CL 
Smooth classic "They Reminisce Over 
You (T.R.O.V.)" by Mr. Cheeks with a 
little help from the duo and Journal- 
ist. While not as moving as the origi- 
nal, this version may introduce the 
classic tune to younger generations of 
hip-hop fans. Mr. Cheeks has no prob- 
lem expressing his emotions, as evi- 
denced on "I .Apologize," which fea- 
tures Glenn Lewis and shows a 
maturity rarely heard in rap music. 
Such maturity sets Back Again apart 
from the rest of the pack. — RH 
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if JEFF BLACK 

B-Sides and Confessions Voluiiw One 

PRODUCER: Jeff Black 
Dualtone 80302 
RELEASE DATE: March 18 

Singer/songwriter Jeff Black offers a 
Dualtone set here that at the ver>' least 
lives up lo the latter part of its title, 
with vivid spiritual/metaphysical 
imagery, passionate vocals, and big-pic- 
ture themes. Black conjures a Randy 
Newman vibe on stark piano ballads 
like the inspirational "Slip" and recalls 
a youthful Springsteen on the biting 
"Bastard." The softly percolating "To 
Be With You" is naked in its romanti- 
cism, while the understated "Cake- 
walk" finds its hope and beaut>' in sub- 
tle nuance and life experience. A 
thinking-man's balladeer with farflung 
perspective. Black's "Same Old River" 
is all point of view, while "I loly Roller" 
is fiercely observational funk, and the 
stoic fatalism of "Sunday Best" and 
newfound optimism of "Higher 
Ground" are nothing short of brilliant 
Top to bottom, this stuff is special. 
Black is an artist of substance. — RW 



LATIN 



MANOUN 
ManoHn 

PRODUCER: LMC Productions 
BMG U.S. Utin 7432198648 
RELEASE DATE: Feb. 11 

CulKin singer/songwriter Manolin has 
long been known as "El Medico de la 
Salsa" (The Salsa Doctor). But salsa is 
not part of the recipe for the artist's 
epijnymous BMG U.S. Latin debut. In- 
stead, Manoli'n shows us his other face: 
That of the more introspective singer/ 
songwriter, in the tradition of country- 
man Amaury Gutierrez. Like Gutierrez, 

(Continued on next page) 
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(Continued from preceding page) 

Manolin sticks to singing mostly about 
love but in an eloquent, more literary 
style. The owrall effect is mellow and 
organic and quite beautiful, even if 
some songs are very similar. But it does- 
n't transcend much beyond the intima- 
cy of a coffee house ambience. This may 
be because we're used to the timba- 
slinging Manolm, or it may be because 
he's still finding his new voice. — LC 

VARIOUS ARTISTS 

Artislas Originales de la Salsa Cubana 

PRODUCERS; various 

Empire Muslcwerks 80269-39071 

RELEASE DATE: March 18 

More than a mere Cuban music compi- 
lation, this collection, as its name indi- 
cates, is a catalog of some of the most 
revered recordings of Cuban standards, 
many dating back to the 1950s. The 
musical and historical appeal is undeni- 
able, especially with classic performanc- 
es by the likes of Bola de Nieve ("Ausen- 
cia") and Maria Teresa Vera ("Veinte 
Ano.s"). Except for a couple of tracks, 
namely Willy Chlrino's "No Bailo con 
lx)la" and Orquesta Suprema's "Bacu- 
nayagua." there is an absence of con- 
temporary interpreters, which steeps 
this collection too deep in nostalgia. 
Still, anyone who is remotely a fan of 
Cuban music will find something here, 
from standards to more forgotten 
tracks, including Velia Martinez's "Que 
Linda mi Habana" and the beautiful 
■YaVes Asi Pienso Yo."— IC 



WORLD 



► GIGI 

Illuminated Audio 

PRODUCER: Bill Uswefl 
Palm Pictures 2100 
RELEASE DATE: Feb. 25 

The inspiration for this project is 
Ethiopian singer/songwriter Gigi's 
eponymous 2001 debut album. Illumi- 
nated Audio is producer/mix guru Bill 
Laswell's mix translation of Gigi's songs 
from that album, and it's a masterpiece. 
Laswell produced and performed on 
Gigi, so he has been here before. The 
most brilliant aspect of his work here is 
how organic it is relative to the source 
material. He puils together acoustic 
and electronic sounds and lets loose his 
jazz vibe, yet his soundscape flows 
seamlessly from the rhythmic soul of 
Gigi, and the rich melodicism of Gigi's 
beautiful songs is ever-present. Laswell 
hasn't re-imagined these songs — he's 
making love to them, and he's doing it 
with an abundance of finesse and a very 
hip awareness. — PW 

ir SEVARA NAZARKHAN 
YolBolsIn 

PRODUCER: Hector Zazou 
RealWorid 7243 543206 

RELEASE DATE: Feb. 25 

Sevara Nazarkhan is an Uzbek singer/ 
songwriter who possesses a repertoire 
of beautiful original songs and a voice 
that is nothing if not spellbinding. Her 
music evokes the timeless vistas of the 
Silk Road and, like the Silk Road, her 
music bears the traces of cultures from 
North Africa, Central Asia, and India. 
Nazarkhan comes from what is essen- 
tially an ancient soloist tradition — a 
young woman, her songs and her 
doutar (two-stringed lute, plucked, not 
strummed). For this recording, howev- 
er, Nazarkhan was joined by several 
very talented players, in particular 
multi-Instrumentalist Toir Kuziyev. 
Her music, inspired by traditional 



and Sufi songs, was tweaked in the 
studio with just enough electronic 
elements to expand the sonic palette 
without compromising the unclut- 
tered grace of her sound. Without 
question, this is one of the most artisti- 
cally real world-music titles of 2003. 
Racked by Narada World.— WV 



BLUES 



► ROOMFUL OF BLUES 
That's Right! 

PRODUCER: Chris Vachon 
Alligator 4889 
RELEASE DATE: March U 

This disc is the 17th album for Room- 
ful of Blues (KOB). That in itself is 
quite an accomplishment, as is the 
fact that the band has been in contin- 
uous existence since Duke Robillard 
and Al Copley founded the group in 
1967. The key to RGB's success is that 
these cats have always known what 
their music is about. In a business 
where a band is only as good as its last 
album, ROB'S answer is That's 
Right! — 14 in-the-pocket tunes, pow- 
ered by a new rhythm section and 
RGB's legendary horn section. Singer/ 
harmonica man Mark DuFresne 
shines in his new gig, while longtime 
Roomful vet Chris Vachon's lead gui- 
tar has never sounded sharper. From 
the elegant swing of "You're Driving 
Me Crazy" to the hard boogie of 
"Stranger Blues." ROB has tracked 
another winner. — PW 



JAZZ 



► PETER QNCOni 
Ptter CincottI 

PRODUCER: Phil Ramone 
CoiKord 2159 
RELEASE DATE: March 11 

This is Peter Cincotti's debut album, 
though his reputation — earned prima- 
rily while performing in Manhattan 
nightclubs — does precede him. Still in 
his late teens, this pianist/vocalist will 
remind listeners of Harry Connick Jr., 
and, in fact, he is something of a Con- 
nick protege. Cincotti is a throwback 
to the era of songwriters like Cole 
Porter and vocalists/pianists Nat King 
Cole. While he's a stylish singer, it is 
difficult to declare he's fully into his 
voice at 19. Few singers are. Cincotti 
is also an adept pianist and a budding 
songwriter (his mother collaborates 
with him, penning lyrics). To sample 
Cincotti at his best, try "Rainbow 
Connection" and "Sway." Early com- 
parisons between Cincotti and Diana 
Krall fail to apprehend Krall's style 
and jazz temperament, though Cin- 
cotti may well be on the cusp of Krall- 
like stardom. — PW 

★ MHN TAYLOR 
Rossfyn 

PRODUCER: Manfred Elcher 
ECM 1751/012-159-924 
RELEASE DATE: Feb. 25 
A frequent foil to trumpet/flugelhom 
poet Kenny Wheeler and the musical 
prime mover in the erstwhile Peter 
Erskine Trio, veteran English pianist 
John Taylor rarely takes the spotlight 
under his own name. Rosslyn, his 
ECM debut as a leader, points out why 
this is such a shame: the album fea- 
tures some of the most atmospheric 
and subtly probing piano-trio jazz in 
years. The rich, scene-setting opener, 
"The Bowl Song," and the incantatory 
title track are standouts, as is the soul- 
ful Wheeler gem "Ma Bel." Through- 



out. Taylor's avant-garde and classical 
touches are tempered by a humane 
care for melody, and his world-class 
partners — bassist Marc Johnson and 
drummer Joey Baron — stimulate the 
pianist and the listener at every turn. 
This is a cla.ss act. — BB 



GOSPEL 



> VARIOUS ARTISTS 

Spirit Rising. Volume 1: Praise & 

Worship 

PRODUCERS: various 

Musk Worid Muslc/Columbia 86832 

RELEASE DATE: March ^ 

The debut of what promises to be a new 
brand in gospel anthologies does an 
admirable job of melding traditional 
and modem gospel, performed by 
artists with careers based in both secu- 
lar and gospel music. Israel & Ne\\* 
Breed's funky, rocking "Who Is Like the 
Lord" stands just fine next to Keith 
"Wonderboy" Johnson's "Send a 
Revival" and Bishop Clarence E. 
McClendon's "May the Lord Bless You 
Real Good," both Sunday- morning foot- 
tappers of the first order. The simulta- 
neously released second volume of the 
scries, subtitled Iruptrational. gels even 
better, with mostly young, hip-hop 
influenced artists carrying the bulk of 
the collection's 15 songs. Mary, Mary; 
Dawkins & Dawkins; and particularly 
Destinys Child all shine in what prom- 
ises to be a concept with great depth, as 
well as a wealth of material and artists 
from which to draw. — C£ 

VITAL REISSUES 

SLY & THE FAMILY STONE 

The Essential Sly & th« Family Stoae 

ORIGINAL PRODUCER; Sly Stone 
COMPILATION PRODUCERS: Bob Irwin. 
Jerry Goldstein 

Epic/Legacy E2K/E2T 86867 
RELEASE DATE: March 11 

For too many years. Sly & the Family 
Stone fans have had to content them- 
selves with the landmark group's 1970 
greatest-hits compilation. This two-CD. 
35-song anthology finally rights that 
travesty. Featuring digital remasters of 
every chart hit (from 1958 anthem 
"Dance to the Music" to the 1975 clas- 
sic "I Get High on You"), key B-sides 
("Everybody Is a Star"), and early out- 
ings ("Underdog" from 1967), this 
chronological compilation also includes 
such album gems as the race-relations 
treatise "Don't Call Me Nigger, Whitey" 
and "Thank You for T^ilkin' Me to 
Africa." Whether partyin' hard or politi- 
cally discoursing, the prolific Sylvester 
Stewart ("different strokes for different 
folks") and his colorful crew pumped 
out an enduring mix of rock, R&B/soul. 
gospel, pop. jazz, and funk that unfor- 
tunately ended with Stewart's self- 
imposed retreat. While aficionados will 
no doubt decry the missing F)resh track 
"Que Sera, Sera," The Essential Sly 
remains hot fun, indeed. — CM 
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• The Allman Brothers Band, 
Hittin' the Note (Pcach/Sanctuary) 

• Tony Allen, Home Cooking 
(Comet) 

• Bettie Serveert, Log 22 
(Hidden Agenda) 



IN CONCERT 



BRUCE SPRINGSTEEN & THE E 
STREET BAND. March 7 
Boardwalk Hall. Atlantic City, N J. 

Bnice Springsteen returned to his 
home state of New Jersey March 7 for 
the first time since kicking off his tour 
in support of The Rmng exactly seven 
months earlier. And what a difference 
seven months has made. 

From the nK)ment the house lights 
went down and the strains of "Miss 
.■America Theme" wafted through At- 
lantic City's historic Boardwalk Hall 
{former home of the "Miss .America" 
pageantl. it seemed like a special night 
was about to unfold. Such an enthusi- 
astic welcome ensued that it was hard 
to hear the opening lines of appropriate 
show (^ner "Atlantic City" amidst the 
thunderous o\'ation. 

The touchstones of the show remain 
the somber messages of such songs as 
"The Rising." "You're Missing." "My 
City of Ruins." and "Empty Sky." the 
performances of which have emerged 
as standouts. The emotions that bore 



the back-to-back pairing of "Badlands'" 
and "Out in the Streets." and his own 
classic. "Bom to Run." Along with a 
trio iiiBom in the LISA songs, the 
encores also brouglit out a cover of the 
Beatles' "Tell Me Why'" and the apropos 
shi)W closer. "Roll of the Dice." 

Sex^n months earlier the t>and- 
leader nervx)usly presented the majorit>' 
of the new album and a prerequisite 
handful of hits to a tentati\'e audience. 
Com-ersety. Atlantic City found Spring- 
steen confident his latest material 
stands solidly among a broader collec- 
tion of career highlights. .And while 
opinions var>' on the songs that make 
up The Rising, it \\'as that confidence 
that made all the difference. — Bi 

TORI AMOS, March 6 
Radio City Music Hall, NewYork 

Tori Amos' last trip to New York saw 
her full theater production sandwiched 
into the non traditional and striking, 
but cold and unbending walls of River- 
side Church. This time around, the 




these mostly post-SepL 11 songs still 
run hi^ in this area of the country, so 
when some cheered the "Empty Sky" 
lyric "I want an eye for an eye," the 
artist obviously understood but felt the 
need to clarify. 

"One thing that bothers me, as a 
songwriter you always write to be un- 
derstood." Springsteen said after com- 
pleting the song. "I wrote that as an 
expression of the character's confusion 
and grief, never as a call for blind re- 
venge or bloodlust. We can't be too 
careful about these things these days. 
We're living in a time when there are 
real lives on the line. II| had to make 
sure that line was clearly understood." 

And while this tour is built around 
the largely serious songs from The Ris- 
ing, a playful attitude kept spirits high 
onstage and folks on their feet. Perhaps 
it was the ghosts of the venue — Spring- 
steen noted the Beatles, the Rolling 
Stones. Chubby Checker, and "all the 
bands that played in this room that 
inspired us" in AG's heyday. 

Or maybe it was just being home 
again that brought out this stellar 
show. The band was on fire and the 
atmosphere befitted the glitzy- 
good-time-gambling town on the 
beach. Treats included rarities 
"Does This Bus Stop at 82nd Street" 
and "It's Hard to Be a Saint in the 
City." the latter offering the all-too- 
infrequent showcase of Roy Bittan's 
piano skills. 

Later, Boardwalk Hall erupted as the 
Boss offered his uncommon cover of 
Tom Waits' "Jersey Giri" solo at the 
piano. Similar welcomes were afforded 



passionate pianist took residence inside 
the famed Radio City Music Hall, a 
warmer, more acoastically sound room 
that allowed her to soar. 

For Amos' first of three shows at 
Radio City March 6, she brought out 
her "A" game. From older favorites 
"Precious Things" and "Cornflake Ciri" 
to "A Sorta Fair>'tale" and "I Can't See 
New York" ft-om her latest album. Scar- 
let's Walk (Epic), she boldly performed 
as if she owned the stage. 

With Amos on piano and keyboards 
and only t)assist John Evans and drum- 
mer Matt Chamberlain backing, the 
room swelled with sound. Amos' confi- 
dent and sexy vocals demanded rapt 
attention, although at times her enun- 
ciation and idiosyncratic phrasing — 
most noticeably during "Winter" — 
seemed silly. 

Mid-set found Amos alone at the 
piano underneath a lit "Roadside Cafe" 
sign for several songs, including a stun- 
ning rer>dition of "Icicle" and a less nec- 
essary version of Fleetwood Mac's 
"Landslide." Rejoined by Evans and 
Chamberlain, her take on Lloyd Cole's 
"Rattlesnakes" stood out. as did newer 
songs "Strange" and "I^ Ride," both of 
which came alive in a concert setting. 

Few are the artists who strike a chord 
inside their audience as Amos does 
with hers. With her effortless key- 
board skills and telling, sometimes 
jaw-dropping lyrics, she seems to per- 
sonally touch fans through her per- 
formance, allowing each to tw em- 
powered, comforted, or understood 
but never alone. This is Amos' gift, and 
in concert it is given freely. — Bt 
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* THEANDKOIDS DoHwItti 
Madomu (3:49) 

PRODUCERS: Pete Dacy, Adrian Hannan 
WRfTIRS: Henwood, McKenzie 
PUBUSHERS: Festival/Mushroom 
Universal 20969 (CD promo) 

The world at large has always main- 
tained a sense of humor and irony 
when it comes to pop music — one rea- 
son why top 40 elsewhere continues to 
possess a versatility now absent from 
the one-dimensional airwaves stateside. 
It's not surprising, then, that Universal 
had to venture to Australia to find the 
Androids and their inventive first sin- 
gle, "Do It With Madonna." The 
midtempo pop rocker makes campy ref- 
erences to four fellow pop culture hero- 
ines — Christina Aguilera, Pink, Britney 
Spears, and Kylie Minogue — conclud- 
ing that none of the above young ones 
quite holds the enduring panache of 
Lady Madonna. Melodically, the track 
slices a sharp path right to the day's 
love affair with frat rock, with a hook 
that would make all aforementioned 
singers swoon. "Madonna" is pure 
energy for the airwaves, an indulgence 
that listeners will adore. — CT 

m EycsOoMdSoTlgkt (3:24) 
PRODUCERS: Rob Williams, lustln Roman 
WRITERS: J. Roman, R. Williams 
PUBLISHER: not listed 
MCA 2S905 (CD promo) 
Since last November. Chicago-based 
urban trio Vi3 has methodically 
worked its way into radio's favor one 
station at a time. Debut "Eyes Closed 
So Tight" is at last reaching critical 
mass, with more than 100 main- 
stream top 40 stations now spinning 
the smooth track. In another day, 
this could be the latest single from 
98°, with its buttery harmonies, gen- 
tle pacing, and lovesick lyric — and 
it's a nice change of pace from hip- 
hop's hold on the airwaves. Interest- 
ing side note; The group's executive 
producer is Erik Bradley, longtime 
music director of rhythm top 40 
WBBM (B96I Chicago and a proven 
master at picking hits. — CT 

COUNTRY 

► BRAD miSL£Y Celebrity (3:37) 
PRODUCER: Frank Rogers 
WRITER: B. Paisley 

PUBLISHERS: EMI April Music/Sea Gayle 
Music, ASCAP 

Arista 8287651220 (CD promo) 

From the days of Merle Haggard's 
"Okie From Muskogee" to more 
recent fare served up by current acts 
like Toby Keith, country songs have 
often ventured into social commen- 
tary. Offering up choice insights on 
America's cultural climate has long 
been a country music tradition, and 
Paisley is the latest country 
singer/songwriter to aim a critical eye 
at national shenanigans. In this welt- 
crafted lyric. Paisley pokes fun at 
America's obsession with reality 
shows, fascination with celebrity 
behavior, and the way 15 minutes of 
fame becomes a license for public stu- 
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CHRISTINA AGUILERA RgMer (4:03) 
PRODUCERS: Scott Stordi, Christina 
Aguilera, E. Dawk 
WRITERS: C. Aguilera, S. Storch 
PUBLISHERS: Xtlna Musk, BMI: Scott 
Storch Muslc/TVT Music, ASCAP 
RCA 82876 50959 (CD promo) 
After an abrupt about-face from 
"Dirrty" to "Beautiful," Christina 
Aguilera further tips off the versatility 
that pervades current Stripped with 
her turn as a rocker chick, i la Janet 
Jackson's "Black Cat." Written and 
produced with Scott Storch (Pink, 
Eve, Justin Timbcrlake, Jay-Zl, 
"Fighter" puts up its dukes with a 
scorching parade of electric guitars 
courtesy of Jane's Addiction's Dave 
Navarro, a(nother) lyric about the 
strength of a woman ( "Made me 
learn a little bit faster/Made my 
skin a little bit thicker/Makes me 
that much smarter/So thanks for 
making me a fighter"!, and a torna- 
do of a vocal from the talented 
songstress. With music this good, 
it's a shame that Aguilera insists on 
courting such a raunchy visual 
image. She's got the goods to rise 
above what so many lesser acts 
depend on for celebrity. — CT 



FLEETWOOD MAC Pucdiecpcr 

(3:42) 

PRODUCERS: Lindsay Buckingham, 
lohn Shanks 
WRITER: L. Buckingham 
PUBLISHER: Now Sounds, ASCAP 
Reprise 101067 (CD promo) 
With Dixie Chicks' smash "Land- 
slide " raising consciousness for 
Fleetwood Mac, the timing couldn't 
be better for the release of new mate- 
rial from the evergreen act (sans 
Christine McVie). "Peacekeeper." 
written by Lindsay Buckingham with 
lead vocals shared by Stevie Nicks, is 
vintage-quality Mac. familiar in its 
style and structure, and yet fresh and 
spirited enough to maintain appeal 
after countless spins. Support for the 
new project is reaching manic pro- 
portions: The single was showcased 
on NBC's Third Watch last month, a 
mega-tour is in the wings. Dateline 
has a profile planned, and the single 
is being offered as a download for 
$1.49 at the Reprise Web site. AC 
will have a field day, but there's no 
reason the grade-A "Peacekeeper" 
won't be sampled at radio across the 
board. A grand return and a hands- 
down hit — CT 



pidity. In the bridge, he speaks of 
hitching the wagons to head out West 
and become "real-world bachelor 
jackass millionaires." It's cute, clever, 
and the guy has a good point. — DBF 



ROCK 



► THE WHriE STRIPES Seven Nation 
Anny (3:54) 
PRODUCER: jack White 
WRITER: 1. White 

PUBLISHER: Peppermint Stripe. BMI 
V2 27780 (CD Promo) 

Along with the Strokes, the Hives, 
and the Vines, Detroit duo the WTiite 
Stripes helped form what trend- 
spotters and the media quickly 
termed the "garage rock"' revival. If 
the first taste from the duo's forth- 
coming Elephant is any indication, 
the band seems eager to def>' catego- 
rization. "Seven Nation Army" is a 
sparse affair led by a simple bassline 
(actually played on guitar, with an 
octave effect), and is much more of a 
straightforward rock song than two- 
minute breakthrough rave-up "Fell 
in Love With a Girl" from last year's 
White Blood Cells. In reality, while 
the song is being eagerly embraced 
by modern rock, the combination of 
Jack White's ragged guitar and raspy 
vocals and drummer Meg White's 
simple but effective drumming make 



"Army" sound like an unreleased 
AC/DC song. While active and main- 
stream rock radio have let modern 
own the White Stripes, adventurous 
rock programmers might want to 
Join the "Army. " — BT 

r^W&NOfEWDRIHY 

★ YOHANY 7 DigHs (3:26) 
PRODUCER: Lewis Martinee 
WRITERS: L Martlne«. J. Ponder, i. Ross 
PUBLISHERS: Mardur 
Muslc/Warner/Chappcll. ASaP 
Durmar Records (CD promo) 
Yohany has already given Latin afi- 
cionados a major buzz with "Descon- 
trolate" (Lose Control), which is nomi- 
nated for dance maxi-single of the year 
at the I^tin Billboard Awards. Now the 
R&B-hued siren aims her charms at 
the mainstream with the sexy, playful 
"7 Digits," a party jam that the J.Lo 
camp should eye with envy. Along with 
biz whiz Jeff Durand, Yohany (Joe-Ha- 
Nee) is commandeered by legendary 
producer Lewis Martinee, who master- 
minded Expose and has worked with 
Vanessa Williams. Pet Shop Boys, and 
Ricky Martin. There are no fewer than 
1 1 remixes of "7 Digits," and all the 
more potential on the full-length. 15- 
track Yohany. Looks like she's armed 
and ready to go the distance. Contact 
925-431-5990.— CT 



DVD REVIEWS 



MAID IN MANHAHAN 

Revolutlon/Cdunibla TriStar 9748 
RELEASE DATE: March 25 

What consumers will enjoy about 
this DVD is that it is becoming avail- 
able in video stores so quickly. The 
Jennifer Lopez/Ralph Fiennes ro- 
mantic comedy, which earned 
approximately $100 million at the 
box office, according to Columbia, 

only debuted 
^ SB^WR ^ in theaters in 
^^■V^ mid-Decem- 
T: ber. But fans 

of the film 
will not find 
any special 
features of 
note on this 
disc. The 
only extras 
are an Eng- 
lish or French subtitle option: a 
group of trailers including such 
upcoming Sony films as Charlie's 
Angels: Full Throttle and Daddy Day 
Care; and a link to a Revolution Stu- 
dios Web site. Viewers can also 
choose to watch the film in wide- 
screen or full screen. Although the 
project's mainly female audience is 
less likely to be interested in exten- 
sive filmmaking extras, a behind-the- 
scenes documentary or interviews 
with cast and crew would have been 
welcome additions to the disc. — JK 

THE CHIERAINS 

DOWN THE OLD PUNK ROAD: THE 
NASHVILLE SESSIONS IN CONaRT 
RCA Victor 09026-64022-9 
RELEASE DATE: March 4 

First there was Douti From the 
Mountain, the bluegrass-heavy all- 
star concert at Nashville's Ryman 
Auditorium deriving from the O 
Brother, Where .Art Thou? sound- 
track. Then, last September, the 
Chieftains employed the venue in 

hosting Ali- 
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son Krauss. 
Martina Mc- 
Bride, Earl 
Scruggs, 
Emmylou 
Harris. 
Patty Grif- 
fin, Tim 
O'Brien, 
Jerry Dou- 
glas, Del 
McCoury, 
Gillian Welch & David Rawlings. 
John Hiatt, Ricky Skaggs. and Buddy 
& Julie Miller. The goal? To bring to 
life the venerable Irish group's cur- 
rent bluegrass album Down the Old 
Plank Road: The Nashville Sessions. 
The program mixes concert perform- 
ance with backstage interviews: Har- 
ris, who delivers a lovely "Lambs on 
the Green Hills." notes the connec- 
tion between Celtic music and blue- 
grass, and is seconded by chief Chief- 
tain Paddy Moloney's "bluegrass/ 
green-grass" musical correlation. 
The title highlights traditional Amer- 
ican fare like Scruggs' "Sally Goodin" 
and Irish trad tunes like Krauss' 
"Molly Ban," with bonus material in- 
cluding a pair of "making of fea- 
turettes. Sadly, the disc also docu- 
ments the final performance of 




Chieftain Derek Bell, who died unex- 
pectedly a few weeks after. — J8 

WHO FRAMED ROGER RABBTT? 

Touchstone 24398 
RELEASE DATE: March 25 

This Vista Series two-disc release is a 
highly collectible set filled with fun 
bonus material. On disc one, viewers 
can watch three Roger Rabbit shorts 
— "Tummy Trouble," "Roller Coaster 
Rabbit." and "Trail Mix-lJp" — and can 
also play the "Trouble in Toontown" 
game with their DVD remote. The 
voice of Roger, Charles Fleischer, 
also hosts "Who Made Roger Rabbit," 
which provides an overview of the 
film's ani- 
mation 
process. A 
more de- 
tailed be- 
hind-the- 
scenes 
segment is 
found on 
disc two; 
"Behind the 
Ears" dis- 
cusses the 
project's early live-aclion/animation 
tests and shows how the actors 
worked with rubber toon stand-ins 
on set. Disc two also features a 
deleted scene that saw Bob Hos- 
kins punished by the toons; a 
before-and-after segment featuring 
scenes with and without anima- 
tion: photo galleries; and an audio 
commentary option. — SK 

KINKY FRIEDMAN— PROUD TO BE 
AN A*-HOLE FROM a PASO 

White SUr/KuHur D3092 
RELEASE DATE: Mar. 11 

Best-known now for his series of 
hilarious murder mysteries and a re- 
cent sleepover at the White House. 
Kinky Friedman, who formerly front- 
ed a band called the Texas Jewboys, 
remains one of the most colorful and 
controversial characters ever to 
come out of country music. But this 
Simone de Vries-lensed documentary 
shows Friedman, who was politically 
incorrect when being politically in- 
correct wasn't 
coul, as a true 
humanitarian, 
not to men- 
tion animal 
lover (one sac- 
rilegious scene 
has him in- 
voking the 
Lord in im- 
ploring his 
dog to return a 
ball). The insightful program 
includes archival performances by 
Friedman, readings from his novels, 
and interviews with former Jewboys, 
family members, fellow Texans Willie 
Nelson and Lyie Lovett, and former 
president Bill Clinton. Additionally, 
the disc includes 1 1 song videos, 
most notably a mesmerizing 
acoustic take by Friedman and Nel- 
son on the classic "Sold American," 
and the concept clip to the post-fem- 
inist "Get Your Biscuits in the Oven 
and Your Buns in the Bed" starring 
Ruth Buzzi.— JW 
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EA, Def Jam Release Label-Branded Game 'Vendetta' 



BY STEVE UtAIMAN 

In the first initiative under a previously 
announced alliance between videogame maker 
Electronic Arts (EA) and Def Jam Records, the 
two companies are releasing a new Def Jam- 
branded game that features a dozen of the 
label's artists in caricature roles and previews 
music from upcoming albums. 

The title, Def Jam Vendetta, is a fighting game 
in which players tour 12 highly detailed under- 
ground hip-hop venues that double as hardcore 
fight clubs and encounter an array of charac- 
ters. Def Jam artists DMX, Ludacris, Method 
Man, Redman, N.O.R.E.. Scarface, Ghostface 
Killah, Capone, Keith Murray, Joe Budden, and 
WC are all part of the storyline. 

Although Def Jam acts have contributed 
individual tracks to earlier EA games — most 
recently, Budden provided music for NBA Live 
2003 — and titles by other latiels, Def Jam sen- 
ior director of sales Mignon Espy says, "This is 
the first time we've ever done a project like this 
with a gaming company." 

The label will use the game to preview new 
material from its roster and highlight catalog 
tracks. Among the artists showcasing new 
material is Murray, who contributed "Oh My 
Goodness " and 'Teah Yeah You Know It" from 
his upcoming album, He's Keith Murray. 

Other songs on the soundtrack include 
DMX's "Party Up," "Intro," and "X Gon' Give It 
to Ya": Method Man's "Bring the Pain" and "Uh 
Huh": N.O.R.E.'s "Nothin"; Redman's "Smash 
Sumthin"; WC Featuring Nate Dogg's "The 



Streets"; Budden's "Focus"; Onyx's 'Throw Ya 
Guns": Public Enemy's "Fight the Power"; 
Scarface's "In Cold Blood"; CNN Featuring 
MOP'S "Stomp"; and Ghostfece Killah Featuring 
Buck 50, Cappadonna, Method Man and Red- 
man's "Do Sumptin." 

Def Jam Vendetta — ^which streets April 1 — 
kicks off a pact the two companies inked last 
year to jointly produce a series of hip-hop- 
infused videogames 
(Billboard, Sept. 7, 
2002). By having 
Vendetta and other 
games focus entirely 
on its identity, Def Jam 
has snagged a finan- 
cially meatier deal 
than the standard 
videogame licensing 
pact. Sources say EA 
will pay Def Jam par- 
ent Universal Music 
Group (UMG) a licens- 
ing fee for the music 
titles it uses, as well as a royalty rate to Def Jam 
for utilizing the label's brand name. 

"Def Jam is the only label that could do a title 
like this with its global lifestyle culture," EA 
woridwide executive of music Steve Schnur says. 
"We believe that Def Jam the brand extends itself 
vvorldwide, and the marriage is quite perfect with 
our brand reputation." 

Def Jam/Def Soul president Kevin Liles adds. 
"The marriage of our two brands has presided the 




unique opportunity to build an incredible game 
that focuses on great game play and stays true to 
the nuances of the hip-hop lifestyle." 

EA was responsible for the pre-sell to traditional 
game outlets as well as some major music and 
video retailers that are rapidly expanding their 
gaming sections. Schnur empha- 
sizes that both street teams hit 
approximately 50 markets with 
an active pre-sell program that 
saw very good pre-orders at 
$49.99 for GameCube- and 
PlayStation 2-compatible ver- 
sions of the game. Special pro- 
grams for Wal-Mart, Best Buy, 
and Electronics Boutique, 
among others, involved reward- 
ing demo discs, T-shirts, and 
other premiums with orders. 

Meanwhile, Def Jam is fo- 
cused on phase two of the 
marketing program, which is 
geared to drive synergies be- 
tween the game and new 
music from the acts it fea- 
tures. That effort begins when 
He's Keith Murray hits stores 
April 29. Murray calls his participation in the 
game "a great chance for me to show off," 
both in terms of new music and his virtual 
fighting skills. 

Espy says. "He'll do a mini promo tour with 
the game and consoles at key retail outlets, where 



bimoflaUzed. A caricature of 
Keith Murray, ont of the r>el jam 
artists in the Vendetta videogame. 



Universal Music & Video Distribution is help- 
ing to get the game in more traditional outlets. 
Trans Worid and Virgin are committed to creat- 
ing end caps in key locations featuring Def Jam 
artists' CDs and the videogames, with Virgin also 
planning a staggered series of Vendetta Nights in 
its 22 Megastores. Hastings is 
using floor talkers and game 
caricature bin cards for all par- 
ticipating artists' CDs. Best Buy 
is offering a $5 discount on any 
music CD purchase with every 
Def Jam Vendetta sale. 

Espy emphasizes, "We look 
at this as a Def Jam branding 
experience." 

The UMG label is the first to 
partner with a major game pub- 
lisher to develop a console 
videogame built around a total 
label culture and featuring a 
dozen artists in caricature roles. 

EA launched the defjam 
vendetta.com Web site in Jan- 
uary so that fans could experi- 
ence the "fight club meets hip- 
hop" action the game promises 
to deliver. The site features character bios, the 
12 fight venue descriptions, an artist gallery 
with bios and screenshots as they appear in the 
game, new music clips from most of the track 
contributors, downloadable wallpaper and 
screen shots, and a behind-the-scenes look at 



consumers can 'play Keith Murray' in the game. " the making of the game. 



Tenacity, Grassroots Strategies Boost Simple Pian's Sales, Profile 



BY AMY WAN 

A year after its release, Atlantic 
Records, Lava Records, and WEA Dis- 
tribution have found a new top sell- 
er: Simple Plan. According to Nielsen 
SoundScan, the band has scanned 
412,000 records to date, thanks to a 
long-term vision and grassroots mar- 
keting perseverance. 

The sales staffs are credited by Lava 
with playing an integral role in break- 
ing the Canadian punk-pop band, 
whose March 19, 2002, release, A'o 
Pads, No Helmets . . . Just Balls, ini- 
tially saw little in terms of radio sup- 
port. So the sales teams played off the 
band's heavy touring schedule and 
employed other strategies to keep 
Simple Plan an active project 

MARKET-BY-MARKET APPROACH 

For a developing act, the band's 
first shipment of less than 14,000 
units and first-week sales of 1,700 
were a respectable start. But instead 
of declining after the first week, sales 
averaged 2,000 units per week 
through the spring and summer. 

In light of limited support for first 
single "I'm Just a Kid," the challenge 
for Atlantic, Lava, and WEA was to 
determine how to keep the record in 
stores until Simple Plan reached its 
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breaking point. Radio support was evi- 
dent in Phoenix: Portland, Ore.; and 
Detroit, so the sales staffs fcxused on 
these markets, as well as touring, which 
consisted of more than 300 shows in 
2002, including opening gigs for Good 
Charlotte and last year's Pop Disaster 
tour with Green Day and Blink- 182. 

Atlantic senior director of sales 
Adam Abramson recalls, "We would 
focus on these markets one at a time, 
but simultaneously, we were doing 
tons of little promotions and trying to 
keep the band visible at retail all across 
the country, whether it was doing con- 
tests or (putting value-added materi- 
als on the album). 

"We were [also] doing a lot of local 
print, a lot of listening stations, and a 
lot of advertising with regional chains 
and independent stores," he adds. 
"When we did do things with the big- 
ger chains, it was on the regional 
level, chasing airplay or a tour, rather 
than going national. There were tons 
of little things like that that went on." 

With a ceaseless schedule of post- 
.show signings, walk-throughs, in-store 
promotions, and local ads'ertising. the 
goal was to keep Simple Plan on the 
minds of accounts that are inundated 
with a large number of releases in a 
competitive marketplace. This com- 



mitment to the band was in part a 
result of consistent album sales. 

"The fact that it was just selling so 
steadily for so long let us know that we 
couldn't give up on the band," Abram- 
son says. "They were obviously con- 
necting with a fan base out there, and 
people were finding out about the band 
in a very organic manner. When we 
saw there was this constant flow of 
sales, we knew that we had to keep 
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fighting, micromarketing. and doing 
all of the grassroots promotions and 
all of the things that you need to do to 
keep a band visible." 

Low list price was another key fac- 
tor in the marketing campaign. WEA 
and Atlantic originally gave the 
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album an $11.99 list and, on Jan. 21, 
raised it to $13.98. Abramson ex- 
plains, "We didn't suddenly want to 
go up and be a full list record. With 
price points being such a tentative 
issue with consumers these days, we 
didn't want to risk it and send this 
record all the way up to $18.98 while 
we felt that it was still developing." 

PHOENIX RESURREaS SALES 

The band's success can also be 
attributed to WEA, who used Simple 
Plan as its inaugural act for the 
Phoenix program, a new, aggressive 
retail tool designed for albums that 
have been on the market for a while. 
The program is intended to "red 
flag" albums that are on the verge of 
breaking and redirect retail's atten- 
tion to the release. 

WEA president John Esposito 
explains of the burgeoning program, 
"Phoenix titles come with a sizable 
discount, extra dating, and are 
exempted from minimum shipping 
charges typically associated with 
small orders drop-shipped to indi- 
vidual stores, thus making it as ea.sy 
on accounts to order the goods with 
the lowest financial risk." 

When the Phoenix program kicked 
in last November, Simple Plan had 



sold more than 76,000 units. Soon 
after, its weekly sales started to far 
exceed its usual 2,000 units per week, 
pushing to 15,000. then 23,000, then 
30,000 per week by year's end. 

In October, radio and MTV came 
in with support on the second sin- 
gle, "I'll Do Anything," and the sales 
staffs were poised to take advantage 
of the added awareness and utilize 
the visibility the band had started to 
gain on a national scale. Esposito 
says. "I think that with the Phoenix 
program, we helped put a good 
number of records out in the mar- 
ketplace so that we got ahead of the 
record. And it allowed the album, 
when all of that activity was taking 
place, to not run out in stores." 

The album peaked at No. 36 on The 
Billboard 200 in the March 8 issue. 
Simple Plan continues to grow in 
other areas, building on the legwork 
done at retail. Its latest single. "Addict- 
ed, " gained an early add from KROQ 
Los Angeles. The band was also one of 
five featured acts on MTVs "Spankin' 
New Bands" week and logged ap- 
pearances earlier this year on Late 
Night With Conan 0 Brien and the 
Jimmy Kimmet Live show. This sum- 
mer. Simple Plan will return on the 
Vans Warped tour. 

-wial 
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Muze Nurtures Body, Mind, Spirit 

Service Enables New-Age-Jhemed Web Sites To Create Customized E-Commerce Centers 



BYTRUM M. ROSENBLUM 

With an eye toward capitalizing 
on a growing market for wellness- 
oriented products and services. 
Muze has launched a new data- 
base/e-commerce product that 
enables everything from health food 
stores and yoga studios to new-age- 
themed Web sites to preview and sell 
on the Web a comprehensive selec- 
tion of related music, videos, and 
books — a category the company 
calls "body/mind/spirit." 

Muze president/CEO Paul Zullo 
says. "It was clear to us a year-and-a- 
half ago that the body/mind/spirit 
area was a wave that would grow into 
a tsunami, and it has." 

The service — Muze Store-Plus for 
Body, Mind. Spirit — features a data- 
base of 35,000 to 40,000 products, 
including 11,000 CDs. Participating 
Web sites pay Muze $100 per month. 
In return, the database is customized 
with the Web site's logo and style. 
For an extra fee. the site can also 
have fulfillment handled through 
Baker & Taylor, making the service 
a turnkey solution. 

"The environment is branded to 
look and feel like the client's home 
page, so the customer feels an intima- 
cy with the site," Zullo explains. "The 




'The environment 
is branded to look 
and feel like the 
client 's home page, 
so the customer 
feels an intimacy 
with the site. ' 

— MUL ZULLO, MUZE 



customer stays on our client's site; 
they're not .sent to a different place." 
The database features what Muze 



calls a "category tree" that breaks 
each brand down into smaller, more 
specific subcategories. For example, 
in the music category, a search for 
"new age" creates a list of subcate- 
gories that includes instrumental, 
voice, flute, and piano, enabling the 
customer to find exactly what he or 
she is looking for. Likewise, in 
video, a search for "yoga" brings up 
such subcategories as hatha yoga, 
chakra yoga, kripalu yoga, and 
yogacise. As a result, the service 
gives a small, independent Web site 
the appearance of a much larger 
business with an inventory of tens 
of thousands of products. 

Muze did a beta launch of the 
product Jan. 4 and rolled it out at 
the end of that month. Zullo says 
Muze Store-Plus currently has a 
half-dozen clients. 

He adds that Muze Store-Plus rep- 
resents one way that new-age music 
labels can branch out beyond tradi- 
tional music stores. "A health food 
store or a yoga studio might carry a 
few CDs or videos but couldn't really 
stock a big selection or sell it effi- 
ciently," he says. "With this service, 
they can offer their customers thou- 
sands of products virtually." 

Among those making use of the 
service is author/teacher/spiritual 
healer Shirley Knapp, who sells 
books, tapes, and services through her 
one-woman Web site. In January, she 
added Muze Store-Plus to it. "It gives 
me the appearance of having a huge 
store. I'm getting a lot more visitors 
to my site every day," Knapp .says. "It's 
great not just to get more orders but 
to be able to share all this informa- 
tion with visitors. I can offer my 
clients thousands of body/mind/spir- 
it products that they might never 
have found otherwise." 

The service is a good fit for this 
genre. Knapp says, because "most 
people in this industry are small — a 
little shop with two or three people" 
and thus would not be able to offer 
such a comprehensive selection with- 
out help. She adds that for these non- 
traditional outlets, music is a natural 
product to offer: "We use music so 
much: for healing, for relaxation, for 
meditating." 

Barbara Smalley, assistant executive 
director of Ladyslipper — a women's 
music label based in Durham, N.C. — 
sees an opportunity to increase sales 
through nontraditional outlets with 
the service. She says, "(Specialty) shop 
owners have seen sales through 
[musicl marketing." 

Robert Ansell, CEO of Raven Re- 
cordings in New York, says Muze 
Store-Plus is "a way for retailers to 
expand their catalog and inventory 
without really expanding their cata- 
log or inventory." 

He adds that "gift shops, new-age- 
type stores, health food stores, [and] 
yoga studios are all tremendous out- 
lets for music. More and more of 
them are carrying it now." 
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Of Independents. 



WHERE'S ARM? Commenting on the 
visibly and drastically reduced atten- 
dance at the 2003 National Assn. of 
Recording Merchandisers (NARM) 
convention, one veteran attendee 
noted tartly, "This used to be known 
as NARM.' l-ast year, you could have 
called it 'NA.' This year, it's just 'N.' " 

The same could be said of the 
Assn. for Independent Music (AFIM) 
convention, which ran concurrent- 
ly with the NARM show at the Orlan- 
do (Fla.) World Center Marriott 
March 16-19. The conferences were 
linked for the second consecutive 
year, and the drop in attendance at 
the AFIM event appeared to be even 
more precipitous than that experi- 
enced by NARM. 

AFIM executive director Courtney 
Proffitt .said that registrants at the 
indie trade group's 2003 conference 
totaled a mere 60. (That is not a mis- 
print.) Another 200 Joint AFIM/NARM 
attendees were also in the house. 

In light of the current business 
swoon, and given that AFIM's 
national membership now totals 
400 — up from 
200 in the nine 
months of Prof- 
fitt's tenure as 
executive direc- 
tor — the num- 
bers were not dispiriting to the orga- 
nization's board. However, when one 
takes into consideration the sheer 
mass of the independent universe, 
the tally is a somewhat dire reflec- 
tion of AFIM's current status. 

Proffitt says, "Obviously. I do need to 
.set some goals for higher attendance." 

Several factors conspired to seri- 
ously erode attendance at what was 
once a crowded, stand-alone event. 
One was the location of the com- 
bined NARM/ AFIM at the Orlando 
Marriott, an expensive hotel whose 
remote location offered few low-cost 
options to budget-minded indies. As 
Proffitt and some AFIM board mem- 
bers pointed out. NARM had already 
secured the Marriott well before the 
two trade organizations partnered in 
2002. The venue. Proffitt now admits 
candidly, was "offputting to the inde- 
pendent music community. " 

Of possibly greater importance was 
the schedule offered to AFIM conven- 
tioneers this year. Most of the indie 
action took place on the first day of 
the show, which featured a round of 
modest genre-specific focus work- 
shops and an AFIM general member- 
ship meeting. Attendance at the lat- 
ter totaled only 40 souls. The only 
other panel specifically addressing 
indie concerns was a March 17 semi- 
nar in which Proffitt co-moderated a 
session heavily laden with Recording 
Industry Assn. of America reps. 



Perhaps more significantly, AFIM 
'03 did not include the traditional 
"crash course" for new labels. The 
trade group could always count on 
100 to 200 neophyte attendees at this 
day-long session. However, with the 
crash courses now being held on a 
regional basis at events like the Amer- 
icana Music Assn. Convention in 
Nashville and the South by Southwest 
Music Convention in Austin, the new- 
bies no longer venture forth to the big 
AFIM show, and their absence was 
palpable this year. 

In the cavernous halls of the 
Orlando Marriott resort, the AFIM 
'03 experience was not unlike 
attending the meeting of a secret 
society. Distributors remained clois- 
tered in their meetings with 
accounts (except for some distribs 
who chose to work the lobby with- 
out badges, a phenomenon that con- 
tinued to burgeon this year). Indie 
label representation was largely re- 
stricted to long-time members; reps 
from urban and hip-hop labels went 
virtually unseen. 

Proffitt acknowledges that the 
2004 convention — currently set to 
run with NARM's confab, which will 
take place in San Diego in August 
(rather than March as in years 
past) — ^will have to bring more to the 
table for its constituents: "We need 
to offer specialized and educational 
events, something that would be 
valuable to the independent com- 
munity." She adds that next year's 
show will probably mark the return 
of the cra.sh courses — and hopefully 
the new blood that the event brings 
to the convention. Proffitt says, "I am 
optimistic that [attendance] will 
increase next year." 

We can only hope so. This year's 
AFIM was a peculiarly invisible 
event, and one hardly reflective of 
the great vitality of the business sec- 
tor that the trade group serves. 

IDN MOVES: Innovative Distribution 
Network (IDN), the New York-based 
indie distribution firm operated by 
wholesale giant Alliance Entertain- 
ment, will apparently move forward 
without a president, sources say IDN 
founding president Todd Van Corp 
recently exited the company for a re- 
gional position at WEA {Billboard, 
Feb. 22). Lou DeBiase, who has 
served as VP of sales and marketing 
at the distributor since day one, will 
continue in that position. He will 
now be joined at IDN by David Fritz, 
co-president of Alliance Entertain- 
ment Special Products. Fritz will be 
charged with heading the distribu- 
tor's business affairs and label rela- 
tions and will be the point man for 
the acquisition of new labels. 
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NARMED: The National Assn. of 
Recording Merchandisers (NARM) 
convention, held in Orlando, Fla.. 
March 16-19. kicked off with par- 
ticipants in an optimistic mood, 
eager to get down to work on set- 
tling industry problems. All issues, 
big and small, were discussed. For 
the big Issues, like the evolution of 
business models and the transfor- 
mation to a digital distribution 
model, see storv. page 1. For the 
small but certainly important 
issues, read on. 

The first thing I heard upon hit- 
ting the convention was a discus- 
sion about the growing use of 
DIgipaks with 0-cards (a cardboard 
sleeve into which the CD is fitted I 
that do not maintain the standard 
CD packaging size, which creates 
difficulties at the racked accounts 
that use keepers to merchandise 
music and at those accounts that 
have overhang fixtures. They can 
also create problems in automated 
warehouses, where scanning and 
sorting equipment is designed for 
the standard CD size. 

Handleman estimates that "odd- 
size" packaging now comprises 
more than 10% of its business, up 
from 5% last year, according to Pele 
Cline, president with the Troy. 
Mich.-based rackjobber. But he says 
the problem can be avoided if labels 
provide plenty of lead time for them 
to deal with the issue. That way it 
allows them time to manually pre- 
pare the product for the shelf, even 
if it adds a little cost to the process. 

One label executive whose com- 
pany has used 0-cards on its CDs, 
resulting in odd-size packaging, 
explains. "We have stepped up our 
packaging because of file sharing 
and CD burning in an attempt to get 
the consumer to buy the albums." 
More elaborate packaging appeals to 
hardcore fans. 

DOUBUNG UP FOR DVD: As 1 head- 
ed out for NARM. I learned that 
Interscope is running a promotion 
that will give customers at partici- 
pating retailers the chance to get a 
free DVD — Eminem 's All Access 
Europe — if they purchase two 
Eminem titles. The campaign, 
which obviously is a move to stim- 
ulate Eminem's catalog sales, is in 
conjunction with the March 18 
video release of the Eminem movie 
8 Mile. But the movie will not qual- 
ify toward the required purchase of 
tVN'o Eminem titles. 

Interscope head of sales Candacc 
Beny says, "We know there will be 
a lot of traffic in stores that Tues- 
day." which will be fueled by a TV 
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advertising campaign initiated by 
Universal Home Video. Conse- 
quently. Berr^' notes that the Inter- 




scope promotion will be "a terrific 
event for all retailers to boost over- 
all sales." 

Berry says she offered the pro- 
motion to all direct accounts. 
Among the merchants participat- 
ing are Trans World Entertain- 
ment. Wherehouse. and Circuit 
City. Inter.scope is offering a dis- 
play for the Eminem catalog as 
well as point-of-purchase promo- 
tional material. 

FOR SALE: Prior to NARM, the press 
reported that kOV Time Warner was 
shopping the Warner Music Group's 
(WMG) manufacturing and printing 
facilities, and sources confirm that 
the company hopes to use the .sale 
of these assets to pay down debt. It 
Is speculated that such a sale would 
raise $1 billion. 

WMG owns two CD/DVD manu- 
facturing plants and four printing 
plants. The latter was formerly a 
separate unit known as 1\7 Hill but 
has been integrated into manufac- 
turing in the WEA Inc. restructur- 
ing recently completed by new WEA 
CEO Jim Caparro. In the past, WMG 
has contemplated selling its manu- 
facturing and/or merging its man- 
ufacturing and distribution fulfill- 
ment back rooms with another 
major. AOL Time Warner did not 
return a call for comment 

BRIGHT SPOT: One of the great hap- 
penings at NARM this year was the 
presence of a larfie contingent of 
Anderson Merchandisers staff. The 
Amarillo. Texas-based company 
used the confab to hold Internal 
meetings for about 150 members of 
its field sales staff. President Bill 
Larie said that Anderson's presence 
at NARM was designed to help fuel 
passion for what the company does. 
In other words, hard work always 
feels good when it Is done in con- 
junction with enjoying the benefits 
provided by working in the music 
and video industr\'. 



ff/44 Certirications For February 



Following are the February Rec- 
ording Industry .Assn. of America cer- 
tification.^ (if album shipments: 

MUm-PUTINUM ALBUMS 

Dixie Chicks. Wide Open 
Spaces, Monument/Sony. 
12 million. 

Dixie aikks.//om'. 
Monument/Columbia, 
5 million. 
Various artists. A'oa' 
Thafs What I Call Christ- 
mas'. UT\'. .t million. 
Norah Jones, Come.AuHii/ With Me. Blue 
Note. 4 million. 

Kid Rock Cocki/. lavd/Miintic, 3 million. 




PLATINUM ALBUMS (1 million units) 

Fabolous. Ghetto Fabolous. Elektra, 
hi-s fir.st. 

Neal McCoy. Greatest ttits. Warner Bros., 
his third. 

George Stnit, The Roadless Dvweled. 
MCA Na.shville. his 26lh. 

Various artists. Toddler Famntes. Music 
for Little People. 

Soundtrack. Chicago, Epic. 

"Weird AI" Yanlcovk. Dare to Be Stupid. 
Volcano, his fifth. 

GOLD ALBUMS (500,000 untts) 

Marvin Gaye. The Vert/ Best ofMamn 
Gaye. UTV. his fifth. 

Trace Adkins. Chrome. Capitol 




NEW MEDIA: 
Bei^amin Grad 

is promoted to 
as!i(X"iale direc- 
tor of business 
development 
for Universal 
Music Group's 
eLabs in New York. He was inanager 
of business development. 

HOME VIDEO: Jeff Baker Is named 
senior VP of home video for Warner 



Strategic Marketing in Los Angeles. 
He was president of JSB Marketing. 

Amy Heller is promoted to VP of 
planning and business develop- 
ment for Paramount Home Enter- 
tainment in Los Angeles. She was 
executive director of planning and 
business development. 

Kavita Smith is promoted to 
manager of worldwide publicity for 
Columbia TriStar Home Entertain- 
ment in Los Angeles. She was sen- 
ior publicity coordinator. 



Nashville, his ttlird. 

Cake. Comfort Eagle. Columbia, 
its third. 

Dave Koz. The Ounce, Capitol, his second 

Josh Grol>an. Liiv m Concert, Reprise/ 
Warner Bros., his second. 

John Michael Montgomery, l^ave a 
Mark. Warner Bros., his seventh. 

Various artists, Kids Fun- Games, Songs, 
dcStnynj-ljongs, Turn Up the Music 

TVreM, / Wanna Co There, J Records, 
his third. 

Rebecca St James, Cod, Forefront Com- 
munications, her first. 

Soundtrack. Chicago. Epic 

Ea^E. Eternal E. Priority, his third. 

Various artists, Disneymania! , 
Walt fJisney. 

Sean Paul. Dutty Rock, 2 Hard/ 
VP/Atlantic, his first 

"Weird At" Yankovic, 'Weird Al' 
YurikiHic, Volcano, his eighth. 

Simple Plan. No Pads, No Helmets . . . 
Just Balls. LaxTi. its first. 

Soundtrack, Daredevil: The Album, 
Wind-up Records. 



FOR THE RECORD 

The Retail Track column in the 
March IS issueof/J/'/Z/xx/n/should 
have reported that according to 
Trans World chairman/CEO Bob 
Higgins. nearly 2,5.000 new releas- 
es sold fewer than 100 pieces 
nationally last yw. The piece count 
was Inaccurate in the column. 



Are you with 

^£ right ONE-STOP? 



AEC is the place to be 



he most experienced sales siaif in the inclLisii^' 

:oiii|xniilvc Wclng 

)\'cr 24.'").()()() iiil(\s oil CD cilone 

tiinplcK- stifciioii ol DVD and V'HS 

,1 St selection of accessories from any one-stop 
'ivvard winning weekly magazines ^^ped and -sj^'foi/s/i.' 
!( ■( ironif orders w nh our AMl^4^ disc and online with li.nEtit..7 
ittr Hirn-Kcv Retail Website Soltiiion 



New Accounts Call: 

8()()-()3r>-<)()82 
Fax: 954-340-764 1 
or \'isil lis (in iIk- web at: 
wwAv.iicni.coin 




AEC locations: CD One Stop. Bethel. CT • Bassin Distributors, Coral Spnngs. Fl • Abbey Road. LA • Atlanta 
Phtladelpfiia • Los Angeles 131 • Sacramento • Thousand Oaks mm • Madison • San Diego " Charlotte 
Chicago • Mitimaukm • Denver • Columbus • igeshville 12) • Tampa^t. Pete • Lake Tahoe • Woodland. CA 
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Billbood TOP KID VIDEO. 




TITLE 

UVBEUDISTRIBUTING LABEL ft NUMBER 



NOr^R^P ' 1 Weelt At NLimDer 1 

SCOOBY-DOO AND THE LEGEND OF THE VAMPIRE 



101 DALMATIANS II: PATCH'S LONDON ADVENTURE 
THOMAS THE TANK: PERCY'S CHOCOLATE CRUNCH 



DAREDEVIL VS. SPIDER-MAN 




BIKINI BOTTOM BASH 



DORA'S MAP ADVENTURES 

'. •! M >inMf fVTTflUIMUENTtnia 

DEEP SEA SILLIES 



BLUE'S BIG BAND 



THE WIGGLES: MAGICAL ADVENTURE 



DORA THE EXPLORER: WISH ON A STAR 
"SCbOBYDOO'S ORIGINAL MYSTERIES 



ELMO'S WORLD: HEAD TO TOE WITH ELMO 
"SEA STORIES 



THE LAND BEFORE TIME: JOURNEY TO BIG WATER 



BABY MOZART 



■.MfS!iBU(fiaVISUMC«(N™uiMMP«TeiW9 



SESAME STREET; KIDS' FAVORITE SONGS 



SPIDER MAN: THE RETURN OF THE GREEN GOBUN 



RUGRATS MYSTERIES 



DORA S BACKPACK ADVENTURE 



BLUE'S CLUES: ABC'S AND 123'S 
"ELMO'S WORLD: WAKE UP WITH ELMO 



19.95 
16% 
12W 

12-95 

1295 
"12 95" 
1295 

lim 

"ii9r 

14.95 

"or 

1499 
"19 95" 
998 

Itm 

12.95 
"iW 
9.95 
W 



MARCH 29 
2003 



Billbcx^d RECREATIONAL SPORTS, 



SUPER BOWL XXXVll 



WWF SUlmVIW SHllFSMIP 



imturmiini'saAanBMiaASSiCATiiiicmiHim imstaiimM«D» .-i;! «r.s 



JtHDI MIXTATETOlfflZinL. 

.WWE. DrVflS UNORESSEIL. 




Salai data compiled by Nielsen 
VideoScan 



PROGRAM SUPPLIER & NUMBER 



NUMBER 1 



4 WceluAlNumtieJ 1 
flo<^iA VISTA mm EHTFRTAINMf M 



WNTLWAntSTlMIIITLnMWI 



jiupii) unii sou vuaL. 



AMD1MI»IAPEVM.UME5 



WWt:SUMMtRSmil21»B 



VTVTHHAtT.'ITHlWITinMHIWfl 



Smu mi^H: HJTHTlAWMUlTMPt 



WyVE GLOBAL WARMNG TOUfl 



WWF HnLlfWOODHUlKHIlCAM 



sail uiiM BiTHmMumTami 



WW WBiStllMAIHa X.f IGMT 



.annul uarmmn-Ajjumtml 



wwfcsuwMiiBumaai- 



.■ininMiiacBiTHiiAMiMiMm 



iiurniiMiTiiiciinps-mi i 



nHMiiamnrnMrnimc 



TONY HAWK'S THICK TIPS VOL II ♦ 



aWMimf (MTHTAHIUtMl ivm 



HEDIWE EWPnAINMCm THOD 
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Billbood HEALTH & FITNESS. 







Sales data compilud by ^ 


Nielsen 
VioeoScan 








TITLE 


PROGRAM SUPPUER & NUMBER 








NUMBER 1 


6 WCvks At Nunit)«' 1 








IfSUESANSONE HIGH CALORIE BURN 




COOOTMES HOW VBCO aCID 


995 






ItStil SANSDM WAIK AWAY IHl POtlNHS 




GOODTIMBWIMEVIDEOBIU 


12.95 






IfSLIE SANSONE SUPER f AT BURNING 
CRUNCH PICK YOUR SPQTPILATES 




GOMTWE8MMEVIIiaiiaiP10 

ANCHOR BAvmrmuNiiiKNT mn 


995 
995 


■ 




PIlATtSFOn DUMMIES 




ANCHOR MY ENTCTTWNMENT IWta 


999 


i ^ 




THE METHOD PILAUS lARGt E SPt CldCS 




CURfRNTWEUNESSW 


123B 


1 6 




LESLIE SANSDNE GET UP & GET STARHO 




GO0OnMESH0M(WIE033C8iD 


q« 


8 




METHOO-AU IN ONE 






123B 


; 10 




If SLIE SANSONE WALK THE WALK 






HW 


E ' 




nRM BODY SCULPTING SYSTEM 




tiOOOmttS HOME VIDEO HID 


935 


1 




THE CRUNCH lAE BOXING WQRKGUTS 




ANCHOR BAY ENTiRTAMM^T W13 


H» 


12 




OEWSt AUSTIN MiH^^ftKQUT BASED ONTHEWOKOf JHPIUffES uriSAN MOW OiTTfnwtMENnoiL: 




I 16 




ARM PARTS SCULPTED BUNS. HIPS & THIGHS 




GOaOTIMES HOME VIDEO 201 » 




[ 15 




DARRIN S DANCE GROOVES 




VEFtTUlU DISTHIBUTION IO*m 


UBfl 


r 13 




PlLAirS RfGINNING MAT WORKOUT 




RAIAMVlMOmi 


HUfl 


[ 14 




THE METHOD PILATES PRECISION TONING 




CURflENT WELLNESS 573 


iZiSe 






TARGETTONING WORKOUT-ABS OF STEEL 




WAmEni«oME VIDEO sisea 


995 


[ IS 




RLATES¥OGAT\VO PACK 




ARDSAN MME ENTERTAMMENI EIZM 


1998 




SUM ODWN BtUVDANCt FITNESS fOR BEGINNERS 


GmDHiiiHOMivrofosra 


14 W 


I 19 1 


liSUE SANSONE WAIX THE WAIX FIRM WUK 




aOOODMES HOME VIDEO 1791 


99S 



# RMA gotd cW fc aBon tor sale c^l 1 a jno uniu « a doNai v<aUTW ol Si minn ai raaJ hy iheslnc A relessed pngrams. JUBD unlB and SI 
miun M ttoawmd taod hr noniheaincBl nie& IFtMA plHViuin cenifKaBon for sate of 2S(XIKD imos a a itMi vaww of MmMon ■mail for 

IheMncally mund pro - — -■ — 

NMtoBnVUaoScantic A 



Beatles 'Anthology' 
Released On DVD 



BY JIM BESSMAN 

NEW YORK— Eight years after the 
ABC broadcast of The Beatles .Anthol- 
ogy launched a hugely successful 
round of Beatles product that includes 
three two-di.sc CDs. a VHS boxed set, 
and hardcover and paperback editions 
o{ Anthology, the acclaimed 1995 doc- 
umentary is being released as a five- 
disc DVT) boxed set (EMI Music Dis- 
tribution. $79.98). 

The project boasts regraded picture 
quality, new audio mastering, and a 
new stereo soundtrack. It includes the 
entire eight-episode original series, 
which recounts the historj' of the Bea- 
tles with archival and interview footage. 

The fifth di.sc contains an addition- 
al 81 minutes of rare material, includ- 
ing reflections by Paul McCartney, 
George Harrison, Ringo .Starr, and 
producer George Martin. The Beatles 
recordings of John Lennon's then- 
newly discovered songs "Free As a 
Bird" and "Real l,ove." as well as their 
music videos, are also highlighted. 

'There's more of us talking and play- 
ing at George [Harrison sj and a great 
section with ["Free As a Bird " director) 
Joe Pytka ex- 
plaining the vi- 
deo," Starr says 
of the bonus 
dLsc. 'There's so 
much more in- 
formation than 
in the video- 
cassettes. 

"It's really 
weird: You put 
out an antholo- 
gy, and several years later you put out 
another one, " he continues. 'I think 
the Beatles and their lives are still of 
great interest to the public, and the 
fifth disc is something of real interest. 
But past the personalities, it's the 
music that's holding it all together and 
carrying the Beatles on." 

Capitfil Records senior director of mar- 
keting Rick Camino sa^'S anticipation for 
the DVDs has been building since the 
2000 release of the Beatles' / (.Appl(^i- 
tol). According to Nielsen SoundScan, 
the CD sold 8.7 million unite. It was No. 

I on The Billboard 200 for eight weeks 
and No. 1 on tlie 2001 Top Billboard 200 
Albums !,'ear-end chart 

Camino says. "Our goal is to let 
everyone in .iVnerica know this product 
is available." Though marketing plans 
are still coming together, he notes that 
DVD sales will be fueled by TV and co- 
op advertising and by a major press 
push, which commenced with a March 

II press event at the New York Public 
Library for the Performing Arts. 

Fred Fox. executive VP of merchan- 
dise and marketing for the Albany, 
N.Y.-based TVans World chain, predicts 
"a relatively big release," even with the 
high price point. "It's a good value. 
We'll put it in our listening and view- 
ing stations and have a fairly aggres- 
sive in-store campaign with signage 
and storefront exposure, so we'll defi- 
nitely make an event out of it" 
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Biliboad TOP MUSIC VIDEOS. 




Ilastweoc 


Sates data conpilad bv fj 

SoundScan 

' TITLE Prindpal 
LABEL / DISTRIBUTING LABEL & NUMBER P»rform«r» 


TAPE/OVD 
PRICE 








■S NUMBER 1 S>3 WaekiAlNumMrl 










UVEINNEWOftLEANS OLuENOt&tMHowEviccDiMi NorahJones 


14.95 DVD 




2 


AN EVENING Vl^ T>C DOS CHCXS A ' catMuuAM:^^ 


14.9Sn9.9S 




4 




JOSH GA08AN IN CONCOn* •vouiNtiiKPiustvouwu Jo6h Graban 


27ACO/DW 




3 




ANVGIV»11<URS0Ay>a»iw>ira«>iimi>x90s<w^ JdnM^tl 


l4.9S/ia9S 




5 




RIIMEUttTIWlMIVNlWIISIMIOtKKwMWA^ivwMiuiM GeogeSU 


19.95 DVD 






SECfETWOMDUVE G[mM«iiiviD(ouMvtn&uvuicft^iD[03<si«a> PelerGatiriel 


24.95/19.95 




12 




KJWBl 9w£ifuf,iK[iDWkwTasiaaPMi Bi&l3ae6adierM1^HDnKnnil0livds 


29 95/24.95 




14 




GflMH(MsM««siwimMCiiiiTtiiiQni*Mi Bi&lte(tfBM1)irHnTinimqlfflndB 


29.95124.95 




6 




lAHISTDHA iwiAiNwnDnis hltocable 


IISBCQiDVD 


10 


9 




LETSGETLOUD e>c music weosonv Muse tNTtinamMEMr ho; JemifBr Ijipez 


14.95(ia95 


11 


7 




GUNML MUTEni Paul Vw Oyk 


laaciMM) 


12 




MTV UWLUGGED VZJ lamtvt Dashlnard Confessloml 


I89CIVDVD 


13 


11 




HEU FREEZES OVER a * gphn hqmi vKXQuNHnm MusiCAvioaoist39M Eagles 


24.95/24.99 


14 


10 




BACKINTHEU.S.UVE20a2i>upitct>iKDnin Paul McCartney 


1998/24 96 


15 


20 




ONENIGHrONLYLiVEA'EAoLfiiQ:KtN^{irKMWiT«UGf»TBn]uM(NTMM SeeGees 


13.98/24.99 


16 


16 




U««irF0lS(MIBJ].BO(UieiGOUnM)OAKMaiac OgicMaliensSnl 


19.9V24je 


17 


15 




ITHWIIIEVOU. TWGHntNEIKMISONGBOna.KoiiuMvniai UStMn 


14.9^19.96 


18 


18 




nSASTERPIECES a RoAuuwcBvHXQutnCRM music AvmoDtsreMW SHpknot 


14.98/24.98 


19 


17 




PtAYIV WOUND THE WORLD DxutMuuuscvinascKiHjacwmnMnnnii n^f 


99V14.9S 


20 


22 




THEBESTOF199O-2DQ0 iNTtnscDnviocaiMW)3ALuusic«v«eoDisTnui U2 


129^1 9J5 


21 


23 




mEDANCE A /MuiNERwraisEvioEoaua FleetMnodMac 


I9JM4.97 


22 




I'M WTTH YOU/SXSER BOI Amsrn sccoros mwK ^Dfosio» AvTil Lavigne 


7 99 DVD 


23 


21 




ONE MORE CAR. ONE MORE RIDER n>nnMiKc«iiiEO»ii Erie Qaptm 


19 95 DVD 


24 


28 




DMVE-THRU RECORDS Dumnmivnonn VarlmBArtlsIS 


I&95DVD 


25 


34 




IHEUPINSMOKETOURA'uaxvisaHKDiMsrannHmiiiH Various AftiStS 


I99S2337 


26 


19 




PUU. OVER •couMiA MUSIC rafiKONr MUSK nTBnANMKTMW James Taylw 


14.98/19.98 


27 


26 




UVEINHAMMII A EAGiimxiNTEmwMENTMMnaiHOMEMDeisn jBralJBdaOR 


I9je/24je 


28 


25 




PUNK-O RAMAVOLI ErauuvcioaM Varlnis Artists 


1485 DVD 


29 


30 




SUPERNATURAL UVE a ' amsu kc^hios nc.«MG vioco ism Sanlana 


19.95/24.97 


30 


31 




IJVEnOMAItSni1E]HSt-miu<c<«ii«wiucuiiwuAeriii Sfescn^Us^HiMDottTntt 


U8V19.97 


31 


32 




LOVERS UVE A E^CMusicviDcasaMiuusicENrBiuiMMmsaM Sade 


14.98^9.98 


32 


27 




SPEAKTH0SETHNGS:UV[INC)«A[:0»in.zcMuwiii<3iiD FMItaniKnl 


19.95^935 


33 


33 




UVEXTTHEaMKMnOA'EncuuscnxaswwscEKTBaMSKTffii StoMeRa|rUl0sn 


14.9S/19S7 


34 




niCWUiUMS^llVEIIIIIf BtEOFWBHTtoiutwuiwniiiuciviHMiTwi Jiilteini 


19.95 DVD 


35 




ONE NIGHT ONLV a mca musc viuaiMvn»i music a vou oist fom Elton Jotm 


1898^4.98 


36 


36 




WBIGffiaESTHTISrllSIQIiriiVMjscvRasomuuuwiBiWMinwi) UctaelJidQDn 


14iaQ4.se 


37 


8 




NOUGHT HouwraoDMusic^vHOMNi^nsJUMusctviHooisTiHDiii SrdStfUtt 


9.98 DVD 


38 


35 




UVE IN PARIS A EAGif uisioMFimoR [NTifiiAjKMci^ tssi! Dlsiia Kiall 


t9i«24.Se 


39 


29 




WOW-GOSPEL 20O3 vtflnv..zoMBAwiM0]ii3 VariousArtists 


1895/1 9je 


40 




THEDERNrilVECOllfCTKIN M£AHncv«iMMViiiMiMu«Asc(Dosnn« AUn 


24.98 DVD 



BLOBiMAita' 

MiMpnaf U . 
c and Halw : 



of 2&000 UMi v<)*c iin|t)n • RIAA gold ci 
BMtglM; ARlAAE^aUnumctn.'orulDtd 11X1. 
, i I. IW; ♦ RIAA [immiim r.nrt far W.IDO iin« 
SoundScan Inc AI nghu iiiMri'«i] 



: iilrtDlUOOD ina h»Sf ncIF wHOs .'. FtlAAplKnum cert )d( 
D i.nrK For c( 1 F ve]nn& RiAA ceo. toi 7^.000 mint iw SF of LF 
:<SFc<LFi.iM>Hcertf)ed[yiy(oAtrH1. 199' 'r^om. VNU Btanan 



36 
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" - Billboard TOP DVD SALE! 




i 

m 

1 


< 




Sales data compiled bv ... , 

4> Nielsen 
VideoScan 

TITLE PrlndfMl 
LABEL/CMSTRIBUTING LABEL & NUMBER Perfermen 


z 

1 


1 




NUMBER 1 1 WeekAtNuffib€fl 
THE RING [WIDESCREEN] Naomi Watts 


'7, 13 


26 95 


1 




THE RING {PAN & SCAN) Naomi Watts 


PG-13 


26 95 




THE OSBOURNES: THE RRST SEASON (UNCENSORED) The Ostmumes 

WflAMAX HnM[ {MtRTiknMTNT'BUfNa VlS^d HOWf ElUTHtUIMMfNTnnD 


NR 


29.99 
27,95 


IT 


MY BIG FAT GREEK WEDDING Wa Vanlalos 

H«0 MOW ^«EamRN£)l HOME VtH0t1« JOtlO COftfltt 


PG 


■ 


m 


HALF MST DEAD Slevai Seagal 

aujMBUINlSUHMSMtOtriKIAMHENTaoBnBl 


P6-13 


26 95 






JONAHA VEGGIETALES MOVIE AnimitKl 

UnSW HOME EWEBmiNWJl WOB 


G 


24^5 






ROAOTOPEIHXnONffVkNaSCAN) TomHanks 

tMUMMMKS HOW EMIEnuNWNT UBTS PSUl NeWIUII 


R 


26.95 






SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Banderas 

nUINSnN HOME VIOEaDUEN* visa HOME ENTBmitMNTnBH Man Cummlng 


PG 


1 

2995 


9 




SWEET HOME ALABAMA Reese Wltnersmon 

rDucxsTo*«HaMEvicED'eij[nAvisTAHCMEEtJTERuiNMEr4rsi2B JqsJi Lucas 


PG-13 


2995 


6 




ROAD TO PERDITION (WIOESCREEN) TomHanks 

nCAMWOHKS HUME EMEfllAJMUINI Paul NewnUU) 


R 


26.96 




5 




KNOCKAROUNDGUYS VInOiesal 

NEW IM HOME EMIRTAIWEKtmUMH HOME V10EDMM 


R 


2695 




7 




THE TUXEDO (WIDESCREEN) Jadcie Chan 
DAEAMWonKSHnMCE^TDirAitMpniwn Jannlfsr Love Hewitt 


PG-13 


26.95 




8 




TUCK EVERLASTING Alexis BleM 

kME[DISNCtHDMEENIEKIUNMEMT/eiJCNAVISIAHOMEMTEKUMCNIGa» SiSSy SpSCeK 


PG 


29.96 




3 




ROAD TO PERDITION (WIOESCREEN a DTS) TomHanks 

OKAMMRKSHOMEEMTtKrAMMENISM PBUI NeWlfUUI 


R 


2635 




STAR TREK IV: THE VOYAGE HOME (COLLECTOR'S EDITION) William Shalner 

EAJ«M(XJNTHQ«ENIEREftlNME«IIB7;u LeOnaTfl NimOy 


PG 


24.95 


16 
17 




SCOOBY-OOO AND THE LEGEND OF THE VAMPIRE Scooliy-Dao un 

>VAmEllF«M|VE^TERrAIM<rJIMWMnHOMEU1DE0I«1 *" 


24.95 




LOST AT SEA S|]ongetioli Squarepants 

HKXELOOEOH VIE^O.PUUMOONT MUE ENIERTMrEM^inm 


NR 


19.99 


18 


11 




BROWN SUGAR Taye Diggs 

EomcKomnw SsfiaaLalnan 


PG-13 


2795 


1» 


10 




ONE HOUR PHOTO (WIDESCREEN) Robin Williams „ 


27.98 


20 


15 




THE BOURNE IDENTmr (WIOESCREEN) Matt Damon jpr 

UHIVEKElSritSCSHOMEVlOEOJWI |ro-lO 


26.95 


21 


12 




THE TUXEDO (FAN ft SCAN) JacMeChan 
DWAkMQnKSHaMEE^rERrAvMENiEma Jennifer Love HewElt 


2B9S 




14 




BELLE'S MAGKAL WORLD Animated r 

miDCnETHDWCMERIUNMEFET.eotWVISTAWMEENnRTMnMEMlaEail M 


23.99 




18 




SK3NS (WIDESCREEN) MelGllBoa Ipr. 
TrnjOKSionEEdMEvcEatuENAvcMHaMEMTEinAnMENiinn Joaquin PHQMix 1'^*''''' 


29 95 
29.96 






RINGU NanalmMalsialiiiiKi 1 m 

J«IVlWAE5n««OSH0MEV»£<HOiS [ 




16 




X-MENU Patnck Slewan ipr 
KBviEMura lanMcKellen r"'" 


26.95 




19 




RUl£S OF ATTRACTION James Van Der BeelE 

LHmS CUE H9ME EKnfnAnMENtOmMRK WME VttEO EOT 


R 




24.95 




21 




THE BOURNE IDENTITY (PAN ft SCAN) MattDamon 

UNNEItSM SruOlRS HOME v<D(0 Ijm 


PG-13 


26.96 




17 




OTY BY THE SEA (WIDESCREEN) Robert De NIro 
vomBicuEvoEociio JaHies FfaiKO 


R 

PG-13 


27.95 
29 95 




20 




THE FOUR FEATHERS (WIDESCREEN) Heath LeOgef 

FWUMDinlHaMFE»JnEITAH«KNIl»7M KatB HElOSOn 




24 




HANGMEN Rick Washburn 

E-jEmuMoiscc£*iFin2 Sandra Bullock 


R 


4.96 






GOING OVERBOARD Adam Saidler 

rRIMAMHOMEVIEXOnit 


R 


14.95 




34 




LJLOftSTITCH Animated 

WUI DtSMCV HOME ENTBtTAflMENEflEIBU VISnMME EMTBOMUiien MM 


PG 


29.95 


i 


- 


THE DAY THE EARTH STOOD S1U. Michael Rennie 
EOMDCOOM PaKiclalNeal 


NR 


1995 




FRANKANDJESSE RobLowe 

nttMARKHOMEVIOiOWr Bill PaXtOfl 


R 


9.95 


25 




XXX (WIDESCREEN) Wn Diesel 

CnOMEMTRlSTARHOMEEIErDITANMENTMntES) 


PG-13 


27.95 


■ 


37 




DIRTY DANaNG PatrKkSwayze 

ARTISAN HEME E>;tERuiNMEM)caB Jcnniier Grey 


PG-13 
NR 


1198 
2995 






THE OSBOURNES: THE FIRST SEASON (CENSORED) TheOsboumes 

MIRAMAX HOME EH rElttAl<MNl.EIUENA VISU HOW ENTEfltAIHUENT ifiB 




THE FOX AND THE HOUND Animated 

MWT DISICT HOME ErmRIAlNMEKr.«XNA VISTA HOME BmftTARMENT IMS} 




29.99 


■ 






1 




THE BOONDOCK SAMTS WillemDaFoe 

FomiEaaaac; 


R 


14-95 


I 


29 




KEAGE Animated 

EOnnEOaMEM 


PG 


29.95 
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Sales data compiled by J.^ Nielsen 

TITLE VideoScan Principal 
LABEL/DISTRIBUTING LABEL & NUMBER P»rformtr» 


YEAR OF 
RELEASE 

RATING 


UJ 

OL 




- NUMBER 1 IWee.A-N.T^e.: 

THE RING 

WfAMWOBKS HOME ENTtFtrWMtW BCT MaOml WSttS 


2002 


PG-13 


22.95 


1 


1 




CDV ^irtc TUC ICI AKirt r\c l /^CT rtOCAUC D..^»«~ 
CIMFVSON HOW Vflia'BUfWiilST,* HDMt FNTimMiMFVt ZHK CummiOq 


2002 


PG 


22.95 




JONAH-A VEGGIETALES MOVIE Aiwnated 


2002 


G 


19.95 


« 

s 

6 

7 
8 
9 
10 


2 




MY BIG FAT GREEK WEDD4NG NiaVaidalos 

l«U HLWt 'vlKtiVWEH-*!! HUMl VIDtli JohO COTtKtt 


2002 


PG 


22.95 




c/*r)ORVjrw^ amh thp i FftFMn mt tup vaumdk 

^%^\J\J01-lf\J^J nrii' i nc lcubpil/ \jr inc VAMriNB Qivw^m rwvi 

kVi^'SEilf.VAi.Vt'.TEPlEktSMtVTWWNERrtOWtflDCO M36 XfXXrf-UOO 


2003 


NR 


19.95 


3 




lUt-K tVcKLAallNu AteXISBKOel 

kVivrr vr-nr^-f ^^-FH-a!^v«^x«uE^l*vlSIAl««WiIl^^AWMBII085• SisvSpacek 


2002 


PG 


22.99 


-1 




i-i:iMttsriai*iw«NT?*iM Josh LucaS 


2002 


PG-13 


2Z9S 


5 




DCI I C'C lUIAt^l^AI lA/^IM n 

tSCLLC 3 IVIAUlk.AL VVUKUJ . . . . 

\\iiiowf'»t:m E'i'LwniNi.HM.flutWi'.iSiAMCivtmiiRi.vMittvisi'w fliWnaiBO 


1997 


G 


22.99 


6 




rt At MATIAKIC ■■■ DATfU'C I ^MrWtM AnUCMTI IDC 

rt'pijTri ^■^F■ r.rfc* . iiisuMOMf mTfinA*.MEvr 2MJi flmnawo 


2003 


G 


26.95 


7 




TMOMAb Tnc TANK: rEin,T 9 UlOCuLATE UAIPKrl tw.™.— b ct^^ 

iu.Lh.M Ej.. irrbHwrjMtNi 13291 Thomas & FrtefKB 


2003 


NR 


12.95 


11 


8 






2002 


PG 


24.95 


12 


9 




SIGNS Mel Git)son 
loiOHSiw HOME viotnfluiNA VIST* HOME ENrtBTAi»«Ni TJwi JoaQuin PTwenix 


2002 


PG-13 


22.95 


13 




cpoNHFRf^R- Twr ^pnwf^F WHO mill n civ 

. .«°^i?.i< NMisr.r;-? Spongetob SquaEepanIs 


2003 


NR 


12.95 


14 




OAV\A/AT^U DIUCD fiE M/^ OCT1 IDAI 

w< tMwu^MEsr WOK Da™ Hasseihoff 


1992 


NR 


9.99 


15 
16 


11 




STUART UTTLE 2 GsoriS Oavts 

nciiiMRiA . '^Tfm,x^M(^T wtM MictOH J. Foil 


2002 


PG-13 


24.95 


10 




DAREDEVIL VS. SPIDER-MAN 

BU(r>i,iK-4 tij/f f.ii^i-.iiw-M.tsa] AnimalBd 


2003 


NR 


14.95 


17 




SPONGEBOB' ANCHORS AWAY 

m:,Mu^.l:.^.lCLLi■/.)^.w.JUf.TMlJWfNTElt^»JNMtN^mo Spon9ebobS(narepBiits 


2003 


NR 


12.95 


18 
19 


12 




fUlf IMI tVtTmM ftACM 

n\:f-\ -iiFT. F'.R4wi:iuNThr5«Efmin*iNWN7(Jsw afTO^wn at^a^aiis 


2003 


NR 


12.95 


14 




iTik^iiii> \ cn J, iiii^, tHiiy urysiHi 

rtAii 0 ■^f■■ Ht*^ fTFi-aifai[\f,Hi,F'j vsu i-nMf tNTFRTAJHMtNT nw john (iodman 


2001 


G 


24.99 


20 


19 




1 CC] IC CA AIC^AIC. LJl/^LJ ^ A 1 #ADtC Dt IDILl 

LcaUc sAr&Urib: MKan LAmKib bUKN LfiSHeSWSOIW 


2002 


NR 


9.95 


21 


17 
15 




ICE AGE jLilLUliijl 


2002 


PG 


24.95 


22 


rV^DA'C MAD An\/CMn iDce 

lAJKA 9 MAK AUVcniUKES IWa Tho FynJmw 


2003 


NR 


12.95 


23 




LESLIE SANSONE: WALK AWAY THE POUNDS , ^ <^,«™ 


2002 , NR 


12.95 


24 


20 




SPIRIT: STALUON OF THE CIMARRON »-imatoH 

cwiAJAvams home tsTEBUis-MfNi mil PfWaSSM 


2002 G 


24.99 


25 


18 




. ; SpongsbotS^arepams 


2003 NR 


12.95 
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TTTLE t«WNtaMilMM»iiaKlMMpvMI«MWMtMnitDMn>M^tawiM*U<M 

LABEL^DISTRIBUTING LABEL. & NUMBER 




i 








NUMBER 1 e 

THE RING 


1 Week At Number 1 
Naomi Watts 


— 

PG-:3 




1 




ROAD TO PERDITION 

QREAAffAnOKS HEME EN-ERTAINUENI 


Tom Hanks 
Paul Newman 


R 






HALF nkST DEAD 

CaOMBiA TRISTAH «IME EATEITAIVCEITMini 


Steven Seagal 


PG-13 


■ 


3 




ONE HOUR PHOTO 


Robin Williams 


R 














2 




MY OG PAT GREEK WEDDING 

HBO NQU( VSOFQVMHNtn MXK ^lOEOllS) 


NiaVantalos 
John Cort»tt 


PG 








THE TUXEDO 

□flIMMfniKS HMLlf FNIEHUUtMCHT WTt 


Jackie Chan 
Jennifer Love Hewitt 


PG-13 


■ 


5 






4 




SWEET HOME ALABAMA 


Reese Witlierspoon 
Josh Lucas 


PG-13 




6 




CfTY BY THE SEA 


Robert De Niro 
James Franco 


R 




S 




KNOCKAROUND GUYS 

NPWmFF-lMF FMFRTA.'*)^F>.T.\\W>NBl HOME vera 


Vin Diesel 


R 




7 




THE BOURNE IDENTTTY 

iMviRui sniDofiHnMF vinFDjiei 


Matt Damon 


PG-13 
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TITLE iMAMRMnaMMoMMMMRMMEiNKtaUtamMittaa EfiwiRMlUiiMiMcm^^^^^^ 

LABELyDISTRIBUTING LABEL t, NUMBER 


1 PrtncifMl 
Performen 


T 






sfis NUMBER 1 mi 1 wb 


ek Ac Number 1 
Naomi Watts 


PG.13 






THE RING 

□ REMff/ICimS HDWE EEEIEMAIWFNTltBn 




1 




ROAD TO PEROmON Tom Hanks 

CUtAM^Wm'^Kim IMiHUNMEMWIlT NOWETian 


R 


2 




MY BIG FAT GREEK WEDDING NIaVanlalos 

HHoM,iMEi.iinF-iw.vw.E«ioMEvtDED9in) John Cortiett 


PG 


3 




ONE HOUR PHOTO Rodin Williams 

Enxvtrfn xajth 


R 


4 




SWEET HOME ALABAMA Raese WitheEspoon 

lEAJCHlilUNEllOUlvaia^LtllAWAHtmtEIWTfHEAMMEWEBIS jQStl LUCaS 


PG-13 




HALF PAST DEAD SInen Seagal 

CaiLMeiAIKISTARHOMEEMlERIAINMtNTKBn* 


PG-13 


5 




THE TUXEDO JacJlie Chan 

EIREAMAOilt5W3MEtrmilT*«MBrMi JeiMlHeT LOVO HOWttt 


P6-13 


6 
S 
9 




CITY BY THE SEA 

'AARNER ROM ^-QEO 2m 


R(ri}ef1 De Niro 
James FrarKO 
Matt Damon 


R 

PG-13 




THE BOURNE IDENTITY 

Ulll^RSAl SIklOiaS HIM MCRO !ini 




THE BANGER SISTERS GoMie Hawn 
Enxviwn R»tt3 Susan Sarandon 


R 



BUIBOARD MARCH 29, 2003 



www. bill 



koard.cani 



37 



Record Plant Founder Stone Teaches USC 
Students How To Survive, Thrive In Today's Biz 



BY CHRISTOPHER WALSH 

As the pace of change accelerates 
throughout every facet of the music 
business, education is more impor- 
tant than ever for aspiring audio 
professionals. 

While Boston's Berklee College of 
Music has launched an online initia- 
tive with bcrkleemusic.com {BiUhxinl. 
March l.")). a veteran of the business is 
providing a more traditional approach 
in Los Angeles. "The Business and Kco- 
nomics of the Recording Industry " is 




Gmtrol Room to Uk Class Room. Chris Stone, center, and 
Richard Mcllver>'. right, with students of Stone's class. "The 
Business and Economics of the Recording Industry." at USC. 



a course offering within the music 
industry program at the University of 
Southern California's (USC) Thornton 
School of Music. Taught by Chris 



Stone, founder of Record Plant Shjdios 
in 1968 and author of Audio Record- 
ing for Profit — The Sound of Money. 
the popular course focuses on real- 
world topics students will face in the 
recording, post-production, and tour- 
ing industries. 

Students, Stone explaias, are inter- 
ested in practical knowledge and ad- 
vice regarding a rapidly evx)Knng indus- 
try: "A lot of them are musicians who 
came to USC to get into the Thornton 
Scht)ol of Music and have decided, I'm 
really not a good 
enough musician, 
but 1 love music 
and want to get 
into the industry; 
what do I do?' 
They have this 
very particular 
major that shows 
them there are 
alternatives." 

Areas of inter- 
est cover the en- 
tire entertainment 
industry spec- 
trum. Stone adds, 
but a thorough 
understanding of 
the recording stu- 
dio is essential to all disciplines. "A lot 
of them are [interested in] A&R. 
"We've always had management, tour- 
ing, people who want to be recording 



engineers and producers. The ne\\!cst 
breed is the musician, many of whom 
already have their own band and are 
playing in bars, who want to manage 
themselves and want to know, 'If I 
want to market my own record, how 
do I do that?' What I always tell them 
is, no matter where mu wind up in this 
indu.str)', you're going to have to deal 
with studios. You're going to have to 
know how studios operate, how they 
interface with labels, management, 
and touring companies. You'll be 
much more at ease and succe.ssful lor 
understanding how the different facek 
of the industry w>ork. " 

"Chris Stone has set the .standard 
for all of us to follow." says Richard 
Mcllver>', chair of the music industn,' 
department at the Thornton SchooL 
"He brings the .same real-world expe- 
rience, solid business principles, and a 
creative mind to the classroom that 
made him the leader in an incredibly 
competitive field. " 

Given the dramatic changes in audio 
recording technologv' and the music 
business, even a four-vear degree may 
not suffice. Stone summarizes. "It's get- 
ting to the point where if you don't 
understand |sound for film, TV, and 
DVD|, if you're not a musician, and if 
you can't read music — in addition to 
having had the training on \m\' to push 
a fader and balance an EQ — you're 
dead. You've got to know it all." 
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Billboaid PRODUCTION CREDITS 



BILLBOARD'S NO. 1 SINGLES (MARCH 22, 2003) 








CATEGORY 


HOT 100 


R&B 


COUNTRY 


MAINSTREAM ROCK 


RAP 


TTTU 

AniM/ 


IN DA CLUB 

50 CttfH 
D( Dr.. 

1 G -UniVShfldT/Ahvrmalh/ 
IntcrscopBl 


IN DA CLUB 

50 CunV 
Df Die 

IG- Unit/Shtdy/Attannalh/ 

Intetscope) 


lANOSUDE 

Owe Chicks.' 

Dutie Chicks, L Maires. 

S Crew 

(MonumenttMNj' 
Columbia) 


WHEN 1 M GONE 

3Do<i'5D[.vvii.' 
H Parasha' 
[Ropublic/Utiivotsall 


IN OA CLUB 

SO CiKit' 
Dr Dre 

1 G ' UnrVShadv/Altsnnatlt/ 
Inlerscopel 


REC0RCHN6 STUDIOtSI 


ENCORE 

'B. ! i' . :ai 


ENCORE 

(Burbar.k, CAi 


CEDAR CREEK 


LONDON BRIDGE 


ENCORE 

■ p . .A 


Mauticio "Vvio' Iragsrri 
TEAMWORK 

iLonu Island. M\ 
Sha Money XL 


Mauri CIO "Vel9~ Iragarn 
TEAMWORK 

(Long Island. N¥l 
Sha MoimtXL 


Garf PacjQH 


Rick Patiuhar. GsoH On 


Mauricio Veio' liagoin 
TEAMWORK 
iLong Island, Wi 
Stia Monof XL 


CONSOLEISV 
DAWS! 


SSL 4000 G 


SSL 4000 C 


Ciniom Novo 


Neve80«B 


SSL4000G 


flECORDEnSt 


Pro Tod Is 


Pro Tools 


NiKniki 74^ Wnritliilion 


Pro Tools 


Pro Tool* 


RECORDING 
MEDIUM 


Pro TttUl* 


Pro Tools 


Nuendo 24% Workstation 


Pro Tools 


Pro Tools 


MIX DOWN STUOIOtSl 
Engiiicerlsl 


ENCORE 

;BufU;i'i«, CAI 
D(. Dft 


ENCORE 

IButbonk. CA) 
DiDra 


EMERALD 

i:Niii(iv(i;«, TNI 

Gary Pacioia 


ARMOURY 

Biitisn Columbia, Canadal 
Hantfir Staub 


ENCORE 

IB-irban., CAl 
Dr.Ort 


CONSDlEIShDAWSI 


SSL 4000 G 


SSL4O0OG 


EaphoniK Syiteni S-M 


SSL4OD0G. 


SSL 4000 G 


RECORDERfSI 


Pro Toflls 


Pro Tools 


Eophonix R-1 


Pio Tools 


Pro Tools 


MIX DOWN 
MEDIUM 




Pro Tools 


EyphoniK R 1 


Prv Tools 


Pro Tools 


MASTERING 
Enginnr 


BERNIE GRUNDMAN 
Brian 'BigBfl»' Gntdnar 


BERNIE GRUNDMAN 
Brian "Big Bast" Gardnt ( 


MASTERING LAB 

tNflshville, TNi 

Dowg SaN. Rob«n Hadtrf 


STERUNG SOUND 

(New VorH 
George Mnrino 


BERNIE GRUNOMAN 

ao<.Ar,in-i..-si 

Bnati ■ Btg Bass" Gjirdni-t 


CD/CASSETTE 
MANUFACrURCfl 


UMVD 


UMVO 


SONY 


UMVD 


UMl/D 



2003,VNU BuMtwsg Weilla. Inc *J» tighti r«Mrv«d Hot 100, R&B ft Country sppMi »m}i ww 
SalM toiatB M*0klv PtaMa tubmil maicnal (or ProduciKtn CtnditG la Keith Cautfield, Telephone 




Monitor. 



by Christopher Walsh 



DIG IT: There's a .scene among the 
bonus material on the fifth disc of 
The Beatles Anthology, due .April 1 
on DVD (see story, page 361. that 
neatly summarizes the advantages 
of the format. Paul McCartney. 
George Harrison. Ringo Starr, and 
producer George .Martin are seated 
at the console in Studio 2 at Abbey 
Road Studios — the site of most of 
the Beatles' recording;; — listening 
to the original multitrack tape of 
John Lennon's groundbreaking 
"Tomorrow Never Knows," from the 
Rei'olver album. 

Sliding faders up and dow'n on the 
Neve VRP console, the participants 
raise and lower the level of individ- 
ual tracks. For the viewer, isolating 
those tracks (a technique known as 
"soloing"! is a revelation, a glimpse 
into the creative decisions made by 
the Beatles and Martin and the inge- 
nuity they brought to every session. 

The 4.7-gigabyte DVD allows just 
the sort of bonus material that seri- 
ous fans crave. How many Beatles 
fans have been permitted into Stu- 
dio 2's control room? With the bonus 
disc included in the DVD version of 
The Beatles .Anthology, one can vir- 
tually experience the inner sanctum 
of the group. 

Further, the surround-sound mi.\ 
carried on DVD (and the six discrete 
.sound .sources of home theater) pro- 
vide listeners just the sort of detail one 
can hearwhen soloing tracks, as seen 
on the bonus disc. For such a body of 
work, the notion is tant^dizing. 

When the Beatles and their pro- 
duction company. Apple Corps, 
decided to remix .'In/Zio/o^i/ in 5.1 for 
DVD release. Abbey Road senior 
recording engineer Peter Cobbin was 
once again chosen to lead the effort. 
Cobbin created the first multichan- 
nel mixes of Beatles music, for the 
1999 DVT) release of the band's 1968 
animated feature. Vellou' Submarine. 

"The good thing about having 




done Yellow Submarine was it estab- 
lished a team. " Cobbin says. "Being 
the chief mixer for the project, I 
would basically set out how I think 
it would be and do various playbacks. 
The team would discuss it and say 
what we think is appropriate for the 
particular song, the period, the time, 
how they would have done it if they 
could have. It was a team di.scu.ssion, 
but very driven by what I instinc- 
tively thought would work in the 
first place." 

As with Yellow Submarine. Cob- 
bin primarily mixed in Studio 3; 
given the magnitude of the project, 
that meant a Solid State Logic (SSL) 
G Series console for most of it, and 
an SSI. J Series for the latter part, 
when the facility upgraded to the 
newer console. "We had the J Series 
customized with specific modifica- 
tions," Cobbin explains, "having 
learned a lot having done so much 
surround work on the G Series." 
Studio 3's B&W 801N surround 
monitoring array was again utilized 
for the .ethology remixes. 

Abbey Road engineers Paul Hicks 
and Guy Massey, Cobbin adds, re- 
mixed dialog, effects, and addition- 
al music, largely in Studio 2. 
"Often, " he says, "we had two stu- 
dios going at the same time. We 
used Studio 1. where they did their 
large orchestral recording, as an 
[echoj chamber." 

Loyalty to the acoustic spaces in 
which the music was created extend- 
ed to the equipment, to a great de- 
gree. "On a project like this," Cobbin 
says, "I'm an adamant believer in 
using the best of both analog and 
digital technologies. The idea of the 
surround mixes is, it's got to sound 
like the Beatles as it did .30, 40 years 
ago. but obviously, with the new for- 
mat. Part of achieving that is the sig- 
nal processing, the coloration. 1 
would employ the same things that 
they did when they were mixing and 
recording back in the '60s. Very for- 
tunately, we have things like our 
original Fairchild compressors, Pul- 
tec equalizers, and EMT plates. And 
I've got some old EMI desks, tape 
machines, and delays as well. All that 
classic, vintage equipment which 
they used, I could use to help color 
the sound. " 

Digital gear included Prism A/D 
converters. Sony 3348HR multitrack 
tape machines, and Pro Tools work- 
stations, "along with a work surface 
like the SSL and high-end profes- 
sional monitoring," Cobbin says. "It's 
really a hybrid of both state-of-the- 
art and old analog." 



38 



www.blllboard.coni 



BILLBOARD MARCH 29. 2003 




1 1 seemed ironic on its face: In (is- 

Ically strapped New York City, as 
a battered nnusic industry con- 
cluded the year with one of the 
worst-ever holiday shopping sea- 
sons, speakers at the International 
Recording Media Assn.'s (IRtvIA) 
annual marketing summit applauded 
the success and endurance of physi- 
cal media. Citir^ statistic after 
detailed statistic, a period marked by 
declining demand for legitimately 
acquired music was nonetheless 
cast in an optimistic light by the 
medi»replication industry. 

In the recorded-music sector, 
high-resolution, multichannel for- 
mats are expected to once again 
promote a wave of catalog reis- 
sues. In recent months, more facili- 
ties have added Infrastructure for 
Super Audio CD (SACD) replication 
as the schedule of high-profile titles 
and multi-disc sets accelerates. In 
adding backward compatibility to 
the SACD with a standard CD layer, 
the hybrid SACD, as it is known, has 
experienced deeper market penetra- 
tion, while Sony and Philips, co- 
developers of the fonnat, offer a 
diverse range of SACD/DVD-Vldeo 
hardvi/are. 

Of more immediate significance, 
a second year of triple-digit growth 
in DVD-Video — a format that contin- 
ues to reach and surpass stan- 
dards of successful consumer elec- 
tronics products — has kept 
replicators occupied, adding more 
manufacturing lines to meet 
demand. While the five major record 
labels continue to battle file-sharing 
and CD-burning, replicators say. the 
thriving DVD-Video format demon- 
strates the continued popularity of 
physical media and the innate 
desire to shop, to collect, to own. 

"It's been an exciting year," says 
Jim Frische, president of Sony Disc 
Manufacturing. "We honestly never 
have years that are like last year 



The future Of Physical 

Qoods: Rumors of the disc's 
demise are premature. 

by CHRISTOPHER WALSH 




There's been some real progress 
on the DVD side, specifically' 
Columbia TriStar Home Entertain- 
ment, the home-entertainment arm 
of Sony, has enjoyed such recent 
DVD-Video blockbusters as Spider- 
Man and Men in B/ack W. "The suc- 
cess of our studios has been phe- 
nomenal," says Frische. "Twelve 
months ago, we were making four 
or five hundred thousand [DVDs] a 
day This past fall, we were routinely 
making a million a day, for months 
at a time. Over the last two years, It 
vnent up 100% from the year prior." 

"Up, up, up" is how director of 
marketing Delrdre Kurnett 
describes the replication division of 
Deluxe Media Services. "We've 
really grown our DVD capacity 



through a joint venture with Ritek, 
one of the world's largest replica- 
tors of blank media. This year, we 
replicated the Star mars: Ep/sode II— 
Attack of the Clones worldwide 
release, as well as a significant 
amount of Spider-Man— Columbia 
Tristar Home Entertainment is one 
of our contract clients. We're also 
significantly building out and adding 
capacity to one of our major plants 
in Little Rock, Ark., which has tradi- 
tionally been a VHS plant," 

VALUE-ADDED ITEMS 

DVD-Video has even been 
employed in the battle against ram- 
pant file-sharing and CD-burning, as 
several recent CD releases have 
been bundled with a value-adding 
bonus disc of visual content, such 
as music videos, live performance 
or in-the-studio footage. "We have 
seen a strong increase In music 
DVDs for promotional purposes, 
together with the release of new 
albums," says F^r Save, VP of sales 
and marketing at Bertelsmann- 
owned replicator Sonopress. 

"A lot of record labels are looking 
at It for a value-added item," agrees 
Sean Smith, senior VP of sales and 
marketing, JVC Disc America, "to 
have the kids buy the full album at 
retail versus downloading, which 



seems to be really successful. 
We're also seeing a huge uptick In 
DVD music videos. That seems to 
really be driving that genre of the 
business, wtiereas VHS never really 
took off for music video. DVD 
seems to have a nice niche carved 
out. It's a market really starting to 
take place that never existed to the 
degree that it does now." 




Disc Makers ' Ballen 

While the games industry contin- 
ues to spur demand for DVD for 
replicators of Sony PlayStation 2 
and Microsoft Xbox software, Sony's 
Frische notes that it has even con- 
tinued to maintain CD-ROM replica- 
tion. "We're going to make more 
CDs this fiscal year than we did in 



the prior fiscal year," he says. "Pro- 
duction has held up very well: 
we've even done more PlayStation 
CDs this year than we thought we 
would. The only thing that has 
tipped it down a little Is music." 

HUGE CAPACITIES 

Fortunately, the media-replication 
industry fulfills demand for more 
than music. Without DVD's runaway 
success, the persistence of online 
file-sharing and piracy (each a glob- 
al phenomenon despite continued 
litigation and confiscation of 
counterfeit-CD operations) would 
leave little room for optimism. "If 
you look at CD over the last year," 
says JVC's Smith, "the free down- 
loading and CD-R business really 
hurt us again. My personal opinion 
is, I don't care what the pundits say 
about offering the customer an 
easy way to download music. I 
believe they're used to getting it for 
free, and they're not going to pay 
for it. There's a huge capacity out 
there in CD. Nobody's installing any 
new lines, thank God, and I think 
we've seen the price on optical 
replication for CD probably get as 
low as it can get without forcing 
everybody out of business." 

At Disc Makers, president Morris 
Ballen notes that DVD business 
has seen a big Increase, along with 
the CD- and DVD<luplicatlng equip- 
ment the company markets. But 
CD demand has fallen in both the 
music and ROM categories. "The 
ROM replication is down more, if 
that's possible, than the music," 
says Ballen. "There are a number 
of reasons for that. The marketing 
and advertising industry has been 
impacted by the recession and the 
dot-com bust. Also, people are put- 
ting these things on the Web and 
having people download stuff. 
Certain programs that w/ere big 

Continued on page 44 
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Presenting the greatest improvement 



Introducing hybrid Super Audio CDs. 

Sony Disc Manufacturing is proud to announce the launch of our new hybrid Super Audio Compact Disc line 
this May at our flagship U.S. plant in Terre Haute, Indiana. 

Our new SACD hybrid discs deliverthe ultimate 
in sound while offering full compatibility with 
all standard CD players. 

As Sound 6 Vision magazine observes in their 
April issue: 

"A couple of years ago...SACD seemed destined to become an audiophile 
format. Today, [it's] poised to leap into the mass market." 




Copyrighted material 




Coming soon: 15 legendary Bob Dylan classics. Playable on both standard CD and SACD machines. 

The Freewheelin' Bob Dylan • Another Side Of Bob Dylan • Bringing It All Back Home • Highway 61 Revisited 
John Wesley Harding • Nashville Skyline • Blood On The Tracks • Desire • Slow Train Coming • Infidels • Oh Mercy 
Time Out Of Mind • Love And Theft • Street Leyal 

Each Bob Dylan title is being repackaged with original artwork and carefully reproduced to the ^^^^ 

highest quality audiophile standards. The entire series of reissues is being remastered from H H i ^^^1 

original sources by Greg Calbi, Senior Mastering Engineer at Sterling Sound in New York. i ^ 

These new Columbia/Legacy Bob Dylan titles will soon join the nearly 1000 SACD titles ^| 
currently available. ^ 



An expanded line of SACD players from Sony and others. 

Sony offers more than a dozen SACD-compatible products from players to complete home entertainment systems 
(such as the AVD-C70E5 pictured here). They are part of a growing group of approximately one million SACD 
products that have been sold in the 

U.S. by a variety of manufacturers. ^bHBMHBBHBBaPSa 



SACD. Join the Revolution. 

Sony Disc Manufacturing Sony Music Entertainment Sony Electronics 

For more information on SACD replication contact Sony Disc Manufacturing at 1-800-358-7316 or visit our website: http://sdm.sony.com 
v*wvij.5onymusic.com/sacd • www.sony.com/sacd • www.bobdyIan.com ^ jjl' 



media replicatiop 



the staggering— and increasing- 
totals of global piracy stenv 
ming from illegal replication of 
optical music, video and enter- 
tainment software (CDs. DVDs. CD- 
ROMs and DVD-ROMs) in pressing 
plants around the world led directly 
to the launch of the International 
Recording Media Assn. (IRMA) Anti- 
Piracy Compliance Program (APCP) 
in 1999, 

"The program was developed with 
input and support from the IRMA 
Anti-Piracy Coalition, comprised of 
optical media replicators and major 
industry associations," notes IRMA 
president Charles Van Horn. Includ- 
ed are RIAA, the Motion Picture 
Assn. (MPA), the International Fed- 
eration of Phonographic Industries 
(IFPI), the Interactive Digital Soft- 
ware Assn. (IDSA), the Business 
Software Alliance (BSA) and the 
Software Information Industry 
Assn. (SUA). 

As of press time, 47 plants world- 
wide had completed the stringent 
certification process, which 
includes continual annual auditing 
of all practices, and 24 more were 
enrolled in the certification process, 
according to Tony Perez, APCP 
worldwide director. "With 71 plants 
enrolled worldwide, the IRMA pro- 
gram is weli recognized as an effec- 
tive weapon for replicators and 
duplicators to combat piracy," he 
observes. "With this program in 



Picking A Pight With Pirates: 

Behind IRMA's Tough Certification Program 



place, content-tiolders are able to 
identify manufacturers that are pro- 
tecting their interests by complying 
with stringent manufacturing and 
operational procedures. 

"Total annual worldwide capacity 
of the 71 plants in the program, 
based on replicator estimates for 
2003. is more than 6 billion CDs 
and over 1.3 billion DVDs," Perez 
emphasizes. 

GLOBAL INDUSTRY IMPACT 

Music: The total value of global 
music piracy was $4.3 billion in 
2001, the most recent figures avail- 
able from IFPI, exclusive of Internet 
[download] piracy or "bacl<yard" CD 
burning. For the first time, discs 
made up the majority of pirate 
sales, with IFPI estimating that, in 
2001, 28% of ail CDs sold were 
pirate, up from 20% the year 
before. Worldwide sales of plant- 
replicated pirate CDs wiere 500 mil- 
lion units, up from 475 million in 
2000. 



by STEVE TRAIMAN 



"The Anti-Piracy Compliance Pro- 
gram has made an important contri- 
bution to ensuring that optical-disc 
plants that wish to respect intellectual- 
property rights can do so in prac- 
tice," observes Geoff Taylor, IFPI 
director of litigation and regulatory 
affairs. "IFPI will continue its work 
with IRMA in making the program as 
robust as possible, and we strongly 
encourage reputable plants to 
adhere to it, in their own interest 
and in the common interest of main- 
taining thriving replication and 
intellectual-property industries." 

In the U.S.. SoundScan estimates 
for 2002 indicate a sharp 11% 
drop in unit sales for CD albums 
and singles — to 661.7 million from 
743.4 million in 2001 — and an esti- 
mated dip in retail dollars, to $11.7 
billion from $13 billion the prior 
year. 

Frank Creighton, RIAA executive 
Vf? anti-piracy, says. "IRMA has 
initiated an important anti-piracy 
program, and we encourage all CD- 




IRMA'S Van Horn 

replication plants to join. The pro- 
gram, if followed properly, imposes 
a minimal burden while offering 
plants the opportunity to save a lot 
more by eliminating or reducing 
legal exposure. This potential legal 
exposure should be a strong incen- 
tive for CD-replication plants to be 
vigilant about preventing copyright 



infringement. Regardless of 
whether a plant's operators knov»- 
ingly infringe upon a copyright or 
trademark. U.S. law can still hold 
them liable for significant monetary 
damages." 

RIAA 2002 year-end anti-piracy 
seizures included 246.451 counteiifeiV 
pirate CDs (more than double the 
prior year's 121,939) and nearly 
5.3 million CD-Rs, an 89% in- 
crease from the nearly 2.8 million 
in 2001. 

Video: In 2002, U.S. DVD 
sales increased 61% to $8.7 bil- 
lion, with more than 685 million 
unit shipments, surpassing the 
previous five years combined, 
according to the DVD Entertain- 
ment Group (Billboard, Jan. 18 
issue). Ken Jacobsen, MPA senior 
VP and director, worldwide anti- 
piracy, notes, "One of the priorities 
of the MPA worldwide anti-piracy 
program is protecting the movies 
owned by our member companies 
[and their home-video divisions] 
against unauthorized duplication 
into optical-disc format, with our 
primary focus on DVD." MPA esti- 
mates that more than 75 million 
pirated DVDs were replicated 
worldwide in 2002, about 96% in 
the Asia Pacific region, represent- 
ing over $1 billion in losses to its 
members. 

Continued on page 45 
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Tom Kenney 
310.274.2221 
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you should know our name. 



Every business - including yours - faces the challenge of realizing the true potential of their product. With the invention of the first 
optical disc, DVA became the global leader in modern optical disc technology. By effectively managing an expansive portfolio of over 1300 
patents, DVA today leverages its versatile operations to enhance the value of its patented technologies. If your company is in the 
business of manufacturing or distributing optical disc products, you should know our name. DVA can ' M 

help maximize your business and release the value of your investment. ^^^^^^^ 

' DISCO\/ISiaiM 

For more information and a complete list of licensees, write to Discovision Associates, 2355 Main ^- ■ ..^°^°'='^'^^_^ 
Street, Ste. 200, Irvine, CA 92614 or fax: (949) 660-1801. www.discovision.com 
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PHYSICAL GOODS 

Continued from page 39 

and complex have moved over to 
DVDs. And the industry is maturing. 
It's not a happy situation." 

PAINFUL CONTRACTIONS 

Like the beleaguered audio 
recording industry, replicators have 
responded to a contracting market 
by offering a greater array of servic- 
es to attract and retain clients. 
"Lower general demand for CDs 
has led to overcapacity and strong 
price pressure," says Sonopress' 
Save. "We have increased our 
focus on customer service and 
operations, offering clients shorter 
turn times and more automated 
packaging solutions of the highest 
quality. We are also seeing an 
increased demand for our digital 
services, such as electronic-master 
transfer and archiving." 

"We've diversified and offer a 
variety of value-added services," 
explains Smith. "Distribution, 
assembly, print procurement, print 
design. Once you dump a master, 
we have the capability to do every- 
thing under one roof, where you're 
not having to send it to another 
place for distribution." 

In addition to bundling DVDs with 
music-CD releases, labels are 
eager to add value to music soft- 
ware with elaborate packaging con- 



tent that can't be obtained via 
downloading. Richard Roth, execu- 
tive VP of sales and marketing at 
AGI Media Packaging, points to his 
company's limited-edition package 
of Bruce Springsteen's The Rising 
to illustrate the value of special 
packaging to physical media as rie- 
sharing and piracy continue to 
depress music sales. "The inter- 
esting thing there," says Rotfi, 
"was that there was a really 
decent, six-figure number on the 
special edition, which had more 
pages, a higher retail, a different 
size and was just a more exciting 
package. It was going to be a 
single-shot, custom release, and it 
sold so weW that they came back 
and went for another round of it. 
■You could argue that Springsteen 
has a certain core following that 
will probably want to buy anything 
unique that he comes up with, but. 
in a way, that's the challenge of the 
business: finding ways to appeal to 
people so that whatever is out 
there is something that they per- 
ceive they want. That package was, 
as far as I can see, a complete 
success that exceeded the expec- 
tations of Sony 

"The music industry obviously 
has a lot of issues to work out," 
Roth adds, "and they really came 
to the fore last year The music 
industry could, in some ways, bene- 
fit by taking a lesson from the 



packaging approaches the video 
and DVD-Video producers have 
adopted." 

Beyond DVD-Video's market suc- 
cess, there are signs that the SACD 
and DVD-Audio formats, character- 
ized as an "underground hit" by 
IRMA president Charles Van Horn 
at the annual marketing summit, 
will finally emerge in the main- 
stream as hard- and software 
providers continue to promote high- 
resolution and multichannel for- 
mats. "We see new formats invigor- 
ating the industry," says Ronald 
Stein, president/CEO of Crest 
National. 

REPURPOSING MEDIA 

In December, Crest became the 
first replicator in North America to 
install a hybrid SACD line. "With any 
new, viable format, whether it's 
DVD-Video or now, hopefully SACD, 
it gives you the ability to resell 
existing media once again to a new 
marketplace in a new format, 
potentially at a greatly enhanced 
quality' says Stein. "I think it's 
important that the formats provide 
something to consumers, besides 
providing content owners with 
another way of getting their content 
out into the marketplace. That's 
where SACD really shines — the 
opportunity to enjoy this at a much 
higher level than you've ever been 
able to enjoy music before is awe- 



some. Really for the first time, 
you're immersed into this 'master- 
ing suite' environment in your 
home, where you can appreciate 
the subtleties and what really goes 
into making a recording." 

With the January announcement 
by EMI that Pink Royd's Dark Side 
of the Moon would be released, 
with a new 5.1-channel mix, on 
SACD, the format gained substan- 
tial visibility. "If ever there was an 
evergreen title," says Stein, "cer- 
tainly Dark Side of the Moon is it. 
It's great to have the ability to take 
those old library titles, remix them 
and introduce a whole new sound 
that you've never heard in that 
same music you've loved all your 
life." 

Sonopress also replicates SACD, 
as well as DVD-Audio. 'We see a 
slowly increasing demand for 
SACD," says Save, "and are confr 
dent that the format will become 
significant in the future." 

The major that has made, to 
date, the strongest commitment to 
DVD-Audio, the Warner Music 
Group, has been silent witfi regard 
to its future plans for the format. 
However, forthcoming major 
announcements are likely 

Along with the Band's Music From 
Big Pink and the Beach Boys' Pel 
Sounds, both slated for DVD-Audio 
release, supporters of the format 
have been discussing development 



of a dual-layer, CD/ DVD-Audio 
hybrid. With that, DVD-Audio would 
enjoy the same backward compati- 
bility as the SACD, almost surely 
reaching consumers who have yet 
to purchase home-theater equip- 
ment. 

DVD-VIDEO STRENGTH 

In the absence of a solution to 
file-sharing and piracy and no 
clear front-runner among the com- 
peting next-generation formats of 
SACD and DVD-Audio, replicators 
can at least depend on another 
strong year for DVD-Video, though 
few expect growth to continue at 
quite the same pace. "A lot of 
capacity was installed over this 
past year," says JVC's Smith. "I 
think that you're not going to see 
the grovrth in DVD that you've 
seen prior to this point. A lot of 
catalog, at this point, is trans- 
ferred to DVD." 

"For the optical-replication indus- 
try" says Disc Makers' Ballen, 
"there are two salient situations. 
It's contracting, and capacity is corv 
trading, but, on the other hand, the 
format is a lot longer-lived than 
anyone anticipated." 

"Every year is different," con- 
cludes Sony's Frische. "We don't 
know how different it's going to be 
until we talk about it as history, but 
it would appear that media has a 
long life." ■ 
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"MPA has been involved with 
IRMA in its anti-piracy plant- 
certiflcation program from the 
inception," says Jacobsen. "We fully 
support the goals of the program, 
believing that any steps taken by 
plants to prevent Illegal replication 
benefit our members." 

Games: The U.S. video and 
computer game industry had a 
record year in 2002, with optical 
(CD-ROM and DVMOM) disc sales 
at retail up 6% to 169 million units, 
and dollars up 20% to nearly $6.8 
billion, based on tracking by the 
NPD Group. 

Doug Lowenstein, president of 
the IDSA, whose members repre- 
sent about 85% of U.S. video and 
computer-game sales, observes, 
"Although we have not formally 
endorsed the IRMA program, to the 
extent it seeks to instill, on a volun- 
tary basis, a greater degree of 
accountability among replicators, 
that's obviously positive. In the end, 
the most decisive steps that can 
be taken against the rampant [ille- 
gal game] factory overproduction 
we see throughout Southeast Asia 
and in Russia is [the] enactment of 
strong optical-media laws, backed 
by an effective system of inspec- 
tions and enforcement and contain- 
ing meaningful criminal penalties 
for violations." 

Although IDSA has no estimate 
of entertainment-software industry 
losses due to illegal replication In 
U.S. plants, the staggering esti- 
mates of U.S. trade losses due to 
copyright piracy are based on fig- 
ures from each country submitted 
annually to the International Intel- 
lectual Property Alliance (IlPA). For 
2001, the most recent data avail- 
able, biggest losses from illegal 
plant replication were estimated 
at $487.7 million from South 
Korea, 63% pirate production; 
$202 million, Mexico, 83%; 
$173.6 million, Russian Federa- 
tion, 90%; $119.7 million, Taiwan, 
70%; and $115.7 million, Saudi 
Arabia, 83%. 

Business: Bob Kruger, VP of 
enforcement for BSA, whose mem- 
bers cross all sectors of CD-ROM 
and DVDflOM productivity, educa- 
tion and entertainment titles, 
notes that, "Industry and law- 
enforcement findings indicate that 
illegal replication of software takes 
a tremendous toll on the software 
industry." In 2001, the U.S. had an 
estimated retail revenue loss of 
$1.8 billion to piracy, a 25% rate, 
according to the global study con- 
ducted for BSA by International 
Planning and Research Corp. "The 
IRMA plant-certification program's 
standards help provide a base for 
protecting the technology used to 
deliver digital content," he 
observes. "They also provide 
another barrier to criminals who 
produce high-quality counterfeits 
that can fool consumers." ■ 



Anti-Piracy 
Certified / 
Plant/ 

NO PIRACY 



IRMA Anti-Piracy Compliance Program Certified Plants 



Americ Disc • Dmmndville, Quebec, Canada 

Americ Disc ■ Miami, florida, USA 

CD Linja DCM OY-M/nMftnW 

Qnram International ■ Huntsville, Alabama, USA 

Gnram International - Riclimond Indiana, USA 

Gnram International - Scarborough, Ontario, Canada 

CMC Magnetics Hong Kong - Hong Kong, SAR 

KMl\R-Kista,Sweden 

DCM Tri Data Sverige ApS ■ Malmd, Sweden 

DCM Tri Data ApS ■ Copenhagen, Denmarl( 

The Dering Corporation - Lancaster, Pennsylvania, USA 

Digitalfabriken DCM Logos AB - 6dtenborg,Sw^en 

Disc Makers ■ Pennsauken, New Jersey USA 

Ki(Uomi- AIbi, France 

Oixtioma- Milan, Italy 

Disctronics ■ Piano, Jexas, USA 

Disctronia ■ Southwater, United Kingdom 

Disctronics UK ■ Blackburn, United Kingdom 

DOCdata Benelux - Tilburg, Jhe Netherlands 

EMI Compact Disc (Holland) Bv - Uden, Jhe Netherlands 

EMI Music Distribution - Jacksonville, Illinois, USA 

GZ Digital Media AS - Lodencie, Czech Republic 

L&M Optical \>\xL\i:-Brooklyn,Newyork,USA 

Optimal Media Production GmbH • Rdbel, Genminy 



Plasmon OMS Sari France - Caen, France 

PT Dynamitra Tarra -Jakarta, Indonesia 

Q-Media Solutions Corp. - Richmond, British Columbia, Canada 

Q-Media Solutions Inc. - Austin, Jexas, USA 

Q-Media Solutions Inc - Fife, Washington, USA 

Q-Media Solutions Inc ■ Irvine, California, USA 

Sanyo Laser Products, Inc - Richmond, Indiana, USA 

Sonopress GmbH - Qtersloh, Germany 

Sonopress LLC - Weaverville, North Carolina, USA 

Sony DADC AG -/l/)f(y^us;r/(7 

Summit CD Manufacturing PTE Ltd. - Singapore, Republic of ^ngapore 

Technicolor - Charlottesville, Virginia, USA 

Technicolor - Gwent, United Kingdom 

Technicolor - Schifflange, luxembourg 

Technicolor - County York, Ireland 

United Record Pressing - Nashville, Tennessee, USA 

Universal Manufacturing & Logistics - Grmer, North Carolina, USA 

Universal Manufacturing & Logistics - Hannover, Germany 

U-Tech Media Corp. - Taiwan, ROC 

Vigobyte de Mexico - Tijuana, Mexco 

Vogue Trading Video - Kuurne, Belgium 

Warner Music Manufacturing Europe - Alsdorf, Germany 

WEA Manufacturing Inc - oiyphant, Pennsylvania, USA 



For more information contact these IRIMA offices: 

Worldwide Headquarters, Tel: -(-1-609-279-1700 (United States) • E-mail: antipiracy@recordingmedia.org 
European Office, Tel: -h3 1-23-549-0727 (Netherlands) • E-mail: info@recordingmedia.nl 
Asian Office, Tel: -H852-2810-0101 (Hong Kong) • E-mail: spayne@recordingmedia.org 



Go to wMrw.recordingmedia.org/antlpiracy for more Information and an up-to-date listing of certified plants. 
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Galdston Is Focused On 
Theater Work, Activism 



BY JIM BESSMAN 

NEW YORK— Heavily involved 
politically as president of the New 
York chapter of the National Acad- 
emy of Recording Arts and Sci- 
ences (NARAS), Phil Galdston 
nevertheless remains an active 
songwriter. 

But Galdston — who cicffed Van- 
essa Williams' "Save the Best for 
Last" (which was nominated for a 
Grammy Award for song of the 
year in 1993). as well as cuts that 
appeared on Grammy-cited al- 
bums, including Celine Dion's 
"Fly," Brandy's "One Voice," Regi- 
na Belle's "From Now On," and 
Mikki Howard's "Nobody" — is pur- 
suing new songwriting opportuni- 
ties, particularly musical theater. 

"Since I was a little kid, I've 
wanted to take a shot at writing a 
musical," Galdston says, recalling 
how his parents took him to such 
Broadway musicals as Oklahoma!, 
Annie Get Your Gun. and The Mu- 
sic Man starting at age 6. His goal 
now, he states, is to "resynthesize" 
Broadway and pop music. 

"Pop music and Broadway evolv- 
ed in different directions." Gald- 
ston explains. "Those of us who 
pursued pop music — as 1 did — 
came to look at Broadway as an 
entirely different animal. But 
when I go back and look at it his- 
torically. 1 see that wasn't the 
case — that Broadway and pop used 
to be related, if they weren't the 
same: Big songs from the hit 
Broadway shows were big hit pop 
songs, like People' from Funny 
Girl or 'Maria' from West Side 
Story. With very few alternatives 
since then, it hasn't happened in a 
long time. But imagine if it could. 
If you can have a hit song from a 
movie, why not a show?" 

ENTERTAINING STORYTELUNG 

Using a hit movie as a source, 
Galdston — in collaboration with 
fellow songwriter Brock Walsh — 
has completed the score to a 
musical based on the 2001 film 
Save the Last Dance, which con- 
cerned an interracial high-school 
romance and boasted a multi- 
platinum urban album sound- 
track. The score, to a book by 
playwrights Paul Blake and Hunt 
Holman, combines hip-hop and 
Broadway sensibilities, according 
to Galdston. 

"Certainly, the songs have to 
serve the story," Galdston notes. 
"But Brock and 1 both grew up in 
a hit-driven world, and we don't 
see any reason to turn away from 
that just because this is a theater 
piece. The best hit songs simulta- 




'Ifyou can have 
a hit song from 
a movie, why 
not a show?' 



PHIL GALDSTON 



neously entertain and move an 
audience, while telling a great 
story. That's what we've tried to do 
in our score." 

What Galdston likes best in pop 
music, he adds, are "songs that 
take you on a trip — that start in 
one place and end in another 
while moving your heart and head 
and feet with great emotion. These 
qualities should be in theatrical 
music as well, and that's what a 
pop songwriter can bring to 
Broadway work. Our goal is not to 
leave our pop sensibilities at the 
theater door." 

Galdston says the team is cur- 
rently in discussions with major 
theatrical producers. Meanwhile, 
he has been testing new types of 
traditional songwriting collabora- 
tions. "I always write both music 
and lyrics in my song collabora- 
tions, but I just wrote a lyric for a 
song on an album by Kurt Elling 
and the lyric to a piece of music by 
Ennio Morricone for the new 
album by Portuguese singer Dulce 
Pontes," he says. "All of this helps 
me keep growing as a songwriter. " 

POLITICALLY CONCERNED 

As for Galdston's political activ- 
ities, his chief concern is that 
songwriters must speak out for 
their rights. Last September, he 
testified before a House subcom- 
mittee on intellectual property. 

"I reminded the congress-peo- 
ple that the songwriter's role and 



economic position is not only 
unique, it's almost always misun- 
derstood — to everyone's detri- 
ment," he says, "Many of those 
who indulge in unauthorized 
downloading believe that they're 
punishing what they think of as 
greedy record companies or rich 
performers. But every download 
hurts a songwriter: We not only 
lose income to which we're enti- 
tled by law, |but] we lose the right 
to control our work — an essential 
part of the concept of private 
property." Galdston made the 
same case on a recent CBS-TV net- 
work news broadcast: at last year's 
Future of Music conference in 
Washington. D.C.; and in state- 
ments posted all over the Internet. 

Publishing through Kazzoom 
Music, Galdston is an active ASCAP 
member and a current candidate 
for a writer's seat on the ASCAP 
board. "In these challenging times, 
the most important step the owner 
members of ASCAP can |takej is let 
their voice be heard," he says. "If 
we don't speak out now. it may 
[soon] be too late." 

As president of NARAS' New 
York chapter. Galdston recently led 
the planning and production of 
Songs of the City, the free concert 
across the street from Ground Zero 
that inaugurated the first New York 
GRAMMYFest and starred Shawn 
Colvin. Living Colour. Julie Gold, 
the Sugar Hill Gang. Hugh 
Masekela. Chris Botti, Amel Lar- 
rieux. Tom Wopat. and Melissa 
Errico. "The focus was on the 
song, " Galdston says, "because it all 
starts there." 

His NARAS involvement also 
aids Galdston in understanding 
the connection between songwrit- 
ers and the other sectors of the 
music business. "Songwriting 
tends to be a pretty solitary and 
insular existence," Galdston says. 
"By meeting colleagues from all 
different walks of music, I'm 
much better informed." 

Clearly, then. Galdston is well- 
positioned to assess the precarious 
present state of songwriters. "These 
are really challenging times for 
songwriting because of the general 
contraction of the music business." 
he says. "I've always said that song- 
writers are people who are at the 
top of the food chain creatively — 
because records do not exist with- 
out our work — and at the bottom, 
because we get the smallest per- 
centage of the credit and the royal- 
ties. So any time there are dimin- 
ished opportunities within the 
industry, the people at the bottom 
suffer the most." 




&Music 



by Jim Bessman 



VEGA'S -MAVERICKS': Suzanne Vega is 

set to hasXAmerican Manericks, a Web- 
accessible 13-part series for public radio 
commencing next month via Minneso- 
ta Public Radio in association with the 
San FVandsco Symphony and its music 
director. Michael itson Thomas. 

Based on the symphony's concert 
festival of the same name, the weekly 
one-hour series features the music and 
stories of visionary composers who 
influenced the development of Ameri- 
can music, including Charles Ives. 
Aaron Copland, and John Adams. 




is; 



"It covers American classical com- 
posers from the late 1700s up to Philip 
Glass. Laurie Anderson, and Frank 
Zappa." Vega says. "I'm considered a 
folk musician, but at the same time I 
have my own maverick qualities in 
terms of pushing the envelope with 
ideas not usually found in folk music 
and crossing over to a broader audi- 
ence. I also represent a person who 
doesn't know a lot about classical 
music, but uants to." 

Vega — who studied dance for 10 
years prior to embarking on her music 
career — saj^ that her dance background 
and the quality of her speaking TOice ap- 
pealed to series producer Tom Voegeli. 

"I started as a ballet dancer and 
switched to modem dance — especial- 
ly Martha Graham's technique," she 
says. "But I gaw up when I felt the lim- 
its of my talent and realized I'd never 
be a star I thought I'd have more of a 
shot in songwriting, but at the time 
nobody was particularly encouraging 
in that direction." 

She was 18 then. She recalls, "Peo- 
ple saw I didn't have a pop star person- 
ality, but I had faith in myself." 

Vega's dance training surfaced when 
she inserted an anecdote about com- 
poser/choreographer Meredith Monk 
into one of the scripted programs. "She 
was at the (Manhattan] High School for 
the Performing Arts when I was in 
school there, and she gave us a talk 
about movement and sound and how 



they were connected," says Vega, who 
recounted the experience on tape. 
""They also used an interview I did with 
Philip Glass in 1989 for NPR " 

Meanwhile, the Wamcr/Chappell 
(ASCAP) writer has completed the 21- 
track Retrospective: The Best of 
Suzanne Vega, which A&M/UME 
issues April 22. The set covers her 
entire catalog, from her 1985 debut to 
her 2001 album Songs in Red and 
Grey. It includes rare material, as well 
as liner notes from Lenny Kaye. who 
produced her first two albums. The disc 
ends her contract at A6iM. which has 
spanned her entire career so far. 

"I've enjoyed working with a large 
record company. " says Vega, saluting 
A&M co-founder Jeny Moss' original 
vision when she signed there. "I felt 
very sheltered — that I could make the 
music I wanted and still be sure of get- 
ting paid." She'll "take stock" of future 
moves in the fall, after touring in sup- 
port of Retrospective. 

"1 write slowly — even at my best " she 
says. "I'd like to write more, but it's hard 
to write and be on the road, so I'll dig in 
and put down some roots in the fell." 

CSHF SELECTS SCOTOiMER: The Cana- 
dian Songvvriters Hall of Fame (CSHF) 
has named Jody Scotchmer its first 
e.xecutK'e director She joins the Toron- 
to-based organization after serving as 
a communications consultant for 
Corus Entertainment and Red Apple 
Entertainment 

" Most Canadians don't realize that 
behind some of the greatest hit re- 
cordings in popular music are Cana- 
dian songwriters." says CSHF founder 
and chairman Frank Davies. He cites 
Scotchmer's communications and 
marketing background when noting. 
" (She will) help the CSHF ensure that 
the public is aware of the incredible 
wealth of songwriting artistry that 
this country has produced over many 
generations." 

The nonprofit CSHF, created to 
commemorate the accomplishments of 
Canadian popular masic songivriters, 
was launched in 1999 by two member 
organizations, the (Canadian Music Pub- 
lishers Assn. and the Songwriters Assn. 
of Canada, with funding Arom Canada's 
music publishers. BMG Music Canada, 
EMI Music Canada, the Foundation to 
Assist Canadian Talent on Records, 
Sony Music Canada, Vivendi Universal 
Music, and Warner Music (Canada re- 
cently boarded as founding patrons. 

CSHF now looks to create a "signif- 
icant Web presence," Scotchmer says, 
and will select its first inductees while 
seeking "a prominent physical space" 
to house Canada's songwriting archives. 
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Sanremo Survives Amid Controversy 

Though Still High-Profile, Event Attracts Lower Ratings And Criticism 



BY MARK WORDEN 

MILAN— At the age of 53, the annu- 
al Sanremo Festival of the Italian 
Song has been accused of showing 
its age. But the latest edition proved 
that it is still capable of attracting TV 
viewers — and no small amount of 
controversy — as the key event in the 
Italian musical calendar. 

The issue at this year's event, 
which ran March 4-8, centered on 
allegations made by a 
satirical TV program 
here that the identity of 
the festival's winner was 
known several months 
before it was revealed "for 
the first time" March 8. 
The judging process at 
Sanremo combines 
votes from the public 
with those from a jury of 
industry professionals 
during the five nights of 
the competition. 

The claim that the show's winner 
was known ahead of the final voting 
was made on Striscia la Notizia (Slip- 
pery News), on the national Canale 5 
TV channel. Although the furor swift- 
ly died down, it may still be the sub- 
ject of legal action by Sanremo's vet- 
eran presenter/artistic director. Pippo 
Baudo. and all parties concerned are 
accordingly wary of commenting on 
the matter. But the hefty media atten- 
tion the claim generated emphasizes 
the event's perceived importance here, 
and a nightly TV audience that can 
exceed 10 million viewers on state- 
owned channel RAI Uno gives it 
enduring appeal for the music indus- 
try. 

The main competition's winner 
was Alexia (Epic/Sony), who sang a 
gospel/sou! number, "Per Dire di No" 
(To Say No); Alex Britti (Universal) 
won second place with the bluesy 
"7000 Caffe" (7.000 Cups of Coffeel; 
jazz pianist Sergio Cammariere (EMI 



Capitol) won third place, with "Tutto 
Quello Che un Uomo" (All That a 
Man). A total of 20 artists were fea- 
tured in the main competition. 

The 16-artist "Youngsters" compe- 
tition for new acts was won by BMG 
Ricordi's Dolcenera, with "Siamo 
Tutti la Fuori" (We're All out There). 
But many insiders judged the stan- 
dard of entries in this year's competi- 
tion to be below par. 




Each year, a string of international 
names perform as guests during 
the festival; this year's lineup included 
Peter Gabriel, Diana Krall. and actress 
Sharon Stone. But despite ib high pro- 
file, the 25-plus hours of TV airtime 
generated during the five nights 
attracted some of the show's lowest 
viewer ratings in years. The audience 
share for the final night was a disap- 
pointing 54.2% of T\' viewers, down 
fi-om 57% in 2002, prompting some to 
predict the demise of what has become 
an Italian institution. One observer, 
Milan-based RTL 102.5 Hit Radio pre- 
senter Grant Benson, says, "This sure- 
ly spells the end for Sanremo." But 
label executives are reluctant to write 
it off just yet. 

Fabrizio Giannini, head of A&R at 
EMI Capitol, concedes that "this 
year's edition didn't go well." But. he 
insists, "that wasn't the fault of the 
industry. The show is too long, land] 
there are too many participants. Run- 



Meeting at McDonald's, t'niversal Music International's (UiMI) Asia-Pacific 
marketing conference in Tok>'o saw company execs from across the region 
and beyond gathered in the Japanese capital. Pictured following a March S 
showcise by Michael McDonald at the city''s Club Cay venue, from left, are 
Universal Music K.K. president Kei Ishizaka, UMi senior VP ol marketing and 
A&R Max Hole, McDonald, UMI VP of marketing for international repertoire 
Kate Farmer, and Universal Music K.K. international VP Kazu Koike. 



ning it over three nights, rather than 
five, would suffice. The fact that this 
year's three main winners all had dis- 
tinct artistic identities shows that 
audiences are tiring of the old for- 
mula and are ready for change." 

The festival still has a purpose, Gian- 
nini suggests: "Sergio Cammariere, 
who was unknown a year ago, got 
more exposure in a week than he 
would normally get in 10 years. Here's 
a guy who's finally made 
it at the age of 42. It 
makes you wonder how 
many undiscovered tal- 
ents are out there." 

Sony Music Italy sen- 
ior director of A&R Rudy 
Zerbi adds, "Everybody 
likes to knock Sanremo, 
but I'm sure that it will 
bounce back. As an event 
it's still useful: Last year, 
we managed to trans- 
form Alexia [who came 
second in 2002] from a dance artist with 
a limited life-cycle into something more 
profound. The festival also vrorked won- 
ders |in 20021 for (Epic artist) Daniele 
Silvestri." 

The festival is organized by the city 
of Sanremo and RAI TV. Universal pres- 
ident/CEO Piero I.a Falce — who has led 
recent efforts to make the industry's 
role in the festival less subservient to 
that of broadcaster RAI TV and the city 
of Sanremo's administration — says, 
'The Sanremo locomotive is now hav- 
ing to pull too many carriages. You've 
got comedians, haute couture<\aA pre- 
senters, and now poets |a reference to 
a lengthy piece recited by Stone |. We 
have to get back to Sanremo's original 
raison d'etre: a festival of song, instead 
of a show involving artists who often 
don't have a decent song." 

Labels body FIMI estimates that 
this year, around 3% of all releases by 
Italian artists will be by acts featured 
at Sanremo; previously, that figure 
had been much higher. In recent 
years, however, the industry has 
attempted to use the event to bring 
public and political attention to its 
problems, particularly that of music 
piracy. This >'ear, presenters made con- 
tinual references to the evils of piracy 
during the show. 

This year's festival also provided the 
setting for the signing of an agreement 
between FIMI and the Ministry of Pro- 
ductive Activities' Department of Inter- 
nationalisation. Under the deal, the gov- 
ernment will provide 50% of the 
funding for a number of promotional 
events, such as sending delegations 
to — and organizing showcases at — 
selected trade fairs. The Italian govern- 
ment, at least, seems to feel that San- 
remo is still the right place to declare 
its support for the music industry. 



French Export Office 
Opens In Sydney 



BY CHRISTIE ELIEZER 

SVUMEY— The French Export Office, 
a nonprofit organization set up 10 
years ago as a joint initiative by the 
French government and the French 
music industry to 
increase overseas 
sales, opened its 
seventh interna- 
tional office March 
9 in Sydney 



The Paris-based 
organization al- 
ready has offices in 
London, Los .An- 
geles, Berlin, Tok- 
yo. Barcelona, and 
Mexico City. The 
Sydney office will 
work with labels, 
retailers, media, 
and concert pro- 
moters and will 
issue a promotion- 
al compilation of 
new tracks every 
two months. 

"There's defi- 
nitely interest in 
French music 
here." Sydney of- 
fice manager Juli- 
ette Bouquerel 
saj's, "but we need 
to address getting 
wider distribution 
and making peo- 
ple aware of its 
diversity." 

The local tour 
circuit has long 
been healthy for 
French dance, 
world music, and 
jazz acts, while SL 
Germaine, Air. 
Deep Forest, and Daft Punk have all 
been chart acts in recent years. 
Such French dance/electronica acts 
as Dimitri From Paris. Laurent Car- 
nier. Bob Sinclar. and Cassius found 
early international success on club 
tours here, and Rachid Taha and 
Sally Lyolo were recognized as being 
among the highlights of the WOM- 
.ADelaide world music festival held 
March 7-9 in .\delaide. 

Labels and distributors report that 
the language barrier is unlikely to be 
a problem when it comes to selling 
French music Down Under; the 
French Embassy estimates that 
500,000 of Australia's 20 million- 
strong population speak the lan- 
guage. "Australians see the French as 
taste-makers; they appreciate the 
style even if they don't always know 




BOUQUEREL 



'We need 
to address getting 
wider distribution 
and making people 
aware of [French 
music's/ diversity. ' 

— lUUETTE BOUQUERa. 
FRENCH EXPORT OFnCE 




what the artists are singing." says 
Huw Ellis, head of promotions at 
Sydne\'-based Creative Vibes, which 
distributes French labels F Commu- 
nications and Wagran. 

"The chic, ro- 
mance, and joie 
de vivre — or the 
anger that comes 
nut ofiLs rap ghet- 
tos — along with 
the quality of its 
music, haw given 
France a unique 
positioning in 
Au.stralians' rec- 
ord collections," 
says Jean Francois 
Ponthieux. music 
director of Sydney 
independent 
Petrol Records, 
which has re- 
leased compila- 
tions featuring 
contemporary 
French acts acTOSS 
a range of genres. 

Underlining 
his point. Pon- 
thieux notes that 
tracks from a 
1999 Petrol .sam- 
pier. The French 
^I^^^H Revolution, re- 
'^^^^1 ceived airplay on 
Ili^H government- 
owned national 
youth radio net- 
work Triple J. 
while shipments 
of France: The 
Greatest Songs 
Ever (2002) are 
nearing gold sta- 
hjs (25.000 units). 
Another compilation, Paris — The 
Sex the City the Music, is immi- 
nent. Petrol managing director 
Chris M. Murphy says, "This is only 
the tip of the iceberg." 

The Sydney French Export Office 
also oversees New Zealand and the 
South Pacific; Bouquerel says the 
latter accounted for 3.8% of the 39 
million units of overseas French 
recorded-music shipments in 2001. 
(Australia accounted for slightly 
less than 2.5%.) She says she wanb 
French acts that currently play for- 
mer French colonies in the South 
Pacific, like Vanuatu and New Cale- 
donia, to extend their tours to Aus- 
tralia and New Zealand: "Touring is 
expensive, but many of these acts 
have the potential to break into 
these markets." 
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Hits of th* Worid 1ft compM«d at Billboard/London. FOR THE RECORD: Du« to a holiday, there are no new Spanish charts this week. Because of a production 
problem, some Incorrect album information appeared in the Spanish album chart in the March 22 issue. This week the information has been corrected. 
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Eurocharts are compiled by Music 
S Media from the national singles 
and album sales charts of 18 Euro- 
pean countries. 
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A weekly scorecard ot albums simultaneousiy anaining top 10 chart status 
in three or more leading world markets. 
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ABOUT A MOVER: Danish duo Junior 
Senior is on a roll with debut single 
"Move Your Feet." The track has been 
in the top 10 of the U.K. singles chart 
for a month, lagging 100.000 units 
since its Feb. 24 relea.se. The week of 
March 12. the duo was introduced to 
the U.S. market via an appearance at 
the South by Southwest Music Con- 
ference in Austin. "We haven't rushed 
things, and everv'thing .seems to be 
going perfectly." Universal Denmark 
international exploitation manager 
Gareth Carter says. Debut album D- 
d-don 't Stop the Beat was released in 
the U.K. this month. Other territo- 
ries are also showing interest. Carter 
reports. "Move Your Feet" goes to 
retail .April 15 in France and is 
already garnering radio play there. 
Universal Spain is planning an East- 
er release, and the track is playlisted 
at most Italian stations. This month. 
Junior Senior also makes its first live 
appearance in Germany, where a top 
10 chart placing is anticipated. Carter 
notes. "It's the biggest Danish hit 
since Aqua." 

CHARLES FERRO 

ARID BUT NOT UFElfSS: 'This single 
has found a life of its own based on 
public demand, " Jasper Steveriinck 
.says of his acoustic rendition of David 
Bowie's "Life on Mars" (PIAS), on 
which he is backed by pianists Steven 
and Stijn Kolacny. Steveriinck, singer 
with Belgian rockers Arid, met the 
Kolacny brothers at the 2001 Werch- 
ter Fe.stival. where he performed the 
song with his band and a children's 
choir. .Almost two years later, the 
Kolacnys and Steveriinck united to 
record the song in a stripped-down 
voice-and-piano version for the 
soundtrack to Belgian movie Science 
Ficlion. Arid's label, Columbia, was 
not interested in releasing the song 
as a single. But it entered the airplay 
charts without a commercial release, 
and PIAS Belgium swiftly picked it 
up. It topped the Belgian sales chart 
for seven weeks. Steveriinck says. 
"The fact that the song went to No. 1 
with minimal effort from the record 
company is a rare phenomenon in 
today's market." 

MARC MAES 

SMILES IN THE FAMILY: If AbigaU Hop- 
kina was going to trade on her father's 
name, she'd probably be some pop 
wanna-be and not an intriguingly 




alternative-jazz discovery. She is the 
daughter of Welsh-born Hollywood 
staple Anthony Hopkins and has 
acted alongside him in supporting 
roles in Shadowlands and The Re- 
mains of the Day. But Abigail, born 
in 1968 and raised in London, dis- 
played musical talent from an early 
age. studying classical guitar, and she 
has formed her own label. Possessed 
Records, for her debut album. Smile 
Road. .After securing a I'.K. distribu- 
tion deal with Nova/I'innacle. Hop- 
kins will release this intriguingly 
shadowy jazz set with blues and folk 
inflections March 31. "The album's 
about marginalized people," she says. 
"There are issues of homelessness. 
The title song is about a vroman who's 
down on her luck. On another album, 
perhaps I should be more cheerful, 
but this is just how it came out." 

PAUL SEXTON 

DOWN UNDER DEUVERY: The cur- 
rent international love affair with 
any Antipodean act toting an elec- 
tric guitar has been a boon for You 
Am I (BMG Australial. Hot new acts 
the Vines, Jet. the Sleepy Jackson, 
and the Datsuns have all cited the 
four piece as the Australian band 
most important to them. That has 
raised the stakes for the upcoming 
international release of new album 
Deliverance. Through May and 
June, the band tours the U.K. along- 
side the Vines. Guitarist/frontman 
Tim Rogers says. "We're in that per- 
fect position where the people who 
come to see us do it because they 
actually like the band, not because 
they like one song. 1 live to play. 
Even when I'm at home, my wife 
complains that at 10 p.m.. when we 
usually go onstage. I'm starting to 
fidget and reaching for a guitar that 
isn't there." 

CHRISTIE EUEZER 

HEART OF lAZZ: The champagne was 
flowing at Paris jazz venue Le Due des 
Lombards for the international 
launch of Motema Music, a new inde- 
pendent focusing on jazz and world 
beat. Showcasing Motema's first 
releases was the Lynne Arriale IVio 
playing from its eighth album, .Arise. 
The piano trio's previous release. 
Inspiration, achieved considerable 
success on U,S. jazz radio stations. 
Also promoting new double-CD Soul 
Pools was percussionist/composer 
Babatunde Lea and his quintet Mote- 
ma founder and CEO Jana Herzen 
explains that the label's name comes 
from a central African word meaning 
"heart." I le says. "The label is about 
music based on a life philosophy 
which gets to the heart of the matter 
and is bound to be transformative." 
Motema is distributed in the U.S. and 
Canada by City Hall Records and in 
Europe through U.K. -based New 
Note Distribution. MILUNE KANC 
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Cottars Build On Folk Foundations 

Cape Breton Musical Teeas Gala Support At Home And Abroad 




BY LARRY LeBLANC 

TORONTO— Eastern Canadian act 
the Cottars — two sets of teenage sib- 
lings from musical families — is 
making significant strides seven 
months after the release of its debut 
album. Made in Cape Breton. 

Released Sept. 24. 2002. in Cana- 
da on Canadian singer John Mc- 
Dermott's Toronto-based 
independent label Bunnygee 
Music and distributed na- 
tionally by Warner Music 
Canada, the album is an- 
chored in traditional Cape 
Breton and contemporary 
Celtic music. 

To sizable industry sur- 
prise, the Cottars waltzed 
away with best new artist 
honors Feb. 16 at the annual 
East Coast Music Award.s 
(ECMA) in Halifax. Nova Sco- 
tia, beating out a competitive 
field including regional blues- 
man Charlie A'Court. as well 
as highly touted singer/songwriters 
Mark Bragg and Nathan Wiley. 

The Cottars stole the show by per- 
forming Tom Waits' "The Briar and 
the Rose. " Highlighted by the affect- 
ing lead vocal of 13-year-old Fiona 
MacGillivray, it drew a standing ova- 
tion from the audience. 

"Sales picked up following the 
show," Warner Music Canada presi- 
dent/CEO Garry Newman reports. 
"We're up to 7.000 units and build- 
ing slowly. We're now servicing the 
video |of the ECMA show] to AC pro- 
grammers to put pressure on them 
to play the song." 

RAISED ON TRADITIONAL MUSIC 

The Cottars comprise two broth- 
er/sister duos from the island of 
Cape Breton in Nova Scotia; Fiona 
and her 15-year-old brother. Cfaran, 
on vocals/piano and bodhran, both 
hailing from Marion Bridge; and 14- 
year-old fiddle player Roseanne 
MacKenzie and her guitarist broth- 
er Jimmy. 16. from nearby Bedeck. 

Both sets of siblings have grown 



up immersed in traditional Cape 
Breton music, with its fiddling 
repertoire from the 18th and 19th 
centuries; their families continue to 
host informal ceilidhs, where neigh- 
bors and musicians of all ages play 
and sing. "There are a lot of house 
parties, with Gaelic singing." Jimmy 
says. "You grow up with that kind of 




mi 



atmosphere in Cape Breton. " 

The band's name evolved from a 
history project that Fiona worked 
on which dealt with the arrival in 
Canada — particularly in Nova Sco- 
tia— of 30.000 Scots between 1793 
and the 1840s. They had been forced 
to leave the Highlands and Western 
Isles of Scotland en masse as a 
result of the Highland Clearances. 
In Scots dialect, "cottar" is the 
archaic term for a peasant or labor- 
er who lives in a cottage as a tenant: 
the people of Nova Scotia called the 
new arrivals "cots." 

The quartet is guided by song- 
writer/folklorist .Mlister Mac- 
Gillivray. Ciaran and Fiona's father. 
An acclaimed folk music figure for 
three decades and the author of folk 
classic "Song for the Mira," Allister 
has worked as an accompanist for 
Cape Breton's John Allan Cameron. 
Irish duo Tommy Makem & Liam 
Clancy, and Canada-residing Irish 
act Ryan's Fancy. 

The two families met while the 
duos were performing on the same 




Lavigne's European Maidi. On the Gf rman leg oi ht;r ICuropean tour this month 
before she headed back across the Atlantic for 30 North .American dates, Arista 
artist Avril Lavigne played Munich's Zenith venue. After the show, l^ivigne col- 
lected a platinum disc marking 400,000 units shipped in Germany of her 
album tA:l Go. BMG Germany/Switzerland/Austria president Thomas Stein, 
left, and BMC Germany senior W of international Krank Briegmann, right, 
were on hand to present the award to Lavigne. 



bill at a festival in lona in Cape Bre- 
ton in 2000. When Allister Mac- 
Gillivray heard Roseanne play, he 
recalls saying to his wife. " '.Mother 
of God. listen to that young violinist. 
That is possibly the best 10-ycar-old 
Cape Breton fiddler I've ever heard. 
She's magnificent,' " 
Six months later, the two acts were 
performing at a club in lona. 
and a DJ suggested they jam. 
"That's where they made the 
real bond." Allister says. "We 
then worked up a show I 
wrote in December 2000 
called.-l Child's Celtic Christ- 
mas, which included read- 
ings of Dylan Thomas and 
the kids playing. It was a 
huge success." 

.\ few weeks later, the 
Cottars were invited to join 
renowned Cape Breton fid- 
dler Natalie MacMastcr and 
others on a festival-st>'le bill 
in nearby Sydney and per- 
form in front of 3.000 people. "I 
don't think anybody was too scared 
about doing that show," Jimmy says. 
"We knew what to expect onstage. " 

A TIME TO RECORD 

The Cottars caught McDermott's 
attention in summer 2001. while he 
was in Cape Breton filming for the 
PBS T\' special A Time to Remem- 
ber {Billboard. March 2. 2002). He 
was performing "Song for the Mira" 
and wanted some local kids to join 
him; Allister suggested the Cottars. 

"Within a second of hearing them 
play. I knew I wanted to help them." 
McDermott says. "I had a tour in the 
U.S. coming up and asked them to 
come out for three shows. They stole 
the show every night." 

Made in Cape Breton was record- 
ed at Lakewind Sound in Port Alconi 
in Cape Breton in February 2002 
and co-produced by Allister .Mac- 
Gillivray and Brigham Phillips. 
McDermott's longtime arranger. 
Much of the album's repertoire was 
drawn from Allister's librao' of tra- 
ditional music, which occupies every 
corner of his home. 

"We looked forward to recording, 
because we had never been in a 
recording studio before." Jimmy 
says. "We had a really good time. " 

Phillips says. "We didn't have to 
do a lot of work with them. .Mlister 
knew what he wanted. He knew 
Fiona's voice better than I did. If I 
thought she'd done a great take, he'd 
say. There's a little dirt in her voice. 
She can do better.' " 

The act is managed by Pamela 
McDermott of McDermott Entertain- 
ment in Boston, and live bookings are 
handled by Jensen Music Interna- 
tional in Charlottetown, Prince 
Edward Island. "The group is going 
to tour heavily this summer," New- 
man says. "They are being invited to 
all kinds of festivals. Their off-stage 
sales are going through the roof." 
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Female slnaer/sonowrlter Utada HIkaru (Eastworld/Toshiba-EMI) was 
named domestic artist of the year at the annual Recording Industry Assn. 
of Japan Gold Disc Awards ceremony iMarch 1 2 in Tokyo. The awards were 
based on net shipments for the period of Feb. 1. 2002-Jan. 31, 2003; Utada 
shipped 6.4 million units (albums and singles) in that time frame. Avril 
Lavigne (Arista/BMG Funhouse) won international artist of the year on 
the strength of total Japanese shipments of 894.000 units. The 10 winners 
in the best new domestic artist category included Kishidan (Toshiba-EMI). 
Minmi (Victor Entertainment), and Chitose Hajime (Epic Records Japan). 
Utada and female vocalist Ayumi llamasaki each won three awards in the 
domestic song of the year category. .Awards also went to a total of 25 
albums in the best rock album of the year category, including Utada's 
Deep River, male singer/songwriter Keisuke Kuwata's Rock and Roll Hero 
and Top of the Pops (both on TaishitaA^ictor Entertainment), and 
Lavigne's Let Go. The ceremony was broadcast live nationwide on satel- 
lite TV channel NHK. STEVE HcaURE 

The International Fedtratlon of tht Phono- 
graphic Industry's Platinum Europe Awards 
welcomed a lower-profile but critical 
favorite to February's list of winners, when 
the late Jeff Buckley received a posthu- 
mous award for his 1995 debut album. 
Grace (Columbia). That was not the only award given to a departed rock 
musician: John Lennon's Lennon legend (Parlophone) ascended to 2 
million shipments. Curb Records was represented by the soundtrack 
album to Coyote Ugly, which features LeAnn Rimes' U.K. No. 1 single 
'Can't Fight the Moonlight": it turned platinum alongside current 
albums by Craig David. Justin Timberlake. Sugababes. and Star Acade- 
my 2. Norah Jones' all-conquering Come. Away With Me (Blue Note/Par- 
lophone) reached 2 million shipments, while still-charting releases by 
Pink, Kylie Minogue, and Red Hot Chili Peppers moved up to 3 million. 
Robbie Williams' Escapology (EMI) was the top winner, reaching a Euro- 
pean shipments total of 4 million. MUL SEXTON 

Universal Music Malaysia (UMMl has announced a distribution deal with 
Kuala Lumpur. Malaysia-based label Broadway Entertainment (BE). 
Female vocalist Dayang Nurfaizah is the biggest -selling act on the label, 
which was previously distributed by EMI Malaysia. Her song "Seandainya 
Masih Ada Cinta" (If There Is Still Love) won for song of the year at 
Malaysia's AIM 2002 music industry awards. UMM managing director 
Sandy Monteiro describes the two-year deal as "a distribution deal with 
a likelihood of becoming more. We intend to develop a local marketing 
department by year-end. where we will be able to market Broadway 
Entertainment's acts, among others. " Monteiro says he expects BE to 
boost UMM's annual revenue by 3% by the end of 2003. STEVEN PATRICK 

The Russian parliament (ttie Duma) has agreed to changes in the coun- 
tr>''s copyright and neighboring-rights legislation. The existing Crimi- 
nal Code had long presented a problem regarding enforceablity because 
it required injured parties to prove in court that damage caused to them 
as rights-holders was "substantial. " But the code failed to provide a def- 
inition of what would be considered substantial damage. The proposed 
changes had been a major focus of attention for the International Fed- 
eration of the Phonographic Industry's regional office in Russia. The 
amended law bases its definition of substantial damages upon a multi- 
ple of Russia's statutor\' monthly wage. At current levels, that means 
that incurred damages of $1,500 or more would lead to minimum fines 
of $3.0fl0-$6.000. or up to i\m years' imprisonment. Repeat offenders 
face prison terms of between two and five years and possible confiscation 
of property. ALEKSEY KRUZIN 

Veteran male vocalist Keisuke Kutawa's hit single "Tokyo" (T^ishita/Victor 
Entertainment ) w^on the video of the year award during the se\'enth annu- 
al Space Shower Music Video Awards March 8 at the Nippon Budokan Hall 
in central Tokyo. Some 10.000 people attended the 2V2-hour show, broad- 
cast live on the Tokyo-based Space Shower channel, which reaches some 
5 million Japanese households, mainly via cable. Awards are decided by 
Space Shower staff, based on the number of listener requests received in 
the past year. The one exception is the viewer-voted "best your choice" 
award; that award went to the video for OrganonAVarner Music Japan rap 
group RIP Slyme's "Rakuen Baby " (Paradise Baby). Best international video 
was Red Hot Chili Peppers' "By the Way " (Warner Music Japan). A total of 
25 awards were presented; music videos released in Japan during calendar 
year 2002 were eligible for consideration. STEVt McCLURE 
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Soundbua Hopes Switch To Wireless 
Content Heralds Break-Even Year 



BY STEVEN PATRICK 

SINGAPORE— Singapore-based dig- 
ital-music service provider Sound- 
buzz hopes to move out of the red 
for the first time by the end of 2003, 
with the help of such wireless con- 
tent as ring tones and streaming 
video or audio clips. 

Soundbuzz CEO Sudhanshu Sar- 
ronwala says, "We expect this to be 
the company's break-even year. 
We're not totally abandoning the dig- 
ital distribution of music, but ring 
tones will now be our main focus. 
Digital music providing a retail 
model is still in question." 

Although Sarronwala declines to 
give revenue figures, he says he ex- 
pects wireless content to contribute 
60% of Soundbuzz's revenue this 
year, up 10% on 2002. The ring 
tones on offer feature music by in- 
ternational and domestic acts. 

In February, Soundbuzz launched 
a new service with the Channel V 




music channel in Malaysia. When 
the channel plays a music video of a 
track for which a particular ring 
tone is available, an on-screen mes- 
sage directs viewers to a Web site 
from which they can download the 
ring tone. Sarronwala says that 
downloads resulting from the Chan- 
nel V initiative were "well into four- 
digit numbers" during its first 
month of operation. 



Sarronwala says Soundbuzz is 
using Channel V Malaysia as a test 
market before the company con- 
siders extending the service to 
other national Channel V strands 
in the Asia-l'acific region in the 
next few months. 

Soundbuzz has had a strategic 
partnership with Nokia for the past 
two years to develop music services 
for mobile-phone users across 10 
markets in the Asia-Pacific region: 
among the companies it provides 
ring-tone services for are Microsoft 
Network Singapore, China-based 
portal sina.com, and Taiwanese 
telecommunications firm Fitel. 

Soundbuzz. which began online 
operations in early 2000 [Billboard. 
Jan. 8, 20001, announced March 6 
that it was entering into new part- 
nerships to provide wireless content 
for several other company Web sites 
and telecommunications companies 
across the .Asia-Pacific region. 



World Music Labels Meet At Strictly Mundial 



BY GARY SMrni 

MARSEILLES, France— The Med- 
iterranean basin's status as a cul- 
turally rich, musically varied region 
was emphasized during the Strictly 
Mundial trade fair, which attracted 
some 2,100 professionals from the 
world-music community to the 
southern French city of Marseilles 
for four days of seminars, concerts, 
and deal-making. 

Strictly Mundial is an initiative 
of the Brussels-based European 
Forum of Worldwide Music Festi- 
vals, which groups 40 music festi- 
val organizers from around the 
globe. The 2003 installment, which 
ran Feb. 26-March 1. was the third 



edition of the peripatetic trade fair; 
it launched in 2001 in the Spanish 
city of Zaragoza and took place in 




Salvador de Bahia. Brazil, last year. 
Delegates from 50 countries and a 
2.50-strong press contingent attend- 
ed this year's event. 
This year's seminars and trade fair. 




Mas and Easy, III VVill/Culumbia artist Nas took time out after his recent sold- 
out London 5how.s in .support of hi.s album Cod's Son to collect a special award 
from Sony Music. The plaque marked combined European album shipments to 
date in excess of 1.5 million units. Pictured, from left, are .Sony Music Kurope 
VP of marketing Matthew Ross. Columbia senior director of international 
Nadir Contractor, Nas. Sony Music U.K. managing director of international 
repertoire Robbie Mcintosh, Sony Music Europe president Paul Burger, and 
Sony Music Europe senior VP Julie Borchard. 



organized by Marseilles-based festi- 
val organizer Latinissimo, was held 
in the city's Dock des Suds confer- 
ence center/concert space, while the 
associated concert element saw 550 
artists performing at 70 concerts in 
four city venues. All the concerts 
were open to the public, latinissimo 
event coordinator Lucie Taurines 
says that most delegates agreed that 
the majority of the stand-out per- 
formances were by acts drawn from 
around the Mediterranean region. 

"Probably the best-received con- 
cert was by Massilia Sound System 
(signed to World VillageAVagraml," 
Taurines suggests, "hut that was to 
be expected, as they were [playing] 
in front of a home crowd. Strictly 
Mundial 2003 did confirm that [dif- 
ferent! ethnic music [styles] drawn 
from around the Mediterranean are 
a rich and relatively untapped 
source in world music. " 

Delegate Jutta Jaakkola, 1 lelsinki- 
based head of popular music at the 
Finnish Music Information Centre, 
agrees that Marseilles was an ideal 
place to focus on Mediterranean 
music because of its rich ethnic mix. 
"It is a region that has not had much 
attention." she says, "so from that 
point of view it was a good idea, 
although it did mean that the pro- 
gramming favored singer/songwrit- 
ers over groups." 

Strictly Mundial moves to Istan- 
bul, Turkey, in 2004; it will be held in 
Canada in 2005. Taurines says 
latinissimo has proposed that the 
event return to Marseilles in 2006. 
She adds, "I believe that this type of 
highly focused, specialized event is 
increasingly relevant to the business 
of music. We would like to do more 
events like this." 



MTV Pacts With 0D2 
In Downloads Deal 



BY LARS BRANDLE 

LONDON — European online music 
company 0D2 has followed its 
recent digital-delivery deal with Pan- 
European Internet service provider 
Tiscali [Billboard, March 1) by col- 
laborating with MTV Networks 
Europe (MTVNE) in 
a move that sees the 
broadcaster enter 
the digital down- 
load arena for the 
first time. 

MTVNE claims 
that the deal with 
U.K.-based 0D2— to 
forge the MT\' Digital 
Downloads ser\'ice — 
is the first music sub- 
scription initiative 
anywhere by a TV net- 
work. It plans a stag- 
gered rollout across 
the network's European Web sites 
starting in late March. 

For a monthly fee of 6.99 euros 
($7.80), subscribers will be able to 
access up to 70 downloads. 500 
streams, or five tracks to burn to CD. 
The service will go live initially on 




MTV's Web site in France, followed 
by Italy and the Netherlands, the 
U.K.. Germany, and Spain. Once reg- 
istered, users can choose from 0D2's 
catalog of more than 150,000 tracks 
from some 7,000 acts. Universal, 
EMI. BMG. Warner, and indies 
Mushroom, Telstar, 
and V2 are among 
the record compa- 
nies supplying con- 
tent to the ser^'ice. 

We are fiilly aware 
ii; the devastating 
eflect illegal down- 
loading has had on 
the labels." MTVNE 
presidenfCEO Brent 
Hansen says. "We are 
L'linimitted to sup- 
porting the industry 
by working with 0D2 
and the labels to offer 
a solution that will benefit both our 
users and the industry." 

0D2 CEO Charles Grimsdale 
comments: "It's fantastic to have the 
biggest music TV network in Europe 
on board and backing our drive to 
promote legal digital music." 



APM Show Unites Malay 
Markets In SE Asia 



BY STEVEN PATRICK 

KU\LA LUMPUR, Malaysia— The third 
annual Planet Muzik Awards (APM) 
show, held here March 15, has been 
hailed as a major step in encouraging 
links among the .Malay-language 
music markets in Southeast Asia. 

The APMs were conceiwd to honor 
and consolidate the three Malay- 
language markets, in Malaysia, Singa- 
pore, and Indonesia; it has been staged 
in Singapore for the past two years. 
This year's event, which lasted nearly 
three hours. t(K)k place at the Putra 
Bukit Jalil Stadium in Kuala Lumpur. 
The event's big winners were rock 
band Sheila on 7 (Sony Masic Indone- 
sia) and pop singers Siti Nurhaliza 
(SRC Malaysia) and Jai (Jam Records 
Singapore), who walked away with 
three major awards each. 

Sheila on 7 won best group, most 
popular group, and best album awards 
for its 07 Des release. Nurhaliza was 
named best female artist and most 
popular female artist and collected a 
special achievement award. Jai won in 
the best new male artist category and 
picked up two out of three Singapore- 
specific award.s — best album for Riru 
(Blue) and best song for the album's 
title track. There were no specific Ma- 
laysia or Indonesia awards. 

Prolific singer/songwriter Melly (PT 
Aquarius Musikindo Indonesia) took 
both the best .song and most popular 
.song honors for ".Ada Apa Degan 



Cinta" (What's Up With Love). Al- 
though the singer was unable to attend 
the ceremony, her award was accept- 
ed by Rudy Ramawy, managing direc- 
tor of Indonesian label Forte Records, 
his joint venture with PT .Aquarius 
Musikindo. Ramawy complimented 
the APM awards in Malay, saying that 
the awards show would speed up the 
progress of Malay music regionally. 

Aziz Bakar, chairman of .Akademi 
Industri Muzik Malaysia (the judging 
body of Malaysia's premier .AIM music 
industry awards), attended the .APMs. 
He says that the concept of the APMs 
is solid and that the show "will en- 
courage collaboration between artists 
in these three separate markets. It will 
[helpl bring trade barriers down." 

The /VPMs are organized by Medi- 
acorp Radio Singapore, the largest 
radio broadcaster in the city state. 
More than 200 nominations were 
received from across the region for 
16 categories. A panel of industry 
professionals from the three coun- 
tries judged the majority of the cate- 
gories. The four "most popular" cat- 
egories were voted for by the public, 
through magazines in .Malaysia. Sin- 
gapore, and Indonesia. 

The APM show was telecast live via 
satellite channel RIA in Malaysia 
only. Mediacorp is in talks with 
Indonesian and Singapore TV sta- 
tions about screening delayed tele- 
casts of the show. 
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Announcing 
BILLBOARD'S NEW 
'TOURING SERVICES" 
Classified Section 

Billboard's recent expansion of its weekly and special quarterly 

coverage of touring gives advertisers 
a new and unique opportunity to reach artist managers, pro- 
moters, agents, venues 
and touring product and services providers. 
And no advertising opportunity in Billboard 
costs as little as a high impact ad in our new 
Touring Services Classified Section! 

In 2003, Billboard will also feature 
five touring spotlights with bonus distribution 
at the major touring industry shows. 
But, whether your ad appears in a special touring spotlight is- 
sue, or a regular weekly issue, 
each classified ad in Billboard will also be posted on Bill- 
board.com at no extra charge. 

For more information about reaching 

decision makers in ttie touring business, reach 

Jetf Serrette at 1-800-223-7524 
or via e-mail at 
jserrette@billboard.com 
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BOI Carlisle, 94 

BY PHYIXIS STARK 

NASHVILLE— Bill Carlisle, a Grand 
Ole Opry cast member who was 
inducted into the Country Music Hall 
of Fame last fall, died at his Nashville 
home March 17 of complications 
from a stroke he suffered March 12. 
Carlisle, who was 94, enjoyed a career 
that spanned seven decades. 

Carlisle and his brother Cliff, who 
recorded as the Carlisles, had scored 
seven top 10 hits since ZJ/7/6oan/ began 
charting country music in 1944. Their 
biggest hit was "No Help Wanted, " 
which wnt to No. 1 in 1953. Other big 
hits included "Is Zat You, Myrtle," 
"Knothole." "Rainbow at Midnight," 
and "Too Old to Cut the Mustard." 

An accomplished songwriter/guitar 
player/yodeler. Bill Carlisle also re- 
corded as a solo artist. His last chart- 
ed hit was "What Kinda Deal Is This" 
in 1965. In the 1960s Bill Carlisles 
children. Sheila and Billy, joined their 
father's band. Cliff Carlisle died in 
1983, and Sheila died in 1991. 

Known as "Jumpin' Bill Carlisle" 
as a result of his hopping stage 
antics, the singer was bom Dec. 19, 
1908, in Wakefield, Ky.. and became 
a member of the Grand Ole Opry in 
195.3. He made his last appearance 
at the Opry 10 days before his death. 

In addition to his son, Carlisle is 
also suA'ived by three grandchildren. 

G.C. Harned, 72 

BY OIRISTOPHER WALSH 

C.C. "Jeep" Harned, founder of 
recording equipment manufacturer 
MCI and a greatly influential figure in 
the professional audio industry, died 
of pneumonia March 12 at age 72. 

Harned was operating Fort Laud- 
erdale, Fla., hi-fi shop Music Centers, 
Inc., in 19,59 when he began an asso- 
ciation with Mack Emerman. who had 
recently established Criteria Studios in 
Miami. Emerman recalls, "He was 
making these speakers that were 
incredible. That was the start of iL He 
redesigned everything I had and 
rebuilt it, |and| everybody made a big 
fiiss over it. Before we knew it he start- 
ed a large factory that became huge." 

Renamed MCI in 1964, Harned's 
company developed and marketed 
professional-quality tape recorders 
and consoles at a price that fostered 
the explosive growth of the commer- 
cial recording business, tran.sforming 
a cottage industry into a global enter- 
prise. Sony Corp. of America acquired 
MCI in 1982. 

Harned helped establish the Society 
of Professional Audio Recording Ser- 
vices in 1979. In 2002, Harned was 
presented with a Heroes Award by 
the National Academy of Recording 
Arts and Science's Florida chapter. 

A memorial service will be held 
March 30 at 1 p.m. at the Westin 
Hall in Fort Lauderdale. Harned is 
survived by his wife, Caria; two sons; 
a daughter; and six grandchildren. 

Additional obituaries on page 69. 
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DAHL'S CAREER TURNS 25: Steve Dahl 

is a Chicago radio legend who found a 
way to balance strong personality radio 
with miisic. The 1979 Disco Demoli- 
tion stunt-tumed-riot put Dahl on the 
map nationally, but he got just as 
much attention among radio people 
for his apparent disregard for format- 
ic "rules" and his need to wedge in 10 
songs per hour between bits. Biam 
Teitelman, rock managing editor of 
Billboard sister publication Airplay 
Monitor, spoke with Dahl on the occa- 
sion of his 25th anniversary in radio. 




Although now a hast on talk WCKG. 
Dahl still has plenty of opinions on 
music radio. "You see the whole music 
side kind of shutting down and becom- 
ing ultra-conservative," he says. "They 
seem to be afraid of their own shadow. 
There are fewer risk-takers, because 
once these people get into this corpo- 
rate mentality ... they just want to go 
along and not be noticed, it seems." 

Dahl says radio consolidation has 
engendered this conservatism. "When 
we were at |VVLUP Chicago] the Ump 
[under OMTier] Cecil Heftel in the late 
■70s, it was important to do new things, 
and you would do whatever you could 
to attract an audience. These days, it 
seems to me that people go out of their 
way to over-research things and give 
themselves a ton of ways out of it, like, 
It's not me, it's the research.' It's kind of 
ridiculous; you don't hear anything new 
anymore. You could blame the record 
companies for that, partly, too. Every- 
one has gone into this 'duck and cover' 
mentality. They don't want to be the guy 
that comes up with the next big fuck- 
up, .so they keep pa.ssing things along." 

It is at the point that while in the car, 
Dahl doesn't get his music fix from tra- 
ditional radio. "There aren't many sta- 
tions that are playing what I want to 
hear in the right sequence," he says. "A 
few years ago. when the modem AC for- 
mat first got big, I liked it. but as those 
bands dried up, the format dried up. It's 
probably heresy, but 1 do end up listen- 



ing to XM a lot " Dahl says he prefers 
the satcaster's progressive station the 
Loft which he calls "triple-A on crack." 

And while Chicago triple-A WXRT is 
on his radio presets, his alma mater 
WLUP — now a hard classic rocker — is 
not 'I can't hear (Rush'sl The Spirit of 
Radio' again." he says. "Every once in a 
while, it's fun to hear Lynyrd Skynyrd, 
but a steady diet of it is not for me. " 

WHERE ARE WOMEN PDs? Only 10% of 
radio programmers are women, barely 
up from 8% eight years ago, according 
to a new study conducted by trade 
group the Most Influential Women in 
Radio. Women are much le.ss repre- 
sented in the programming ranks than 
they are among GMs, where 17% are 
women. Among the companies that 
own .50 or more stations, Entercom has 
the highest percentage of female PDs, 
at 20%. Of ABC Radio"s 41 PDs. 14% 
are female. The study was based on data 
from Clear Channel-owned M Street 
Publications. Most station groups with 
50 or more stations, however, are below 
the norm. Only 8% of Clear Channel's 
824 PDs are women, according to the 
study. Seven percent of Cumulas' 17.') 
PDs are women. At Infinity, 8% of its 
146 PDs are female. Among companies 
with feiver than 50 stations. Multicul- 
tural has one of the highest percent- 
ages of female PDs, with 17%, followed 
by Emmis (14%), HBC (13%). and 
Greater Media (13%). 

COX INDIE DEALS LAPSE: Last fall. Cox 
Radio announced it was ending its 
handful of deals with independent pro- 
moters. Those deals include rhythmic 
top 40 WHZT (Hot 98.1) Greenville, 
S.C., where PD Fisher reports that sta- 
tion's deal with Jeff McClusky & Asso- 
ciates ended March 15. R&B WBHJ 
(95.7 Jamz) Birmingham. Ala., ended 
its indie deal last month. 

NEWSUNE: Former HIS Los Angeles 
PD Dan Kieley returns to top 40 pro- 
gramming at the helm of KRBV (Wild 
1001 Dallas ... Top 40 KPWR (Power 
106) Los Angeles regional VP of pro- 
gramming Jimmy Steal becomes VP 
of programming for all of parent 
Emmis' 21 stations . . . Infinity top 40 
KMXV/AC KSRC Kansas City opera- 
tions manager Jon Zellner becomes 
VP of programming of the cluster . . . 
R&B consultant Tony Gray, who had 
been working with WBLS New York, 
is now consulting adult R&B rival 
WRKS . . . New L.A. dance outlet 
KDLD/KDLE ( 1 03. 1 KDL I gets a new 
operations manager in Robert Isaac, 
who had been imaging director, mixer, 
and morning producer at the group. 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 




Counter. 




AND ALL THAT JAZZ: The Chicago soundtrack 
grows for the second consecutive week, earn- 
ing the Greatest Gainer award (9-6. up 
1 1.000), mostly as a result the Oscar buzz 
surrounding the film. Also aiding sales is an 
hour-long VHl Behind the Movie special that 
began airing March 12 and has been repeated 
on an almost-daily basis. The network is also 
playing the 
■■.Ml That Jazz" 
music video, 
which essen- 
tially serves 
as a highlight 
reel of the film. 
VIII aired the 
clip 18 times 
during the 
tracking week. 
And "Jazz" is 
getting radio airplay: KFMB San Diego and 
KLLC San Francisco both spun the track more 
than 10 times last week. 

The New Broadway Cast Recording of 
Chicago debuts on the Top Pop Catalog chart 
(No. 34. 4,500). Its sales have steadily in- 
creased since the December 2002 release of 
the new film. Previously, it had been selling 
less than 500 units per week. The album last 
charted in February 1997. when it reached 
No. 1.31 on The Billboard 200. selling 7.000. 

ANOTHER WEEK IN THE PENTHOUSE: Make 
it a fourth week at No. 1 on The Billboard 
200 for rapper 50 Cent. His 22% drop from 
the prior week in his sixth chart stanza 
yields a still-healthy 279.000 units, enough 
to maintain a 15% lead over Grammy queen 
Norah Jones at No. 2 (243,000, down 28%). 
The chart-topper's first major-label album 
has now piled up a Nielsen SoundScan tally 
of almost 3.3 million albums in less than 
two months. 

The 8 Mile soundtrack, featuring both 50 
Cent and his mentor and the film's star, 
Eminem, also rebounds, thanks to prere- 
lease promotion on the part of that movie's 
home-video bow (34-29. up 6%). Hip-hop's 
vitality is further underscored by two of the 
big chart's top three debuts, with rapper 
Killer Mike entering at No. 10 (79,500 units) 
and vocal group Blackstreet opening at No. 
14 (53.000). The latter's previous album 
started at No. 9 with 80.000 in April 1999. 
Its Billboard 200 peaks occurred with sec- 
ond album Another Level, which rose to No. 
3 in September 1996 and sold 134,000 in its 
fattest week. 

The biggest of the new arrivals, though, is 
the niajor-label debut of rock band AFI. which 
digs in at No. 5 with 96,000 units — a larger 
sum than its firsl-day sales had sugge.sted. 




STANDARD TIME: Pop vocalist Michael Buble 

snares the Pacesetter trophy, climbing to No. 
89 (up from No. 121 last issue, a 43% gain). 
Concurrently, he earns the Heatseeker 
Impact award and graduates from that chart, 
because his album moves into the top 100. 
His 4.000-unit gain was driven by tracking- 
week performances on Extra and Entertain- 
ment Tonight. 

Singer/pianist Peter Cmcotti is the Hot Shot 
Debut on Heatseekers (No. 5, fi.OflO: No. 175 
on the big 
chart) and 
opens at No. 2 
on Top Jazz 
Albums. The 
19-year-old 
has been mak- 
ing the media 
rounds: He 
has appeared 
onCNN.A&E. 
and NPR. and 
he performed on The Caroline Rhea .Show on 
the album's street date. March 11. Later that 
day. he did an in-store at a New York Virgin 
Megastore. On March 31, he'll perform and 
chat on The Today Shou: 

BENNY AND THE BRITS: Ben Harper earns 
career-high sales this week, with the debut of 
his Diamonds on the Inside (No. 19. 46.000). 
His previous biggest week was with his Liiv 
From Mars album in 2001, which sold 23.000 
at its peak. Diamonds is al.so his highest -chart- 
ing album — his previous high rank was with 
1999's Burn to Shine, which debuted and 
peaked at No. 67. T\' helped Harper's banner 
week, as the singer/songwriter performed 
March lOonLateShow With David Leiterman. 

U.K. garage hip hop act the Streets skips 
23-19 (up 16%) on Top Independent Albums, 
mostly thanks to a March 12 performance on 
The Tonight Show With Jay Leno. Fellow 
Brit Ms. Dynamite debuts at No. 8 on Heat- 
seekers (No. 179 on The Billboard 200: 6.000 
units). The critically adored artist was the 
musical guest on the March 8 edition of S«/- 
i/rday Night Lire. 

POUCE RAID: The Police's Every Breath You 
Take: The Classics is the Greatest Gainer on 
the Top Pop Catalog chart (45-27. up 1.000). 
The album is part of Universal's reissue series 
for the group, and this particular set is a Super 
Audio CD Hybrid disc. Its sales are not being 
merged with the album's previous CD album 
incarnation, which has been discontinued. 

This column was prepared by Keith 
Caulfield with additional reporting by CeofT 
Mayfield in Orlando, Fla. 
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EXCHANGE RATE: "In Da Club' by 50 Cent 

breaks the Hot 100 audience record, as it 
rises to 170.2 million listener impressions in 
its fourth week atop the chart. "Club " bests 
the mark set by Nelly Featuring Kelly Row- 
land's "Dilemma," which hit 167.7 million 
listeners in the Sept. 7. 2002. is,sue. ""Club" 
also set the Hot R&B/Hip-Hop Singles & 
Tracks record in the Feb. 22 issue, topping 
Missy Elliott's "Work It. " " Club"' went on to 
peak at 88.6 million on that chart two weeks 
later and continues to hold at No. 1 (for a 
seventh week) this issue. 

JUKE JOINT JOE: Newcomer Joe Nichols lands 
his first .No. 1 on Hot Country Singles & Tracks 
with "BrokenhearLsville. " a beer-can-cnoshing, 
honky-tonk lament of lost love that replaces 
Dixie Chicks' 
■"Travelin" Sol- 
dier" atop the 
chart. The trio's 
song dips 907 
detecti<)ns 
(15%) and falls 
1-3 amid the 
controversy 
surrounding 
lead singer Nat- 
alie Maines' 
anti-war com- 
ments (see storN'. page 7). " Soldier"' also loses 
35%! of its overall audience and falls 25-52 on 
the Hot 100. 

Nichols' single gains 542 spins to finish with 
5.71 1 detections, but he will need to fortify his 
lead next issue to fend off Darryl Worley's pro- 
war song " Have You Forgotten?" — ^\\'hich lakes 
the chart's biggest gain of 1.074 spins and 
shoots 9-2. Worley's single lags 620 detections 
behind "Brokenheartsville" this issue but has 
gained an average of 1.277 plays during its four 
chart weeks. With the country on tlie brink of 
war with Iraq at press time, Worley is likely to 
top this chart next issue. 

Meanwhile. Craig Morgan's " Almost Home" 
re-enters Hot Country Singles & Tracks at No. 
25. Under the chart's recurrent rule that re- 
moves songs after 20 weeks below No. 20. Mor- 
gan's song was shifted to the recurrent chart in 
the March 8 issue. Subsequent to its removal. 
"Home"' posted three consecutiw weeks of air- 
play increases (gaining 283 this week! and rose 
above its prior peak of No. 33. thus prompting 
us to relax the policy and allow it to reappear. 

MAC ATTACK: Last issue we mentioned that 
Madonna's upcoming ".Vmerican Life" was 
poised to become the first paid download track to 
debut on Hot 100 Singles .Sales when transmis- 
sions are sent to customers via her Web site later 
this month. We overlooked the popularity of 
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Madonna's labelmate Fleetwood Mac. which has 
been offering downloads for "Peacekeeper" at 
flectwoodmac.com for $1.49. The digital trans- 
missions were 
sent out last 
week, and the 
final tally is 
1.500 paid 
downloads — 
good enough 
for a No. 11 
debut on the 
sales chart. 
"Peacekeeper"' 
also debuLs at 
No. 93 on the Hot 1(X) with an additional audi- 
ence of 10.8 million listener impressions. 

Elsewhere on the singles sales chart. Arista's 
DVD releases, mentioned here last issue, bow 
at Nos. 14. 43. and 50. Avril Lavigne's "I'm 
With You/SkSer Boi " leads the way, with 1,100 
units scanned. 

KNOW HOW: Norah Jones' "Don't Know Why " 
moves 11-10 on the .Adult Contemporary 
chart, reaching the top 10 for the first time in 
its 31st chart week. Only two songs needed 
longer to reach the top 10 at AC: Sarah 
McLachlan's "1 Will Remember You" got there 
in 32 weeks, and TVain's " Drops of Jupiter (Tell 
Me)" patiently waited for 49 weeks. Of the 
three tracks, only ""Jupiter " logged all of its 
weeks in one chart run. It debuted in July 
2001 and finally made tlie top 10 in June 2002. 
The first chart run of " Remember"' spanned 
1995 and 1996. peaking at No. 21 during its 26 
weeks on the chart. It re-entered in 1999 as a 
live version that had its detections and chart 
history combined with the original studio 
recording. Jones' "Know, " in contrast, was 
only absent from the chart for four weeks 
before it returned. 

Billboard amended its policj' on live versions 
shortly after the run of "Remember "; we now 
exclude a rerecorded track from being merged 
with a previously charted studio version. 

SEPARATE WAYS: Two weeks ago. the original 
and remixed versions of Common's " Come 
Close to Me " were merged, and the artist list- 
ing on the charts was changed to reflect this 
pairing. Although the .songs are similar enough 
to warrant a merge uniier Billboard polic>'. the 
tracks were split this issue at the discretion of 
the label and artist management. " Come Close 
to Me" by Common Featuring Maty J. Blige 
slips 27-41 on Hot R4iB/Hip-Hop Singles & 
Tracks. losing slightly more than .500.000 in 
audience, as "Come Close (Closer)" by Com- 
mon Featuring Erykah Badu, Pharrell & Q- 
Tip picks up the slack, with 1.9 million listen- 
ers in its first week as its own entit\-. 
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BUJU BANTON Friends For Ufe 

VP.'AnANTi.lalWiAG IliWCDIIMI 


198 


148 




1 1 / 




BON JOVI • Boonce 

i:VASD 0S304S.10,'WQ IU«'IB» 


2 


[l99 






SMOKIE NORFUL 1 Need You Now 

Eui GospR mu 1^ wib sai (hi 


196 


149 


1 






DIANA KRALL* Live In Paris 


18 


200 


130 


98 




BERING STRAIT Bering StraH 

Lj«wt«is« sainM iM7il'ii » ri; 


98 



• AJBumi wtti 1^e flfeaiest salei qains tliii MVk • Hftcording litduitry Ass" Of Amcnca IfllAAl cfiiliciition lor nsi sh ipmo it o' 500,000 album uiili IGoldl ARIAA certlication for net shipmBniof 1 million units IPliDfium) ♦RIAA exirhtaiion Iw it«t rtipmeni ol 10 million unrti (DumDnai Num«tai lollDWiro Platm.-n or OianiMd 
ivnilKil Kiilicani albuin j multi (lUlinum l«v<l for botad uls. ana rtoublB •Ibums wiiti a runnma bme at 100 minyies Of "i&re. ttie RIAA mivti plies ihipinents bv ttie numbef ol discs andi'ot tapes fltAALatm awaidt " Cartdicaiion (or not tMpm»ni of 100,000 unilj (Oro) L C«mfic«lwi ot 203.000 units (Plaiir>ol Ceiit'Cation of«00.000 
unnt iMuIti Pittinol 'Ajiensk mdicales LP >s avsitabls. Most (ape pncsE. and CD prices for BUG anB WEA labels, are suggesied '.sts. Tape prices n^arited tO. and all attier CD prices, are equiuft>ent puces, Mffich ar« piD{«cittd fiom tvfiolaialii pnces Greatasi Gainer tnom chart's largest unit increase Pacesetter indicates biggest 
pvrcaniage growth Haitsseker Inpaut thotvi albumt rBmoyed upm Heatseekers ihit meek [HJ indicates past or present Heatseeker tile I 2003, VNU Business Media, he and Nielsen SoundScan, Inc Ui nghii taxnrvcd 
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Bi board TOP BLUES ALBUMS^. 


In 

u 


msi WEEK 




Sales data compiled by flL# 

Nielsen 

SoundScan 

ARTIST iMPfUNT & NUMBER/DISTftiauTING LABEL Title 


1 




NUMBER 1 ■; I7 Wreks AtNi;fnber ; 
SUSAN TEDESCHI Wait For Me 

Tya coai wn«i j^i-p^ ^ imi 




2 




CTEV1C DtV VkMCUtU kUTX rVMIDJ C TBmm C Hi Ti 1 1 ■liil'liiiii lliii Ifi iti in n.j.lLlji Tii_i.l± 
9tcViC KAI VAUunAPI nnl/ UvUBLC IKUvKE IK CaSMIBI aWIC Nf fn^nfln RH UDUOiE IIMUW 




4 




j^nni n M rvi ivi i^i "j L/ nvsuf rwi Luvt; 




3 




r^C 1 Dt7 DT KAf~f^l IKIT^M Dnnm Tn Brasilia 




S 




SONNY LANDRETH The Road We're On 






KELLY JOE PHELPS Slingshot Proltssianals 


i 




ROOMFUL OF BLUES That's Right! 




BOBBY "BLUE" BLAND Blues At Midnight 


:. 




nnVI P RDAMMAI 1 Fitrhhiim Ctrant 
1 LC EinMnnrlMLL rllCIIVliry OuVOI 






VAKiuud AKi Id 1 9 irfuciai uunar Diues 


9 




VARIOUS ARTISTS Pure Blues 


6 




HOWLIN' WOLF The London Howlin' WoH Sessions - Deluxe Edition 


8 




WILLIE CLAYTON The Usi Man Standing 


11 




ETTA JAMES & THE ROOTS BAND Burnin' Down The House 




VARIOUS ARTISTS Crucial Chicago Blues 



MARCH 29 
2003 


Billboard TOP REGGAE ALBUMS,. 




USTWKK 




SalK data contptliMl by A • 

• » Nielsen 

SoundScan 

ARTIST IMPRINT 4 NUMBEIt'DISTRIBUriNG LAB£L Title 




1 




NUMBER! 18 WeeksAlNuTCe-I 
SEAN PAUL* DutlyRock 


2 




WAYNE WONDER No Hollling Back 




BUJU BANTON Frieiuls For Ule 


3 




SHAGGY. UKkyDay 


S 




EASY STAR ALL-STARS Dub SUB 01 The Moon 


4 




BEENIE M AN Tropical Storm 






MAD CADDIES Just One Mon 


6 




VARIOUS ARTISTS Reggaa Gold 2002 


1 


5 




CARIBBEAN PULSE Stand Up 






BOBMARLEYANDTHE WAILERS Ldgand (Daluxe EditionI 






VARIOUS ARTISTS Ragga Oancehall Anthems 2002 






SHAGGY Mr. Lover Lover (The Best 01 Shaggy... Pan 1 1 






VARIOUS ARTISTS lloggM Pulse: The HeanlKal 01 Jamaica 


10 




LUCIANO Serve Jeh 




DAMIAN "JR. GONG" MARLEY Halfway Tree 



Billboard TOP WORLD ALBUMS. 





I 




Sales data complied bv A • 

i> Nielsen 

SoundScan 

ARTIST MPBINT a WMBER/OlSTBiauriNG LAflEL Title 




1 




: ! UMBER 1 S ' Wteks 41 Nimaer 1 
RYCOODER MANUEL GALBAN Mambo Sinuendo 




3 




THE CHIEFTAINS Down The Old Plank Road/The Nashville Sessions 


4 




DANIEL O'DONNELL The Daniel O'Donnell Show 


2 




SOUNDTRACK Frida 

[*CCAlJ4(»'i'lMRiAi aASStCS GROUP 


7 




DANIEL O'DONNELL Greatimt Hits 




10 




SOUNDTRACK Amandlal The Sojndtrack 




6 




BAHA MEN Greatest Movie Hits 




12 




JOHN MCDERMOrr/ANTHONT KEARNS/liONAN TYNAN Tin Vny list 01 Tin task Tinois 


8 




ISRAEL KAMAKAWIWO'OLE Aloite lit b World 


15 




DANIEL O'DONNELL Live laugh Love 




14 




THE CHIEFTAINS The Wide World Oven A 40 Year Celebration 


11 




S1NEA0 O'CONNOR Seao NosNua 






EILEEN IVERS Eileen Ivers & Immigrant Soul 


' 1 


SOUNDTRACK My Big Fat Greek Wedding 

piAv T iM iH;ACy xnuMeiantam 




THE CHIEFTAINS The Best 01 The Chieftains 



MARCH 29 
2003 


Billboard TOP CONTEMPORARY CHRISTIAN ALBUMS - 


IS WEEK 


1 


KS AGO 




Sales data compiled by 4L# 

4S Nielsen 

SoundScan 




3 






ARTIST IMPRINT a NJMBER'DISTPIBUTING LABEL Title 










v NUIVIBER 1 ? Weds At Numbm 1 




1 






EVANESCENCE .■, .HD jr iMiwowiMM Fallen 








• HOT SHOT DEBUT - 

RELIENT K i . Two Lefts Don't Make A Right Bui Three Do 


3 


2 






THIRD DAY - I'jr QHGriii()s II All 1 Have To Give 


4 


3 






DONNIE MCCLURKIN iv Y'^nFROviDlia DDiiiiie McClurkin Again 


S 


4 


1 




VARIOUS ARTISTS tmilu lefjiiMcrjAW Worship Together 1 Could Sinq Of Your Love Torever 


6 


6 


5 




VARIOUS ARTISTS e itnEr.nn. utk-wopd oibb iWorship: A Total Worship Experience 


7 


5 


6 




JARS OF CLAY i .nAMxmpROk'ir.rM Futhennore: From The Studio, From The Stage 


8 


8 


8 




MICHAEL W. SMITH » m.mtx'tmxt'.r WonhipAMln 


9 


7 


3 




STEVEN CURTIS CHAPMAN •.rtmii. \mtmnitm All About Love 




11 


7 




VARIOUS ARTISTS A (MiCMsmnctm;.m«(;^r*ti(ic/ntwcM3MMiNr WOWHits2003 


11 


9 


2 




SWITCHFOOT -f^-j.vi9?ii.HUBoftM The Beautthil Lehlown 


12 


10 


4 




AUDIO ADRENALINE rnRrERtsratTrrhoniiAin Worldwide 


«F) 


15 


14 




RANDY TRAVIS .-.lo '.jRB'rtAxstfBAos teixiwjHiMiM Rise And Shine 


14 


14 


12 




MICHAEL W. SMITH a «!u»w«rsR«c,^tv Worship 












<B 


22 


10 




BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS sraNSHCusEHisixDWAiii Heaven 


16 


12 






CHRIS RICE »3[rF - ..■.■..mi ..:. Dr,- |H| Run The Earth. Watch The Sky 


<B 


16 


15 




MERCYME • iM ■. .1 >: ■ ' [nl Almost There 


18 


13 


9 




KIRK FRANKLIN • , . w.^iiv The Rebirth Of Kilk Franklin 


<D 






SONICFLOOD , t«l Cry Holy 


20 


17 


11 




CAEDMON'S CALL i i ■■ ' in«» RRMitfm Back Home 


21 


19 


17 




PHILLIPS. CRAIG AND DEAN SP»ino«/i)»«OBD»rii Ml Lei Your Glory Fall 


fT) 


21 


18 




MERCYME . :.E .: . iHi SpokenFor 


CT^ 


33 


13 




BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS sm,K,<mn'«.znwr Going Home 


24 


20 


16 




PO.D. A' rK,!.- :,,ii,- ,■. w tiM Satellite 


<© 






VARIOUS ARTISTS "il-sc-.g al srBAuAHius&w ;«fiwTEO«in Hillsonq Worship Series: AmazinQ Love 


26 


23 


20 




MARY MARY <i<i<.iu:AiNitSRiMn.'vACi% ojab Incratlible 




18 


30 




DEITRICK HADDON TT^c^r\TRir'uiK.<«nuiD!sr ihi LoslAndFound 








TWILA PARIS nftiv-jivicwRwin House Of Worship 


: 


29 


29 




JUMPS : . ;nii™i AIITbe Time In The World 




25 


21 


HEZEKIAH WALKER t THE LOVE FELLOWSHIP CRUSADE CHOIR a>nciw;n«i m FanilyMlairlt Live AtAadio CiT| Mmic Hall 


31 


mm 




FRED HAMMOND i vpiir-.iaEtjT Speak Those Things; POL Chapter 3 


32 


BIEEI 




FURTHER SEEMS FOREVER icoirsmu MniMRCmilHI How To Start A Fite 




26 


22 




BYRON CAGE 1 1 ^ tmj pRn, ci |M| Bvion Caqo 




36 


33 




NICHOLE NORDEMAN -•mi'tumtcmum Woven & Spun 




32 


24 




JOHN P KEE & NEW LIFE .n n<ii(tiPRi..«;in ml Blessed By Association 




27 


26 




AARON NEVILLE n.i mmi gospel wivci'nRrAM Believe 


37 


31 


27 




YOLANDA ADAM^ - ...... ^..^...ir. n.. Believe 




38 






RELIENT K i . ei.>^h.^rpantihi The Aitetoitty Of The Tongue In Cheek 




39 


34 




SIXPENCE NONE THE RICHER ^Guiin.aiRampRisEBeia'neRii cons Divine Discontent 




40 


36 




LIFEHOUSE rvAM.'.HR. .<'.L]<T -»QR[:xijT Stanley Climblall 
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Bil board TOPGOSF 




li 


< 

s 




Sales data compiled bv 

ARTIST IMPRINT a NUMBER'DISTRieUTiNG LABEL 


Nielsen 

SoundScan 

Title 


1 






DONNIE MCCLURKIN .(. ■ . l. .. imp.. 


? '.V-r-l.';A;N,!fnbef 1 
Oonnio McClurlcin... Aaain 


! U 


1 




VARIOUS ARTISTS • i ■ .. . .. .kii.ui ijou.a 


WOW Gospel 2003 


mm i 

4 


2 
3 




KIRK FRANKLIN • mk 
SMOKIE NORFUL ■■■ . ihi 


The Rebirth 01 Kirk Franklin 
1 Need You Now 


^14 


15 




1 tmm^ihm i 

SHEKINAH GLORY MINISTRY ' girjmw ihi 


Praise Is What 1 Do 




4 




MARY MARY , ».. l rpr 


Incredible 


5 


13 




DEITRICK HADDON . :: i^ ml 


Lost And Found 


B El 






HEZEKIAH WALKER t THE LOVE FELLOWSHIP CRUSADE CHOIR .i-t" 


[H] Familv Affair K; Live At Radio City Munc Hall 


9 EdiEm 


FRED HAMMOND .tpi ■ r h.tai.a 


Soeak Those Thinqs: POL Chapter 3 




BYRON CAGE ■ 1 im.ii: .m,,,™* |m 


Byron Cage 


11 fSWMVff* 


JOHN P KEE & NEW LIFE /TRir>uiio;[>u» im 


Blessed By Associalion 


12 niEi 7 


AARON NEVILLE FiLiL^iiimGDipti 


Believe 


13 nun 67 


YOLANDA ADAMS • FIFKTRAimCltFB 


Believe 




Ip 




JUANITA BYNUM .iffifjai ^^ER^iAT isti IMI 


Behind The Veil: Morning Glory 2 


15 m 


16 




GEORGIA MASS CHOIR siviviimuucD ml 


1 Owe You The Praise 


16 IQ 


5 




VARIOUS ARTISTS mfsr i. glis«lim»timf.iif 


Smb> 4 Worship Gospel* God Is In The House 


17 IQ 


12 




VARIOUS ARTISTS Dt.TFRtii £DUFics?j3K.ir*Gns«i 


Biihot T.D. Jakes Presents: God's Leadina Ladies 


18 EE] 


14 




TRIN-I-TEE 5:7 niasPDCFinRiLTraiiraMBfl 


The Kiss 


19 fB 


17 




DARWIN HOBBS i nsosPli job ml 


Broken 




23 




DOTTIE PEOPLES . i igia m . :-> 


Churchin' With Oonie 


21 ESEH S1 


DONALD LAWRENCE & THE TRLCITY SINGERS c.vsw msi »»>ii.i 


iiozfii IHI Go Get Your Lite Back 


22 88 


DOUG & MELVIN WILLIAMS ' . < .mrr. iuiuuieo 


Duets 


® FTIFTI 




MAURETTE BROWN CLARK s rTMLioinATnimiv i 


By His Grace 


24 




KAREN CLARK SHEARD r r.-^,,.,:FfG 


2nd Chance 


Fj19 


19 




DORINDA CLARK COLE .u.i-j usi.ic ™>iiou>A ml 


Dorinda Clark -Cole 


r^25 


24 




VARIOUS ARTISTS • [lapiRifTUUf^jvMQivtRirFAjiiAZDWBA 


WOW Gospel 2002 


29 


28 




LUTHER BARNES ATiAKTAinTLitBS 


Come Fly With Me 


[35 


?7 




DR. ED MONTGOMERY PRESENTS MARK TAYLOR AND ALC 


fit MIX' Total Live Experience 


[30 


31 




POOH AND THE YOUNG INSPIRATIONS aPHi.i:n-. 


It's About Tune 


ilL. 






THE SHEPHERDS r 


Trilogy- Live In Augusta, GA 


Liji2r 


30" 




RENEE SPEARMAN AND PREZ FEATURING PROSPERITY crae ixs>la»sp»i« Celebrate 


32 En 


32 




MARVIN SAPP i/»a ihi 


1 Believe 


33 m 


21 




THE BLIND BOYS OF ALABAMA real .WRio iiM!,viRr,ii; In] 


Higher Ground 


34 EU 


35 




CHICAGO MASS CHOIR .1 v, .Artr. «<n 


Live In Nashville 


3S EH 


34 




BISHOP CARLTON PEARSON ivonD ELWMns-WAHNERBRos Bishop Carhon Pearson Presents The Best Of Anisa... Yet Holdin' On 






JOE PACE ji.,iAAi-c 


Shake The Foundation 


37 ^ 


29 




VARIOUS ARTISTS .>Rii.uii!..-DUBA 


Varilv Presents Gostel Greets Vol. 10 Sonqs of Triumph 


38 13 


38 




BEN TANKARD >ai»70uba 


PlavALil'Si)nq4Me 


CT) III IHT«V 


1 


ISRAEL AND NEW BREED iimGRincosPELienMPic 


Real 


mm 


3' 




DOUG WILLIAMS rialabehrv ti»vALAco 


When Mercy Found Me 



• Albuini with thB greataitMlet g»inilhaM«H • n<coii>mg Inthittry Ann. Ot Amcncs |RIAA| ceitifKaiion (h net shipmeni of iOJ.OOO aKiuin units IGi>U) ARlAAcirtiticition For nti thipmint or 1 mAon units (PIMinuml. ♦ RIAA ctmrKsiion fiy net thipmcniel 10 mriiMn uniti (Durrtond) NurnefsltaacmMtg Platiftum or Diamond 
fymtxri vidwslH (Itiuin's mulb-ptatmiiin Itvtl Foi boxtd arH] itoulile albunii «vflh a ninfiinguma ot 100 mani/iK or more, tli* RIAAmi/HiplieishipiTiBnlibvths numbar ot diici and/O' tapai. RiAA Laiin awaids. Canilicaiion lor i>ei ihipnveniot 100,000 uniu (Did) /, Cenirtcallon ol 200,000 un«i IPlaiinol. Mrtrficanon o( 400000 
unitifMuta-PtaWiol. 'AsKntli mdiolM LP ii available- Greaiett Gainer shows crurfs la rgea ufiitncrsBte. HaoUBBkei Impact shotwt alburm removed riom HcaUeeliors ihn week. [H] indicates past or present Heatseeker tiOe. tDaXQ. VNU Business Madia. Inc.. and Nielsen SoundScan. Inc. Al rtghu reiarved. 
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Bilbociid 



HEATSEEKERS. 



1 


lASTWEEK 
2WKS.AG0 




Sales data compiled by 1L* 

i> Nielsen 

ARTIST SoundScan 
IMPRINTS NUMBER/DISTRIBUTING LABEL 




1 1 




NllMRFR 1 ' 8 Weeks At Number 1 
DIXIE CHICKS Wide Open Spaces 

j'JE'ji t8'ftS3NV iSASM.'ULEt HC « IH| 


—J 
1 


2 


3 




COLDPLAY A Parachutes 




3 


2 




DIXIE CHICKS Fly 

■ ■,.■,•■,■■>-- -|',-viras»'.llEMIJ«fQ''«Ml 




5 


10 




LINKIN PARK a' [Hybrid Theory) 

,',A=?'.fS P^-: . JMM ,IJ1i Iftall 


1 
i 


4 


5 




EMINEM A The Marshall Mathers LP 

[1 .1 ,1 "L " i<i;;3- ilj-tnsCJPE li;»iswi 




6 


7 




THE BEATLES A" 1 

- ■ II.. iiW-EEB 




9 


24 




CELINE DION A All The Way...A Decade Of Song 




7 


6 




SOUNDTRACK A O Brother, Where Art Thou? 




10 


8 




BOB SEGER > THE SILVER BULLET BAND A' Sreateit Hits 




8 


4 




JAMES TAYLOR ^' ' Greatest Hits 


1 

12 

13 

5 


19 


20 




BOB MARLEY AND THE WAILERS ^ ' Legend 

ru'f ^.JliLi ^ JE-.El MESM 10,Mli iiEstiaasi 


18 


17 




AC/DC Back In Black 

LEC,*Ci ICMiEPliT •IMEOCOt 


20 


21 




DISTURBED A' The Sickness 

i.a-.t,,:,..,.,i,.,„BRi:i:, -ik'-ie In] 


15 


14 




METALLICA ^ ' Metallica 

EifETHAstiir.EEE; (II aaii W( 


13 


12 




KID ROCK Devil V^thout A Cause 

ii,prin^i*v*sjiir,'»o EiiMitmlHl 


■' 


16 


15 




EMINEM A' The Slim Shady LP 

- ..'iT,t,tnHSCOPE (lIKIIKi 




14 


18 




TliVl MCGRAW *' Greatest Hits 




12 


13 




SHANIA TWAIN Come On Over 

v. il.'« IS M 




17 


19 


GOOD CHARLOTTE • Good Charlotte 

, .■ ■ INI 


21 


21 


26 




PINKFLOYD*' DarlE Side Of The Moon 


31 


27 




BEEGEESa OneNightOnly 


24 


23 




KENNY CHESNEY A' Greatest Hits 




26 


25 




RASCAL FLATTS A Rascal Flatts 

.. .■,||' . |..|.1>V.,JDD liiWilsWllH) 




34 


34 




VARIOUS ARTISTS A ' Songs 4 Worship - Shoiit To The Lord 




22 


11 




PHIL COLLINS a' ...Hits 




23 


32 




DEF LEPPARD A ^^VauK - Greatest Hits 19801995 




45 






S GREATEST GAIN E.-< 
THE POLICE A" Eyery^Breath You Take: The Classics 




. i BON JOVI 4> Slippery Wh«n Wet 




35 


39 


CAROLE KING 4 Tapestry 




27 


30 




ORIGINAL BROADWAY CAST RECORDING • MainEna Mia! 




28 


28 




AL GREEN A Greatest Hits 




25 


9 




SIMON & GARFUNKEL Greatest Hits 




32 


33 




BON JOVI A Cross Road 








. HOT SHOT DEBUi 

THE NEW SliOADWAY CAST RECORDIIK Chicago Th> Muskal 




36 


36 




JOHNNY CASH A ^ i , ^' Biggest Hits 




33 


31 




SOUNDTRACK A Coyote Ugly 




37 


35 




CREED « Human Clay 




39 


45 




ABBA A Gold - Greatest Hits 

i: 1 , -i^^TMI^j IIJM igPHi 




38 


29 




AC/DC A Highway To Hell 


! 


30 


16 




BRUCE SPRINGSTEEN A' Greatest Hits 










FRANK SINATRA Clastic Sinatra: His Gnut Perfonnaricn 19SM960 




■11 






THE BEACH BOYS Tlx Greatest Hits Volume 1: 20 Good VibEations 








AEROSMITH ♦ Aerosmlth's Greatest Hits 








THE BEATLES ♦ ^ Abbey Road 




42 






QUEEN A Greatest Hits 

MCU'WWO itijtfi (II »'l»i 


i 


49 


44 




AC/DC A* Live 

Li'jJi.i EWIEPII. iIl»i;3E 




43 






L-'ir;:i Ie'-V-s- • Th« letOf lytf^ SrfEjni: Ml* Cetjt). VartEn T}* lUtmif CriaflieEi 








ENYA A A Day Without Rain 

-"C 1= in,E..,;*Er.ERT!Rii.^. i?l»i:EiE 




46 |48 




ENYA A Paint The Sky With Stan - The Best Of Enya 

-..Ji, lEEOEWtwntmiwijs -emieV 


40 i40 




HANK WILLIAMS JR. A Greatest Hits, Vol. 1 



m 

m 


1 LASTWEK 1 


o 
cs 
<x 

1 




Sales data compiled by <L* . . 

4« Nielsen 

SoundScan 

ARTIST TEtle 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


1 


3 


6 




- S? NUMBER 1,' GREATEST GAINER iW"iAiN»b..i 
AMANDA PEREZ Angal 

PaWERHC/ESEni3E^IR(illE IIRttES! 




1 


3 




SYLEENA JOHNSON 

JIVt I, |,,(P.f, u p. C'EII 


Chapter 2: Tha Voka 


3 


8 


16 




FINCH 

DR(VE TKPEIMEmdE^CA 1(141 En, 


What It Is To Bum 




6 


10 




BOWLING FOR SOUP 


Drunk Enough To Dance 


s 


4 


5 




DAR WILLIAMS 

RAZJHMit HEiEC ((BEBCOI 


The Baauty Of Tha Rain 


11 


9 


17 




JOHNNY VICIOUS 

(JLEBA (■» ;iSWi:C 


Ultra. Dance 03 


7 






» HOT SHOT DEBUT . 
PETER CINCOrn Peter Cincotti 

r.OEJEnEttlElEEl 'IE SB all 


8 






MS. DYNAMITE 

POl,D0l'.*lG,:E'ieUESCl»i3-imr£ftSC0Pt 


A Little Deeper 

ll(3«C0( 




12 


11 




KEM 

MOE'JIS^ ESEElS'lJEaeG 'E« iEjai 


Kemlstry 




5 






CHRIS RICE Run Th< Earth, Watch The Sky 

POCEEEClATEXEndTOUeA I1I»C9I 




7 


9 




LINDA EDER 


Broadway My Way 




14 


12 




JUANES i' 

SURCa-JEUZ'UFEIUtHSAEUEEMI IISMCD) 


Un Dia Normal 




10 


7 




CAT POWER 


You Are Fr*o 


14 






BUJU BANTON 

VP.*llA^'ICtJSM■,la(i IIE» .J 


Fr1at>ds For Life 




16 


15 




SMOKIE NORFUL 

EVEhlKiPEl J!E'4 (SEEE'llEft 


1 Need You Now 






13 




RA 

HEPUSULVJEEEVEEISALEeHUIlMne uE^tCE 


From One 






^ 




THE MUSIC 

CAEHTOLIcai 1 ,( ■ 


TlwMusIc 


18' 






SONICFLOOD 

(tlU EIEEbEUHl! lESBiai 


Cry Holy 


19 


23 


18 




PHIUIPS, CRAIG AND DEAN Lat Your Glory Fall 

SPftflflEErt EllES 1 ■ n 




21 


21 




TAKING BACK SUNDAY 

VIE1UHY (EE ,|E WED( 


Tall All Your Friends 




15 






LIL' WYTE Hy^otize Minds Presents: Doubt Me Now 




24 


28 




JASON MRAZ Waiting For My Rocket To Coma 

E( E>TFAhEi,,(F!,-. (([ SnCEll 


M 


22 


22 




SOCIALBURN 

EEEKEP*. .''SiMl 


WhareYou Are 








SHEKINAH GLORY MINISTRY Prata* Is What 1 Do 

E(EE3DQEJWI (II ^I'KEItl 


25 







CRAIG MORGAN 


1 Love It 


26 


38 






CODY CHESNUTT 

EiEADE [.EE GEii »i II '>t.:j 


Haadphona Mastarpiaca 




18 


14 




JENNIFER HANSON 

,.. II. 1. 1. ni*f iiE'EE'.i; 


Jennifer Hanson 




30 


27 




DJ WHOOKID 

Ellli aiPEflEfi, il3«C0E 


Hood Radio V.1 


ri 


25 


20 




THE EXIES 

-,.(.. izns-inAGIEE 'EWCm 


Inertia 




26 


29 




THAUA 

EMI lAEINIlM lUHCS) 


Thalia's HHs Rami«ad 




20 


49 




DEITRICK HADDON ^ 


Lost And FouikI 


32 


47 


42 




THE STREETS 

WX3 niir .1:1 i'.Tir (EM 3 


Original Pirate Material 


33 






DADDY YANKEE 

. SffilJ i * rn, 


Los Homerun: Es Vol. 1 




29 


34 




MAROON 5 


Songs About Jane 




39 






LOS BUKIS 

HINK',,(SP ('(XEI'JU ("EBCOI 


30 InohHdablas 




43 


44 




LOS REHENES Historfa Musical: 30 Pagaditas 

DisA >;e:3*v, he 99 j 




32 


31 




ICSUIIWlIIIIIIIfUWIBLnsrailUaOiai MtAlbllallbiiOlaltBlU 

rtHITVE, ii.Ji.MGi i(( aj (,■« 




37 


36 




INTERPOL 

t^AEAnonsES- uncdi 


Turn On Tha Bright Lights 




31 


25 




JOSE JOSE 

"||. i(»«,:a 


El Prindpa Con Trio Vol. 1 


40^ 






THE BE GOOD TJkNYJkS 

NE'ElVfE* JJIt* m:in 


ChlnatoEMn 


41 








WALTER BEASLEY 

iECor.Er,i I.-..I- .. ■ 'Eiecp 


Go Vinth Tha Flow 




28 


23 




FURTHER SEEMS FOREVER How To Start A Fire 




27 


8 




THE MOVIELIFE ^ Forty Hour Train Back To Pann 




13 






THE CORAL Tha Coral 

CELElSQr<lC.(:0lUEIUiA<EE9I-R3t6 IIHUClll 




34 


32 




BYRON CAGE 

GOGI'OEENHdL .^E.'OMaEl E JttC 


Byron Cage 




33 


45 




RICARDO ARJONA .^ 

SC.M n(SE,DS4*»E ((E^IEaCD) 


Santo Pacado 


47 






NICHOLE NORDEMAN 


Woven 81 Spun 




50 


38 




JOHN P. KEE & NEW LIFE 

uEflr, I ■ . ■ J nil 


Blassad By Association 




41 


24 




THE MINUS 5 

,EPRI>: . . ,1 . r, -,?i 


Dmnn WMi Wiko 




45 


39 




KATHLEEN EDWARDS 


Failer 
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Biltod- TOPINDEPENDENTAMS. 




- 


0 

< 




Sales data compiled by f.a 

i> Nielsen 

ARTIST SoundScan 
IMPRINT & NUMBER/DISTRIBUTING LABEL 








NUMBER 1 ."HOTSHOT DEBUT ■ t'^ iWtwfeNifltwi 
ANI DIFRANCO Evohra 

tilGHTIflUj D30 1 li It CDl 






1 




B.C. Livin' Legend 

CMCPpAriT.,-:«.iMf p*ifii MismcM iifl'i- :ri 






2 




LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 




4 


8 




JOHNNY VICIOUS Ultra. Dance 03 

1 1 |H| 








PETER ONCOrn Peter Cincotti 

INI 


3 


3 




DARYL HALL JOHN OATES Do It For Love 




5 


4 




CAT POWER You Are Free 

Mi-jficotjj-.'SHir-dPS&Hnup ii;4icni|ll| 








JOE JACKSON BAND Volume 4 

- nnw cni 










TRANSPLANTS Transplants 


i 


? 


12 




lAF^irtu DAk.lv 3UPIUAT leii All Tour rnenas 

, .- IP, ■•, -..n.-EHI 










CI IC AM TCnCCr'UI Ufmi* Cau Ma 

suaAn 1 cL'csk.ni vvaii ror me 
TilMI 














28 


31 




ST GAINEf 

SHEKINAH GLORY MINISTRY Praise Is What 1 Do 

1 [Ml 








CRAIG MORGAN 1 Love It 
1 (HI 




18 


39 




CODY CHESNUTT Headphone Masterpiece 




15 


16 




DJ WHOOKID Hood Radio V.1 

ii|N| 


17 


11 


11 




NICKEL CREEK Thll Sid* 




14 


9 




50 CENT Guess V/ho's Back? 

Hjuaipsco- iisnuDilHI 




23 


21 




THE STREETS Original Pirate Material 

.-.■.rr [HI 


20 






DADDY YANKEE Los Homerun: Es Vol. 1 

■-■<■ ■ |H| 




17 


18 




INTERPOL Turn On The Bright Ughts 

FWKMPy^- isaaMMl 




12 


7 




MANNHEIM STEAMROLLER Romantic Melodies 

.■■r. ■ ■ -.-.E'-l'.- ■(! il*«LJJI 








WALTER BEASLEY Go With The Flow 

iiaMtUllMl 




22 


20 




LOUIE DEVITO N.Y.C. Underground Party 5 

, ■ .1 ■ : ■.' I- M.5 -saiioi 




20 


13 




THE MINUS 5 Down With Wilco 


■ 


9 






CURSIVE The Ugly Organ 




19 


14 




UNWRITTEN LAW Music In High Places 




16 


15 




WILLIE NELSON Crazy: The Demo Sessions 




13 


6 




THE D.O.C. Deuce 




24 


22 




SUGARCULT Start Static 

■1 1 i-i. . . iM, ■ * 




'32 


44 




THE BEN TAYLOR BAND Famous Among The Barns 




33 


26 




ERASURE Other People's Songs 

■ ^1- ii.'ura. ' 




43 






DANIEL O'DONNELL The Daniel O'Donnell Show 




29 


30 




SISTER HAZEL Chasing Daylight 




?5 


?5 




EVA CASSIDY Imagine 




27 


36 




VARIOUS ARTISTS Slow Jams Volume 1 & 2 




31 


26 




TOSCA Dehli9 




4? 


41 




THIEVERY CORPORATION The Richest Man In Babylon 




JO 


23 




PAUL VAN DYK Global 

. ■ . [Ml 




45 


38 




JUANITA BYNUM Behind The Veil: Mornina Glorv 2 




3.1 


74 




DASHBOARD CONFESSIONAL MTV Unplugged V 2.0 




40 


29 




INSANE CLOWN POSSE The Wraith: Shangri-La 




36 


32 




THE POSTAL SERVICE Give Up 

INI 




41 


37 




GEORGIA MASS CHOIR 1 Owe You The Praise 

1 ■ iF.i7«i[M| 








FLOGGING MOLLY Drunken Lullabies 

■ ■!. .■ inaaoiillll 








DANIEL O'DONNELL Greatest Hits 




46 






PANCHO BARRAZA Las Romanticas De Pancho Barrixa 




48 


33 




CALEXICO Feast Of Wir« 

:Fi:m n-,i-.-r,l,iIMl 








JOpY WATLEY ^ Midnight Lounge 




35 


19 




NICK CAVE AND THE BAD SEEDS Nocturama 

i-,- Vi..r-r^ ■.M.h . (Ml 



Catalog aibuuvs are 2-rear'Okt DOes tvt[ Kave talten below Ha 100 an Ttie Billbaanj 20Ddi le-iuuea of a>de< aCiums. Totai Weeks caluim retecis cambned weeks tilke Kas apoeared oo The BJIboard 2D0 and Tap Pop Caialog Albums. The Heaaeekars chad Ion Ilie bMt-uling albumi by new and ilevehiping triBU. dehfMd as those uwfio have nrvei 
appeared in The top 10Qol'n<«6illxiard 700 H s Heaiseeke^s title reaches mat lev«i. iiand thedct'ssjbseQuertaltiumtareirrrnfld'aiBlvoBlieible toapp«alont^e Heatseeters chart Top lri}epe*id en fl] bums aiecKTem iitlBs thai ata mid wawlepandewdwntuDon. including tfioaa thai are MWaJwnaiof bfanch datnbuiDra.iiAliiimnMeiihitgrBi- 



FortMxad His. and c)oub*e albumt with a rixinmg tTie Ol 100 minutes or rnote.che RIAA multiplies ship(r«nts by the nur^her (rfdiiciand/or tapes RiAA Lavi aAi'di , Certifici 
tap« prices, ar^ CD prices BMG and V/EA lab«ls. are si^gested tins Tap« pnces Tiarted EdanC ail al^er CD prices, are aquri'sient pnces. wnich a'e praiecied Frooi lyhokBsale prices. Grealest Gainer Stiows c' 
r>flht£ (e served 



% large-s; jnH mcrease. (HI md^ates pasi w present HeatseeUt ude. 7003. VNU Buaineia Media. tiK. af)if Nielsen SoundScan. Inc. All 
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UM SALES 










S«l«s data and internH ul«s fepons compatod by 

• « Nielsen 
SoundScan 










1 




LBOARD 
RANK 










Salsi dalBcomtiiledbv ^ 

• • Nielsen 

SoundScan 






< 




ARTIST IMMINT A NUIMU/DtfTIMUTING LAKL TttI* 








3 




nTLE 


MPBtNT » NLMBEKIXSTRiSUTiNG L«IL 








NUMBER 1 14 Weeks Al Number l 
NORAH JONES b^uemite s»m mi Come Away Witli Me 














7 Wee*t A: NuiT^her 1 




1 




2 






1 




CHICAGO i 


EPICaJQti 




2 




DIXIE CHICKS waNuuEvT.caLUMeMmr.-CDG Home 


4 






2 




CRADLE 2 THE GRAVE 


BiOCCL-VE'^f J*MC«£'5',10JMG 




5 




SOUNDTRACK A EPictm)! Chicago 


6 






4 




8 MILE a' 


SHADY i33««-;inTfRSC(lP( 




18 




JOSHGROBANA^ lofsniSEMiMmnNnenos |m| JoshGrobM 


27 






3 




DAREDEVIL: THE ALBUM* 


.V)W>-up txn 




6 




COLDPUY A MPiToi VM- A Rush Of Blood To The Heed 


15 






5 




LIZZIE MCGUIRE* 


BUENA VISTA BSOTSIiWAlT DISHEY 




8 




BUCK HOWDY piuinieoogw m Sttidaddlel 


" 




.f .■) 


6 




SMALLVILLE (THE TALON MIX] 


EKKTHAeim/ltO 




4 




JOHN MAYER A^ awaMjCQlumbm nnr.'CHG (H| Room For Squares 


17 






7 




SVIfEET HOME ALABAMA 


HOUTWOOD IWU 




7 




EVANESCENCE mwi»\mi Fallen 


9 






10 




BRINGING DOWN THE HOUSE 


HOLLvwooo itam 






BEN HARPER vmgin nw Oiemoflds On The Inside 


19 






8 




HOW TO LOSE A GUY IN 10 DAYS 








CODYCHESNUTT nuof stiGO'ocn |HI Headphone Meslerptece 


" 






9 




0 BROTHER. WHERE ART THOU? A 


LOST mGHWAv/WEKufrr ITOeSftlOjUG 






PETER CINCOTTI conce-hd jim [H] Peter Cincotti 


175 






11 




DISNEY'S LILO 8. STITCH* 


WALTDISftfvWTW 




n| 


VARIOUS ARTISTS tme l'e ii"* Worship Together 1 CouM Sing 01 Your Love Forever 


59 






13 




A WALK TO REMEMBER* 


EP'Ce«ii 






API MTttU DRMMwoms lumwrmcciPE Sing The Sorrow 


S 








THE LORD OF THE RINGS: THE TWO TOWERS wwcsDUNOtRACKsnEPitiSEMmmRNEneRDS 




10 1 


50 CENT ^HA,-)V AFTiniiurHi«]6u'.iKnRSC0PE Gel Rich Or Die Trvid' 

— 


1 






14 




XXX* 


UNIVEKSAl. lUaMVMnG 








ANI DIFRANCO rigmteous kabe oe Evolve 


30 








QUEEN OF THE DAMNED ^VARNfiisuNsnREPfliSEWBHUUMliBRDS. 








BERING STRAIT uw.trsai sdut" imtii Bering Strait 


200 






15 




SPIRIT STALLION OF THE CIMARRON 


A4M<ro(WIMTtlWC0« 




22 




RY COODER MANUEL GALBAN nHnovfniE/NDNESuCHnniMS Mambo Sinuendo 


164 






18 




MOULIN ROUGE 4 


i^TERsconAsns 




n 




BRUCE SPRINGSTEEN A- caiuMaMneoe-XRa Theflising 


90 






16 




COYOTE UGLY 4 






25 




MICHAEL BUBLE lUftfpnsEien&wuNtRBfiDS t>*l Michael Buble 


89 






23 




SHREK 4 


MCAMwoKS AasmiimnscorE 




20 




JOHNNY CASH americak iost muvw (cnar uME Anericaa W. The Man Comes Aroued 


49 






21 




THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING* 


REPfliSE oi lawArmen enos 






HOOTIE & THE BLOWFISH aiunticwuab Hootie & The Blowfish 


73 






17 




BROWN SUGAR 


F0Xl'»3lf«CA 




' 1 


VARIOUS ARTISTS bUMwtfsttviuwcRsiiuueiCMUKttiNG Grammv Nominees 20(Q 


20 






20 




COYOTE UGLY: MORE MUSIC FROM COYOTE UGLY 


CURB 78«5 






DAR WILLIAMS nAzaRATiEinai (h) The Beauty Of The Rain 


155 






19 




DELIVER US FROM EVA 


HOllVWOOD :*3»9 




21 




ROD STEWART A j iam«MG It Hed To Be You The Greet American Songbook 


43 








THE HOURS 


NONESUCH rsesS'AB 




16 




LYLE LOVETT clrs nstHwc* Smile: Songs From The Movies 


165 






22 1 


GODS AND GENERALS 


SiJNY CUSS>CAL*TWI 



Top imernel Album Sales reflects pfiy^ical albums ordered rtiough Iniernet merchanl}, based on data collecied bv Nielsen SoundScan Unlike mon Billboard alburn chsni catalog tnJes ara includm) on trie internet si>d Soundtrack chaos • Albums withltie greatest sales gam Ihis week. •Recording IndustrY Assn. Of 
ArT>enca (RIAAI cercrfication for net shipment ot 500.000 allMirTi units IGold). A RIAA certiflcBtion for net sNument of 1 rDillion untts iPlatiTfurTi], ^ RIAA certrhcaDon tor net shipment of IDmiilionurHls (Diamond)- Numeral following PI sOnum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and 
double albums wiHi a running lime ol 100 ft«nu(os or more, tha FIIAA muHvlies shipments bv the nimber o* discs and^tx tap»s. RIAA latin awards 'J CerUfication for rW shi(iment of 100,000 unrts lOnj.) .' . CBrnfiCBtmn of 200.000 units IPIabno) ,'■ ' Gertiticaban of 400.000 units (Mulli-Platinol. 'Asterisk indicates vinyl 
avadable. [N] indicates past OiT presani HejEseBkef title 2003, VNU Business Media. Inc. and Nietsen SoundScan. Inc Al righis reserved 



Billboatd ARTIST INDEX 



Chart Codes: 
ALBUMS- 



OosskaKCU 
Ottsvtet Crossoiftr (CX) 



The BHIttoanl too (Bioo) Conttmpomiy ChiHtien (CO 



Bluegmss (BG) 
Bbies <Bl) 



Country (CA) 
Country Catalog (CCA) 



Oectmnie (EA) 
Gospel (GAi 
Heotseeken (US) 
HoUaaylHOO 
Independent (IND) 



Internet OUT) 
lazi QZ) 

Contentporory fatz (CJ) New Age (NA) 
loiln All>utm (lA) " * ' '" 

latin: lotin Pop (IPA) 



letvt:SttgioeolUtidnn^ MB^HopCmlog (ftBO HotiooAiq>iay{HA} Qwtry&ngies Soto (CSS) 

LtHin: TTjp<eii/,.S8htf (TSA) Reggae (RE) Hot loo Singles Sales (HSS) Oance^lub Play (DC) 

World Musii (WM) -Mu/I Contempomry (AC) DoncejSales (OS) 

-SINGLES- Adult Top 40 (A40) Hot Latin Tracks (LT) 

Hot wo (Mtoo) Country (CS) lalin: Latin Pop (LPS) 



Pop Catalog (PCA) 
RaBMip-Hop (RBA) 



in'n:ltrgiaaofMtxKw(MrS Hop Tracks (Rn 

latin: rntpi'caF, Salsa (TSS) Mainstream Rock (JtO) 

RSB Hip-Hop (R8H) Modem Rock (MO) 

RS8 Hip Hop Airplay (RA) Top ao Tracks {T40} 
m»i9->kipS«9liiS3trsiSS} 



Baiadttgsfiumbiwe^ 
charts ore listed in Hoi- 
ks during 0 chart's 
tmpMlwdweek. 



zPk: B20o88:llBA37:RBC3.4.5.7-,Htoo73:HA7t>; 

RA 31. 39; RBH 34. 40: RP 17, 20 
3 Oeon Down: B200 37; A40 6; Hioo 13; HA u; MO 9; RO 

4; T40 7 

50 Cent; BJOO \; INO »8; INT 14; RBA i. 89; HiOO 1. 32. 47; 
HA 1, 20. 4A; HSS 8; RA 1. 15, 19. 36, 75; RBH 1. 16, 
22. 38. 7S. 7*;RPl,6,i4.23: RS 3;T40>. 3© 

)04 Boyz: RBA 79 

70a: HSS 37; RA 67; RBH 691 RS 33 

-A- 

Ajllyih: B30047; RBA 36; HlOO 4: HA 4; RA s. 44: RBH 6, 

T40 9 
MlndlAbaJrrC/^ 
Abba: PCA 3B 
AC/OC PCA 13. 39. 46 

VoUnda Adanisi CC 37: GA 13; RBA 90: RBH 77 

Trace ASUtm B3oo 177: CA 33; CS 43 

Acrosnilltl: PCA43 

Afl: B200 ^: IMT 13; MO 13; RO 37 

Afl(onloA8ultw;LAs6 

Christina Aguilera: B300 33; A40 Hi AC 41 DC 13; Hioo 151 

HA 14,; HSS7;Til08 
AJ: HSS 43; RS 16 
AUbMna: B30D isi; ^A 31 
ALCGAlB 
Akazar: OC 41 
Mi: RA 15; RBH 37; RP 18 
The All-American Refects: B300 40; MO 8 
GaryAll^: B200 150; CA 20: CS4; Hioo43; HA 41 
KarTlnAl>yson:/JiB 
HettUpettiCJie 

Ameri*: RBA 76: RA RBH 62: RS 53. 68 
Ametttystium: M 7 
AMG: RBH 83 

Ti>ri Amos: B300 is6; A40 26 
AflJSUcIa: DC 33 
)essica Andrews: CS 24 
Los Anfvles Aniles: LA 31; RMA 
Ids Angeles De Chaity: RMS 30 
Allen Anthony: RA 6^; RBH 6% 
Mart Antiwny: TSA 7; TSS 23 
Ares 30s: IPS 17;LT36 

Ricaitio Arjon* HS 46; U 13; LPA 8: LPS 4. 9; IT 15. 21 
Armaf»ddon:Hioo86; RA 34; RBH 3^; RP31; RSs2 
Ashanti: B200 114; RBA 59; Hioo 6; HA RA 24; RBH 24: 

RPtO; RS48;T40 4 
The Alaris: B200 ifi: MO 26 
Atlanta Symphony Orcht$tr»:G 13 
MatachaAUas: DC£,o 
Audio Adrenatinc: B200 139; CC 13 
Audiostaw: B300 21: Hioo ;o; HA 49; MO 4: RO 3. 25 
Avcntun:LA73:TSA) 

-B- 

BalC B20Q 72; RBA 4,2; Hioo 17. 55; HA 17. 53; HSS 53, 
68; RA 33. 46; RBH 31. <,6; RS 36, 46. 39; T40 10 

Baby: B200 123; RBA 39; Hioo 20. 48. 95; HA 31. 48; RA 
16, 18, S9; RBH 17. 19. 63; RP 13; RS 75; T40 29 

Baby Dnra: HSS 31: RBH 97; RS 13 

Badlos: 1 A 66; IPS 3$: LT 34; TSS 14 

The Bad Plus: jZB 

Erykah Badu: RBC 17; RA 33; RBH 33 

Becky BaelM^ DC 3 

Baha Mm: WM 7 

Anita Baker: RBA 74 

Banda PetlllM: IT 49; RMS 20 



David BwiiWR RA 66; RBH 67 

Bti)u Baiilon: Bsoo 198: HS 14: RBA 44; RE 3 

Bamcs: DC 49 

Luther Bames: GA 27 

Pancho Barraia: IND 47; LA 30; RMA 14; RMS 38 

teff Bates: CS 33 

ThtBaachBoy»:PCA43 

Beanie SiBstRS 49 

Walter Beasley: Cf 4. 9: HS 41; IND 23 

Th* Beatles: PCA 6, 44 

Beck: B200 190 

Daniel Bedlnfflald: T4a33 

Bee Gees: B300 97: PCA 31 

Beenic Man: RE 6 

The Be Good Tanyas: HS 40 

GiacieU Bettian: LA 74 

Tony Bennett: // 3, 19 

Bering SIraK: B200 200; CA 2y, INT 16 

SophkEUisBextor:DSi6 

B.G.: BiOM ^3; IND 1; RBA 10; RA 74; RBH 74 

Big Boi: Hioo 84; RA 43: RBH 42: RP 33 

Big "C"; HSS 41, 67: RBH 96; RS 11, 37 

Big Ren: RBA 97 

BlgTlgger:RAs6;RBH s8 

David BisbaL LPS 16: LT 24; TSS 22 

Gint Black: CAS7. 74;CS5S 

BLACKstraat: B300 14; RBA 8; R8H 78 

Bobby "Blue" Btand: BL 8 

Mary |. Bilge: Hioo 96; RA 41, S4; RBH 41. RS 66 
The BUnd Boys Of Mabama: GA 33 
Blindside: RO 33 
Blur: MO 3$ 

Andrea BoceUh B200 193; UuCXn 
Bond: CVS 

Bonecnisher: RA 30; RBH si 

Bone Thugs-N -Harmony: B300 174; RBA 64; RBC 13 

Bon Jwi: 8200 148; PCA 28. 33; A40 j6; T40 37 

Boomkat: Dt jo; Hioo B8; HSS 9; RS 40 

Boris & Bedc DS 35 

U Bouche: DC 9; OS 9; HSS 70 

Bowling For Soup: B20D 145; HS 4; Hioa 68; HA 73; T40 

3J 

Doyle Bramhali: BL 9 

Michelle Branch: B300 166: A40 4; AC 3; Hioo 36; HA 3$; 

T4023 
Bran<ty: DS 19 
Ton! Braxton: RBA 72 
Breaking Beniamin: RO 39 
Michael Bracker: IZ 25 
]lm Biickman: AM s. i) 
Sarah Br^man:a 13 
Chad Brock: CS 60 
Garth Brooks: CS 30 
Brooks & Dunn: CA m; CCA 1^ 
Norman Brown: 0 15 
Michael BuUer B20089; INT 19 
toe Budden: RA 62; RBH 63; RS 73 
Los Bukl»: HS 3S; ^ 9. 44; fUA 3 
Burning Brides: MO 33 

BusU Rhymes: B30o 104; RBA 34; Hioo 18; HA 19; HSS 

51, 73; RA 11. 38; RBM 11. 36; RP 7. 34; 15 23. 45 

bwb:0]0 

Juanfla Bynunu GA 14; IND 40 
Tracy Byrd: CS 34 

-c- 

)o<g« Luis Cabftra: LT 48; RMS 19 
Caedmon'sCaU:CC 20 



Byron Cage: CC 33; GA lo; HS 4S 

Chrfs Cagia: CS 1$: Hioo 71; HA 67 

TegoCalderon: LAs3 

Victor Caldcnnc: DC 47 

Calexlco: IND 48 

TheCallkig: HSS 75 

Glen Campbell: CA ^i 

CamYon: RBH 81. 94: RS 38 

Car*dido Y Su Huella Nortma: RMS 23 

Nick Cannon: HSS 33; RS 58 

Btu Cantrell: RS 60 

Capone -N- Noreaga: RS 61 

Cardenales De Nuevo Leon: RMS 40 

Martah Carey: 6200 luo. RBA 47; DS 2; Hioo 18; HA 19; 

HSS 4. 73; RA 11; RBH 11. 81. 89; RP 7: RS 4. 45 
Caribbean Pulse: RE 9: HSS 24; RBH 93; RS 8 
Vartessa Cartton: B200 13s; A40 9: AC 6; Htoo 63; HA 6^: 

74034 
Jose Carrwas: CL 6 
Rodney Canlrtgtan: Baoo 147; CA 19 
Dtana Carter: CS 16 
BrarMton Casey: Hioo 33; HA 33; T40 18 
Brian Casey: Hioo 33; HA 33; T40 18 
Johnny Cash: B200 49; CA 4. 71: CCA 8; tNT 20; PCA 3$ 
EvaC«ssidy:lND3j 

Rkardo CastlUon: LPS 22; LT 38; TSS 28 

Cat Power B200 196; HS 13; INO 7 

Mkh Caw Artd The Bad Seeds: INO 50 

Steven Curtis Chapman: B300 137; CC 9 

K Chasei: Hioo 58; HA 71; HSS 6; RS 15: T40 27 

ChayaTm»:LA68;lPSl8 

Chen DC 4: OS 5. 23; HSS 30 

Cherish: RA 70; RBH 71 

Kenny Chesney: B300 68; CA 7; CCA 6; PCA 33; CS s; 

Hioo 35; HA 34 
Cody ChesnuH: HS 36: IND is; INT 10 
MarkChesnutk CS49 

Chewelle: Bioo 63; Hioo 8l; MO i^. 16; RO 13, 15 

Chicago Mass Choin GA 34 

The Chieftains: CA 36; WM 3. ii. is 

Choppa: B20D 79: RBA 24; Hioo loo; HSS 64; RA 51; RBH 

49; RS17 
Charlotte Church: CX 3. 14 
PMer CbKOttI: B300 17s; HS 7; IND S; INT u; //3 
C-lanae: HSS 21; RBH 90; RS $ 
Maurette Brown Clark: GA 33 
Terri Clark: CA 26; CS 14, $1 
Dorinda Claik-Cole: GA 3S 
Karen darit-Sheard: GA 24 
KBHyClarkson:ACi4; HSS2S 
'nMaMh:B30099 
WIBtO^tanBLis 
Patsy Qlne: CCA 24 

Clipse: B300 173; RBA 60; Hioo 48; HA 48; HSS 39, 37. 

57; RA 18. 71; RBH 19. 68; RP 13: RS 35. 33. 5S. 57 
Tammy Codiran: CS 33 
Ketlie Coffey: CA so; CS 47 
Cotd: MO 40; RO 37 

Coldptay: B300 is: INT y, PCA 3; A40 13; Hioo 44; HA 43; 

MO 12; T40 39 
Natalie Cole: 7 
Nat King Cole: ;Z 9 

Phil Collins: PCA 3s: AC 3. 33; Hioo 82 
)ohn Coltrane: 12 14 

Common: RBA 65; Hioo 96. RA 23. 41; RBH 23, 41: RS 66 
Confunto Primavera: LT i; RMS 1, is 
Harry Connick, Jr.: // 24 

Ry Cooden B300 164: INT 17; LA 3; LPA 3; WM 1 



Cooler Kkb: DC 48; DS3t 

The Coral: HS 44 

The Countdown SIngtrS: CA S8 

Counting Crows: A40 9; Hioo 63; HA by, T40 34 

Chris Cox: DC 1 

El Coyote Y Su Banda Tiena Santa: LT 30; RMS 10 

Creed: B?oq 160; PtA 37; RO 38 

EMs Crespo:TSAa 

CnMS Canadian Ragweed: CA 70 

Sheryl Crow: B300 103; A40 3; AC 9. 33; CS 26: CSS 1; 

Hioo s; HA 7; HSS i;T40S 
The Cnisadan: C/ 3 
CeUa Qui: LA 31; TSA 3. 6 
Cutsllloi De Aituro Madas: R MS 34 
Curshe:IND2« 
CYN:DC45 



Da Brab RA 70; RBH 71 

OwMy VknkM: HS 33: IND 30. U 8: LPA 6 

Da Entouraga: RBH 83 

Da Headbussaz: RBA 86 

Amy Daltey: CS4S 

Dashboard Confessional: IND 41 

Spencer Day; HSS 18 

DefLeppBrd:PCA26 

Def Squad: HSS 40: RA $7; RBH $3; RS 34 
De-|avu: DC 37 
fohn Denver: CCA 17 
LixiieOeVlta:EA4; INO 24 

DIanMMMl Mo: 8200 133; CA 17; CS i3; Hioo 6$; KA62 
Mike Diaz: RMS 38 
Dkto: DS 18 

Aid Dirranco: 8200 30; INO i; INT is 

Celine Dion: B200 109: PCA 7; A40 33; AC 8; DC 8; Hioo 

4S; HA 46; T40 40 
The CHplomats: RBH 94: RS 38 
Dirty: Bioo 144; RBA jB 
Dk1yWgas:EA20 

Disturbed: Bsoo 93; PCA 13; MO 33; RO 9. 16 

Dole Chicks: 6200 4; CA 1; CCA 1. 2; INT 3; PCA J, 3; A4a 

3; AC 1; CS 3; CSS 3. 10: Hioo 10. S3; HA 1 J, SO; HSS 

3; T40 12 
D| Envy: RBA S7 
D| key: EA 19 
DJ KaysUy: RA S9; RBH 63 
DIQulk RBH 83 
D| Sammy: EA 10; DS 24 
D] tMhooMd: HS 28; IND 16; RBA 63 
DMX: Hioo 67; HA 74; HSS 39; RA 37; RBH 33: RP19: »S 

22 

TheO.O.C:IND39 

Ptaddo Domingo: CL 6 

The Donnasi B200 10$; MO 38 

Dusty Drake: CS 46 

Dr. Drt: RBC 18, 3i: RBH 87 

Dru HU: B300 18S; RBA so; HlOO 98; RA 43: RBH 43 
Dudenem: RS 33 
Duelo: RMS 36 

Dueto Voces Del Rancho: LT 37: RMS 14 
-E- 

Easy Star All-Stars: REs 
Linda Eder: 6200 191; HS it 
KalMeen Edwards: HS so 
Electric Six: OS 13 
VMentin EUialde: RMS 27 



Missy -Mtsdcfflcaiwr Elliott: B200 34: RBA 16; DC 33; 

HlOO 8: HA 8; HSS 26; RA 8. 4S. 60: RBH 9. 44. 66; 

RPs; RS 38. 70; T4013 
Emerson Drive: CA 48; H 100 83 
Eminem: B200 16: PCA s. t6; RBA 18; RBC 1. 6; Hioo 23; 

HA 23; HSS S9; 47i RBH 48, 76. SB; RP 16; T40 14 
BHI Engvall:CA63 
locelyn Enriquci: DC 17 
Enya: AM 14; PCA 48. 49: HSS 71 
Erasura: EA6; IND 32: DS 6: HSS 44 
E.S.G.: RBH 92 

Evanescence: 8300 9: CC i; INT 8: Hioo 43: HA 43-, MO i; 
RO35 

Faith Evans: HSS 39: RA 71: RBH 68; RS 3S 
SvaEvwis:CS 36 
THIany Evans: HSS iB 
Eve:RBA93;HSS33; RS39 
fiffixtear: B20033 
Everything But The 6I1I: EA s 
Exhale: RS 42 
The Exits: HS 29 

-r- 

Fkbolous: B200 7; RBA 3; HlOO 39. 91: HA 39; HSS JO. 47: 

RA 14. 40; RBH 14. 39; RP 11; RS 30, 36 
hnlasy: DS 3S 

M loe: RBA 68. Hioo 86; RA 34: RBH 3$, 80: RP 3i: RS S2 

Alcjar>dro Fernandez: LA 23. 42: RMA 13: LPS 12: LT iB 

Vicente Femandei: LA 73 

TTziano ferro: LPS 15; LT 23; TSS 31 

Field Mob: B200 93; RBA 32; Hioo 25; HA 24: RA tr. RBN 

18; RPi2; T40 3S 
Fkid): B200 139: HS 3; MO 2y. RO 36 
Fbcherspooner: EA is; OC 37 
Fh«Forr«hting:ACn 

Fleetwood Mac: B300 lor. A40 34; AC 34; Hioo 93; HSS 
Ranee Fleming: CI 4; CX6 

The nipMode Squad: Hioo iB; HA 19: HSS 73: RA 11: RBH 

ii;RP7;RS4S 
Roetjy: B200 85; RBA 19; HlOO 73: HA 69; RA 35; RBH 3S 
Flogging MDUv:tND4S 

Nico Rores Y Su Banda Puro Mazallan: RMS 31 
Foggy: 05 17 

Joseph Fonseca: TSA is; LT 4s; TSS 6. 13 

Foo Fighters: B200 74; Hioo 69; HA 64; MO 5, 30; RO 8, 

17 

Radney Foster: CS s6 

Fburptay: Cf 12 

Foxy Brown: RA S9; RBH 63 

IHario FrangoulH: CX 10 

Kirk Franklin: 8200 197; CC 18; GA 3: RBA 67 

Freeway: 8200 28; RBA 7; RA 65; RBH 65; RS 49 

Friburn ft Urik: DC id 

Funky Green Dogs: DC 1$ 

Further Seems Foreven CC 33; HS 42 

-o- 

KennyG:C/3 
Ana Gabriel: LA 48 

JuM Gabrieb LPS 34; LT lo; RMS r. TSS 39 

IMftGleria Caithcr: 8200184; CC 15. 33 

MmelGalban: B300 164: INT 17: U 3; LPA 3; WMi 

Gang Starr: HSS s6: RS 39 

UUan Garcia: HSS 63 

Kenny Garrett: /Zii 

Georgia Mass Choir GA 15; IND 44 
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Ghostface Killah: HSS 74: n 

Ghosttand: DC 40 

AstrudGilberto:/^22 

VTnce Gill: B200 loi; CA 14; CS Sb, 

Ginuwine: Hioo lo; HA 31; RA 16; RBH 17; T40 29 

Gi&sdle; LPS )2 

Dana Glower: AC 20 

Godsmack: MO 11; R0 1 

Fabian Gomez: LT 9; RU$ 3 

Good Chariotte: Baoo 2i; PCA 19; Hioo 56. 87; HA 55; MO 

10; Ti,() 38 
Goo Goo Ootis: Aao 20 
Glenn Gould: CI ^ 
Jean Grse: RS67 

El Gran Combo De Pu«fto Rico: TSS 11 
Nathan GratwieriCXS 

El Graft Siltocio: IPS 34; IT 10; RMS 7; TSS 19 

Natalie Grant: AC 30 

David Gray; B200 1^7; A40 32 

Doble Gray. A^a 8: AC 27; Hioo 75; HA 7^ 

Mscy Gray: A40 21 

Al GrMn: PCA RBC IS: R8H 91 

Pat Green: CA 67 

Vhian Green: B200 631 RBA 17; K 261 DS 41 Hioo 39; HA 

<,5. HSS 5; RA 13; RBH 13; RS 2 
Lee GrveiTwood: CSS 6 
MaryGrimnrOC IS 
El Gringo De La BochaU: TSS 32 
losh Groban: 6200 27, 128; CX 1, 3; INT 4; AC 13 
Groove Armada: EA 2$ 
Grupo Mania: TSS 36, 40 
Grupo Montei De Durango: LA 64 
G-Wiz:HSS 4S;RBH98: RS 14 
Nc«-Nm Gnynn: HSS 311 RBH 97: i3 

-H- 

[>eitrick Haddon: CC 37: ^ 7; HS 31 

Hahi The Rlppa: H55 36; RS 31 

Oaryl Hail John Oates: B200 176; IND 6; AC 7 

Regie Hamm: AC 2^ 

Fred Harnrrwnd: CC 31; GA 9 

John Hammond: BL 3 

HeffoleHar)cock://25 

Jennifer Hanson: CA 31: HS 27; CSS 4; HSS 61 

TM Happy Boyt: EA 34 

Happy Clappers: DC t 

Roy Hargrova: iZ 2S 

Nikolaus Hamoncourt: Ci 13 

Ben Harper: B200 19: 

Barry Harris: DC 33 

Slefon Harris: y/21 

Hayseed Dixie: BGB, is 

Heather Headley: B2D0 118; RBA 36; RA49; ;o 

0>e<i>Pl«ra« Earth: MO 34; RO 21 

Los Hermanos Rotario: TSS t8 

Eddy Herrera: TSS 37 

Hi-C: RBH 83 

loelHiguera: RMS 37 

Faith Hill: B200 96; CA 13: CCA 121 A40 27: AC 5; CS 38 

Darwin Hobbs; GA 19 

Dave KolluMj Big Band: U 23 

Steve Holv:C5 

Hootie a The Blowfish: B200 73: INT 21; A40 36: AC 28 
Marques Houston: Hioo 74: HA 72; RA 32: RBH 33 
Whttney Houston: B200 146; RBA 45; AC ts; DC 6; HSS 

22:RS44 
Rebecca Lynn Howard: CA 7$ 
Buck Howdy: INT 6 
HovHin-Woif:BL]3 

Los Huracanes (M Mortc: LA 16: RMA 7 
-I- 

Enrtque Igtcsias: LA 22; LPA 10: AC 12: LPS 19, 26; LT 27. 

3t): TSS 36 
lio: DC 43 
Hegales: LPS 38 

India: LA IS; TSA 1; LPS 7; LT 3; TSS I 
IrtdiaJUie: B200 no: RBA41.99 
IndustrU Del Amor: LA 20; RMA 10 
trtsane aown Posse: IND 43 
lr)terpol:H5 38; IND 21 

Intocabie: B200 169; LA 3, 12, 17; RMA t. S. 8; LT i&. 28; 

RMS 4. 8 

Invasores de Nuevo Leon: LA 49, 6S; RMS 33 
Ronald Isley: RA 28; RBH 28 
The Isley Broltters: RA 36; RBH 38 
Israel And New Breed: GA 39 
Eileen Ners:WMi3 

-J- 

Alan Jackson: B30C 120: CA 15; CCA 14: CS 6; Hioo 36; HA 

3S 

toe jackson Baftd: IN0 8 

Jadakiss: RS 74 
Jaguares: lA si 

lahelm: B200 S7: RBA ii: RBC 2; Hioo 37. 76: HA 36; RA 

30, 36; RBH ai.i6 
BorwyJar»es:Oi4 
Brett James: CS 39 
Etta lames: BL 14 
AlJarTeau:C;i3 
Jars Of Clay: B200 119: CC 7 

Ja Rule: B200 60; RBA 33; Hioo 6; HA s; RA 34; RBH 24; 

RPio; RS 48;T404 
Jay-2: B300 S4; RBA 30; RBC 16: Hioo 11. 46; HA 10. 47; 

HSS 17. 73; RA 3; RBH 3; RP 2; RS 7. 49;T40 34 
tedi Mind Tricks: HSS 63; RS 43 
Waylon Jennings: CA 64 
PedtD Jesus: T5S 16 
Ellon John: Bsoo 70; OC 34 
Jack Johnson: 8200 140 

Syleena Johnson: B200 133; HS 3; RBA 30; RA 30: RBH 29 
lolly Green: HSS 46; RS 37 
George tones: CCA 30 
Jimmy Jorws: RBH 94 

Norah Jones: 6200 2; Q 1; INT 1; A40 12. 33; AC lO; Kioo 

34; HA 32; T40 25 
Sir Charles Jones: RBA 88 

Jordl: LPS 36 

Jose Jose: HS 39; LA 11; LW 7: TSS 34 

luartes: B200 192; HS 12: LA 4; LM3; LPS s.8. id-. LT 12. 

14. 17; TSS 9. 3 J 
TheJuddsiCCAiS 
Jumps: CC 39 

-K- 

Kalmani: DC 31 

Israel KamakawlwoXXe: WM 9 

K-Ci & Mo: RBA 84; RA 58; RBH S9 

Anthony Keams: WM 8 

John P. Kee: CC 35; OA 11: HS 48 

Toby Keilh; B200 so; CA5. 33; CCA 13. 25; CS13. sr. Hioo 

66: HA 63 
KeliS: RBH 99 

R. Kelly: 6200 3: RBA 2; RBC 9, 23; Hioo 2: HA 2; HSS 13; 
RA 2, s6; RBH 2. s8. 80; RS 19; T40 6 



Ken: 6200 iS3: HS 9: RBA 40 
Sammy Kershaw: CS 33 
Las Ketchup: LA 41. LRA 18 
Alicia Keys: HSS 33; RS 29 

KM Rock B200 8; PCA IS; A40 3; AC 22: CS 26; CSS 1; 

Hioo S; HA 7; HSSi;T40S 
Kidz Bop Klds: B200 23, 170 

KHIer MU(e; Bsoo lO: RBA 4; Hioo B4: RA 43. Vy- RBH 43, 

Si; RP22 
Carole King: PCA 39 
Kings Of Tomorrow: DC so 

Be/once Knowlev Hioo 461 HA 47^ HSS 72; RA 691 RBH 

7o;T4o 34 
KoolGRap: HSS 63:RS43 
Olana Krall: B200 149; /^l, 4 
Alison Krauss: BG 3; CA 38: CS 48 
Alison Krauss -*■ Union Station: B200 12s; BG 1: CA ib 
Krayzie Bone: RA 5s: RBH 56 
GMon Kremer: CI 8 
Chantal Kreviazuk: A40 28 

Kumbia Kings: B200 131: EA 16; LA 1. 33: LPA 1. 16; LPS 

34; IT 10; RMS 7; TSS 39 
Kyjuan: RA 3s: RBH 37; RPiS 

-L- 

Lady Saw; A40 10 
Sonny Landreth: BL s 

Ld. Iang:/Z3 
LasgCK EA 18; DS 10 
Kenny Lattlmoie: B20D 67; RBA 14 
Avril Lavigrfe: B200 13; A401: AC 21; Hioo 9; HA 9; HSS 
14: T40 3 

Donald Lawrence t The TrKRy SIngerv GA 2 1 

fiaphy Leavid Y La Selecta: LA 71; TSA 4 

larmie Lee: HSS 42; RS t6 

Murphy Lee: RA 3S; RBH 37; RP iS 

Stagga Lee: RBH 84 

Gerald Levert: RBA S3: RA64; RBH S7 

Lew: HSS 48; RS 30 

Lttieracion:LA26;RMAi3 

Salvflore Lidtra: Ci. 14 

Ottmar Uebert: H^ lo 

Lifehoits«: CC 40 

U' FUp: RBA 66: HSS 48; RA 66; RBH 67: RS 20 

LI Jon & The East Side Boyz: B300 91: IND 3^ RBA 3i; RA 

55: RBH 56; RS64 
LI' Kim: B200 11: RBA %, Hioo 3i; HA 33: HSS 13; (tA 9: 

RBH 8; RP9; RS12 
LI* Mo: Hioo 29. 91: HA 19; HSS 47: RA 14. 40; RBH 14. 

39; RP 11; RS 36 
LI' Romeo: RBA 77 
LA'Wyte: HS 21; IND 13; RBA 46 
AUson Umerkk DC 24 
Lknke: LA 14: RMA 6; LPS 40: LT 8: RMS 6 
Aaron Lines: CA 39; Hioo 8s 

LMdn Park: B200 167; PCA 4; Hioo 38; HA 38; MO 2; RO 

Johanrtes Linslead: HA B 
German Unmga: RMS 24 

LLCoolJ: 6300 S8; RBA 37; Hioo 3; HA 3; RA 13; RBH 13; 

RS 68; T40 3; TSS 2S 
Lonestar. CA 47; CS 31 
Loona: DS 34 
Angel Lopez: LPS 37 

Jennifer Lopez: B3qo 26: RBA 3s: 05 il; Hioo 3: HA3; RA 

13; RBH 13; RS 74; T40 3, TSS 25 
JefTLortienCy7 
Patty Lowless: BG 9 
Lyie Lovett: B300 165: INT 35 
Luciam: RE 14 

LudacrH: RBA 91: DC 23: Hioo 8, 93; HAS; HSS 36; RA 8; 

RBH 9: RP s. 2$; RS 28; T4D 13 
Bobby lyle: On 
Liam lynch: MO 37 
Lynyrd Skynyrd: KA 47 

-M- 

Yd-Yo Ma: Q 3 
Mad Caddies: RE 7 

Madonna: DS 3: HSS to 

Mana: LA 27; LPA 13; LPS 28. 33: LT 42 

Mannheim Steamroller: INO 22: HA 3 

Vktor Manudle: TSA 12; LT 32; TSS 2. 19 

Marascia: DC 33 

Mario: RA6e; RBH 61 

BobMailey: PCA ii; RBC 8; RE 10 

Damian -Jr. Gong" Mariey: RE 15: HSS 24: RBH 93: RS 8 

Maroon s: HS 34 

TheMar$aUsFanilty://io 

B«Ue Ray Martin: DC 11 

Angle Miitlnez: RBH 99 

Mary Mary: CC 26; GA 6; RBA 94; RBC 22 

Matshe AHack: B200 143; EA 1 

Master P: RBC 19: Hioo loo; HSS 64: RA ji; RBH 49: RS 

17 

matchboHtwenty: B20061; A407. 17; Hioo 49; HA 52; 

T40 2a 
Kea(oMBtsiii:02S 

Dave Matthews Band: B200 19s: A40 37 

John Mayer: B200 17. si: INT 7: A40 s. 19; AC 19; Hioo 32: 

HA 31; T4019 
Maysa: Q 19 

Christian McBrlde Band; a 17 

Martina McBride: B200 83; CA lo; CS 9: Hioo S3: HA 51 

Delbert McOinton: BL4; CA61 

Donnie McGurkln: B200 36; CC 4; GA i; RBA 23; RBC 20 

Brian McComas: CS 42 

Paul McCoy: Hloo 43; HA 42; MO i: RO 3$ 

John McDemwIt: WM 8 

Reba McEnthe:CA66 

Tim McGraw: B200 46; CA 3, 37; CCA 4, 16. 19; PCA 17; CS 

7. s8: Hioo 40; HA 39 
Brian McKnight: RA53: RBH S4 
MercyMe: 6300 1S9; CC 17. 22 
Jo Dee Messina: CS 37 
Mctalllca: PCA 14 
GeorgiB HMdleman: CS 36 
Luis Miguel: LA 46; LPA 19 
Glenn Miller:// 3 
Millie: LPS 1. LT 3; TSS 10 
The Minus 5: HS49:IND2S 
Moby: (A 33 
Molotov: LA 24; LPA 11 
Monchy & Alexartdra: TSA 9; TSS 13 
Jane Monheil:/Zis 
Alejandro Monlaner: LPS 30: LT 47 
Daniel Montenegro: CX 8 
Pablo Montero; LA )9 
Dr. Ed Montgomery: GA 28 
John Mkhael Montgomery; CS S9 
Montgomery Gentry: 8200 194; CA 24; CS 23; CSS 3; 

M100V4; H55 32 
Chante Moore: B200 67; RBA 14 
Rose Moort: DC i$ 

Allison Moorer: A40 2, AC 22; CS 26: CSS i; Hioo s: HA 7: 
HSS !: T40S 



MAJ>:RS6i 

Cra^ Morgan: CA 29: HS 23: IND 14: CS 23 
Brandy Moss-Scott: HSS 38; RBH loo; RS iS 
The Movlelife: HS43 
Jason Mraz: HS 22; A40 18 

Mr. Cheeks: Hioo 21; HA33; HSS 13. 33; RA9, 73; RBH 8, 

73; RP9; RS 12, 50 
Ms. Dynamite: 6200 179: HS 8; RBA 60 
Mudwayne: B200 134; MO 38; RO 13 
Murk DS 12 
Anne Munay: CA 44 

KeKh Murray: HSS 40; RA37; RBH 33; RS 24 
The Music: HS 17 

Musk): RBA 73; DC 33; RA 29. 61: RBH 30.64 
Mystikal: RA SS: RBH 36 

-N- 

Nappy Roots: RBA 96 

Nas: B200 33: RBA 32; RBC 11. 33; DS 11: HiOO 19; HA 18: 

RA 10. 59; RBH 10. 62; RP8; RS 65 
Nate OoQ; Hioo 47; HA44; ra 19; RBH 33; RP 14 
Luna Negra: HA 10 

Helly: B300 32; RBA 31; RBC 24. RA 33, S2; RBH 37. 32; 
RPi8;RS 71 

Willie Nelson: CA 43. 49. 60: CCA tt; IND 28; CS S7 
Aaron Nevllie: CC 36: GA 12 

Next: RBA 83 

loe Nichots: B300 86; CA 12; CS 1: CSS 9; Hioo 27: HA 36 
Nkkelback:B300i8i 
Nkkel Creek: 66 2; CA 32; CCA 21; IND 17 
TlloNieves; TSS 37 
Nirvana: 6200 137; MO 27. RO 32 
The NRty Grttty Dirt Band: BG 4; CA 36 
NIvea: B200 112: RBA43; Hioo 33. 77: HA 33; RA 27; RBH 
37;T4oi8 

No Doubt: B300 94; A40 10. 34; Hioo 63; HA 66: T40 28 

Hoelia: LA69; LPS 21; LT 23: TSS 17 

Nkhole Nordeman: CC 34; HS 47 

N.O.R.L: DSi4;RSsi 

Smokle Norful: 8200 199: GA 4; HS 13 

The Notorious B.LGj RBC lo. 13; HSS 66: RA j6; RBH 38; 

RP23:RS47 
Nueva Era: TSS 34 

-o- 

Mark OXonnor^ Hot Swing Trto: V6 

SInead OXonnon WM 12: DC 40; DS 15 

Daniel O'DonrtHI: IN D 33. 46. WM 3, 5. 10 

Oleander: RO 26 

lanusz Otenjnicz^ Q. 2 

Ono: DC 30 

Oobie: RS 64 

Open BabM: 0(4 

RoyOrblson: CCA 22 

MaurkloO'ReHty:Or8 

Los Originates De San Juan; LA 70 

Ozzy OiAovrrte: B300 133 

OutKast RBC 14 

Outspoken: RO 31 

-P- 

|oc Pace: GA 36 

Brad Pabley: CA 41: CS so 

Palonw: LA 33; RMA 17; LT 7; RMS 2 

Twila Paris; CC 28 

Dolly Parton: BGs:CA62 

Sean Paul: B200 12; RBA 6; RE 1; Hioo i6: HA 15; HSS 16. 

69. HA 7; RBH 7; RP 4: RS 6. 62; T40 36 
Ludano Pavarottl: CL 6, 9 
Pay The Girt: A40 29 

P. OUdy: Hioo 1 7. 93; HA 17; RA 46. Sii; RBH 46. 33; HS 

46. 75;T40 10 
Pearl )ani: HSS 13 
Bishop Carlton Pearson: GA 3; 
Jennifer Pena: LPS ao; LT 13; RMS 39: TSS 38 
Dotlie Peoples: GA 20; RBA 81 
Murray Pcrahia: CI is 

Amanda Perez: B200 loi; HS 1: RBA 53; Hioo 24; HA 28: 

RBHSs;T40l] 
Pesado:LAs9: RMS 21 
Pet Shop Boys: EA 21; DC 39 
Keltyjoe Phelps: BL6 
Phillips, Craig And Dean: CC 21; HS 19 
Pieces Of A Dream: O 22 
Pink: 8200 71, Hjoo 90; HSS 43 
Pink Royd: PCA 20 
Pinmonkey: CS 44 
Alexandre Ptnt: LPS ): LT 3; TSS ; 
P1anets:a7 
RO.D.: CC 24 

EI Poder Del Norte: RMS 36 
The Police: PCA 27 

Pooh And The Young Insplralkm: GA 29 

PaUo PoftiUo: LPS 29: LT 46 

The Postal Service: IND 43; HSS60 

Dvis Presley: B20o84:CAi] 

Lisa Marie Presley: A40 23 

IMIy Price: RA 63; RBH 60 

Prolecl86: RO 40 

Pn)nti:DC3i 

Prosperity: GA 31 

Puddle Of Mudd: B200 113; A40 33 
RoraPurim://30 

-Q- 

Qiieen:PCA43 

Queens Of The Stone Age: Bzoo 93: Hioo 64; HA61: MO 
6; RO 10 

A.B. Quintanilla ill: B300 131: LA i; LPA 1: LPS 34: LT lO: 

RMS 7: TSS 39 

-R- 

RA: HS 16; RO 24 
Racket aty:R5 69 
Bonnie Rain; AC 29 

Rascal Flatts: B200 82: CA 9: CCA 7: PCA 23; CS 17 
Red Hoi ChUi Pepperv B200 66; Hioo 61: HA 39; MO 3; 

RO19 
Redman: HSS 7 

Los Rehenes: HS 36, LA 10, 33: RMA 4 

Relna: OSS; HSS 65 

Relieni K: Bsoo 38: CC 3. 38 

Revenue: HSS 27; RBH 95; RS9 

Revl»:MO j6. RO33 

Chris Rice: 6200 185; CC 16; HS 10 

Lionel Richie: B200 63; RBA 32 

Los Rieleros Del Norte: LT 43; RMS 16. 18 

LeAnn Rirttes: CA 43; CS 33; CSS 3. 8; DC 18 

lerry Rivera; TSA 13; LPS 34; IT 30; TSS S 

Juan Rivera: RMS 23 

Luf>llloRivera:LT29; RMS 9 

Robbie Rivera: DCi 2 

RJD2: RS 63 

Lourdes RoWes: LPS 2 3: LT 39; TSS 30 
Daniel Rodriguez: CX 11 
Tllo Ro»as: TSA k. 



The Rolling Stones: B200 87 

Linda Ronstadt:CAs9 

Roomful Of Blues: 6L7 

The Roots: B200 116; RBA48; RA61: RBH 64 

Kelly Rowland: RBA 93; Hioo 97: RBH 86; RS 71 

Rush: S 2 00 136 

John Rzeznik: A40 38 

Sadat X: RS 34 

Saliva: B200 108: Hioo 80: MO 14. 30; RO 3. 22 

Adan Chalino Sanchez; LT 33; RMS 13 

Santana: B30064; A4o4: AC 3; Hioo 36: HA2s;T40 23 

lueli Santana: RBH 94. RS 36 

Gllberto Santa Rosa: LA 40; LPA 17; TSA lo; TSS 6. Ii 

Antony Santos: TSS 39 

Marvin Sapp: GA 32 

Sapphirecut: DC 16 

Sarai: HSS 34: RS 34 

Scarface: RBA 83 

ScoloHoFo:;/i2 

Joan Sebastian: LA 61. 63: LPS 33: LT 33: RMS 13 
Jon Secada: LPS 31 
Secret Garden: HA 13 

Seethen B200 187; Hioo 78; MO 17. 31; R06. 34 

Bob Seger a The Silver BuUet Band; PCA 9 

Seiko: DC 29 

Selena: LA 19; IPA 9 

Erick Sermon: RBH 91 

Shade Sheist; RBH 83 

Shaggy: RE 4. 13 

Shaklra: LA 3. LPA 4; IPS I: LT 6; TSS 35 
Duncan Sheik: DC 14 

Shekinah Glory Ministry: GA 3; HS 34; IND 13 

Blake Shelion: B2DO 81: CA 8. 46; CS u; HlOO 70; HA 66 

The Shepherds; GA 30 

Mihe Shorey: Hioo 29, HA 39; RA 14; RBH 14. RPii 

The Sicilians: DS 20 

Simon ft Gaifunkel: PCA 32 

Simple Plan: B20044: Hioo 31: HA 37; T40 20 

frank Sinatra: PCA 41 

Sin Bandera: LA 38; LPA 14; LPS 11. 14. 39; LT 22 
Sister Hazel: IND 34; A40 31 

Sixpence Hone The Richer: CC 39; A40 ir. AC 17; Hioo 79: 

H5SS4 
Slim Thug: RBH 92 

Smilez & Southstar: B200 178; RBA 38; Hioo 34; HA 34; 

RBH 79,T40 36 
Anthony Smitti: CS 40 
Michael W. Smith: B300 122. 171: CC 8, 14 
Snoop Dogg: B200 39: RBA 13; Hioo 13: HA 11: HSS 19: 

RA6: RBH ^. RP3;RS 10 
Socialbum; HS 23; MO 18; RO 11 
Solange: RBA 31, DS 14: RS 31 
Solid SesskMts: DC 31 
Marto Anlonb Soils: LPS 27; LT 41 
SoUiru; DS 7: HSS 49 
SonDeCaUiLT40. TSS 3 
Sonicftood: CC i9;HSi8 
The Spanish Harlem Orchestra: TSA 18 
Robert Spano: CL 12 
Renee Spearman And Prez: GA 31 
Spliff Star: HSS 5 1; RA 38; RBH 36; RP 24: RS 23 
Bruce Springsteen: B2D0 90: INT t8: PCA 40 
SpyroGyra:C/8 
Renee SUkey: DC 46; DS33 
Stereo Fuse: A40 30 
Stereomud: RO 30 

Rod Stewart: B3od 43. 186: 1 NT 24; AC 16 

Angie Storw; DC 42 

Stone Sour: A40 40: RO 20 

George Strait: B200 32; CA 6. 30. 33 

TheStrecU: EA 3; HS 32: IND 19 

Tadeusz Slivgala: CL 2 

Styles: RS 74 

SuganuH: IND 30 

Sum 41: 8300 136; MO 3 3. 39 

Tony Sunshine: Hioo 86: RA 34: RBH 33: RP 21; RS 32 

Supreme Beings Of Leisura: DC s 

Keith Sweat: RBA 87 

Swift: RBH 83 

Switchfoot: B200 132; CC 11 

System Of A Down: B200 124. 129 

-T- 

Taklng Back Sunday: HS 20; IND to 

Talib Kweli: B2oa 163: RBA 49: Hioo 99: HSS SS: RA 4^; 

RBH 47: RS 3» 
Dawn Tallman: DC 21 
Ben Tankard: GA 38 
Olga Tanon: LA 30; LPS 13; LI 4: TSS 4 
Taproot: MO 24; RO iS. 38 

LA.T.u^ B200 23; Hioo 30; HA 36; HSS 3S; T40 17; TSS 20 

The Ben Taylor Band: INO 31 

James Taylor: PCA lo; AC 36 

MarkTaytor GA28 

Susan TedescM: SL i; IND ii 

Telepopmuslk: EA 17;0C44 

Los Temerarios: LA 60. 62; LT 50; RMS 22 

BrvnTerfel;0(6 

JohnTesh:NAi3 

TG4; HSS 38; RS 36 

ThalU: HS 30; LA 7. 2S; LPA 3. 12; LPS 6: LT 11; TSS 15 

Tha Rayne: Hioo 76; RA 26; RBH 26 

Theory OTA Deadman: MO 39; RO 14 

Thicke: HSS 28: RS41 

Thievery Corporation: EA 9; IND 38 

TNrd Day: 8300 42: CC 3 

Thunderpuss: DC 49 

T.L: RA 30; RBH SI 

Los Tlgres Del Morte: LA 36: RMA 18; LT 19: RMS 3 
Justin Tlmbertake: Bioo 31; RBA 38; DC 2; OS 1; Hioo 14, 

37: HA i6. 37: HSS 2; RA 23; RBH 13; RS 1; T40 15. 16 
Aaron Tippin: CA 69; CS 33 
TheaTlppln:CS 33 

TLC: B200 168; RBA 61: Hioo 39: HA 60: T40 21 

Tbsca:EA8: INO 37 

Tower Of Power: C/ 18 

Transplants: INO 9 

Trapt' B200 76; MO 7; RO 7 

Randy Travis: 8200 161; CA 32; CC 13: CS 20; CSS 7 

ElTri: LA 67 

Trick Daddy: RBA 83: RA 39; RBH 40: RP 20 
Trick Pony: CA 32 

Trina; B200 1S3; RBA 36; Hioo 93: RP25 
Irin-i-tee 5:7: GA 18 
TrInyYUleyenda; RMS 32 
Travis Trilt: CA53;CS29 
T-Hock: RBA 91 

Los Tucanes De Tijuana: LT 44; RMS 17 
Tanya Tucker: LS S3 
Martsa Turner: DC 19 

Shania Twain: 830041; CA 2: CCA s; PCA 18; AC 18; CS 21; 

Hioo 89 
Ronan Tynan: WM 8 
Steve Tyrell:;/ 13 



Tyrese: B200 36; RBA 12: Hioo 7; HA 6; RA 4: RBH 4: T40 

31 

-u- 

Unde Kracker: A408, 13; AC 27; Hioo 75; HA 75 

Underworid: OC 7 

Unkin Siatkm: BG 3; CA 38; CS 48 

Unloco: RO 39 

Unwritten Law:lND37 

Keith Urban: B200 138; CA 18. CCA 33; CS 10. 19; Hioo 60; 
HA 38 

AdolfD Urias Y 5u Lobo Notteno: LT 31; RMS 11, 39 

Pola Urias; LA S3 

The Used; B200 121; MO21 

Usher: HSS 30 

-V- 

PaulVteiOyk:EAii:IN0 39 

Wnessa-Mae: CL 10 

PhllVassar: CA 34; CS t6 

Slevie RayVaughan And Double Trouble: BL2 

Jaci Velasquez: LPS 29; IT 46 

Oscar Velazquez: RMS 33 

Vknus Hum: OC 36 

AngeloVenuto: 05 20 

Johnny Vicious: B200 162; EA 2; HS 6: INO 4 

ariosV)ves:TSA]6 

-w- 

KristlneW: OS 13 

The Wailers: PCA 11. RBC 8; RE 10 

Henklah Walker & The Love Fellowship Crusade Choir: 

CC 30; GAS; HS 37; RBA 78 
Warsaw Philharmonic Naltonal Orchestra Of Poland: CL 2 
Kkn Waters: Cf 17 
|odyWlttley:EA)3;IN049 
Russell Watson: CX 9, 13 
Jimmy Wayne: CS 28 
Weekend Players: DC 28 
The White Stripes: MO 19 
Dar Williams: S200 iss; HS s: INT 33 
Doug Williams: GA 22. 40 
Hank Williams Jr.: CCA 10; PCA 30 
Melvin Williams: GA 22 

Phan«ll Williams: Hioo 13; HA 11; HSS 19; RA 6: RBH s: 

RP3; RS 10 
Rofabte Wfltiams; A40 39 
Marii Wills: CA 27; CS B.41: Hioo 41: HA 40 
Charlie Wilson: Hioo 13; HA 11: HSS 19; RA 6; RBH 3; RP 

3; RS 10 
Mario Wnans: RA 73; RBH 73 
CeofgeWhnlon:M'l4 
Lee Ann Womack: CA 73 
Slevto Wonder: RBA loo 

Vlftyne Wonder: B300 45; RBA 13; RE 3: Hioo 31: HA 30; 

RA2i;ReH 20:RPi5; RS 35 
Lucy Woodward: A40 33 
Darryl Wftrley: CA 40; CS 2; Hioo 38: HA 27 
Chely Wright: CS 56 

XziblL-RA73; RBH 73. 87 

-Y-. 

1^nni: B200 78;AMt.2 
Ytometn: HSS 7*1; RS72 
LosYtanlc^LA4$ 
YbyntBlaM;HSS43iRSi6 

-Z- 

Zwin: Bjoo 117; MO 33 



-SOUNDTRACKS- 

8 Mile: B200 29; RBA 29: STX 3 
Amandlal: WM 6 

Bringing Down The House: B200 111: R8A 23; STX 8 

Brown Sugar: RBA 69; STX 31 

Caltas Forever: CI 11 

Chicago: B30O6;INT 3; STX t 

Chicago The Musical: PCA 34 

Coyote Ugty: CCA 9; PCA 36; STX 18 

Coyote Ugly: More Musk From Coyote Ugly: STX 22 

Cradle 2 The Grave: B200 16; RBA 9; STX 2 

Daredevil: The Album: Bioo 34; STX 4 

Delhw Us From Eva: RBA 34; STX 23 

DIsnry'k Ulo ft Stitch: Bzoo 158; STX 11 

Down From The Mountain: BG 11 

Frida: WM 4 

Gods And Generals: STX 23 
The Hours: STX 34 

How To Lo&e A Guy In 10 Days; B300 134: STX 9 

Lizzie McGuIre: B200 80; STX 3 

The Lord Ot The Rings; The Fellowship Of The Ring: 

STX 20 

The Lord OfTheRln^: The Two Towers: B200 180; 

5TX13 
Mamma Mia!: PCA 30 
Mariana: Con^>(kes Al Rescale: LA 38 
Moulin Rouge: STX 17 
My Big Fat Greek WVedding: WM 14 
0 Brother. Where Art Thou?: CCA 3; PCA 8; SIX 10 
Paid In Full: RBAbi 
Queen Of Tlw Damned: STX 13 
Shrek: STX 19 

SmaUville {The Talon Mbi): B200 98; STX 6 

Songcalcher: BG u, 

Spirit Stallkw Of The amarran: STX 16 

Sweat Home Alabama: B200 106: STX 7 

Talk To Her: LA 29; LPA 13 

AWalkTo Remember: 8200 173; STX 13 

XXX: STX 14 

-VARIOUS ARTISTS- 

en The BiUboard 200 

DIsneymania: Superstar Artlsls Sing OKney ...Their 

Wayl:77 
Grammy Nominees 2003: 3o 
IWorship: ATolal Worship Ejipertence: 113 

The Source PresenU: Hip Hop Hits Vol. 6: 14) 
WG'reAHappyFamily:ATributeToRamones: 142 
Worship Together: I Could Sing Of Your Love Forever: 

S9 

WOW Gospel 3003: 73 
WOW HKs 2003: 130 
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Billboard MODERN ROCKTRACKSj-^3 ' Billboard ^(§^^1^ 



SWCEK 1 


B 




Airplay mon.lorecHiv U\G\sen 

a'odiicm Cola 

Systems 


n 


3 




TITLE lyftiti' pqfiMOjirsiflBd 


Artist 


o 


3 




f/ NUMBER 1 ' 

BRING ME TO LIFE ' 


', T VVe€k At NLTibor ^ 
Evanescence Featuring Paul McCoy v 


o 


2 




SOMEWHERE 1 8ELONC 


LIntunPark v 




1 




CANT STOP -- .fRBUji 


Red Hoi Chili Peppers 


o 


4 




LIKE A STONE .■i^:-:o'^E=.; 


Audiostave « 


o 


6 




TIMES LIKE THESE i.-^wfi_«ta<iw; 


Foo Fighters v 




5 




NO ONE KNOWS -s-wi^d'^ 


Queens 01 The Slone Age 


o 


9 




HEADSTRONG ^fitKis*i\'. 


Trapt V 


8 


8 




SWING, SWING x-i-OL^EMtiwDaj 


The All-Amefican Rejects <^ 


9 


7 




WHEN I'M GONE »tiMMiCMF.(HMi.jw>.. 


3DoofsDown v 




13 




THE ANTHEM ;.J.vr,"r==.: 


GoodOiarlolte v 


(D 


15 




STRAIGHT OUT OF UNE r.J6,.c j'.vsRiA^i.i.*a 


GcKbmack v 








CLOCKS A'di 


Coidplav -? 


CD 


16 




GIRL'S NOT GREY m h: [ifEJM^MO.s 


Afl 


14 






ALWAYS ^L».Mv.!u"; 


Salrva V 


15 


12 




THE RED ffi 


Chevelle v 


o 


19 




SEND THE PAIN BELOW 


Chevelle 


17 


14 




FINE AGAIN 


Seeltier v 


18 


17 




DOWN 


Sociaitxjrn <? 


«D 


20 




SEVEN NATION ARMY :ni>lm.iv.t 


The White Stripes 




18 




ALL MY UFE - 


Foo Fighters v 


Ol 


22 




BURIED MYSELF AUVE 


TheUsMl V 


22 


23 




REMEMBER 


Disturbed 


23 






STILL WAITING .;owt 


Sum 41 V 


21 


24 




POEM .■,i-L4i.-it 


Taproot 


ea 


26 




WHAT IT IS TO BURN D>.t^ rM«uM:* 


Finch f 


€3 


27 




IN THIS DIARY . mitj 


TheAtaris v 




2S 




YOU KNOW YOU'RE RIGHT Cfii; MHiM^riwo:^! 


Nirvana v 


re 


29 




NOT FALLING - 


Mudvayne v 


G> 


32 




THE HELL SONG > 


Sum 41 V 


O 


34 




REST IN PIECES ■.^•^m.-.-: 


Saliva 


fO 


37 




DRIVEN UNDER > 


Seettier 


ea 


31 




ARCTIC SNOW ^a :.v. 


Burning Brides v 




30 




HONESTLY r,. 


Zwan V 


o 


35 




BLACKOUT ,ik:.-x j.f 


{hedlPianet Earth <i 


€9 




CRAZY BEAT .■..■,.,,.■„■(■., s 


Blur 


€9 


«l 


CAUGHT IN THE RAIN 


Revis 


€9 




UNITED STATES OF WHATEVER n -%( 


Liam Lynch v 


3.1 


28 




TAKE [T OFF .. - 


The Donnas <? 


ea 


33 




MAKE UP YOUR MIND mub -alw djv.; 


Theorv 01 A Deadman v 


fli 




STUPID GIRL ' '-..'HM>, Fii;,-.iif 


CoW V 
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Billboard ADULT CONTEMPORARY. 



i 


ilWEEK j 




Airplay monitored by 1L* ... , 

Nielsen 

Bra«dcaEl Oatn 








TITLE IMPHWT/PROUOTICN UkBEL 


Artist 


■ 






NUMBER 1 V. 


? Weeks Ai Nunber 1 








LANDSUDE >.r»juE>^.CDiLNP* 


OuM Chicks V 








THE GAME OF LOVE ai{r> 


Santana Featuring Michelle Branch v 




3 




CANT STOP LOVING YOU mmcK 


Phil Collins 


4 


5 




BEAUTIFUL >um<g 


ChrislinaAgujlefa -v 


S 


4 




CRY wuN»B*as 


Faith Hill v 


« 


6 




A THOUSAND MILES uM<MiE*scaPE 


Vanessa Carlton t 


7 


7 




FOREVER FOR YOU u iwch 


Oaryl Hall John Gates 


c» 


9 




1 DROVE ALL NIGHT m 


Celine Own 




8 




SOAK UP THE SUN uu«rMucn 


SherylCrow ^ 




11 




DON'T KNOW WHY uje lon'vwi. 


Norah Jones v 


It 


13 




SUPERMAN (IT-S NOT EASY) MwumiJMu 


Five For Ftghting 


12 


10 




HERO NTjRsim 


Enrique Igleslas v 


CD 


12 




YOU'RE STILL YOU >uwi>«u 


Josh Groban 




14 




A MOMENT LIKE THIS •vi.we 


Kally Ctarkson v 


O 


17 




TRY IT ON MY OWN wsta 


Whitney Houston 




16 




THESE FOOU5H THINGS .lwo 


Rod Stewart 


fD 


19 




DONT DftEAM ITS OVER KuhniuNawma 


Sixpence None The Rictier 




15 




I'M GONNA GCTCHA GOODI ufKufrr«jMa 


ShaniaTlNain 


<D 


21 




YOUR BODY IS A WONDCRLAND «w«.cmumb» 


John Mayer v 




18 




THINKING OVER i>wm*mau 


OsralSover -7 


S» 


22 




I'M WITH YOU «sn 


AvriiLavigna v 




23 




PICTURE uwMiuwnc 


Kid Rock Featuring Sher^ 0am 


€D 


24 




COME WITH ME (LULLABY) uuwnc 


PtiKColHns 


O 




PEACEKEEPER nrwt 


Fleetwood Mac 




20 




BABIES wnjcKWunmu. sotm* 


Regie Hamm 


@ 


25 




SEPTEMBER GRASS cclumm 


James Taylor 


ca 


28 




DRIFT AWAY 


Unde Kracker Featuring Dobte Gray 




26 




INNOCENCE KMVK. 


Hootle&The Blowflsti 




27 




TIME OF OUR UVeS 0^9, 


Bonnie Ram 




30 




NO SIGN OF rr OMi 


Natalie Grant 



Comp«l»4j Irom a nstxHial ssmpls ot airplay supplied tiy Nieli«n SroBdcast Dala Systems' Radio Track service. 106 main- 
■tream rock stalions. 89 modem rock stalions. 90 adult cantemoorsry tlniions snd 83 adult Top 40 stations are eiectroni- 
Olfy monitored 24 hours a day, 7 days a week. Top 40 Tracks is compited from e nabcsnal sample of Mainstream Top 40, 
Rhythmic Top 40 ar>d Adult Top 40 stations The IK Top 40 Tracks stations ate electronic ally monitored 34 hours a day, 7 
days s week Top 40 Trsclis awards Dullets based on increase in audience impressions. On the remaining dBiection- based 
Chens, tracks witti increase m detections over the previous week are bui>eled regardless of chart movement A record 
which has been orttne chart loi more Ihan 20 Meeks will generally not recen/e a bullet, even 1I n lagisters an increase. Records below the lop ZOItop 15 for AC and Adult Top 40l are refnoved from the chart after 2G weeks. Airpawer awerded to songs 
•ppeanri^ in the lop 20 or tT^ the "^letsen BDS Ajiplayend Audience charts tor ihe hrst lime with increases in t>oTh detections and audience ITop 40 Tracks excluded), v Videoclip availability. @ 2003. VNU Business Media. Inc All rights reserved. 
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I 


ST WEEK 




Airulay monrtbred t)v ^? . 

♦V Nielsen 

BroaOcsst Oats 
5>*lem5 


i 






TITLE lt^PniKT,iF110M0TlON lA6(i 


Artist 




3 




■ ■ NUMt)F.» 1 

STRAIGHT OUT OF LINE ffuBcici.MNCtsu.uwK 


Godsmacfc v 




5 




SOMEWHERE 1 BELONG MmEfl b«)s 


UnkinPark v 


XT 


6 




LIKE A STONE MtxscDrtl'i: 


AudMslave v 




1 




WHEN I'M GONE *(^jKiCiUiiufii£H;M<w 


3 Doors Down 


5 


2 




ALWAYS \'-^;a cms 


Saliva ■.■ 


6 


4 




FINE AGAIN .'/n:-^ 




o 






HEADSTRONG .',umhERBWS 


Trapt ^ 


0 


10 




TIMES LIKE THESE MiswEu.noM«« 


FooFtshters v 


9 


7 




REMEMBER im.m 


Oisturbftd 47 


10 


8 




NO ONE KNOWS iKtascoK 


Queens Of The Stone Age v 








DOWN tjTTiwuG 


Socialbum <. 


12 


11 




NOT FALUNG ek 


Mudvayne v 


13 






THE RED 


Chevele 




14 




MAKE UP YOUR MIND u:.wuoAini(m«uH> 


TheoryOfAOeadman v 


ra 


16 




SEND THE PAIN BELOW in 


Chevelle v 




15 ' 




PRAYER »'KSi 


Olsluited V 


17 


■B 




ALL MY UFE n vaL-c-.^. :, 


FooFinhters v 


18 


m 




POEM <.ii.w uvMit Aiuwnc 


Taprooi V 


19 






CAN'T STOP i-uu^i^ews 


Rad Hot Chm Peppers 




0 




INHALE mwtmNEiKDjMG 


Stone Sour v 


€D 


23 




BLACKOUT 


(hed)Planel Earth v 


CD 


26 




REST IN PIECES sjaoidjug 


Saliva 


€3 


27 




CAUGHT IN THE RAIN ihc 


Ravis 


Z4 


20 




DO YOU CALL MY NAME ecnjeuC'UNritiiSALijim 


RA V 


25 


22 




COCHISE N-ETO^-iir-c 


Audktttave 


26 


2S 




HANDS OFF THE WHEEL umtuakv 


Oleander 




31 




STUPID GIRL .,u.K i.M,.T 


Cold 




28 




WEATHERED -vp^i.f 


Creed 


C3 


33 




SKIN -..Mr-/,.JIi|l 


Breaking Benjainin 




30 




BREATHING lU.ocoiWBU 


Stereomud 


31 


24 




FARTHER ls.j 


Out!>pDketi 


32 


29 




YOU KNOW YOU'RE RIGHT OGcniFftv ivrdtscm 


Nirvana v 


CD 






SLEEPWALKING 


Bllmlside 


0 


36 




DRIVEN UNDER 


Seetfier 




34 




BRING ME TO LIFE mi^ ui- 


Evanescence Featunng Paul McCoy v 


CD 


35 




WHAT mS TO BURN [i>mthkj«u 


Finch V 


€9 


40 




GIRL'S NOT GREY mwunummmis 


Afl 


€9 






MINE vti.niu.iv(BmjwTc 


Taproot 


CD 


37 




FAILURE MtvtttC'.ic'nsi 


IMooo 


ca 


38 




HOLLOW AGAIN vuintk: 


Project 86 




MARCH 29 
2003 


Billboard ADULT TOP 40 TRACKS- 


THISWEH 


§ 




AuplAymoPilo'itrt l>¥ J.^ 

TITLE IUr-fllMTPfltlMOT:!!'JLflE = . 


Nielsen 

BfL^anta?! Oats 

Artist 




1 




i'! NUMBER 1 

I'M WITH YOU 


b 'A'ftcnA:Ni.Tibiii I 

Avnl Lavigne v 


? 


2 




PICTURE ,>..Avu...-.:. 


Kid Rock Featunng Sheryl Crow v 


3 


3 




LANDSLIDE ■ ■^r^m.iJSLi 


Dtldfl Chicks V 


4 


\ 




THE GAME OF LOVE ^f'-i. 


Sanlm Featurtno MiclwM Branch v 


5 


■> 




YOUR BODY tS A WONDERLAND x.^i^e tauue 


John Mayer v 




6 




WHEN I'M GONE h^m. r i.-, 


3 Doors Down v 




B 




UNWELL^ - . 


matchbox twenty v 




n 




DRIFT AWAY 


IhKle Kracker Featunng Dofiie Gray 




1! 




BIG YELLOW TAXI -. - : ■. Couiiling Crows Ffialuring Vanessa Cartlon v 


10 






UNDERNEATH IT ALL i.> ■ 


No OouM Foiituring Lildy Saw v 


11 


10 




DON'T DREAM IT'S OVER Lmjn-.;u«w'HM 


Sixpence None The RKtier 


12 






DON'T KNOW WHY n, > m ivur^w 


Norah Janes v 




la 




CLOCKS ■ 


CoMplay ^ 


14 


1? 




BEAUTIFUL ':a,<m^ 


Christina Aguilera v 




14 




IN A LITTLE WHILE l<..> 


Uncle Kracker v 




17 




MISUNDERSTOOD i:..'t 


BonJovi V 




16 




DISEASE ^ ■; 


matchbox twenty v 




IS 




THE REMEDY (1 WON'T WORRY) Mt.fn.wfi. 


Jason Mraz v 




19 




WHy GEORGIA ■ .>»m „, ....... 


John Mayer 




?a 




SYMPATHY ■■■■i«:r, -^AIRPOWER^ Goo Goo Dolls 




22 




WHEN 1 SEE YOU ■=»: 


Uacy Gray 




23 




DUMB GIRLS .-. 


LucyWoodwa/d i 


m 


23 




1 DROVE ALL NIGHT [re 


CeHne Dion v 




24 




RUNNING 


No Doubt V 


<D 


28 




LIGHTS OUT . 


Lisa Marfe Presley v 


24 


21 




A SORTA FAIRYTALE E^.: 


Tori Amos v 


Z! 


26 




CRY -^^'r^^-w 


Faith Hill V 


C9 


32 




IN THIS LIFE ML* 


Chantal Kroviazuk v 




'W 




FREEZE 


Pay TTw Girl 


30 






EVERYTHING , .c 


Stereo Fuse 


Jl 






YOUR MISTAKE i.i.*mh 


Sister Haiei 




31 




BE MINE ■ M 


Danrtd Gray 


m 




COME AWAY WITH ME Bi.it M>ti vw.c 


Koran Jones f 


0 

0 






PEACEKEEPER ™.<i 


Fleetwood Mac 


34 
37 




SHE HATES ME ..wiu. ...i-..i.hnii:[1ii 
INNOCENCE . 


Puddle Ot Mudd 
Hoolie & The Bhnvfish 




33 




GREY STREET mm;. 


Dave Mattttews Band v 




3S 




I'M STILL HERE (JIM'S niEME) i^mvhiuw 


CCD John Ftieznik v 




40 




FEEL >M^ 


RobtHB Williams 


40 


36 




BOTHER c.-.v 


Stone Sour v 
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ARTIST 

IMPRINT/PROMOTION LABEL 


o 


2 


NUMBER 1 -1 1 ^^sll^r ■ 
IN DA Clue 

G uwTtHMX.wrtiMira.orTtittcon 


2 


. 


ALL 1 HAVE 

JENNIFER LOPEZ FEATUBMG li COOL 
mc 


3 


3 


I'M WITH VOU 
AVHt. LAVIGNE 


4 


4 


MESMERtZe 

■, J*HULf ftATUHlMCASMANTl 


O 




PICTURE 


o 




ICNmON 


o 


11 


WHEN I'M GONE 

/ i DOORS D0VI1U 


8 




BEAUTIFUL 

CMRISTffIA itGUILERA 


o 


13 


MISS YOU 






•uacnuiiD.vwriUM ,iimm 


10 




BUMP, BUMP: BUMP 


n 


yj 


ANGEL 








12 


9 


LANDSLIDE 

DIKIE CMOCS 

MMKMMir COlUMia 


13 


16 


GOSSIP FOLKS 

n* SOLD MMDtUKTM .tK 


14 


10 


SUPERMAN 


15 


8 


CRY ME A RIVER 

JUSTlfV TWBEflLAKf 
M 


<D 


If 


ROCK YOUR BODY 

, JLSIIN HMBtflLAKE 


17 


15 


^ ALL THt THINGS SHE SAID 


1B 


IB 


- DOM'T MISS WrTH MY MAN 

' NrvEA FFAIIIKING ffUAN & BfUUtO0f4 TASt^ 
Ml 


19 


17 


YOUR BODY IS A WONDERLAND 


& 


24 . 


I'D DO ANYTHING 


G» 


28 •■ 


DAMAGED 


6> 


26 ■ 


UNWELL 

, fcUTCHBCnlTWENn' 


23 


20 


THE GAME OF LOVE 

^UfTANA FEATUIIING MICHEILE BRANCH 


24 


1. 


03 BONNIE ft CLYDE 

jav-i rUTlWING DCVOMCf WOWLtS 


2S 


21 


- DON'T KNOW WHY 

NDAA^ JONES 


26 




' TELL ME (WHAT'S GOIN' ON) 

' SMLtZ & SOUTHSTAR 


27 


22 


BLOWIN' ME UP (WI-TH HER LOVE) 
roi.jw 


6> 


31 


i RUNNING 

. NO DOUBI 


& 


32 


: HELL YEAH 

GMJWMC FtATLWNG SABT 


30 


27 


WANKSTA 

SOCfHI 
- tuMTMUvwnMoon 


G> 


2V ■' 


. HOW YOU GONNA ACT UKE THAT 


(9 


30 


GIRL ALL THE BAD GUVS WANT 

BC"M.JNC FOfl SOUP 


G> 




IF YOU'RE NOT THE ONE 


O 


38 


BIG YELLOW TAXI 

CIKJinNG CHOWS FEAT VANESSA CAHLTON 

ami •WTiiKun 


35 


33 


SKK OF BEING LONELY 

•lELD M06 






GET BUSY 
StAN Mill 
iff.-iruwine 


o 


36 


MISUNDERSTOOD 


€9 




THE ANTHEM 

etooo CHMiam 
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COtOPLA* 


40 
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aiiwf Jii*s 
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- Billboad SINGLES AND TRACKS SONG INDEX 



Chart Codes: Hot 100 Slngtes (Htoo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Lathi Tracks 0)* : = 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist., Chart, Position. I 



'03 BONNIE a UTDE [Carter Bof% ASCAP/Ve Woild 
Music. ASCAP/UniversaLASCAPyControwray, 
ASCAP/WB. ASCAP/Suge, ASCAP/Songs Of Unwereal. 
BMi;|Qshua-s Dream. SUI/ EMI Aptll. ASCAP). HLyWBM, 
H100 &6 

19 SOMETHIN'{EMI ApnX ASCAP/S«« Oayle. 
ASCAP/CamrsBMG. BMI). HL. CS 6: Hioo 41 

21 qUESnOMS (HIsh On \ih. ASCAP/Bre^k North. 
SOCAN/Me-benbh. ASCAP/ Univenal ASCAP) Hii» 47: 

4 EVER (WBM, SESAC/Babybov^ Litlte, SESAC/Noor^ 
lime South. SESAC/fAmoic. BMI/Mo Loving. ASCAP/ J 
B(asto,ASCAP).WBM,HiMgi; RBH 59 

6 MIL£ (Eight Mile Style. BMI) RBH S8 

99-9^ SURE (I'VE NEVER BEEN HERE BEFOI^ (W6, 
ASCAP/Songs Ot R. |o«p*i. ASCAP/ FrtiKh Hip. 
ASCAP.'Annolatwn. ASCAP), WBM, CS 42 

-A- 

A.D,I.0A5. (Anlvah<^ ASCAP/EMI April ASOV/Dun- 
geon Ral. ASCAP/Chrysaiis. ASCAP/Gnat Booty, ASCAP), 
HL,i"WBM.HiooBji: RBH 42 

AfOKTUNADO (EdImuM. ASCAP) LT J3 

AFTtRAUlScnv/ATVCrossKeys.ASCAP/Onaly. 
ASCAP,.' Mdduro, BMI'/, HL, C5 3$ 

AIR FORCE ONES (BMG Songs. ASCAP/|ackie Frast. 
ASCAP,.' UnivcfSJi. A5CAP;i>aB«S.ASCAP;02PtO. 
ASCAP,.'Young Dude, A5CAP,/Sam Swap, ASCW/Notting 
Dak. ASCAP;Ta'po, ASCAP). HL,'WBM, RBH }7 

ALLI HAVE (Nuyorican. BUi/EMi Blackwood. 
BMi;|ani<« Comt». BMI/Adotsblr. BMI/Eagk Nott, 
BMi/Axiom. BMiyRonG.BMI/5th Roor. ASCAP/Jeflix, 
ASCAP).HL.Hioo3;RBH 12 

AU I NEED Oosf ph Cartagms. ASCAP/Jelty^ jams. 
ASCAP.'Ged<lv.ASCAP/nvteTyme. ASCAP/EMI April. 
ASCAP,.' CMdo Co. ProiKl Mtrtk. BMI/EIMI Blattcwood, 
BMi/MatTadnam, BMIj. HL. Hioo»6; BBH 35 

ALL THE THINGS SHE SAID (UnforgettaUe Songs. 
BMi/SPZ. BMl/Mflftin Ch^rrytre*. BMl/NMfoimat. SUM) 
Hioo 30 

ALMOST HOME (Triple ShOM, BMiVMagfc MusUns, 
BMI/Sufr«hn- Succotash. ASCAP) CS is 

AIRIGHT (E(artoo««. ASCAP/Blanp. ASCAP/F.O.B.. 
ASCAP.'EMI-Unart Catalog. BMI). HL RBH 

ALUOHAOO (EMI April. ASCAP) LT 23 

ALWAYS irtwr SupCfMar*. ASCAP, 'Rondor. 
ASCAP/Uniwfsal. ASCAP/Black Uva. ASCAP). H L, Hioo 
Bo 

AMAME(Not Listed) LT 5 

ANGEL (Pcmefhowse, BMI) Hioo 24; RBH 85 

THEANTHEM (EMI April, A5CAPy2i:l.ASCAP^egan 
Boy:, A5UP),HL.Hioo 56 

ASIES LA VlOA (Manten. ASCAP/Sony/ATV Oiscos, 
ASCAP) LTji 

AYl PAPACITO (iJTI OAODY) (Iron Tigga. BMI) LT 8 
AYUDAME (De5ton.ASCW/PftotO,ASCAP/Univereal 
Musica. ASCAP) LT 39 

-B- 

THE BAfiV [Cobum. BMl/^ba. ASCAP/Eye On The 

BalL ASCAP.' Bigger Picture. ASCAP), WBM. CS U; HiOO 70 

BACKSEAT OF AGREYHOUHD BUS fHashvllle Ofwm- 
Works Songs. ASCAP,' Maikey Feel, AS CAP.' Cherry Lane, 
ASCAP; Famou<„ ASCAP/Ammai fair, ASCAP ,'Carws. 
BMCi. BMl'Silverklss, BUi;Songs Of Universal. 
BMI/IWacadoo. BMIJ, CLM/HL/WBM, CS 36 

THE BATUE IS THE LORD'S (SchafT. SESAC/Walkef 
And Associates. SESAQ RBH 77 

BEAUTIFUL (My OwnChii. BMl/The Waters Of 
Na/areth. BMI/EMI Btackwood. BMI.'Chase Chad. 
ASCAP/EMI April, ASCAP). HL, HioO 13; RBH 5 

BEAUTIFUL (SlucV In The Thnwt, ASCAP/Famous. 
ASCAPl.HLHioo 15 

BEER FOR IWY HORSES (Toke«> Tunes. BMI/Sony/ATV 
Tree. BMi 'Big Yellow Dog. BMI), HL. CS 57 

BIG STAR (EMI BI»ckwood, BMI/Singtn Only. BMI), 
Hl.CS s:Htoo 35 

BIG YELLOW TAXI IStquomb, BMI). HiOO 63 

BLOWIN'ME UP (WITH HER LOVE) [EMI BUckwood. 
BAIiyCyplron, BMi/Fw Film. BML'TCF.ASCAP/Chasei. 
A5CAP/?omba. ASCAPr'Gaocho, ASCAP/Nexl Decide, 
ASCAP,.' Universal. ASCAP). HL/WBM. Hioo 58 

BOY (I NEED YOU) [Sony/ATV Songs. BMI/Ryt Songs. 
BMI/F.O 6.. ASCAP.' NQC. ASCAP/ Univefsal-Duchess. 
SMD.HLRBHei 

BREAK YOU OFF [Grand l«egai. BMi/Careers-BMO, 
BMI<'Killah Stealth, BMt/ONECRC.eMI/BentarranXenney. 
ASCAPySoukhtid. ASCAP/m^wrsdl. ASCAP/Baby Blues, 
ASCAP).HLyWBM,RBH64 

BRING ME TO LIFE (ZoAibi'es Ate My Publtshing, 
BMI'Torthelalien. BMI.'DwigtM frye, BMI) Hioo 1,2 

BROKENHEARTSVILU (House 01 HuU>ell. 
ASCAPySony.'ATV AcuH Ro«. BMI/Blakebird. ASCAP), HI. 
CSi;Hioo27 

B R RIGHT (Rrsl N' Gold. BMl/Ms. Trma. BMiyBgates 
Mu/ik. ASCAP/ Ludacris. A5CW,'EMI April. ASCAP). HU 
Hioo 92 

BUILTTHIS CITY (Killa Carn. BMiyCopyright 
Cofilrol/f.O.B,. ASCAP/Lilttif Mote.ASCW,'CarMrvBMG. 
BMI/Zofnba, ASCAPyinlcrsong U.SA, ASCAP), WBM, 
RBH 94 

BUMP, BUMP, BUMP (ZOmba. BMI/RJCtttK 

BMI/Butxi, ASCAP/Thsl'^ WhaC-s Up, ASCA^^.WBM. Hioo 
17; RBH<|6 

BUNNY HOP {Red-N-Oirt^ BMI/Wamer-Tameriane. 
BMI). WBM. RBH 81 

-C- 

CANT LET YOU GO (D«crt Stoftn. BMI/F.O.B.. 
ASCAP/N-Q.C. ASCAPyMo loving. ASCAf^ Hioo 3*; RBH 
I* 

CANT MOBOOY (Street Tuff. ASCAP/Brianka. 
ASCAP; EMI Blackwood. BMl/Damikh, BMI). HL. Hioo 971 
RBHB6 

CANT STOP [MoebetoUame. BMI) Hioo 61 
CANT STOP LOVING YOU (EMI April, ASCAP). HL. 
Hioo 83 

CaEBRITY {EMI April. ASCAP/Sea GayHe, ASCAP). HL, 
CS so 

CHAPARRITA DE Ml VIDA (Fonomusic. BMI) LT43 
CHOKE ME. SPANK ME (PULL MY HAJR) (Hennessey 
For Everyone. BMI/Alexra, BMI/WB. ASCAP/Aint Nuttun' 
Goln- On Bitl Funking. ASCAP/Blotler. ASCAP/Elvis 
Mambo.ASCAPyMusk or Whidswepl. ASCAP), WBM. RBH 

CHOPPA STYLE OP Bayz. BMI] Hioo loo; RBH 49 
OAVAME TV AMOR (Kike Santar>der, BMI/Enslgn. 
BMi;5J'it»r>(ict M«todies,A5CAP.'FamouS.ASCAP)LT25 
CLOCKS (BMG Songs, ASCAP). HU Hioo 44 
CLOSURE (Divided, BMI/ Universal, BMI/Smoobie, 



ASCAP/Rat Eater. BMI) RBH S7 

CMOM (Nyrraw, ASCAP/EMI April ASCAPyBaboochka 
Tones, ASCAP/Dango, BMI/Pto(oon^ ASC**^ RBH 61 

COME CLOSE TO ME (Songs Of Universal. BMI/Sense- 
less. BMI,'Tt>e Waters 01 Nazareth. BMI/EMI Blackwood. 
BMO, HiyWBM. Hioo 96; RBH 41 

COMER A BESOS (AOG. SE5ACI LT ;a 

CONCRETE ANGEL (Univeisal Songs Of PoiyGram 
internal bnal, BMI 'HopeChest. BMI/Glilterflsh. BMI). 
WBM, CS 9: Hioo 53 

CORAZON CHIQUrrO (f BMI) LT Ji 

COUNTRY AINT COUNTRY (Sony/ATV Acuff Rose, 
BMI/Uniwfvd'. Songb 0! Polrtram InlernaiiOMl. 
BMI/Evprythins I LOve. BMI). Hl/WBM. CS 29 

COUNTRY THAHG (Big Red Tractor, ASCAP /Sony/ATV 
Cross Keys, ASCAP/Sony/ATV Tree. BMimick N-Asfl. 
BMO.Hl/WBM.CSw 

CRUSH ON YOU (Universal. ASCAP/Mr. Cheeks. 
ASCAP/Marsky, BMiyjanice Combs. BMI/EMI Bladwood. 
BMI/Mck Kr-ght, ASCAP/Ioslin CombS, ASCAP/EMI April, 
ASCAP). HL. RBH 72 

CRTME A RIVER aennman Tunes. ASCAP /Zomba. 
ASCAP/WB. ASCAP.-Vlrginia Beach. ASCAP/TVT, 
ASCAP,'Scott Storch. ASCAP). WBM, Hioo h; »8H 15 

-D- 

tlAMAGEO (Cyptrort. BMI/EMI Blackwood, 
BMI/Grunge Girt ASCAP/EMI Apnl. ASCAP). HL Htoo S9 

DAME (Sony/ATV Discos, ASCW>/Arto<M MuskaL 
ASCAP) LT 15 

DEEP (Deta Bob, SESAC/Zombs. SESAC/lllt^ougllU. 
SESAC/Chufchbov; SCSAC /DreamWorks Songs. ASCAP), 
WBM. RBH 78 

DE UNOr D£ TODOS LOS MODOS (Vander. ASCAP) LT 

7 

DIGALE (Clear MifMl, ASCAP/Famous. ASCAP) LT 24 
DIMEtO (Famous, ASCAP/Tetearte Florida. ASCAP) LT 

^7 

A DIOS LE PlOO (PMrntusic III, BMI/Camaleon. BMI) 
LT17 

DOND£ ESniU Ml PRIMAVERA (Crisma. SESAQ LT 

41 

OONKHAMGE [EMI April, ASCAP/Touched By tazz. 
ASCAP/Nivrac Tyke. ASCAP/Unrversat. ASCW.'Soukhlld, 
ASCAP/Tetra Grammaton. ASCAP/Jesse layc, ASCAP). 
Hl/WBM. RBH 30 

D0N7 DREAM ITS OVER (Roundtiead, BMI/WtoN. 
BMI) Hioo 79 

DOtn KNOW WHY (Beanly, BMI/ Sony/ATV Songs. 
BMI).HLHi0O34 

DOm MESS WITH MY MAN (Babytmy's Uttle. 
SESAC,' Noontime Soutfi. 5ESAC/EMI April. ASCAP, Them 
Damn Twins, ASCAP^Air Comrol. ASCAP/WBM. SESAQ, 
HL/WBM, Hioo 33 

DO THAT- (Monev Mack, BMI/B«bo. ASCAP/ThafS 
Wtiat-s Up, ASCAP/BubbaGe«. BMI/Hoontime So^ 
SESACW-B.M.. ASCAP) HiOO 9^ 

DRIFT AWAY (AInno, ASCAP). HL Hioo 7S 

EMOTIONAL ROLLERCOASTER (EMI April. 

ASCAP/Blue Erro Sou:, ASCAP 'Ybmba Peoples Music, 

ASCAP), tIL, Hioo 59; RBH 13 

EN CUERPO Y ALMA (Elix. ASCAP) LT 3 

ENTRE ELOCURIOY LA lOCURAtKike Santaoder, 

BMI/Ensign, BMI/Clear Mind, ASCAP/Famous. ASCAP) LT 

13 

ERES Ml REUGIONfTuluni. ASCAP/EMI Ap*il. ASCAP) 
LT42 

ESCLAVO DE TU PIEL (Fetsat, BMI/No Linutations, 
BMI yUniwersal-Musica Unica. BMI/Fofwmiisk. BMI) LT 38 
ES PORTI (Peennusiclll.SML'Camaleon. BMI) LT14 
EXCUSE ME MISS (EMI April, ASCAP/Carter Boys. 
ASCAPyihe Waters 01 Najaieth. BMI/EMI Blackwood. 
8MI /Chase Chad. ASCAP). HL Hioo n, RBH 3 

-F- 

FABULOUS (DMne Mill. ASCAP/WB. ASCAP/FIngaz 
Goal. ASCAP/jahqae joints, SESAC /UnrveruL 
SESAC'MIss Mary's. BMI/WamerTamerlane.BMIi'EHI 
April. ASCAP), HL/WBM. Hioo 76; RBH 36 

MLl ItfTD ME (Universal-MCA, ASCAP/Hdhana. 
ASCAP/WB, ASCAPyPtalinum Pkw. ASCAP). WBM, Hioo 
B3 

fftMtlY PORTRAIT (Pink Panthw. ASCAP/EMI April, 
ASCAP/ScotI Storch. ASCAP/TVT. ASCAP), HL Hioo 90 
FINE AGAIN (Seether. BMI/Dwight Frye. BMI) Hioo 7B 
FRIO DE AUSENCIA (Not Lh.led) LT 49 

-G- 

THEGAME Of LOVE IKeepin' It Real How 'Bout You. 
BMI /Warner- Tameriarw. BMI/Future Furniture, 
ASCAP,' EMI April. ASCAP). H I y WBM, Hioo 36 

GET BUSY [Dutty Roik. ASCAP/Greensleeves. 
PRS/EMI April, ASCAPl. HL Hioo 16; RBH 7 

GET BY (Pen Skills, BMI/EMl Blackwood, BMI/Ye 
Woi-W Music. ASCAPy WB. ASCAP). WBM. Hioo 991 RBH 
47 

GETCHYA HANDS UP (Cedric Hill. BMI/Siim Thug. 
BMI/Pitth H PaKK BMI) RBH 93 

GIRL ALL THE BAD GUYS WANT (Zomtu, ASCAP/Diop 
Your Pants. ASCAP/Sonolrack. BMI). WBM, Hioo 68 

GIRLFRIEND (R-Kefiy; BMiyZombA. BMI).W6IW, HiOO 
SS; RBH 31 

GOSSIP FOLKS (Mass Coofuswn. ASCAP/WB. 
ASCAP/Vlrginia Beach. ASCAP/Ludacrls, ASCAP/EMl 
April. ASCAP/Ze4la. BMI/Urodisc). HL/WBM. Hioo B: RBH 
9 

GUESS WHAT (Zontba. BMI/R,Kelly, BMI), WBM. RBH 

39 

-H- 

HAIFA MAN (Almo, ASCAP], HL CS 40 

HAVE YOU FORGOTTEN? (EMI April. ASCAP/ Pittsburg 
Landing, ASCAP/Warnet-T«inerlar>e, BMO, HL/WBM. CS 3; 
Hioo 28 

HELL IS A RAME (McMunay^. ASCAP) RBH 96 
HEUYEAH (Zomba. BMl/R.ICeltK BMl,'Mon«y Mack, 

BMI). WBM. Hioo 201 RBH17 

HE PROPOSED (Ice Wate<, ASCAP/EMI April. ASCAP). 

HLRBH60 

HERIOA MORTAL (World Deep, BMI/Biueplatlnum. 
ASCAP/Sony/ATV Latin. BMI/Sony/AIV Discos. ASCAP) LT 
3D 

HOOKED (High On Ufe. ASCAP/Ain'l Nuthin" Gain" On 
But Funking, ASCAP/WB. ASCAP.' Blotter. ASCAP.' Elvis 
Ma«nbo,ASCAPyUnivefsaLAStAP/Music Of Windswept, 
ASCAP/Maiyl. Bilge, ASCAP.'Juslin Combs. ASCAP/EMI 
ApriL ASCAP). HL/WBM, RBH 55 



HOHEST Of THE HOT (Not Listed) RBH 74 
HOW YOU GONNA AQ UKE THAT (Zmefction. 
ASCAP/BMG Songs, ASCAP,' First Avenue, ASCAP/Oe mis 
Hot Songs. ASCAP/ETwo, ASCAP/EMI April, ASCAP/ E.D, 
Ouz-lt. BMI). HL Hioo 7: RBH 4 

-I- 

I BELIEVE (Sony.'ATV Acuff Rose, BMl/Wrile On 
Music BMI), HL CS 12; Hioo 65 

I CAN (Zomba, ASCAP/ ill Will, ASCAP/EMI April. 
ASCAP/SaLaam Remi, ASCAP/Sueet Tuff, ASCAP/Setma. 
BMI). HL/WBM, Hioo 19; RBH 10 

ICARE 4 U (Virginia Beach. ASCAPiiMassConfusion. 
ASCAP/WB. ASCAPy Irving. BMll. HL.'WBM. RBH 45 

I'D 00 ANYTHING (Warr>erCh3ppell, SOCAN/WH 
Wheelie. SOCAN/High-MaxHenance. SOCAN/Stinky 
Music. SOCAN.'DropOut, SOCAN/Slutty. SOCAN/Unni 
Tunes. SOCAN), WBM. Hioo 51 

I DONT GIVE A (tVT, ASCAP/Swole, 
ASCAP/Zomba, ASCAP/The Braids. ASCAP/WB, 
ASCAP/B4. ASCAP), WBM. RBH 56 

I DROVE AU NWHT (Billy Steinberg, ASCAP/Denise 
B3rry;ASCAP,'SDny,'ATVTuncs.ASCAP),HLHi00 45 

I DROVE AU NIGHT (Sony/ATV Tunes. ASCAP). HL CS 

IF I CANT (High On Ufe. ASOU>/WB. ASCAP.'Aint 
NutWn'Goin'Oo But Funking, ASCAP/Music Of 
Windswept. ASCAP/Blotler. ASOU>/Elvis Mambo, 
ASCAPy Universal. ASCAP), WBM. RBH 75 

IGNITION (Zomba, BMl/R.Ke(ly; BMI). WBM Hioo 2; 
RBH 2 

I lUSTWANNA BE MAD (EMI April, ASCAP/Didn't Have 
To Be. ASCAP ,'Mob3>c, BMI 'MoWjack. BMI). HLCS 14 

I KMOWWHATYOU HUfT (r-Iiah\ BMI /Dutty N-gga. 
ASCAP/Killa 4. ASCAPi Rah Digga. ASCAP /Cypfie re leff. 
ASCAP/EMI April, ASCAP), HL Hioo 18; RBH 11 

I'M IN LOVE WITH A MARRIED WOMAN (SonyyATV 
Tree, BMI.'Songs CMTerecel. BM)/Sony/ATV Cross Keys. 
ASCAPyOnalv, ASCAP). HL.CS 43 

I'M WITH YOU (Almo, ASCAP/Aviil Uvigne. 
ASCAPy Warner-Tamerlane. BMI/Hollylodge, BMI/Rain- 
bcw nsh, 8MI,'Mf, St»o<k. BMI.'WB, ASCAP,TiK. 
ASCAP.'Ferry Hilt, ASCAPl, Hl/WBM. HJ0O9 

INCOMPl£Tt (Not Lisled) RBH 90 

IN DA CLUB (liii^li On lite. ASCAP/Aln't Nuthin'Gowi* 
On B^it Funking. ASCAP/WB. ASCAPyBlottef.ASCAP/EhrtS 
Mambo, ASCW/UnrversaL ASCAP/Music 0* Windswept. 
ASCAP). WBM. Hioo i; RBH 1 

IN DA CLUB [High On Ufe. ASCAP /Aint Nuthin'Goin- 
On Bui Funking. ASCAP/WB, ASCAP/Btolte»,ASCAP/EMs 
Mambo, ASCAP /Universal. ASCAP/Muslc Of Windswept. 
A50VP).WBM,RBH 70 

IN LOVE Wn CHU ahowin- TsW rums, ASCAP /Air Con- 
tfoL ASCAP/EMI April. ASCAP /T Funk, BMI/Notting HIIL 
BMI), HL RBH 71 

I RAQAMD ROU (Blackened, BMI) CS SS 

I SHOULD BE... (AOS Music Writers. ASCAP/EMI April 
ASCAP/Urtian Warfare, ASCAP/Mr. YeaN ASCAP). HL 
Hioo 96: RBH 43 

I STIU LOVE YOU (EMI Blackwood, BMl/The Waters 
Of toareth, BMI/EMI April. ASCAP/Chase Chad, ASCAP). 
HL RBH 69 

I WANT MY MOflEY BACK (WB. ASCAP/Gravilron, 
SESAC/ Bluewater, SESAQ, HL/WBM, CS 33 

I WISH t WASNT (EMI AprtL ASCAP/Flyie Tyme. 
ASCAP/Minneapotis Guys. ASCAP/ll Branda, ASCAP) RBH 

-J- 

JAM IS MY ROCK (BK ASCAP) RBH 9) 

K)HN DOC (Not Ljsledi RBH B3 

THE)UMPOFF (Notorious K.I.M.. BMI/Wanter-Tamer- 
lanr, BMI/Virginia Beach. ASCAP WB. ASCAP.'LB Fam, 
ASCAP/EMI April, ASCAP/Llnfversal,ASCAP;Mr. Cheeks. 
ASCAP). HL/WBM. Hioo 3i; RBH B 

WIST UKE YOU (R(Wi J. BMI/Sout Music, BMI/Rancb 
Wood, BMI r> Invisible Steps. BMI,>'B.B. Harper. BMI) RBH 
99 

niOMETItOS (Sony/ATV DiKOS, ASCAP) LT 21 
-I- 

LAMD5UDE (WelsfiWHch. BMI /Sony/ATV Tree. BMI). 
HL Hioo 10 

LAUNDROMAT (Zomba. BMI/R.Kelfy. BMI). WBM. 
Hioo 77; RBH 27 

UFESTYIES OF THE RKH AND FAMOUS (EMI April, 
ASCAP/2i;i.ASCAPj, HL Hioo 8? 

UKE A PIMP fCrump Tight. ASCAP/Lucky, BMI) RBH 

67 

UKE A STONE (Disappearing One, ASCAP/fAelee 
Sawy Music BMl/Me 3. BMl/LBV Songs. BMI) Hioo 50 

LOVE 12 (Child SupportASCAP/Notting Date, 
ASCAP/W Green, BMI/ Irving. BMI /WB. ASCAP). WBM, 
RBH 91 

LOVE UKE THERE'S HO TOMORROW (TCT. BMI/Thea 
Later. BMI] CS 3s 

LOVE or MY LIFE W* ODE TO HIP HOP) [Ugmoe, 
ASCAP/Universal-PolyGram Inlernaironal. ASCAP/BMG 
ScMifs, ASCAP; Divine Pimp. ASCAP/ Tribes Of Kedar, 
ASCAP/jake & The Ptiatman, ASCAP,' Universal 
ASCAP/laiopo. ASCAP/Songs Of UniwrwL BMl/Sense- 
less. BMI,/Fo« Film, BMI/TCF. ASCAPj. Hl/WBM, RBH 33 

LOVE'S GOT AN ATTFTUDE (IT IS WHAT fT IS) (Mosaic. 
BMI /Hold lack. BMI /Songs Of Mosaic ASCAP/ Songs Of 
Dtrt Bflrtier. ASCAP) CS45 

THE LOVE SONG [Warner-Tamerlane, BMI/Smith 
Haven. BMI/Big Red Tractor. ASCAP/ThinkWelL 
ASCAP/Sony/ATV Aiuff Rose. BMI). HL/WBM. CS 32 

LOVE WONT LCT ME (WB. ASCAP, 'Wamer-Tamerlane. 
BMlr'Franne Gee. SMI/Dad's Dreanwi, BMI), WBM, CS 32 

LOVE YOU OUT LOUD (Sony/ATV Cross Keys. 
ASCAP/Onaly, ASCAP). HL CS 17 

THE LUCKY ONE (L»v Slow. BMI) CS 48 

-M- 

MA, I DONT LOVE HER [The Waters Of Naiareth. 

BMI/EMI Blatkwood. 8Ml;Chase Chad, ASCAP/EMI April, 
ASCAP/GenMarc ASCAP /Tma dome, ASCAP). HL RBH 68 

MAKE rr CLAP (TTiah-5. BMI/Dutty Nigga. 
ASCAP/Cyphercl^, ASCAP/EMI ApilL. ASCAP). HL RBH 
36 

MAtAGEHTE CPe«rmusic lll.6MI/Camaleon. BMI) IT 

12 

MAN TO MAN (Sony,<ATV Tree. BMl/Magic Knee. 
BMI).HLCS4: H10041 

MESMERIZE [Slavery. BMI/Songs Ot Universal. 
BMI ,'0I iry, BMl/SoWitrz Touch, ASCAP/Univerial. 



ASCAP/Pookletoots.ASCAP/B»ezB. ASCAP/WB, ASCAP), 

WBM, Hioo 6; RBH 24 

MKAELA (Copyright Control] LT 37 

Ml PRIMER MILION (Warner- Tameriane. BMI/SIr 
George, ASCAP/WB. ASCAP) LT 34 

Ml 50LDAD0 (TN Edklones. BMI) LT 19 

MISS YOU (Naked Under My Clothes. 
ASCAP/Chrysalis. ASCAP/Odober Eighth, BMI/Hoontime 
Tunes, BMI/Wamer-Tameriane, BMI/Mus«c Of WSndswepI, 
ASCAP/Hand In fi*y Pocket. ASCAP), WBM. Hiooa: RBH 6 

MUY ATU HANERA (SerCa. BMI) IT 38 

MY FRONT PORCH LOOKING IN (Sony/ATV Tree, 
BMI/Swleen Stars, SMiyHoriPro, BMiyCosmic MoeL 
ASCAP/Don Phimmer, ASCAP), HL CS 31 

-N- 

NEVER SCARED (BoWcruShei. ASCAP) RBH 51 

NINA AMADA MIA (Hot Usted) LT 18 

NO LETTING GO [Green sleeves. PRS/Slngso WW. 
BMlfHiwoii:RBH 20 

MO MEANS NO [Mischevious, BMI,Teddy Bear jams. 
BMI/BaseHr1.BMi)RBH 97 

MO ME RENOIRE [Nuevo Mundo. BMI) LT 46 

MO ONE KNOWS (Boaid Stiff. BMl/Nahiral UgtiL 
BMI/Rippleslick. BMI) Hioo 64 

MOTENGO OINERO (Alma, ASCAP/BMG Songs, 
ASCAP] LT 10 

-O- 

OLD WEAKNESS (COMING ON STRONG) (Sony/ATV 
Cross Keys. ASCAP/Four Sons. ASCAP/Sony/ATV Tree. 
BMO.HLCS51 

ONE LAST TIME (EMI April. ASCAP/Zomba. 
ASCAP/Soffeiin' Succotasb. ASCAP). HL^WSM. CS 46 

-P- 

PARA QUE LA VIDA [EMI April. ASCAP/Enitquelgle- 
s.as, ASCAP/Hey Chubb^v ASCAP/ Apo Hi nair*. BMI/EMI 
Blackwood. BMI) LT 36 

PATIENTLY WAJTING (High On Ufe. ASCAP/EigtK Mite 
Style, BMI/Music Of Windswept. ASCAP/Blotler, 
ASCAP'EIvis MaTibo. ASCAPJ. HL RBH 76 

PEACEKEEPER (NowSounds. ASCAP) Hioo 93 

PICTURE ahirtyTwo Mile. BMI,'Wamei-TamerUne. 
BMI). WBM. CS 36:Hioos 

P1MPJUICE (JackK Frast ASCAP/BMG Songs. 
ASCAP/lay E*s Basement, ASCAP/Unwersal. 
ASCAP/Songs Of Universal. BMI/lrving. BMI) RBH S3 

EL PROBIEMA (Sony/ATV Discos. ASCAP/Af}ona 
Musical, ASCAP) LT 21 

PUMP FT UP (Copyrigtrt Control/ FO.B.. ASCAP/N.Q.C, 
ASCAP 'tnsigTi, BMh'ZomtM. SESAC), WBM. RBH 63 

PUT THAT WOMAN FIRST (Divine Mill. ASCAP/WB. 
ASCAPyOinky 6.A5CAP/Unrvetsal-Pol¥Gram Iniernational 
Tunes. SESAC/jahqae foints, SESAC/I Want My Dadd/s 
Records, ASCAP/Miss h^ry's, BMI/Nitty & Capone, 
BMI /Warner-Tamerlane. BMI/jasane Drama, ASCAP/lrv- 
"mg. BMI). HL/WBM Hioo 57; RBH 21 

P—YCAT (Mass Confuskm. ASCAP/WB. 
ASCAP/ EWM. ASCAP/fbray: SESAC. WBM. R BH 66 

QUEDATE CAUAOA(EdimDnsa, ASCAP) LT 4B 
Q/JE LfVANTI LA HAHO [Fonomuik, SESAQ LT4S 
QUE ME QUEDES TU (AniwI. BMI/Sony/ATV Latin. 

BMI /FJ.RP. BMI/Sonido A?uladQ, BMO LT 6 

AQUIEN LE IMPOffTA? [SGAE. ASCAP/Screen Gcms- 

EMl, BMI] IT 11 

QUIERO QUE SEAM OS H0VK>5 (Flamingo. BMI) LT 44 
QUtZAS [EMI April. ASCAP/Enrique Iglesus. 

ASCAP/ApoUinaire, BMiy EMi Blackwood. BMI) IT 27 

-R- 

RAINlfK ON SUNDAY (Almo, ASCAP/Original Bliss, 
ASCAP/Unrversal-PolyGramtmemaIiana1.ASCAP/St. 
julien, ASCAP), HL.'WBM. CS 10; Hioo 60 

REALIST NIGGAZ [EMI Ap/ 11. ASCAP /jus) in Combs. 
ASCAP, Bi? Poppa. ASCAP/Elvis Mambo, AS CAP/ Blotter. 
ASCAP/Untvi-fSJi. ASCAP). HL RBH }8 

THE RED (LaeFltei, ASCAP], WBM. H10081 

ROCK-A-BYE HEART (Curb. ASCAP/EMI April, 
ASCAP/Je5Kar.ASCAP/Annotation,ASCAP/Romanesque, 
ASCAP, WB. ASCAP). HLWBM, CS 37 

ROCK YOU BABY aokeco Tunes. BMI.^Sony/ATV Tree. 
BMI/BigVellcrwDog. BMI). HLCS 13; Hioo 66 

ROCK YOUR BODY Hennman Tunes, ASCAP/ZomtM. 
ASCAP,'EMI ApriL ASCAPyChase Chad. ASCAP/EMI Black- 
wood. BMl/The Watets Of NMarcth. BMI). HUWBM. Hioo 
37 

ROU WrTM.V.P. (Robi-Rob, ASCAP/ Oontana, 
ASCAP.'Mighty One. SESAC/EmbassyL BMI/Dlckiebird. 
BMI) RBH 84 

RUNNING (Dolphin, ASCAP/Unlv«rs«l. ASCAP] Hioo 

62 

-S- 

SAY YES [Marshmeltow. BMt/Perfed. BMI/SPZ. 
BMI/AbDukjr,BMI/Unrversal.BMI/Dirly Dre. ASCAP/lat- 
cat.ASCAP/Universal.ASCAP) HiOO 72; RBH 2S 

SCARY OLD WORLD [Universal -PoiyGram intemalion' 
al, ASCAP/spunker Songs. ASCAP/Harian Hward. BMO. 
WBM.CS 56 

SEDUCEME [Salimatu. BMI/Racy BMI/Soul Anil. 
BMI/Tribe Rhythm. BMI) IT 3 

SEREHATA HUASTICA [APRS, BMI) LT 35 

SHE'S IWY KIND OF RAIN (Still Working For The Man, 
BMLTommyLeejames. BMI/lCG.ASCAP/Massabielle. 
BMI)CS7;Hioo40 

SHOULOA, WOULDA. COULOA (Cancelled Lunch. 
ASCAP/ Universal-PolyGram IntemationaL ASCAP/First 
Awniie, ASCAP/BMG Songs. ASCAP/Oemi's Songs. 
BMI/tdmonds, BMI/ LMI Bl^CkwOOd, BMI/EJ). Dui-tt, 
BMI/Tony DUon, ASCAP) RBH 54 

SICK OF BEING LONELY IKunlry SUm. BMI/IWo four 
Fiftee;!. BMl/Bubba Gee, BMl/Noonlime Tunes. 
BMI/PTide And [oy, BMl/Btack Toney Montana's. 
BMI/ Warner-Tamerlane, BMI). WBM. Hioo 25; RBH 18 

SIN FORTUNA (Pm Inl'L BMI) LT 19 

SI NO EST AS (Rubet. ASCAP/ Universal Musica. 
ASCAP/2000 Amor. ASCAP/ Unhrersal-PolyGram Latin, 
ASCAP) LT 26 

SNAKE (Zomba. BMI/R.Kelly; SMI). WBM, RBH $8 

SOMEBODY UKE YOU (Cobum. BMI.'TenTen. 
BMI/WB, ASC AP/DyUn lacksofi, ASCAP), WBM.CS 19 

SOMEDAY CVinnie Ma«. BMI/Chi Bo^ ASCAP) CS 54 

SOMEWHERE I flELOMG Uon'.bi. ASCAP /Chest ere - 
haz. ASCAP/Big Bad Mr. H^hn. BMI/ Nondisclosure Agree- 
ment. 8Ml/Rob Bourdon, BMl/t(M,l KobayasliJ, BMI/Ran- 
cakcy Cakes, BMI/Zomba, BMI), WBM. Hioo 38 

SPEED [tk>lTahavea&le. BMI/Songs OfWWidswept 
Pacific. BMI/Songs Of Bud Dog, ASCAP/Music Of 
Windswept, ASCAP) CS 23; Hioo 94 

STARTING WITH ME [Heav«nly Tunes. BMI) RBH too 

STAY GONE (DreamWorks Songs. ASCAP/Cherry Lane. 



ASCAP), aMCS 38 

SnU BAUJN (Universal, ASCAP/BUck Hipsanic 
ASCAP/Antrapfiil, BMI/BMG. BMI/Pimentel, BMI/TrickN* 
RIck. BMI ,'First N' Gold, BMI/ Wafner-Tameriane. BMI). 
WBM, RBH 40 

SUDDENLY (Deston.ASCAP/Oesmundo, ASCAP/WB. 
ASCAP/AndreiS CarlSion. STIM/Sony/ATV Tree. BMO. 
HL/WBM, CS« 

SUEHA (Ser-Ca,BM0LTi6 

SUPERMAN [Enslsn. BMI/Elgfit Mile Style, BMQ, HI, 
Hioo 23: RBH 48 

SYMPHONY IN X MA|Oft (EMI April. ASCAP/Cyptter- 
clefl, ASCAP/Hennessey For Everyone. BMI/Aterra. BMI). 
HLRBH87 

-T- 

TAKE YOU HOME [Media Noche. ASCAP/UI MasiHC^ 
BMl/Dade Co. Pro|ect Music. BMI/(ssy & Nemo Tun«s, 
ASCAP.'EMI April. ASCAP). HL RBH 99 

TAN 8UENA (UnlvHion. ASCAP) IT 40 

TEU ME (WHArS GOtN' ON) Oust Anottu Smash, 
ASCAP/ MiichHl e.s.'v. ASCAP/Wamer-Tamertane, BMO, 
WaM.H:oo54;RBH 79 

Tt VA5 AMOR [Universal Musica, ASO^/Gemn^ 
Musical. SACMt LT 30 

THATD BE ALRIGHT (Unimsal-MCA. ASCAP/Yampa 
Tunes. ASCAP/EMI Btackwood. BMl.Ty Land. BMI/Ufe Is 
Fine, BMI/Ensign, BMI), HL'WBM. CS 6; H100 36 

THArGISL(Mr- Paul's. BMI/Hllco. BMI,/avHlopher 
(Mathew. BMI/Songs Of Wirtdswept Pacific. BMI). WBM, 
Hioo 74, RBH 33 

THATWAS US (Famous, ASCAP/ BMQ Songs, 
ASCAP/AJmo. ASCAP). HL CS 60 

THEN THEY DO (Wanm-Tamerlane. BMI/Makeshift. 
BMI), WBM, CS 43 

THERE'S MORE TO METHAN YOU OessiCl Aitdiews. 
ASCAP/ Wartw Tamerlane. BMI/Green Ivy BMI/Chaggv 
Buss. ASCAP], WBM.CS 24 

THERE'S NO UMIT (Oeanaiing. ASCAP/PB). 
ASCAP ,'Warner-Tamer1arte. BMI),WBU.CS 16 

THIS IS GOO (EMI April ASCAP/^^ssa^SDng5. ASCAP). 
HL CS 18 

THIS VERY MOMEKT (Yon-Ti, BMI) RBH 59 

THREE MISSISSIPPI [Arlmal Fair. ASC AP/FamouS. 
ASCAP/Songs Of Universal. BMI/M«adoo. BMI/Univer- 
sat-PotyGram immationaLASCAP/Green Wagon. 
ASCAP). HLCS 51 

THREE WOODEN CROSSES (Sydney Erin. 
BMI/Sony/ATV Cross Keys. ASCAP). HL CS 20 

THROUGH THE RAJN (Sony/ATV Songs, BMI/Ryv 
Sonss, BMI].HL RBH 89 

THUGZ MANSKM (Universal ASCAP/ Black Hipsanic. 
ASCAP/BMG Songs. ASCAP/Aur»lius,ASCAP/Tappy 
Whylc-s. BMO. HL Hioo 73; RBH 34 

TIMES UKE THESE (M.j. Twelve. BMI/EMI Vi^ 
Songs, BMI.'livinH Urxter A Hock. ASCAP/ UnSveriM-hKA 
ASCAP/Flving Earform, BMI/l Love The Punk RockMwslc. 
BMI). HL Hioo 69 

TINY DANCER (Unrversal-Sofigs Of PotyGram Interna- 
tional. BMI), WBM, CS58 

EL TOHTO QUE NO TE 0LV1D0 (VMR, ASCAP) IT 32 

TOO MUCH FOR ME (Zomba, ASCAP/IU WilL 
ASCAP/Money Mack. BMI/Pork. ASCAP/Mi Suk. ASCAP), 
WBM, RBH 62 

TRAVEUN' SOUMER (Tiliawhiit. BMl/Bruce R(d>ison. 
BMO. HL CS 3; Htoo 52 

niETnJTHABOUTHEH(Wamer-TamerUn«. 
BMl/Btack In The Saddle, ASCAP/Giantstayer, 
ASCAPyScsrtet Moon, BMI), WBM. CS 3A 

-U- 

UMAVEZMAS [BMG Son^s. ASCAP) IT 1 

UNWEU (Bidnis. SMI/EMI BIdclrwood. BMI), HL Hioo 

A9 

UP! [Universal Songs OF Poly&am Internaiionat. 
BMI/Loon Echo. BMiyOuI Of Pocket, ASCAPyZomba, 
ASCAP). WBM, CS 21; Hioo 89 

UP IN DA CLUB 2NtTE (Stacko Grip, ASCAP) RBH 95 

-W- 

WAMKSTA (321, ASCAPyHidden ScroHs. ASCAP/so 
Ceni, ASCAP/Unlversal ASCAP), WBM. Hioo 22; RBH 16 

WAS THAT MY UFE (Warner Tameriane. BMI/Careers- 
BMG. BMI/Evansville. BMI). HLv'WBM, CS 17 

WHAT A BEAUTIFUL DAY (Mark Hybrw. ASCAP/Unl- 
versal, ASCAP/Lanark WUage Tunes. ASCAPJ. WBM, CS 15: 
Hioo 71 

WHATIVER ITTAKES (WB. ASCAP/ KehxJies. 
ASCAP.'WamerTamertane.BMI/TonerOne.BMI/Castle. 
BMI). WBM. CS 47 

WHAT KAPPENEDTO THAT BOY (Money Mack. 
BMI/EMI BIjckwood. BMl/The Waters Of Ha7sret^ 
BMI/EMI April, ASCAP/Chase Chad. ASCAP/Terradome. 
ASCAP/GenMarc ASCAP). HL Hioo 48; RBH 19 

WHAT WOUU) YOU D07 (Zomba, BMI/R.Kelly, SM(). 
WBM. RBH 36 

WHEN I'M GONE (Escatawpa. BMI/SongsOf Univer- 
sal. BMll. WBM, Hioo 12 

WHEN THE UGHT5 GO DOWN (Songs Of Wmtswept 
Pacific SMIi'Gottahaveable. BMI/BMG Songs, 
ASCAP/Mrs, Lumpkins Poodle, ASCAP/ UnrversaL 
ASCAP/Memphisto. ASCAP), Hl/WBM, CS 38 

WHEN YOU THINK OF ME (Songs Of Universal. 
BMi/M.!,'.tc)(>o, BMl/Sotty/ATVCrossKeys.ASCAP/Oftalv; 
ASCAPl. HL.'WBM. CS41 

WHO'S THAT (Zomba. BMI/R Keify. BMI/Joseph Carta- 
gena, ASCAP/Jelly's Jams. ASCAP), WBM RBH 80 

WHY AINT I RUNNING (I Want To Hotd Your Songs. 
BMl/ToiTy Arala, ASCAP/Maycomb County, ASCAP/Major 
Bob, ASCAP/Mo Fences. ASCAP/Uniwisal, ASCAP), WBM 
CS JO 

WORK IT (Mass Confusion. ASCAP/Virginia Beach. 
ASCAP/WB. ASCAP), WBM, RBH 44 

THE WRECKONING (Madisongs. ASCAf^ Hioo 88 

-X- 

X GON* GtVE rr TO YA (Boomer X. ASCAP/Ruff Ryder- 
Dead Game, ASCAP /Copyright Contra I /Universal. 
ASCAP/ EMI April, ASCAP], HL Hioo 67; RBH 32 

- Y- 

Y COMO QUIERES QUE U QUIERA (Not Listed] LT 9 

YEAH YEAH U KNOW FT OHiotic, ASCAP/Zomba, 
ASCAP/F.O.B. ASCAP/Funky Hoble. ASCAP/WB, 
ASCAP/Chlld Support. ASCAP/Notting Dale. ASCAP). 
WBM. RBH 53 

YOU CANT HIDE BEAUTIFUL (Ughts Of Denver, 
ASCAP/Famous. ASCAP/Music 0( Windswept. 
ASCAP/Songs Of Bud Dog. ASCAP). HL/WBM. H1008S 

YOUR BOOT IS A WONDERLAND (Specific Harm, 
ASCAP), CLM,Hioo32 
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When The Last Time 
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In Da Club 
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Vicfi.Mitv 
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The Wreckoning 


34 


32 
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Pack Ya Bags 


59 


IT 

60 




Lose Youiselt 
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Die Another Day 


35 


Ail The Things She Slid 


est 


Such Great Heights 
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Peacekeeper 


36 
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Everybody 
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Beautiful Goodbye 
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The Jump Oft 


37 


38 




Star 
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Shout 
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Ignition 


38 
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Startmy Wilh Me 


© 






Animal Rap 

jC i ".iT. "iiBT.iWNEH 


CD 


I'm With You/SkBer Boi | 
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Choppa Style 
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Save You 


40 


Yeah Yeah U Know It 
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No One's Gonna Change YoQ 
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Get Busy 


41 
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Hell Is A Flame 
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Big Poppa/Warning 
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Excuse Me Miss 


42 


28 




Dance With Me 
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Shady 
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Family Portrait 
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Gots Ta Be 
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BeautituI 
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46 




Solsbury Hill 
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Gimme The Light 
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This Is My Parly 
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Jusi Like You 






In Your Life 
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39 




Incomplete 


44 
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Yall Don't Know 
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Only Time 
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The Star Spangled Banner 
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33 




4 Ever 
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'03 Bonnie & Clyde 
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Gangsla Lovm' 
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How 1 Feet 
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IKnow What You Warn 
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Jah Is My Rock 


49 
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For All Time 
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Blue Jeans 
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A Moment Like This 








U Don'l Have To Call 
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Wherever You Will Go 
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.—i-- IMUIVIDCn 1 - a - 4 WeeKS At Nu>tlDer 1 
IN DA CLUB 0 50 Cent V 
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LIKE A STONE Audiosiwra v 
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I'D DO ANYTHING Simple Plan 
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TRAVELIN' SOLDIER Dixn Chicks v 
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ALL 1 HAVE Jennrier Lopez FflflUirhiB U CimH J *• 
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CONCRETE ANGEL Martiiu McBride 
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TELL ME (WHAT'S GOIN' ON) Smtlez& Southslar '• 
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28 
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S GREATEST GAINER/SALES 

PICTURE 0 Kid Rock Faatufing Sharyl Craw Or Allison Moorar v 
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THE ANTHEM Good Charlotte v 
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MESMERIZE O Ja Ruls FcBluriiiQ Ashanti "V 
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PUT THAT WOMAN FIRST Jahoim v 
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GOSSIP POLKS 0 NHlw'MiMltlManor" Elliotl Featuring Ludacris 
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BLOWIN' ME UP (WITH HER LOVE) O JC Chasez 
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I'M WITH YOU O AvTil Lavigne v 

L.FP.'A-. .■. .■.■■il.t.LCMasr.'ssPoaGEOWJwasi O 0*R!5r'.'>!i!f 


4 


& 






DAMAGED TLC 
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WHEN I'M GONE 3DoorsDown 'l' 
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RUNNING No Doubt "9 
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/"DC ATCCT r~ AIKICD/A IDDI AV 

BEAUTIFUL 0 Snoop Dogs Featuring Pharrell & Uncle Chsriia Wilson 
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BIG YELLOW TAXI CountinQ Crows Featuring Vanessa Carlton "i? 
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NO ONE KNOWS Queens Of The Stone Age v 
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CRY ME A RIVER 0 Justin Tlmberlake 
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1 BELIEVE Diamond Rio 
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BEAUTIFUL ChrisliiiH Aqiiilera "9 
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ROCK YOU BABY Toby Keith 
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GET BUSY O Sean Paul v 
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67 
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X GON' GIVE IT TO YA O OMX v 
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BUMP, BUMP. BUMP O B2K & P. Diridy "9 
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GIRL ALL THE BAD GUYS WANT Bowling For Soup ■? 
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1 KNOW WHAT YOU WANT O Bitsli RbymesA Miriah Carey FealDring The FlifimodB Squad 
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TIMES LIKE THESE Foa Fiqhiers V 
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THE BABY Blake Shettofl "9 
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THE JUMP OFF O Lil' Kim Featuiing Mf. Cheeks 
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SAY YES Floelry V 
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CIIDCDUAM FminAm 

dUrCKiviAn cmineni 
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T 1-1 AT /^IDl UkrniiH llAiMfnn ici 
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24 


@ 






nPIPT AWAV ilnria Hnrbftr Foaliirinn Rnhin Hrau 

V ERi?'i:-=rp!.i'.i:] F >fA:"!!iiVkMiuAUSi i- -i.'-.: v. ( 


75 


25 


24 


18 




• - 1 ■■■.L.-.iMij(i OMi:.>-- -WI- 


18 


76 


73 


66 




FABULOUS Jaheim Featuring Tha Rayne 
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THE GAME OF LOVE O Santana Featuring Michelle Branch ^ 
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LAUNDROMAT Nivea 
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BROKENHEARTSVILLE Joe Nlcholt 
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FINE AGAIN Seelhar v 
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& 


li 

36 


50 




HAVE YOU FORGOTTEN? Darryl Worley "9 
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DON'T DREAM IT'S OVER O Sixpence None The Richer 

r- 'MKU. \ \\HMt <9 O ' ■ i 1 


79 
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CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo v 
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ALWAYS Saliva v 

f- -.T\ ij SCCriB MABlETTTi O 'ilA'tO lAbMi CiJ-.lCUMG 
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20 
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ALL THE THINGS SHE SAID 0 t.A.T.u. v 


20 
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THE RED Chevelle 

..-.■--'H Pi'ifFFi.EP lir.Tlifi fTAlBilMD.II 


56 
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34 
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NO LETTING GO O Wayne Wonder ^ 

O Oy^[^i^i^.tsw■ilLAM•:wK•■ 


31 


80 
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CAN'T STOP LOVING YOU Phil Collins 
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tyjKjn dljut 13 A TvuniL/cKLAraLi jono iwaver v 
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83 


79 
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rALL iniii-/ mc unerson urivo v 


34 


33 


29 
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DON'T MESS WITH MY MAN O Nivea Featuring Brian & Brandon Casey ? 

^■■iM ■ . H -«nBCA.sf>i m O iivr«;«i 
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84 
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A.D.I.D.A.S. Killer Mike Featuring Big Boi *»' 

; " hr,r.-B:isMEATSAP*noNi AiiisMiNi*.Biwi:i,T'r:iiii«RiA 
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rWtM'T KNOW WHV Mnmh innnv 9 
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62 






38 


& 


39 


43 




Rlf^ ^TAR K«nnw rhM«n»u *^ 
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ALL 1 NEEDO Fat Joa Featuring Tony Sunshine & Armageddon ^ 
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THAT'D BE ALRIGHT Alan Jat^uon 9 
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LIFESTYLES OF THE RICH AND FAMOUS Good Charlotte v 
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ROCK YOUR BODY Justin Timberiake v 
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THE WRECKONING 0 Boomkat 
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bUMtWHcKc 1 BcLUNu LinKin rarK -r 
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UP! Shania Twain s' 
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rAMILT Pv/nTRAIT O rlMt V 
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4 EVER O Lil' Mo Featuring Fabolous v 
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D K Kion 1 w irma reaiuring Luoacns v 

1 ;Ti' ^jiBr-rsCBBIKES! 0 i>illE l(S;ft- iTLA'j'u: 


83 


42 


31 


25 




rvi/APi 1 \j rfiMPi uary Allan 

■ ■■.11 '.'.M.c«m6MrijOMaf>jii O •■•.■>■ m."- ■..i fiie.-iM ...i" 


25 


m 






r^cAVaCixBcr^cif u riesiwooa mac 

\ -I. ' nr. .W.MJ-.W.>',.i liL'_):f|[iki.Hi WPfllSt W.0 OnWStDAO IRAi:k 


93 


& 


54 


64 




BRING ME TO LIFE Evanescence Featuring Paul McCoy ^ 
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DO THAT... O Baby Fealiiiing P Diddy v 
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1 DROVE ALL NIGHT Celine Dton ■ 
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COME CLOSE TO ME O Common Featuring Mary J. Blige v 
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24 




'03 BONNIE & CLYDE O Jay-Z Featuring Beyonce Knowies v 
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CAN'T NOBODY O Kelly Rowland v 
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21 QUESTIONS 50 Cent Featuring Nalc Dogg 
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1 SHOULD BE... DruHill V 
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WHAT HAPPENED TO THAT BOY Baby Fealuting Clipse =V 
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GET BY O TaHbKweh<9 

i ^iHa«Hw^St^SMOWl Ob-w«-'jsiiji»-.ia:a 
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UNWELL matchbox twenty 
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CHOPPA STYLE O Choppa Featuring Master P v 
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Williams 
Seeks To 
Break In U.S. 

Continued from page 1 



April 1 U.S. release of Williams' latest 
album, Escapology. The set, released 
in most markets Nov. 18, 2002, has 
already topped the charts in many 
European territories; it is No. 6 on the 
Music & Media European Top 100 
Albums chart this issue. 

Much is riding on this release, par- 
ticularly in view of Williams' much-dis- 
cussed new global contract with EMI, 
which is estimated by various sources 
as being worth between £50 million 
and£80 million ($783 million-$1253 
million). In addition to blocking in the 
artist's recordings, the six-album agree- 
ment stipulates that EMI will also share 
in revenue from Williams' touring, 
publishing, and merchandising activi- 
ties. Additionally, the deal states that all 
recording masters revert to Williams 
on recoupment plus three years. 

"Except for EMI, Robbie, and his 
mariagement, everyone is operating in 
the dark in terms of the actual figures 
of the deal," says Helen Snell, a media 




analyst at UBS Warburg in London. 
"There are many figures being men- 
tioned, but I don't believe that break- 
ing Robbie in the U.S. is an integral 
part of the contract" 

Still, she adds, "all industry ob- 
servers are closely watching to see if 
EMI can make it happen for Robbie in 
the U.S., which is currently one of 
EMTs weakest markets." 

According to other analysts, if EMI 
paid £80 million, it would need to sell 
7 million units worldwide per con- 
tracted album to break even; that cal- 
culation is based on a 20% royalty rate. 
A more workable amount these ana- 
lysts say, would be £40 million ($62.6 
million); in this case, EMI would 
require sales of 3.3 million units to 
break even. Typically, Williams' CDs sell 
3 million copies each in the U.K. alone. 

'"The deal was done based on my 
international success, excluding Amer- 
ica," Williams says. "I'm hoping for 
600,000 mEscapology sales in the U.S." 

Snell adds, "Since the deal extends 
beyond his recordings, it's very difficult 
to place a value on Robbie. When he 
tours |in the U.K.), he sells out 8,000- 
12,000 capacity venues very quickly 

"I think EMI can recoup without the 
U.S." Snell continues. "1 can't believe 



lEMI Recorded Music chairman/CEO] 
Alain Levy would sign a contract where 
the U.S. is the make-or-break market" 

EMI Recorded Music North America 
chairmaivCEO David Munns says. "EMI 
will only sign artist deals that we believe 
are good for EMl's business, as well as. 
of course, for the artist EMI's agree- 
ment with Robbie Williams reflects the 
artist's commercial value in the mar- 
ketplace. Leading up to Escapology. 
Robbie sold 20 million albums in just 
five years. When we signed this deal, we 
were confident that Escapology would 
be his best album yet 

"The marketplace response 
around the world has been ter- 
rific," Munns continues. "The 
record has already sold nearly 6 
million copies, and we feel very 
optimistic about his prospects 
intheU.S. aswll." 

Snell points out that EMl's 
main area of weakness in the 
past two years has been the U.S. 
market She says, "This is the 
challenge for the U.K.-based 
EMI: to take good talent and 
market it successfully in the 
U.S. But it did work last year 
with Kylie Minogue. " 

Whatever levels he reaches 
in the U.S., Williams has a 
remarkable track record to live 
up to. Since embarking on his 
solo career, he has taken home 
a record-breaking 14 Brit 
Awards. Worldwide, Williams' 
sales are fest approaching the 
25 million mark, according to 

the label, with five solo albums 

to his credit 1\vo albums — The 
Ego Has Landed (a compendium of the 
artist's first two solo albums. Life Thru 
a Lens and I've Been Expecting You) 
and Sing H-Tiot You 're Winning — have 
been released in the U.S. and have sold, 
respectively, 569,000 and 126,000 
units, according to Nielsen SoundScan. 

Clearly, Williams' pre\'ious U.S. label, 
Capitol, struggled to find him an Amer- 
ican audience in proportion with his 
U.K. base. Now, the pwvers-that-be at 
EMI are looking for a big break on Vir- 
gin — regardless of how long it takes. 

Munns says, "We will allow the 
record to grow at its ami pace — ^just as 
EMI is doing with tlie second Coldplay 
album \A Kush of Blood to the Heaii] 
and as we did with the Norah Jones 
record [Come Away WithMe]." 

BREAKING INTO AMERICA 

Williams offers several explanations 
as to why U.S. success has eluded him 
in the past: "I'm very British. My sense 
of humor is very British. Maybe my 
writing is too colloquial. Or perhaps 
Americans simply don't like me. 

"There's also the feet that America is 
a massive country," he continues. "To 
cover the area properly, you must be 
fucking ambitious to do all the neces- 
sary touring, radio visits, and TV shows. 
But my first |U.S.| album \TheEgoHas 
Landed] went gold, and we didn't do 
much to make that happen." 

Indeed, Williams has managed to 
build a core following in the U.S., sell- 
ing out venues with capacities for 
2,000-3,000 people in such major 
markets as New York, Los Angeles, 
and San Francisco. 

"We need to spread the news about 
Robbie — and we will," Virgin chair- 
man/CEO Matt Serletic says. "The idea 



of Robbie as a woridwide star continues 
to move closer. Woridwide artists are 
becoming more important than ever. 

""We're not looking for overnight 
success in the U.S.," Serletic adds. "This 
is about artist development" 

Mark Collen. senior \T of global 
marketing at Capitol Music in Lon- 
don — who has worked with Williams 
since "day one" — concurs. "We're not 
expecting this to be an overnight any- 
thing here," he says. ""But we believe 
the timing is right" 

The U.S. version of Bicapology will 




America won 't be 
g piece of the puzzle 
for much longer. ' 



■ Robbie Williams - 



differ from its European counterpart in 
several ways. Brand-new songs "One 
Fine Day" and "Get a Little High" have 
replaced ""Hot Fudge," "Cursed," and 
"Song 3." Also, for a limited introduc- 
tion period, the album will have a sug- 
gested list price of $9.98. 

According to Collen, because of his 
career trajector\' in the rest of the 
world, Williams previously could not 
focus on /Wierica. "To make it in Amer- 
ica, international artists need to make 
a commitment to the U.S. market," 
Collen explains. "British acts want to 
break in America, and they may think 
it's easy to do — but it's not." 

MCT/Bold! co-presidenUartist man- 
ager Marci Weber, who oversees the 
careers of U.S. and European artists, 
agrees. ""You must combine the tradi- 
tional means of promotion, like lour- 
ing, with newer methods, like the 
Internet and lifestyle marketing. But 
the U.S. is a huge market to crack. Tim- 
ing is everything. Fortunately, Robbie 
appears very committed to making it 
happen in the U.S." 

Collen says that Williams is making 




the necessary adjustments for break- 
ing in the U.S. "M artist must make a 
few allowances, like play smaller ven- 
ues and spend more time in the States, 
for example. When you live in jVmerica. 
you become part of the culture, you live 
the .American life. " Williams hiis begun 
to make these changes. 1 le plaj-ed some 
small venues in support of his last 
album. .And 12 months ago. he moved 
to l^s .Angeles. 

Williams has not been an overnight 
sensation in any territory', Collen is 
quick to point out. In the U.K., 
Williams' first solo album. 
Life Thru a Lens, took sever- 
al months to take off. It was 
not until the set's fourth sin- 
gle, the anthemic power bal- 
lad ""Angel," that the public 
took significant notice of 
what the ex-T^te That mem- 
ber was up to, 



THE ROAD AHEAD 

For the past few months. 
Virgin and Williams have been 
laying down a foundation for 
Escapology in the U.S. The 
label is making Williams read- 
ily available to radio and the 
media. Earlier this year, he 
appeared on an episode of 
■Ln M'TV's Cn'fa, and most recent- 
ly, he performed during the 
pre-Grammy Awards Rock the 
Vote concert at New York's 
Roseland Ballrcwm. 

At the end of January, Vir- 
gin delivered the lead single 

from Escapology. "Feel," to 

modem AC radio. The track's 
Vaughan Amell-directed video has been 
added to MTV2. 

The week of the album's release, 
Williams is confirmed to appear on 
NBC's Last Call With Carson Daly 
(April 1) and ABC's Good Morning 
America (April 4). On the Internet 
front. Williams' official Web site (rob- 
biewilliams.com) features, among 
other items, a U.S.-focused mini-site, 
which includes an online jukebox. 

Already, "Feel " has been embraced 
bv many stations, including KLLC San 
Francisco, WBMX Boston, and KFMB 
San Diego. "We're starting to get phone 
calls about the track," KLIX San Fran- 
cisco PD John Peake notes. 'The buzz 
is definitely starting to happen." 

Peake observes that ""both Virgin and 
Robbie are fully committed to making 
it happen. Everybody involved is mak- 
ing sure that Robbie is available to 
radio, the press, and TV." 

Jen Sewell, assistant PD/music 
director of KFMB San Diego, agrees 
but goes one step further; "It's a real 
shame tliat he's not a huge star here. I 
wish other programmers would take a 
chance on liis music." 

The week of March 24, Williams is 
scheduled to visit several stations, 
including KLLC and KFMB, where he 
will do on-air interviews and acoustic 
performances, according to Virgin exec- 
utive VP of promotion Hilary Shae\'. 

The label's reason for initially ap- 
proaching modem .AC .statioas is simple. 
Top 40 is yoar\g and rhythmic," Shaev 
explains. ""In some ways, the format is 
very impatient in terms of reaction. 
While our ultimate goal with the .single 
us top 40, the ba.se is .somewhere else." 

Jim Kaminski, pop/rock buyer for 
Tower Records in New York's Green- 



wich Village, believes the label should 
first establish credibility with the rock 
contingent '"Robbie needs to be mar- 
keted to a younger, hipper crowd — not 
the mature album rock audience," he 
says. ""But "Feel," which is a very good 
pop song, may be too European for the 
;\merican market." 

One modem AC music director, who 
spoke on condition of anonymity, is 
' convinced "Feel' will not be a radio hit 
It's almost too good, a brilliant piece of 
work. Robbie is too progressive, too 
complex an artist for Americans." 

Collen seems unfazed by this sce- 
nario. "If "Feel" doesn't ignite in the 
U.S., we'll still be building a base. 
This album is several singles deep." 
Collen adds that internationally, 
""Feel" is the biggest airplay single of 
Williams' career. 

Regardless of what happens at radio, 
the base that Collen .speaks of is set to 
expand, when Williams embarks on a 
two-month North American tour in 
September. Depending on the market 
Williams will play venues with capaci- 
ties of 1,500-plus. This tour immedi- 
ately follows the artist's headlining 
summer trek of European stadiums. 
Williams is managed by Tim Clark and 
David Enthoven of ie Music in London; 
his bookings are handled by Marty Dia- 
mond of Little Big Man in New York. 

Serletic says, "Something amazing 
happens when Robbie is performing 
live onstage. As an audience member. 



you connect with him and become 
much more involved. He is an enter- 
tainer in the classic sense of the word." 

Williams is humbled by such re- 
marks. "1 simply do what 1 do, " he says. 
" And 1 can't change my personality or 
my music to fit a specific market Hope- 
fully, America won't be the missing piece 
of the puzzle for much longer. " 

Reflecting on Escapology. Williams 
— whose songs are handled by BMG 
Music Publishing — remarks that "in 
the past, I often regarded myself as not 
being good at anything. This album is 
me doing my best at a certain point in 
my life. Lyrically, I was forced to be at 
the top of my game. Eminem inspired 
me to write such great lyrics." 

He continues. ""Contrary to what's 
been written in the British press, I did 
not set out to make an American- 
sounding record. I'm not Ryan Adams, 
Avril Lavigne. Limp Bizkit, Vanessa 
Carlton, or John Mayer. 1 like big pop 
choruses. The sun was always shining 
when 1 made this record. For me, it's a 
jo>'hil record. Perhaps a few Americans 
will agree." 

At the end of the day, " Robbie must 
have America," Collen says, "It's a pride 
issue for him. He wants to be a true 
global supenstar." 
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At SXSW, 
A&R Reps 
Adjust To 
Tough Times 

Continued from pige 1 

jobs, and Itravel and entertainmentl. It's 
a new real it)' that we have to live in." 

In today s depressed music econ- 
omy, A&R execs say they are look- 
ing at more acts than ever to find 
the artistic equivalent of the needle 
in the haystack. "We're trying to be 
as aggressive as possible in the 
scouting process," Epic Records 
senior VP of A&R Pete Ganbarg 
says. "We want to listen to as many 
acts as we can, because you don't 
want to miss out on the acts that 
are going to help turn the down 
cycle around." 

Similarly, Lost Highway senior VP 
of A&R/artist development Frank 
Callari says, "You cast a wider net 
when looking for talent. You look 
under every rock you can find." 

Laffitte says Capitol has been re- 
building its roster since Andy 
Slater's arrival as CEO/president two 
years ago. "The message to us is to 
sign fewer acts . . . Make sure you 
sign the right shit." 

Increasingly, A&R execs say that 
this means finding acts that already 
have a storj' to tell before they sign on 
the dotted line. Good chops are e.ssen- 
tial, but so is a matching work ethic. 

"We are absolutely looking for 
bands that are further along, " Road- 
runner Records VP of A&R Ron Bur- 
man says. "Some own their own vehi- 
cles, they've done press, they know 
how to play the game. They're little 
cottage industries of their own. It's 
so hard to have success, you at least 
want a band that will work as hard as 
you're going to," 

V2 A&R senior executive Jon Sidel 
agrees. "What we've moved into in 
the last nine months — as things have 
become more dramatic for the indus- 
try — is we feel that we really need 
bands that can get on the road. I look 
for a band that is already working on 
their career actively; they're still 
young, but they have experience. 
They can handle touring, they're 
undeniably great live, and their 
leader is an undeniable rock star," 

Virgin senior director of A&R 
David Wolter says he just inked an act 
that perfectly fits into the new reali- 
ty. "I just signed a Boston band called 
the Explosion, which has released an 
EP and album [independently!. 
They've been to Europe, done nation- 
al tours, and are getting ready to do 
a tour with API. They did that all on 
their own," he says. "Now, they're 
about to release an EP on their own 
label that they started with part of 
their advance from us." 

Aware Records founder and CEO 
Gregg Lattcrman says the ideal is "to 
look at if a band can go out and build 
a following without costing a lot of 
money, because they might not get 



the chance to get to radio. We didn't 
have to have radio to build a follow- 
ing for John Mayer, Radio caught up 
to John Mayer. And he's never taken 
any tour support money. He toured 
solo and added band members as he 
could afford it." 

'DEVELOPMENT IS NOT A BAD WORD 

Then again, with A&R. there will 
always be exceptions. Watts-Russell 
says he has just signed two acts that 
are in the early stages of their devel- 
opment; He plucked the Sun after 
the band had played only one show 
and signed 19-year-old singer/song- 
writer Johnathan Rice right out of 
high school. 

But instead of throwing a lot of 
money into a Sun album, Watts- 
Russell says WB is spending modest 
amounts to develop the band, in- 
cluding advancing the group 
$20,000 to make an ER He adds, ""I 
said, 'We'll put out this EP and buy 
you a van, and I don't want to hear 
from you for six months.' " The EP 
came out Feb. 4 and was sen'iced 
only to college radio, press, and 
street teams. The band is now set to 
open for the Flaming Lips. 

Watts-Russell didn't want to put 
pressure on the band by rushing out 




an album. ""I didn't want the EP to be 
seen as their debut on a major label," 
he says. "They weren't ready. I didn't 
want anyone thinking the EP has to 
sell 100,000-200,000 copies. Our 
goal is to sell 10.000." 

A big change Watts-Russell sees 
since he was a manager is that labels 
give artists money to live on as they 
develop; "Now living expenses are 
built into a contract to keep an act 
alive while they make a record and 
while they're on the road. " 

While the label may invest more 
time and effort in an act before the 
first full album is released, virtually 
every executive interviewed for this 
story complained that artists do not 
have the luxury to develop during the 
course of several albums. "Everyone 
talks about Springsteen and R.E.M., 
both of whom took time to develop," 
Ganbarg says, "Everyone has a short- 
er shelf life to prove themselves now. 
Maybe you get two albums to do it 
instead of four." 

But execs say there is no magic 
sales figure that determines whether a 
band will get to make another album. 

"You might have someone sell 
75,000, but they're acclaimed by the 
press and you know they're a career 
artist." Watts-Russell says, "And then 
you hear stories about labels getting 
rid of every act that hasn't gone gold. 




"1 never sign an act unless I believe 
they can be a gold act relatively 
quickly, but that hasn't changed for 
me," he continues. '"If I get myself in 
a frame of mind that 1 couldn't sign 
anything unless it was going to be 
multi-platinum, I'd be so wigged out, 
I'd be paralyzed. " 

The Stale, Nickelback"s first album 
for Roadrunner, initially scanned 
250.000 units. "For us, there was no 
issue of whether that was enough to 
make another record," Burman says. 
(The album's sales have subsequent- 
ly risen to 550,000, according to 
Nielsen SoundScan.l ""We have in- 
vested a lot of money into them, and 
we toured them for almost two more 
years before that next record came 
out. On a major label, maybe that 
wouldn't have gone to a second 
record." That sophomore set. Silver 
Side Up. spawned The Billboard Hot 
100 No. 1 hit "How You Remind Me" 
and has sold more than 4.6 million 
units in the U.S. 

Sidel says that \'2 obviously wants 
acts that can make the label money, 
"but it doesn't have to be on their 
first record. It's not really about the 
first record — it's about the record 
that's going to blow them up. Look 
at Good Charlotte. " The Epic band's 
first album for the label sold 552,000. 
Its current album has already sur- 
passed 1.3 million. 

While America remains the largest 
market for music, executives say they 
are increasingly looking for artists 
who can perform well international- 
ly. Conventional thinking is that an 
act has to sell 1 million units to be 
profitable for a major label; therefore, 
execs say getting the artist in front of 
the widest possible audience is vital, 
"It's multimillion acts that keep the 
lights on," Watts-Russell says, "so 
there's more pressure now to find 
acts who have appeal outside of North 
American borders." 

For example, Wolter says the 
73,000 copies that Black Rebel 




Motorcycle Club's eponymous 2001 
U.S. debut sold were definitely 
enough to ensure it would make 
another album, but the band's foot- 
ing at Virgin was greatly solidified by 
the fact that the album sold another 
300,000 units in the U.K. 

Burman adds, "How an act will do 
in the rest of the world is of concern 
to us. We have some bands that will 
do OK in America but will do great 
in other territories. Since we sign 
bands |to worldwide deals), we can 
take that risk." 

THINK BEFORE YOU SPEND 

Many A&R execs say the days of 
runaway spending are over and that 
they often find themselves shopping 
for the best studio deal when it comes 
to where the act will record. 

"Spending money on an album is 
not equal to success. [That] is one of 
the things the White Stripes have 
taught us," Sidel says (see story, page 
91. "Most of our bands have done an 
album on their own for $3,000- 
$6,000. All of a sudden you give a 
band $250,000. and it's too much." 

It almost seems to be a contest for 
who can make the cheapest album. 
"Look at Ryan .Adams' Hearlbreaker" 
says Callari, who managed .Adams 




UHERMAN 



before becoming an executive at Lost 
Highway. " All inclusive, that album 
was under $30,000, full-tilt boogie." 

Watts-Russell says he trims costs 
where he can, even to the level of 
"let's not bring in expensive food to 
the studio or even if we're going to 
do basic tracks in a more expensive 
studio, let's do the overdubs as inex- 
pensively as we can, but one's not 
going to sacrifice the quality of a 
fine record." 

Because hard times have also hit 
recording studios, A&R execs are 
often able to find better deals than 
they used to, "Studios are being far 
more flexible, because they don't 
have the bookings they once had," 
Wolter says. "Certainly with studios 
in New York, we've been able to go in 
and negotiate better rates for our- 
selves. Same with producers, engi- 
neers, and remixers." 

While A&R execs are watching 
their pennies, they say they don't 
expect bidding wars to end. but they 
are reseu'ed only for the top acts. 

For non-bidding war situations. 
Wolter says it "feels like attorneys, 
bands, and managers are a bit more 
open to deals that put less money in 
their pocket immediately for more 
money down the road, so we can 
work in a less cost-prohibitive envi- 
ronment," 



Watts-Russell says, "I've never 
been a party to the big record deal. I 
don't think they're a good deal. They 
distort expectations and the psyche 
and spirit of artists who sign them." 

Burman adds. "From my experi- 
ence. 95<)(i of the bidding-war bands 
never meet anyone's expectations." 

Watts-Russell, Sidel. Laffitte. and 
Burman say they have all signed 
bands they saw at SXSW to either 
demo deals or full record contracts. 

Laffitte says he saw some 50 
bands at this year's convention, two 
of which he plans to pursue, adding. 
" Rather than flying all over the 
country or going out 48 more times 
in Los .\ngeles. I got a chance to see 
a lot of bands at once." 

When he was at Elektra, he and 
former Elektra A&R exec Tom De 
Savia signed the Old 97's based on 
their SXSW performance. Sidel says 
V2 signed the Datsuns, Burning 
Brides, and Icarus Line after SXSW 
appearances. 

A&R execs had a lot to choose 
from, as more than 1,000 acts played 
at this year's SXSW. Final figures 
aren't tallied yet. but executive 
director Roland Swenson says close 
to 7.000 people attended, up from 
6,000 in 2002. 

THE NORAH JONES EFFEQ 

Much of the talk at this year's con- 
vention centered on Norah Jones, 
who.se performance created a buzz at 
SXSW 2002. Multiple Grammys and 
millions of album sales later. Jones 
has A&R execs thinking about what 
they can do differently. 

Jones' success, which was largely 
driven by press and word-of-mouth 
before mainstream radio play kicked 
in. proved that listeners far beyond 
the coveted teen demo are thirsting 
for music that stretches past the con- 
fines of top 40. 

"Norah Jones' success tells me that 
a miracle could happen, " Watts-Rus- 
sell says. "There is a yearning out 
there among music-loving people for 
something that's not tarted up. that's 
not tits and ass. but it's not easy to 
break lots of those kinds of artists." 

Ganbarg agrees; "You aren't going 
to see people signing clones of Norah 
like they did Britney, but you are 
going to see smart A&R people sign- 
ing music that will appeal to an older 
demo. An added bonus is that you 
have less concerns with downloads 
with that demo." 

Laffitte describes Jones' tale as "an 
anomaly. It's a great story, it's an 
inspiring story, but 1 don't think that 
means people are going to be allowed 
to sign acts they can't get on the 
radio. If you're an A&R guy saying, 'I 
don't need radio airplay; look at 
Norah Jones,' the boss is probably 
going to say. Get the fuck out of my 
office.' " 

A&R execs tell Billboard they are 
all acutely aware of the financial 
demands upon their labels, but they 
say at some point that they have to 
quit thinking about the numbers and 
just listen to the music. "I under- 
stand Vivendi's bottom line in terms 
of numbers," Callari says, "but ulti- 
mately, if you play by that game and 
look for a short-term fix, you're 
going to do nothing but hurt your- 
self in the long run," 
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Retailers At 
NARM Ask 
For Relief 

Continued from page 1 



first." In what was probably her last 
speech at a NARM convention — she 
will retire at the end of the year — 
Rosen spoke of addressing customers' 
demands for more formats, deeper cat- 




alog, and even "a way to make compi- 
lations without feeling guilty or like 
criminals. " In short, she said, "they 
want us to find a way to solve our pira- 
cy problems without encroaching 
on — or even talking about — their per- 
sonal-use flexibility." 

Meanwhile, consumers' continuing 
migration to discount chains is forc- 
ing music stores to diversify into 
other product lines, including DVDs, 
computer games, used CDs. and non- 
music trend or gift merchandise. But 
even as that occurs, stores that still 
offer a breadth of selection and/or are 
instrumental in helping to break new 
artists are asking for better terms 
from their suppliers as an acknowl- 
edgement of those contributions. 

Len Cosimano, VP of multimedia 



at Borders Books & .Music in .^nn 
.Arbor, Mich., told Rillboard that the 
majors must reconsider their "one- 
size-fiLs-all model." He suggested that 
labels should gear their business 
terms toward rewarding retailers 
depending on their specialty, whether 
it is selling hits, carrying catalog, or 
breaking new artists. 

With deep-catalog stores becoming 
scarce, another merchant made the 
same point, but with a different atti- 
tude. "WUy shouldn't a pure-play, deep- 
catalog music retailer be revwiki!" he 
asked. He complained that currently, 
those merchants pay the same S 12.02 
wh()le.sale price as a di.scount depart- 
ment store that carries 800 SKUs. 

.Arnold, who recently returned to 
head Best Buy's entertainment soft- 
ware department after running its 
Redline label for three years, .said the 
merchandising mix had changed 
dramatically since his first stint, 
when music was the chain's largest 
component, followed by movies and 
games. Today, it's the opposite, "The 
customer is talking loudly that there 
are other forms of entertainment," 
Arnold said, "If you want me to keep 
(deep music catalog] in our stores, 
you can't rationalize what we do 
unless there is a co-investment in 
the inventory." 

While the labels don't like to see 
music inventory shrinking inside 
stores, they understand the dynam- 





NARM Reveals 
Award Winners 

Borders Int was named top large 
retailer for the second year in a row 
at the NARM Merchandiser and 
Supplier of the Year Awards, pre- 
sented March 19 at the close of the 
trade group's 45th annual conven- 
tion in Orlando, Kla, Other winners 
in the retail category were Brighton, 
Mass,' Newburj' Comics (in the 
medium division) and Denver's 
■RvBt & Shout (small I, 

Wholesaler of the year winners 
were Handleman Co. (large). Super 
D (medium), and Electric Fetus 
(small). Distributor of the year in 
the large division went to Universal 
.Masic (Si Video Distribution, which 
had U.S. market share last year of 
:il.27'H,, up from 27.58')(, in 2001, 
according to NieLsen SoundScan. 
RED Distribution and Redeye Dis- 
tribution won in the medium and 
small categories, respectively 

Honors for entertainment soft- 
ware supplier went to Rhino/Warn- 
er Strategic Marketing (large). 
VV'elk Music Group (medium), and 
Rykodisc (small). 

Ca.se bigic was honored in the 
best related product-s and servic- 
es category. 



ic. Universal Music & Video Distrib- 
ution (UMVD) president Jim Urie 
said that while he would be sorr>' to 
see that happen, "if retailers feel the 
need to change to stay in business, 
I d rather they change and sur\'ive 
than go out of business," 

WEA's Caparro said that he recog- 
nizes that music SKUs are shrinking 
and being replaced with higher-margin 
inventory, which he labels as an "hor- 
rific event with huge consequences," 
But "gone are the days when (retailers] 



can look to the labels for margin relief," 
he said. "If the expectation is to look for 
us to help them carry catalog, what do 
we get in commitment coming back to 
us? How many more SKUs are out 
there, and does the ft'eijuency of catalog 
promotions get increased?" 

Trans Worid Entertainment chair- 
man'CKO Bob Higgins said that in 




addition to failing to acknowledge his 
chain's investment in catalog, labels 
tend to overlook how costly it is to 
support artist-development efforts. 
Another merchant agreed that such 
efforts take a lot of work and time, and 
only a small percentage of artists 
make it. Retailers said that while in 
tlie past IS months labels have aggre.s- 
sively used a lower price level for 
developing artists, as .soon as a band 
starts to get traction, the labels often 
rai.se prices, without allowing the mer- 
chants to share some of the upside. 

Best Buy's .Arnold suggested 
that retailers share in the upside 
when artists become more valu- 
able assets to their labels through 
artist development. 

While merchants look for ways to 
increase their margin, the major 
labels are looking for ways to reduce 
their outlay in cooperative advertising 
funds, UMVD's Urie said that his com- 
pany has asked merchants to recon- 
sider the terms of their promotional 
programs. Some make sense. Urie 



said, but most don't consider the 10% 
decline in business last year and the 
reduced number of stores, .Much like 
the merchants, Urie said the labels 
need to get uur return on investment 
back in line" when it comes to coop- 
erative advertising expenditures. 

But showing that the labels are will- 
ing to work with retailers, Urie and 
other other executives team the majors 
reiterated a cutnrnitment to try and 
revive the singles configuration. But 
Pete Cline. president of Troy, .^lich.- 
based Handleman Co., said that the 
effort so far has had little impact 
because "to date I haven't seen a slate 
of singles |.simullaneous!y available]." 
The .singles market needs to have a crit- 
ical mass of releases at one time, or the 
effort is dfxmed to failure, he said. In 
order to help the effort. Virgin Enter- 
tainment Croup president Glen Ward 
.said that NARM's retail advisor>' group 
has asked him to put together a score 
card of what the retailers and labels 
say they are going to do for singles. In 
six months, the list can be checked to 
see what has been accomplished. 




Total attendance at N.VRM stood at 
about 1.600 at the end of Monday, 
down from last year's peak of 1.800. 
Next year's NARM is set for Aug. 2 1-24 
in San Diego. 

Additional reporting hy Carolyn Hor- 
witz in Orlando. Fla. 



Attendees Appear Keen To Move On From CD Format 



BY BRIAN GARRUY 

ORLANDO. I'la. — After holding new technology at arm's 
length for years in an effort to protect the CD and the eco- 
nomic and distribution models that have developed around it. 
retailers and labels appear to be softening their loyalty to the 
aging configuration. 

Besieged by slumping sales, store closings, layoffs, and con- 
solidation, attendees of the National .Assn. of Recording Mer- 
chandisers (NAR.M) confab here expressed a willingness — one 
unheard-of at iVLSt conferences — to experiment witli ewrything 
from emerging digital distribution systems to copy protection 
and replacement formats for the CD. 

NARM president Pamela Horovitz suggested that the industry 
needs to "build a model ba.sed on ubiquity, one in which unlim- 
ited files can travel is both streams and downloads anywhere, 
through any number of middlemen, at the same time." 

And in a keynote address. Recording Industry Assn. of 
America (RIA.A) chairman/CEO Hilary Rosen spoke of the 
need to find "a way to make compilations without feeling 
guilty or like criminals." 

Meanwhile, major-label executives fi'om Warner .Music Group 
and E.Ml — pushing for retail adoption of a new phracal format — 
were .speaking of the need for the CD to "go to sleep." 

Warner Strategic Marketing .senior VP of media David Dom 
noted that consumers no longer see the same value in the CD. .And 
in her comments, Rosen stressed the need for the music busi- 
ness to "never again be a single-format industry." 

While the talk may be tougher than the reality — the CD busi- 



ness still accounts for the overwhelming loajtjrih- of rt-wnoe for 
the prerecorded masic hasiness and by all accounts will contin- 
ue to do so for the foreseeable fiiture — such sentiments provoke 
sobering thoughts about the CD's role moving fon\'ard. 

A study from research firm Ipsos-Reid presented at N'VRM indi- 
cates that U.S. consumers are not interested in paying more than 
S15 for a CD and expect prices for albums to decrease the longer 
they are on the market. 

Looking beyond protecting the format and toward new rev- 
enue streams to complement it major retailers have started exper- 
imenting with digital subscription concepts, labels are making 
more content available online as digital singles, and the beating 
of the dnim for DVT)-audio adoption grows louder. 

Echo, the upstart digital-music subscription sen'ice backed by 
a group of leading retailers, announced .March 19 that it has re- 
ceived an equity inwstment from Borders Inc.. which joins Best 
Buy", Hashngs Entertainment. Tower Records. Trans Worid Enter- 
tainment Virgin Entertainment, and Wherehouse Music in the 
consortium. Best Buy has al.so started a limited test of suKscrip- 
tion packages for a range of Internet entertainment sen'ices, 
including listen.com's Rhap.sody. 

.Meanwhile, the majors are moving to increase their content 
available online for download. Uniwrsal Music Group plans to 
expand its a la carte download program through Liquid .Audio 
with the addition of .50,000 tracks within the next 45 da>«, accord- 
ing to Universal Music & Video Distribution chief Jim Urie. That 
will bring the number of UMG tracks available for purchase as 
digital singles to more than 120,000, 



S< lurcts .say (h;it I .iquiil is aLso finalizinfiiigreements thai will dra- 
matically boast its content selection from three of the other majors. 

The company has completed an expanded agreement with 
Warner Music Group that gives tlie download distributor acce.ss 
to upwards of 40,000 track.s; the figure was previously in the hun- 
dreds. Additionally, it is in the process of wrapping similar expand- 
ed downloading agreements with EMI and BMG Entertainment; 
those pacts are expected to be completed in the coming months. 

(Vnd in an effort to spur adoption of the DVD-audio, a coruor- 
tium of labels and technolog.v companies backing the format are 
stepping up education efforts about the product, .Additionally, a 
hybrid version of the product that can play on either CD or DVT) 
hardware is expected to hit the market within the next sl\ months. 

The format's supporters are attempting to move away from the 
notion that D\T)-.A is an audiophile experience and create a brand 
identity for it as a mass-market product that (uses audio and video 
and can play in any standard DVD player. 

While the industry attempts to lay the groundwork for the 
future, its concerns about alienating consumers by limiting usage 
rights via CD copy protection and litigating against individuals 
engaging in online piracy are abating. 

While Ro.sen noted that the industry is not after the "casual 
downloader." she pointed out that it must "take a stand against 
egregious copyright infringement. " .As has been reported, the 
RIAA is putting significantly increased resources behind its 
enforcement efforts. 

Additional reporting hy Carolyn Honritz in Orlando. Fla. 
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MARCH 

March 22-25. 1 14th AES Conven- 
tion. RAI Conference and Exhibition 
Centre. Amsterdam. 212-661-8528. 

.March 26-29. 33rd Annual Rec- 
ording Media Forum. Loews Ventana 
Canyon Resort. Tucson. Ariz. 609- 
279-1700. 

March 27. 19th Annual Communi- 
cation Awards Dinner, presented by 
the National Assn. of Blacl<-Owned 
Broadcasters. Marriott Wardman Park 
Hotel. Washington. D.C. 646-424-9750. 

March 28. Life. Music and the Pur- 
suit of Happiness Benefit Concert, 
presented by the Rex Foundation. 
Marin Civic Auditorium. San Rafael. 
Calif. 415-457-1296. 

APRIL 

April 2, Northwest Impact Awards. 

presented by the Pacific Northwest chap- 
ter of NARAS. Westin Grand Ballroom. 
Seattle. 206-834-1000. 

April 2. Second Annual Songs of 
Hope Silent Auction, benefiting the City 
of Hope, at the private residence of 
Tracey and Kenneth "Babyface" Ed- 
monds. Los Angeles. 213-202-5735. 

April 3-5. 2003 Omni Music Confer- 
ence, presented by Music World Music. 
Radisson Hotel Astrodome Convention 
Center. Houston. 713-222-7891. 



April 5. Ear to Da Streets Spring 
Producers Seminar. Walker Stage. 
SC Music & Media, New York. 212- 
.368-1628. 

April 5. 18th Annual Odyssey Ball, 
presented by the John Wayne Cancer 
Institute Auxiliary. Beverly Hilton 
Hotel. Los Angeles. 310-645-1755. 

April 5. 2003 Tejano Music Awards. 
Freeman Coliseum. San Antonio. 210- 
222-8862. 

April 5-10. Gospel Music Assn. Con- 
vention. Nashville Convention Center 
& Renaissance Hotel. 615-242-0303. 

April 5-10. National Assn. of Broad- 
casters (NAB) 2003 Convention. L.as 
Vegas Convtntion Center. 202-429-5479. 

April 6. 2003 Juno Awards. Corel 
Centre. Ottawa. 416-485-3135. 

April 7. 2003 CMT nameworthy 
Video Music Awards. Caylord Enter- 
tainment Center. Nashville. 615- 
335-8400. 

April 10. Dove Awards, sponsored 
by the Gospel Music Assn.. Gaylord 
Entertainment Center, Nashville. 615- 
242-0303. 

April 10, Premios de la Musica 
Awards, presented by the Academy of 
Music ;\rts and Sciences. Palacio Munic- 
ipal de Congresos del Campo de las 
Naciones. Madrid, prensa@acamu.com. 

April 11-12. 25th Annual Black Col- 
lege Radio Convention, presented by 
the National Assn. of Black College 
Broadcasters. Clark Atlanta Universi- 
ty, Atlanta. 212-587-1990. 

April 14. Florida Heroes Awards, 
presented by the Florida chapter of 







Lines 



BIRTHS 

Twins. Lillian Margaret and Gabriel 
James, to Sarah and Howard Petru- 
ziello, March 1 in Livingston, N.J. 
Father is national director of promo- 
tion for Virgin Records. 

DEATHS 

Ed Rashbaum. 70. of cancer, March 2 
in Easton, Pa. A trumpet player and 
father of Bon Jovi keyboard player 
David Bryan. Rashbaum toured 
Europe with Oran "Hot Lips" Page in 
the 1950s and was a member of the 
musicians' union. He is also survived 
by his wife, daughter, and three grand- 
children. In lieu of flowers, memorial 
contributions may be made to the IFH 
Eddie Rashbaum Trumpet Memorial 



Fund, do VHl Save the Music Foun- 
dation, 1515 Broadway, 20th Floor. 
New York. N.Y. 10036. 

Scott Richards, 59, of a heart attack. 
March 8 in Sutton, Ontario. Richards 
was a bassist for Toronto-based R&B 
band David Clayton Thomas & the 
Fabulous Shays, which recorded such 
Canadian hits as "Boom Boom," "Walk 
That Walk," and "Out of the Sunshine" 
for Red Leaf Records and Roman 
Records in the 1960s. While with the 
band, Richards began working as 
regional promotional representative 
for Apex Records in 1966, which later 
became MCA Records Canada, where 
he served as CM. Richards taught at 
Toronto's Harris Institute for the Arts 
where, at the time of his death, he 
served as chair of its recording arts/- 
management program. He is survived 
by his wife, son, and stepson. 

Additional obituaries on page 53. 



NARAS. Biltmore Hotel. Coral Cables. 
Fla. 305-672-4060. 

April 15. Second Annual Arion Greek 
Music Awards. Fever nightclub. Athens, 
ion. stamboulisi? ifpi.gr. 

April 2 1 . Philadelphia Heroes Awards, 
presented by the Philadelphia chapter of 
NARAS, Hyatt Regency Penn's Landing. 
Philadelphia. 215-985-5411. 

April 21. Sixth Annual Music & 
Entertainment Industry Golf Tourna- 
ment, presented by the City of Hope. El 
Caballero Country Club. Tarzana. Calif. 
213-241-7268. 

April 24. 2003 World Music Awards. 
Monte Carlo Sporting Club. Monte 
Carlo. Monaco. 377-93-25-43-69. 

.April 28. 12th Annual Society of 
Singers/Ella Award Dinner Honoring 
Barry Manilow. Beverly Hilton Hotel. 
Los Angeles. 323-653-7672. 

MAY 

May 1. Seventh Annual Skylar Neil 
Memorial Golf Tournament. beneHting 
the Lili Claire Foundation. Malibu Coun- 
try Club. Los Angeles. 323-822-2000. 

May 5-8. 2003 Billboard Latin 
Music Conference & Awards. Eden Roc 
Resort. Miami Beach. 646-654-4660. 

May 9. International Reggae and 
World Music Awards. Manhattan Cen- 
ter. New York. 312-427-0266. 

May 9. 10th Anniversary Race to 
Erase MS Celebration, benefiting the 
Nancy Davis Foundation, Century City 
Plaza Hotel & Spa. Los Angeles. 310- 
440-4842. 

May 13. Southern Gospel Music 
Assn.'s Hall of Fame Induction Cere- 
mony. Governor's Palace, Pigeon 
Forge, Tenn. 865-908-4040. 

May 13-16. 2003 Electronic Enter- 
tainment Exposition (E3) Confer- 
ence, Los Angeles Convention Center. 
877-216-6263. 

May 21. 38th Annual Academy of 
Country Music Awards. Mandalay 
Bay Resort & Casino. Las Vegas. 818- 
842-8400. 

May 22. W.C. Handy Awards, pre- 
sented by the Blues Foundation, 
Orpheum Theater. Memphis. 901- 
527-2583. 

May 29. 2003 Audio Publishers Assn. 
Conference (APAC). Wilshire Grand 
Hotel. Los Angeles. 31 0-372 -0.546. 

May 31. 2003 MTV Movie Awards. 
Shrine Auditorium. Los .Angeles. 310- 
752-8000. 

Submit items for Lifelines and 
Events Calendar to Margo Whitmire 
at Billboard. 5055 Wilshire Blvd.. 
Los Angeles, Calif 90036 or at 
mwhitmire@billboard. com. 
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homefront 

llllboanl Music Group events ttiappenlngs 

Billboaril.coin Introducing 

New Lnnk, Fres h Features 



Blllboard.com. the online home of S///6<»n^ magazine, is being relaunched with 

an entirely new design. It is the first total revamp of the site since its original 
launch in 1996. 

In addition to a new look, the redesigned Billboard.com is easier to navigate 
and includes several new departments. Among the new features: 

• The Tangled Web: Our con- 
sumers' guide to online music 

— i events, premieres, and promo- 
tions. 

• Breakings Entering: A weekly 
look at the latest acts that are 
breaking at radio and retail and 
entering the Billboard charts. 

• Fine Tuning: A daily preview of 
must-see televised music pro- 
grams and appearances. 

Billboard.com will continue to provide all of the features that have made the site 
one of the most popular music information destinations on the Web. These 
include news updates throughout each day. new-release listings, exclusive 
album and concert reviews, a searchable database of tour dates, and previews 
of the fliy/iwarrf charts. 

Additionally, the Billboard.com premium services section provides subscribers 
with electronic access to the current Billboard, the daily Billboard Bulletin, and 
the S///toan/ editorial and chart archives. Visit the site for our convenient billing 
plans. 





BOOK OF THE WEEK 

mUSTRAe ENCYCLOPEDIA OF ROCK 

The newly revised, updated, and expanded 
edition of The Billboard Illustrated Encyclo- 
pedia ol Rock has just been issued by 
Watson-Guplili/Blllboard Books. 

Delivering 600 dramatic fulkolor photo- 
graphs, The Encyclopedia ol Bock features a range of artists that includes 
every notable rock performer and pop personality from Elvis Presley to 
Shakira. This latest edition contains more than 200 new entries on such cur- 
rent stars as Eminem, Britney Spears, and Alicia Keys, and features a com- 
prehensive end-o^book discography lor every artist covered. 

The Billboard Illustrated Encychpedia ol Rock {\SBti: M230-7701-2, $35) is 
available wherever books are sold. For more information, visit vmiw.wat- 
songuptill.com. 

y JLC JLM J M J i J E H T L 



BILLBOARD UTIN MUSIC CONFERENCE t AWARDS 

May Sfl • The Eden Roc Resort * Miami Beach 

BlUBOARD RM/HIP-HOP CONFERENCE 1 AWARDS 

Aug. * Roney Palace * Miami Beacti 

For mofe informatidn: Mictwle Jacangelo 646.654.4660 • l)t)evcnts#t))lll»ar(].com 
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HAIUNG ATAXI: They're paving paradise and putting up 
another parking lot. "Big Yellow Taxi. " written by 1995 
Billboard Centur>' Award honorce Joni Mitchell, is back 
on The Billboard Hot 1 00. 33 years after the song's orig- 
inal debut. The version by Counting Crvws Featuring 
Vanessa Carlton on Geffen/Interscope enters at No. 63 
and is the fourth rendition of "Taxi " to chart. 

In 1970 there was a battle between Mitchell's origi- 
nal and a version by pop group Neighborhood. The lat- 
ter won. peaking at No. 29, while the composer's own 
single only reached No. 67. Five years later. Mitchell's 
"Taxi" re-entered and rode to No. 24. Amy Grant 
remade "Taxi " in 1995. and it went to No. 67. That rep- 
resented Mitchell's most recent appearance on the Hot 
100 as a songwriter until this issue. 

The first song Mitchell wrote that charted was ""Both 
Sides Now. " Judy Collins' version entered the Hot 100 
the week of Nov. 9. 1968, ultimately peaking at No. 8. 
That gives Mitchell a songwriting chart span of 34 
years, three months, and three weeks. 

AND AWAY WE CO: Another song from the 1970s 
returns to the Hot 100 hut with the original artist along 
for the ride. "Drift Away " (Lava) by Uncle Kracker Fea- 
turing Dobie Gray is new at No. 75. That means Gray 
is back on the chart after an absence of 24 years, dat- 
ing back to 1979, when "You Can Do It" peaked at No. 
37. " Drift .^way" remains Gray's biggest hit. His single 
peaked at No. 5 the week of May 12. 1973. Thirty years 
ago this week. "Drift .Away " was No. 36 and climbing 
on the Hot 100. 

Most people first became aware of Gray when he 
recorded " The In Crowd" in 1965. but he made his 
debut with "Look at Me" the week of Jan. 12. 1963. 
giving him a chart span of 40 years, two months, and 
two weeks. 

LIFE IS A ROCK: A 3-1 move takes Evanescence Fea- 
turing Paul McCoy to the top of Modern Rock Tracks. 
" Bring Me to Life" (Wind-up) is the first No. 1 song on 
this chart by a female-led act since Hole's " Celebrity 
Skin" was in pole position for four weeks starting with 
the Oct. 2, 1998, issue. It's the first time an artist has 
taken their initial charting song to No. 1 on the mod- 
ern chart since Crazy Town led the list with "Butter- 
fly" the week of Keb. 9. 2001 . and its Ul-week trip to the 
summit marks the fastest climb to No. 1 by a debut 
song since 3 Doors Down's "Kryptonite " needed just 
nine weeks to reach the top the issue of May 12, 2000. 

More Fred Branson each week at WYfw.blllboard.com. 



by Mark Parisi 
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From left: Connie Mizell; Big Pun's sister, Penelope Santiago; Volettd Wallace; 
Gilda Terry: and Wanda Lopes. 

Mothers' B.I.G. Night Out 



Six years after his untimely death, 
the spirit of the Notorioas B.I.G. 
(aka Christopher Wallace) still 
looms large over the R&B/hip- 
hop community, as evidenced by 
the artists, executives, and friends 
who showed their support for the 
rapper March 1 1 at the annual 
B.I.G. Night Out. 

The annual dinner, which bene- 
fits the Chri.stopher Wallace Memo- 
rial Foundation (CWMO, pays hom- 
age to those who have served their 
communities by presenting them 
with the B.I.G. Heart Award. This 
year's event paid special tribute to 
the mothers of fallen R&B/hip-hop 
stars, specifically. Diane Haughton 
(who lo.st her daughter 
.Aaliyah), Wanda Lopes 
(TLC's Lisa " Left Eye" 
Lopes). Connie Mizell 
(Jam Master Jay), Her- 
minia Rogers (Freaky 
Tah of the Lost Boys), 
Afeni Shakur (2Pac), 
Gilda Terry (Big LI, and 
Gail Tirado (Big Pun). 

""The focus of the 
evening will be to raise 
money for the foundation as well 
as |to| honor these mothers." 
B.I.G. Night Out event chair/CWMf 
founder Voletta Wallace — the 
mother of Notorious B.I.G. — said 
in an interview prior to the dinner. 
"This year, we're shifting the focus 
to honor the mothers of these 
artists we've lost. They gave us 
their sons and daughters. " 

Hosted by WWPR New York 
(Power 105.1) on-air personalities 
Ed Lover and Doctor Dre and BET 
on-air personality Free {106 £■ 




Voletta Wallace 



Park), this year's gathering also fea- 
tured a performance by Patti La- 
Belle, hip-hop violinist Miri Ben- 
Ari, and B.l.G.'s widow. Faith Evans. 
Attendees included Sean "P. Diddy " 
Combs, Foxy Brown. Rev. Al Sharp- 
ton, the surviving memlwrs of Run- 
D.M.C.. Jay-Z, and Mike Tyson, 
among others. 

Held at New York's Metropolitan 
Pavilion, the event was co-.sponsored 
by Arista Records, the Artist Empow- 
erment Coalition, Bad Boy Enter- 
tainment, FUBU, Goliath Artists, the 
Hip Hop Has Heart Foundation, 
Pelle Pelle, Sean John, Vanguarde 
Media, and Vibe magazine. 
The gala is scheduled to coincide 
with the anniversary of 
the Notorious B.l.G.'s 
death. The rapper was 
shot and killed March 9, 
1997, in Los Angeles fol- 
luwing the Soul Train 
Music Awards, Voletta 
Wallace founded CWMf 
^ -l| in October 1997; B.I.G. 
^-^^j Night Out. the organi- 
zation's signature event, 
launched in 1999. The 
organization provides scholarships, 
grants, books, computer hard- 
ware/software, and other learning 
t(K)ls to children. 

"Initially. I was hoping to get 
some funds to help schools. " Wal- 
lace said of the foundation's begin- 
nings. " We wanted to provide books 
and computers to the schools, as 
well as to create summer programs 
to keep kids from being idlers. " 

For more information, log on to 
cwmfonline.org. 

RASHAUNHAU. 




Smooth 
Operator 

Arista artist Carlos Santana enjoyed a day on the set for 
his new videoclip for"Nothing at AlPwith Joy Bryant, who 
co-starred in the recent Denzel Washington vehicle 
Antwone Fisher. The video, shot by director Mark Webb in 
San Francisco, features Musiq. 




Class ^Act' 

I Records recording artist Tyrese hosted a showcase herald- 
ing the success of his current / Wanna Go There and hit sin- 
gle "HowYou Gonna Act LikeThat" at the China Club in New 
York. Forming a multi-generational portrait of conlcmporaiy 
R&B. h'om left, are Luther Vandross, Tyrese, and Mario, 
(Photo: Lany Busacca/Wirelmagc) 



Keeping Up 
With Tine Jor^es 

The day before his appearance at the Brit Awards to accept 
the Outstanding Contribution Award, legendary entertainer 
Tom Jones visited the Brit School in Croydon, south of 
London — which is the main beneficiary of funds from the Brit 
Tnjst, the U.lt record industry's charity — to give a master class 
to 30 music students. When asked why his career has endured, 
Jones said it was in part because of his eagerness to experi- 
ment with different musical styles. 
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AWARDS 



TO EVERY SPIN AWARD WINNER 

CONGRATULATIONS 



BDSCertif ied Spin Awards February 2003 Recipients: 

700,000 SPINS M 

How You Remind Me/ Nickelback /ROADRUNNER/ISLAND DEF JAM 
Breathe/ Faith Hill /WARNER BROS. 
Semi Chormed Life/ Third Eye Blind /ELEKTRA 

600,000 SPINS 

If You Could Only See/ Tonic /POLYDOR 
Welkin' On The Sun/ Smash Mouth /INTERSCOPE 

500,000 SPINS^ 

Wherever You Will Go/ The Calling /RCA 

400,000 SPINS I 

Superman/ Five For Fighting /AWARE/COLUMBIA 
Hero/Heroe/ Enrique Iglesias /INTERSCOPE/UNIVERSAL LATINO 
Man! I Feel Like A Woman!/ Shanio Twain /MERCURY 

She's So High/ Tr i nf.rl,„,on /COLUMBIA 

300,000 SPINS « 

Where The Green Gross Grows/ Tim McGraw /CURB 
Boilomos/ Enrique Iglesias /INTERSCOPE/FONOVISA 
Mombo No. 5/ Lou Bega /RCA 



200,000 SPINS 



The Gome Of Love/ Santana Feat. Michelle Branch /ARISTA 
She Holes Me/ Puddle Of Mudd /FLAWLESS/GEFFEN 
Landslide/ Dixie Chicks /MONUMENT 
Con I Fight The Moonlight/ Leann Rimes /CURB 
Everywhere/ Michelle Branch /MAVERICK 

I Need A Girl (Remix-Port 2)/ R Diddy Feat. Ginuwine, Loon & Mario Winans /BAD BO 
She's All I Ever Had/Bella/ Ricky Martin /C2/COLUMBIA 



100,000 SPINS I 




I'm With You/ Avril Lavigne /ARISTA 
All I Have/ Jennifer Lopez Feat. LL Cool 1 /EPIC 
Picture/ Kid Rock /ATLANTIC/LAVA/UNIVERSAL SOUTH 
Cry Me A River/ Justin Timberlake /JIVE 
Family Portrait/ Pink /ARISTA 

Lifestyles Of The Rich And Famous/ Good Charlotte /EPIC 
Miss You/ Aaliyah /BLACKGROUND/UNIVERSAL 
Mesmerize/ Ja Rule Feat. Ashanti /DEF JAM 
Fall Into Me/ Emerson Drive /DREAMWORKS 
Always/ Saliva /DEF JAM 
19 SomelhinV Mark Wills /MERCURY 
My Town/ Montgomery Gentry /COLUMBIA 
I Just Wonno Be Mad/ Terri Clark /MERCURY 
A Moment Like This/ Kelly Clarkson /RCA 
You Know You're Right/ Nirvana /GEFFEN 
Outside/ Stoind /ELEKTRA 



50,000 SPINS I 



In Do Club/ 50 Cent /INTERSCOPE 
Gossip Folks/ Missy Elliot /ELEKTRA 
Ignition/ R. Kelly /JIVE 

All The Things She Soid/ T.A.T.U. /INTERSCOPE 
Wonksto/ 50 Cent /INTERSCOPE 
Sick Of Being Lonely/ Field Mob /MCA 
How You Gonna Act Like Thot/ Tyrese /J RECORDS 
Con't Slop Loving You/ Phil Collins /ATLANTIC 
Sotisfoction/ Eve /RUFF RYDERS 
Supermen/ Eminem /INTERSCOPE 
I Should Be/ Dru Hill /DEF SOUL/DEF JAM/IDJMG 
Chrome/ Trace Adkins /CAPITOL 
Angel/ Amanda Perez /VIRGIN/POWERHOUSE 
Clocks/ Coldploy /CAPITOL 
Gets Me Through/ Ozzy Osbourne /EPIC 
For All Time/Por La Eternidod/ Soluno /DREAMWORKS 
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MUSIC FROM THE MIRAMAX MOTION PICTURE 




13 ACADEMY AWARD NOMINATIONS . 
• INCLUDING BEST PICTURE AND ORIGINAL SONG • 
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